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Now 7 of the Twin Cities' 
10 favorite programs are 

KSTP-TV's Eyewitness 
ARBITRpN 

rELEV News! 
Market. SNroP25PRo Minneapolis-St 

P.u/ rfRAMs 

8. 

10. 

Rank 
1. 

Surve July 9_A 
Program Eyewitness News (Wed. 

10PM) 60 Minutes 
Eyewitness News 

(Tues. 10PM) Eyewitness News (Sun. 
10PM) Eyewitness News 

Eyewitness (Thurs.lOPM) 
News (Sat. 10PM) Eyewitness News 

Yewitness 
(Fri.10PM) 

News (Mon. 10PM) 

Fantasy 'Wan 

ugust 5, 1980 

Metro Rating 
34 

28 

27 
26 
26 

24 
24 
23 

It all adds up to an incredible 51 SHARE of 
the audience at 10PM watching ABC Affiliate 
KSTP -TV! Seven days a week! And if 
you want 18 -49's, KSTP -TV delivers 
more of them than all the other stations 

Subject to normal ratings qualifications 

combined ...including the ones programming 
something other than news. 

So when you want to reach the Twin 
Cities, do what most people there do. 
Reach for KSTP -TV! 

KSTP -TV 
Minneapolis, St. Paul 

#1 EYEWITNESS NEWS 
Down to earth. Up to the minute. 

For more information, call KSTP -TV sales at (612) 646 -5555 or your nearest Petry Office. 



The Wave 
of the Future 

Introducing the First Solid-State, One Kilowatt, 
One Tube UHF Television Translator in the United States 

,AMR 
iM 
dEM . AMMO 
4MEM r, AsMlgaa 
MIMEO , dIDëS®NM® 
®NMMN ' J®MNMMEIS+ 

ssssM® - ssM sM 
°Cs =s:C:: 

sNsC 
sMEsMM MM. 

sÇ s 
ssssssíssssssss 
NN sssssïsssi'sss 
ssssssssMissssssMSS= 
MMMMMMMMMMMMMMME 
MOMMIMMEMMINMENIMMEM EMENEMNMMOMNEB MMMNMMNMMMMEEMM 
MEEMMMMMNMMEMMMMEMMEM MEMNMMNEMNMMEMMMM 
ssssssssssssssssssssii 
iiiissssssssssssisssii 
iiiisssissssssssissssi 
EMMMMMMMMMMEMEMEENMMI 
MMMMMMNMMMMMMMMEMMl 
MMMMMNEMEMMMMMMEEMEMMI 
NMMMM=MMMMNNMMNMMMEEI 
MN MMM MMMMMMMMMMMNNMMI 

MEMMMMMMMMMMMMNEMEMMMI 
MMMMMEMMMMMMMMMMMEMM1 

MMMMMMMMMI 

:MMMMMm. 
n.Sï2#i'á 

äi3®mC7e3. 
MLl@lg{3MM® 
EMEMa3EE01e .a 

laMlaEM®®l$MM dB 
MNMMNMMNEN®MOMM 
ssss:sssssssssE MMMMMM MNM 
NNMEEEENM MMMEM MNNMME EMMMN sNMEE® NNEMMM MNNEN MMMMMENMMMN 

. NMMMMNNMMMMM 
MNENMMMMMMMM Mw MMM EMNNMMMNNNNME MEMMMMMMM 

-- MEM 
EMMMENEMMMME MMMMMMMMMMMMM M 
MMMMMMMMMMNMMEM 
MMMEMNMMMNEMMMME 
MMNENNNMEMNNMMM 
MNMMMMMMMNMMMMM 
NMMMMNEEMNMNMME . 

.iisiiiiiiiiiisisi iiMMMNMNMMMMMNMMMM EMMMMMEMMMMMMMME ME 
MMNMNEMMMEEEMM NMMMMMMMMM EMMMMMM 

MEMNMMMM MEW. M MM 
MMMEMEI 

EMEM 
Miss NMMM 

'6=04,21 
MMFAMOFëU9 
®®®®®®M® 
MMMMMMMI 
MNMMMMMe MNNl 
MEEMMMMo 
EMMEMMMI MMEME1 MEMO.. NUM= 
MMMNEMEI MMMI 
MEMEMMM =MIME EMU= 
MMMMMMMN MMMMMNI 
MMMMMEn MEMO =MEE' NMMMI MUM= 
EMMMMMMO . 

MMMMMMER 
EMNMMMMO EEMMME MEMMMMM 
MMMMMMMM. 
MMMMMMNM 
MMNNMMMMM 
EMEMMMMMM 
MMMMMMM MEMM 

The T -2400 Series 1000 Watt UHF translators 
define the high technical requirements of the 
decade. Proven design components assure 
quality and ultra -high efficiency to meet even 
the most exacting TV broadcast standards. 

The new totally solid -state T -2300 Series 100 
Watt television translator complements the 
T -2400 series. Both series feature modular 
construction including super broadband, inter- 
changeable, plug -in, high -power, solid -state RF 
amplifiers. 
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Acrodyne ... Traditionally the leader 

1971 100% Solid -State Modular Translators 
1971 Gated Sync Tip AGC System 
1971 Automated Solid -State ID System 
1974 LED Control Logic Display Panel 
1977 Hi -Power IF Diplexed TV Transmitters 
1980 100% Solid -State 100 Watt UHF 
TV Translator 
1980 Ultra -High Efficiency, One Tube, 
1 KW Translator 

World -wide, these are some of the reasons why ACRODYNE translators continue 
to be considered first for sites utilizing satellite, terrestrial, microwave or off -the -air programming. 

ACRODYNE 
Acrodyne Industries, A Unit of Whittaker Corporation 

21 Commerce Drive, Montgomeryville, Pennsylvania 18936 
215/368 -2600 TWX: 510-661-7265 800 -523 -2596 

Whittakert 



A FIRST CLASS 
Iv; TICKET TO 

HIGH RATINGS 
SPORTS AFIELD TV 
BRINGS FIRST CLASS 
RATINGS AND SHARES 

Source: A. C. Nielsen, Feb. 1980 RTG. SH. 

SEATTLE -KOMO 10 25 
WAUSAU -WSAU 12 39 
ATLANTA -WXIA 6 21 

CHARLOTTE -WSOC 8 32 
PITTSBURGH -WTAE 10 29 
SPRINGFIELD -KOLR 8 27 
WACO -KWTX 19 47 
PRESQUE ISLE -WAGM 8 38 
DULUTH -KDLH 7 46 
LAFAYETTE -KATC 8 29 

SPORTS AFIELD TV, in just two 
years, jumped to the Number One 
position in outdoor programming 
according to Arbitron and Nielsen, 
and has, in effect, proven to be a First 
Class rating grabber. 

Syndication information for the 
top 31 NTI markets can be obtained 
from Rose Busalacki, Advanswers 
(314) 444 -2219. For the remaining 
markets contact: Gene Dodge, Karol 
Media (201) 262 -4170. For sales 
information call: Carl Sallach, Glen 
Lau Productions. (904) 237 -2129 

The SPORTS AFIELD trademark is used by the permission of 
The Hearst Corporation, publisher of Sports Afield magazine. 
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AMERICA'S 

NUMBER ONE 

OUTDOOR PROGRAM 



THIS YEAR, 
BOTH CONVENTIONS 
PRODUCED THE SAME 

WINNING TEAM. 

Don't take our word for it 

though, here's what some of' 
the nation's top TV critics ha 
to soy. 

"NBC's coverage was great." 
Tom Shales 
The Washington Post 

"The team of John Chancellor and 
David Brinkley on NBC was the 
most incisive of the network 
anchors ..." 

Tony Schwartz 
The New York Times 

"NBC's team of floor correspon- 
dents provided the most consis- 
tently credible, energetic and 
informative coverage of all." 

Diane Mermigas 
The Chicago 
Daily Herald 

"... Winning team of floor re- 
porters ..." 

Daniel Henninger 
The Wall Street Journal 

"Brinkley and John Chancellor .. . 

again provided the best anchoring 
of this summer's conventions." 

Rick Du Brow 
The Los Angeles 
Herald Examiner 

NBC... had ' _ the conven- 
on's best net - 

ork anchor team, 
at èas e two whose free -and- 
easy style best suited delivering 
us from the event's pomposity." 

Howard Rosenberg 
The Los Angeles Times 

"NBC wins hands down by stick- 
ing with the news ... The aggres- 
siveness of NBC's floor team was 
paying off with a couple of little 
coups that gave us adventure 
junkies the thrill of classic past con- 
vention moments." 

Ron Rosenbaum 
Esquire's Convention 
Newsletter 

All of us at NBC News would like 
to thonk not only the people we've 
quoted, but all of our many friends 
in the print media for the nice 
things they've said about us. Their 
recognition might have been 
enough, but the September 17th 
issue of Variety carried a front page 
story about the final Nielsen figures 
that's worth noting, too... 

"Surprise!" Variety said, "NBC -TV 
.. was the ratings winner in the 

recent 1980 Democratic Conven- 
tion coverage, winning both the 
total nighttime coverage and the 
common coverage honors." 

That's right. It seems our conven- 
tion coverage was right on the 
button. Again. 

Tom Brokaw 

Tom Pettit 

Garrick Utley 

Chris Wallace 

Jessica Savitch 

Theodore H. White 

JOURNALISM THAT MAKES A DIFFERENCE. 
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The Week in Brief 
TOP OF THE WEEK 

LOOSE REINS ON DBS The FCC gets the ball rolling 
with a notice of inquiry that incorporates its staff's reports 
which conclude that the commission has jurisdiction to 
regulate direct broadcasting satellites, but should do so 
minimally. PAGE 24. 

THE COURSE FOR RKO TELEVISION The FCC 
designates the company's remaining 13 licenses for 
hearing, but won't proceed further until the WNAC -TV court 
appeal is finished. The spin -off plan for the 13 stations is 
rejected. PAGE 25. 

LITTLE SUPPORT FOR CBS The network's proposals to 
foster an early resolution of teletext standards run into 
opposition. PAGE 27. 

ANA WEIGHS CHANGING TIMES The Association of 
National Advertisers examines new technologies as they 
may affect advertising: The claim that network TV will be 
hardest hit prompts several speakers at the Hot Springs 
convention to warn against a premature death knell. 
Gillette's Ryan offers the most definitive projection of the 
penetration levels of the new media forms. PAGE 28. Issue 
advertising has gained much more acceptance with local 
stations, according to a TVB presentation to the ANA. 
PAGE 30. 

SPECIAL REPORT 

RADIO'S FOUR DAYS IN L.A. NRBA anticipates a record 
attendance of nearly 4,000 at its convention this week. 
The complete agenda starts on PAGE 33. A full rundown 
on who and what will be in the exhibit halls commences 
on PAGE 34. 

BUSINESS 

ELLER, CHARTER OIL SPLIT They call off their short - 
lived partnership in Charter Media. The oil firm will retain 
its broadcast holdings; he is expected to pursue the San 
Francisco FM buy and will keep the Philadelphia 
Bulletin. PAGE 42. 

P &G COUNTERADS The company starts a $10- million 
media blitz to urge women not to use its Rely tampons. 
PAGE 42. 

LAW & REGULATION 

McCLATCHY REBUTS The publisher- broadcaster 
answers a Wall Street Journal story that McClatchy 
Newspapers killed its own investigative report that 
involved a principal in the prospective purchase of 
McClatchy's KMJ -TV Fresno. PAGE 50. 

`STANFORD' BILL TO CARTER Congress approves the 
legislation to provide protection against newsroom 
searches. But not everyone is happy about late changes 
that lessen the shield. PAGE 52. 

TECHNOLOGY 

EDITING IN TAPE CBS unveils a new -style camera and 
editing system designed to effect big savings in TV pro- 
duction costs. PAGE 62. 

MEDIA 

BLACK CONCERNS At Washington meetings, there is a 

common fear that current FCC actions will harm current 
minority broadcasters. Van Deerlin cites imbalance in 
ownership at a session of the Black Caucus. FCC 
Chairman Ferris attempts to allay fears in his NABOB 
address. Journalist group condemns TV stereotyping of 
blacks. PAGE 68. 

SET THE GOALS FIRST Arnold & Porter makes its 
recommendation to New York City on cable franchises, 
saying applicants should be given basic requirements 
around which to tailor their bids. PAGE 70. 

JOURNALISM 

DEBATE DROP -OUTS Bush and Mondale refuse vice 
presidential confrontation in Louisville, Ky Meeting of 
presidential candidates in Portland, Ore., called off due 
to lack of commitment. PAGE 76. 

PROGRAMING 

NBC -TV KEEPS ROLLING The network wins prime -time 
ratings honors for the second straight week. PAGE 78. 

PROFILE 

PACE SETTER FOR RADIO Tom Rounds, at the leading 
edge of syndicated radio programing for the past 10 
years, has attempted to keep a low profile. But his 
successes as president of Watermark Inc. have given him 
high visibility. PAGE 105. 

Index to departments Closed Circuit 7 In Sync 66 Open Mike 21 
Datebook 18 Intermedia 74 Playback 79 

Bottom Line 48 Editorials 106 Monday Memo 22 Stock Index 103 
Business Briefly 8 Fates & Fortunes 99 Monitor 79 Washington Watch 52 
Changing Hands 72 For the Record 80 News Beat 77 Where Things Stand 15 
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Each week, secretaries, homemakers, engineers, salesmen, people from all walks of 
life, watch Kenneth Copeland. He is a man with a message of faith that is dynamic 
and candid, but refreshingly entertaining. Starting on television one year ago, this 
one hour program has expanded to over 60 markets and is still growing. We at 
Michael R. Ellison are so enthused about this program, you won't have to call us, 
we will call you. 

MICHAEL K. ELLISON 
A D V E R T I G IN G 



Closed Circuit 
Insider report behind the scene, before the fact 

On way out? 
One of Senate's leading Democrats has 
predicted that Charles D. Ferris will be 
removed from FCC chairmanship no 
matter who wins Presidency next month. 
Answering question at Indiana 
Broadcasters Association appearance, 
Senator Birch Bayh (D -Ind.) said "there 
probably will be" change in FCC 
chairmanship after election, and "I would 
frankly welcome that change." 

Three -term senator, who himself is up 
for re- election, said Ferris, long -time 
Senate aide before FCC appointment, was 
"a very personable fellow." But Bayh said 
that when he writes letters to Ferris 
expressing constituent concerns, "I get a 
letter back explaining to me why he's 
going to go ahead and do what he already 
decided to do in the first place ?' 

New blood? 
Now that FCC has rejected RKO 
General's plan to spin off 13 broadcast 
stations (see page 25), what happens to 
Richard W. Jencks, who had been 
designated to head NewCo, company that 
was to be formed to receive and run spin- 
offs? There's informed speculation that 
Jencks may be recruited to run RKO, 
which is now assured of extended 
operation under FCC timetable of 
hearings set last week. 

It's pointed out that Thomas F O'Neil, 
RKO chairman, and John B. Poor, vice 
chairman -men in command -both 
turned 65 years old this year. Jencks, who 
was CBS Washington vice president before 
taking early retirement in 1976 and 
president of CBS /Broadcast Group before 
that, is 59. (He's also lawyer and was CBS 
chief counsel before heading broadcast 
gróup.) He had been ticketed to be 
chairman of NewCo (BROADCASTING, 
Aug. 18). Jencks will be in Washington 
and New York this week, on prearranged 
visits to RKO facilities. 

Winners and losers 
Top 10 rankings remain intact, and all 
markets currently in top 50 stay there 
despite considerable shifting up and down 
in Arbitron Television's new 1980/81 ADI 
(area of dominant influence) rankings. 
Among those that gained were Seattle - 
Tacoma, Wash., moving from 18th to 15th 
place, and Birmingham, Ala., from 49th to 
44th. Among those dropping in rank were 
Miami, from 15th to 17th, and Dayton, 
Ohio, from 44th to 50th. 

One new ADI has been added, Bend, 
Ore. Charlottesville -Harrisonburg, Va., 
after being combined last year, are again 

split into separate ADI's, and Providence, 
R.I., now is Providence -New Bedford, 
Mass. Nielsen Station Index designated 
market areas (DMA's) also have shown 
significant rank changes ( "Closed 
Circuit," Sept. 29). 

Closing strong 
Fourth -quarter spot television sales aren't 
making percentage gains of past, but they 
shape up as approximate 12% increase 
over 1979 quarter, according to analysis by 
Katz Television. Late placement of spots 
continues in fourth quarter, practice that 
began in first quarter. Political advertising 
helped to bolster fourth -quarter sales, 
which are strongest in "Sunbelt" areas 
and weakest in industrial Midwest and 
Northeast. 

Debate after debate 
Reagan -Bush Committee television 
commercial showing empty lectern while 
woman's voice notes that President Carter 
refused League of Women Voters' 
invitation to debate in Baltimore 
(BROADCASTING, Sept. 29) has upset 
league headquarters, which has received 
number of letters and phone calls from 
members complaining that ad could be 
construed as league endorsement of 
Ronald Reagan. League wrote Reagan - 
Bush Committee, saying use of league's 
name in commercial was inappropriate and 
adding that commercial was no longer 
accurate, since league's second invitation 
to debate, on Sept. 25, was turned down 
not by Carter but by Reagan. 

But league received no sympathy. Top 
Reagan aide, James Baker, defended 
accuracy of ad and denied it implied league 
endorsement of Reagan. 

One thing after another 
It isn't only candidates who are giving 
League of Women Voters fits in its efforts 
to sponsor debates among presidential 
candidates. Baltimore Sun is another 
problem. It ran full -page ad in Editor & 
Publisher describing itself as "co- 
sponsor" of Ronald Reagan -John 
Anderson confrontation in Baltimore Sept. 
21. League's voter education fund 
chairman, Ruth Hinerfeld, reminded Sun 
in letter last week it was no such thing, 
even if it did contribute $20,000 toward 
cost of debate series. (Others had 
contributed that much and more.) 

Ad may have been fathered by wish. Sun 
had offered $120,000 in return for 
designation as co- sponsor of Baltimore 
debate. League rejected proposal, both 
because it never shares sponsorship of 
events and because it felt sum was 
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inappropriate, according to league 
representative. As it happened, Sun's 
Charles Corddry was on questioners 
panel. But Lee Hanna, director of debate 
series for league, says Corddry, who has 
reputation as authoritative military affairs 
writer, was selected through normal 
process league had established before 
Sun flap arose. 

Competition 
At least one communications attorney in 
private Washington practice is on record as 
disapproving of consulting work William 
Ray, former chief of FCC's Complaints 
and Compliance Division, is doing for 
National Association of Broadcasters this 
election season -answering members' 
political broadcasting questions. That's 
sort of thing Ray did for years at 
commission, but disapproving lawyer felt 
strongly enough about Ray's doing it for 
NAB (and, in process, perhaps depriving 
lawyers of business) to file complaint with 
Federal Communications Bar Association. 
But FCBA's executive committee was not 
impressed; it voted not to refer it to 
committee on unauthorized practices. 

Frontiersman 
Members of Association of National 
Advertisers not only spent big part of last 
week on new electronic media (story page 
28); they also put their top expert on 
that subject in line for ANA chairmanship. 
He's Tom Ryan of Gillette, chairman of 
ANA Task Group on TV Futures. He was 
elected vice chairman, and if precedent 
holds, he'll move into top job when term 
of newly elected Chairman Richard 
Creedon (of Nabisco) expires year from 
now. 

Market making 
Acquisition speculation that has fueled 
flight of OA- Columbia Cablevision stock 
from $51.50 on July 30 to $78.50 last . 

Thursday wasn't stifled by announcement 
that Morgan Stanley & Co. had been 
authorized to solicit and negótiate mergers 
or other.deals. But savvy Wall Streeters 
would be surprised to see company,.with 
market value of $250 million, swallowed 
whole. , 

Less surprising would be arrangement 
that let some long-term entrepreneurial 
investors get out with tidy profit. New 
party looking to acquire block of shares 
could offer modest premium over market 
price that wouldn't be enough "to 
stampede public investors" but prove 
most satisfying to stockholders wanting 
capital gain. 



TV ONLY 

Business5zBriefly 

J.C. Sloan Diamonds. Begins Oct. 27 
for eight weeks in eight markets. Day, 
fringe and weekend times. Agency: Kelly, 
Scott & Madison, Chicago. Target: adults, 
18 -54. 

Konica Cameras. Begins Nov. 3 for five 
weeks in 13 markets. Day, news and 

sports times. Agency: Air Power Media 
Corp., New York. Target: men, 18 -34; men, 
18 -49. 

Keebler Pie curst. Begins Oct. 6 for 
four weeks in Houston, Minneapolis and 

Denver. Agency: Leo Burnett, Chicago. 
Target: women, 25 -54; women, 18 -49. 

Glenmore Distributors Mr. Boston 
cocktails. Begins Oct. 13 for 11 weeks in 
more than 14 markets. Early and late 
fringe, prime and sports times. Agency: 
Mathieu, Gerfen & Bresner, New York. 
Target: adults, 18 -49. 

Fundimensions Cl Sound Gysmo toy. 
Begins Nov. 3 for six weeks in three 
markets. Daytime. Agency: William B. 

Doner, Southfield, Mich. Target: children, 
6 -11. 

Carnation Evaporated milk. Begins 
Nov. 3 for five weeks in more than 20 
markets. Early fringe and prime access 
times. Agency: SSC &B, Los Angeles. 
Target: women, 25 -54. 

Tandy Corp. Color tile home 
improvements. Begins Nov. 17 for five 
weeks in about 10 markets. Day, fringe 
and weekend times. Agency: Mart 
Advertising, Fort Worth. Target: adults, 
25 -49. 

Melita Coffee makers. Begins Oct. 27 

Radio only 

MASLA 
MEANS BUSINESS 

Ask Doyle Peterson 
KNUS, Dallas 

JACK MASLA & COMPANY, INC. 
MAJOR STATIONS IN KEY NATIONAL AND REGIONAL MARKETS 

New York, Chicago, Detroit, St. Louis, Atlanta, Dallas, Los Angeles, San Francisco 

rAgpoß@jD0TQ 

WBTI(rv) Cincinnati:. To Adam Young 
from Avery -Knodel. 

'KJOI(FM) Los Angeles: To Selcorn from 
HR /Stone. 

Kous -ry Billings, Mont.: To Spot Time Ltd. 
(no previous rep). 

KOOO(AM)- KESY(FM) Omaha, Neb.: To 
Selcom from Roslin Radio: . 

O 
WICK(AM)- WWDL(FM) Scranton-Wilkes- 
Barre, Pa.: To Selcom from PRO Radio. 

for five weeks in Philadelphia, 
Washington and Hartford, Conn. Daytime. 
Agency: Tyson & Partners, Philadelphia. 
Target: women, 18 -49. 

Northern Petrochemical Peak anti- 
freeze. Begins this week for three weeks 
in about 12 markets. News, sports and 
fringe times. Agency: Stern Walters /Earle 
Ludgin, Chicago. Target: men, 18 -49. 

Paterno Imports D Corvo wine. Begins 
in early November for two to four weeks in 
New York; Boston; Hartford, Conn.; 
Chicago; Washington; Miami; Houston, 
and Los Angeles. Day, news, late fringe 
and weekend times. Agency: Kelly, Scott 
& Madison, Chicago. Target: adults, 
35 -54. 

RADIO ONLY 

Creomulsion Co. Regular /children's 
cough syrup. Begins Nov. 17 for 12 weeks 
in about 30 markets. Morning drive, 
midday, afternoon drive and weekend 
times. Agency: Tucker Wayne & Co., 
Atlanta. Target: women, 18 -49; black 
adults, 18 -49; Hispanic adults, 18 -49. 

Barnes & Noble Book stores. Begins 
Oct. 29 for seven weeks in New York and 
Boston. Morning drive, midday and 
afternoon drive times. Agency: Geer 
DuBois, New York. Target: adults, 25 -54. 

Seattle Trust Savings Banking. 
Begins Oct. 20 for seven weeks in Seattle 
and Tacoma, Wash. Agency: Dancer 
Fitzgerald Sample, San Francisco. Target: 
adults, 25 -49; adults, 18 and over. 

Rupp Manufacturing Heaters. Begins 
Oct. 13 for six weeks in eight markets 
concentrating on upper Midwest. Morning 
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drive and midday. Agency: The Haworth 
Group, Minnetonka, Minn. Target: adults, 
18 -54. 

Welch's D Frozen cranberry juice. Begins 
Oct. 13 for three weeks in about 30 
markets. Morning drive and midday. 
James Jordan Inc., New York. Target: 
women, 35 -64. 

Savings Bank Association of 
Connecticut Begins this week for 
three weeks in various Connecticut 
markets. Midday, afternoon drive and 
evenings. Agency: Quinn & Johnson, 
Boston. Target: adults, 25 -54. 

Bell of Pennsylvania D Yellow pages. 
Begins Oct. 20 for three weeks in 
Pittsburgh and Reading, Pa. Morning 
drive, midday and afternoon drive times. 
Agency: Lewis & Gilman, Philadelphia. 
Target: men, 25 -54. 

7- Eleven Stores D Coffee promotion. 
Begins this week for three weeks in 165 
markets. Morning drive times. Agency: 
Stanford Agency, Dallas. Target: men, 
18 -49. 

Stop -n -Go Restaurants Coffee/ 
cheeseburger promotion. Begins this 
week for two weeks in eight Southeastern 
markets. Morning drive, midday and 
afternoon drive times. Agency: Bowes/ 
Hanlon, Atlanta. Target: men, 18 -49. 

William Morrow & Co. "The Survivor" 
book. Begins Oct. 27 for one week in 30 

markets. Morning drive, midday, afternoon 
drive and evenings. Agency: Gaynor 
Media Corp., New York. Target: adults, 
25 -54. 

World Concern D Religious programing. 
Begins this month for varying flights in 20 
markets. Morning drive, midday and 
afternoon drive times. Agency: Creative 
Communications, Garden Grove, Calif. 
Target: adults, 25 and over. 

Monsieur Henri Weber wine. Begins 
Nov. 5 for four weeks in eight markets. 
Fringe times. Agency: Ogilvy & Mather, 
New York. Target: adults, 25 -49. 

Baptist Book Stores Christmas gifts. 
Begins Nov. 20 for two to four weeks in 50 
markets. Day, fringe, prime and weekend 
times. Agency: Bill Hudson & Associates, 
Nashville. Target: adults, 18 -54. 

Regal Ware Cookware. Begins Nov. 23 
for two weeks in 21 markets. Day and 
early fringe times. Agency: Frankenberry, 
Laughlin, Bernstein & Constable, 
Milwaukee. Target: women, 25 -54. 

Food & Wine From France White 
wine. Begins Nov. 5 for one week in Los 
Angeles area. Fringe and news times. 
Agency: Kelly, Scott & Madison, Chicago. 
Target: adults, 18 -49. 

ServiStar Hardware Store franchises. 
Begins in late November for three weeks 
in 39 markets. Agency: William B. Doner, 
Southfield, Mich. Target: adults, 25 -54. 

WHO ARE THE PROS IN RADIO... 
Ancil Al Allen Arch Art Ben Bill Bob Bruce 
Bud Carl Cecil Chuck Clark Cullie Don Dwight 
Ellen Frank Franz Fred Fritz Gary Gene 
George Harrison Harvey Homer Howard 
Jason Jay Jim Joe John Les Linc Lis Lorraine 
Louisa Lynn Marty Milt Nick Norman Peter Phil 
Ragan Ralph Reid Richard Rick Roger Roy Sid Sis 
Stan Tom Walt Wayne 

WE WORK WITH THE PROS 

When confidentiality, integrity and experience are important. 
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Cable push. Cable Networks Inc., 3M 
Company subsidiary, joined with Time 
Inc :s Manhattan Cable last week in 

making pitch to New York area adver- 
tisers that promised them "impact of 
television, with selectivity of magazines 
at out -of- pocket cost of radio" CNI has 
deals with six area cable systems in ad- 
dition to Manhattan to represent them in 

sale of local spots on Cable News Net- 
work and local hockey and basketball 
coverage from Madison Square Garden. 
CNI claims subscriber base of 600,- 
000 -calls cable viewers in systems 
"trend setters, news followers, opinion 
makers and sports fans:" Already signed 
for MSG sports package: Miller Brewing, 
Datsun, Eastern Airlines, and Post - 
Newsweek's Inside Sports. 

o 

Single image. Pan American World Air- 

ways, New York, is launching $30- 
million six -month advertising campaign, 
with radio starting this week in key 
domestic and overseas markets and 
television spots beginning on Oct. 13 in 

U.S. and shortly thereafter in overseas 
markets. Prime objective of campaign is 

to stress that Pan American /National 
Airlines merger has now been fully im- 
plemented and result is new, single -im- 
age airline. New advertising theme, cre- 
ated by Pan Am's agency, N W Ayer 
ABH Interntional, New York, is " Say 

hello to Pan Am :' 

Auto TV commercials wanted. En- 
tries will be accepted until Dec. 12, in 

fifth annual Auto Dealer and Dealer As- 
sociation TV Commercials Awards 
sponsored by Television Bureau of Ad- 
vertising in cooperation with National 
Automobile Dealers Association 
(NADA). Six awards will be presented for 
best commercials in following market 
rank categories submitted bjr car 
dealers and dealer associations: ADI's 
1 -50, 51 -100, and 101 and below. 

Planning spot TV. New 32 -page guide 
has been issued by Television Bureau of 
Advertising to assist advertisers and 
agencies in planning spot TV 
purchases. Called 1980 -81 Spot Thleui- 
sion Planning Guide, booklet was com- 
piled in cooperation with 23 station rep- 
resentatives and 608 TV stations. It pro- 
vides cost data and realistic average 
spot TV audiences by demographic 
segments in two categories: by 20 
market -rank groupings in eight 
dayparts, starting with top 10 markets 
and ending with top 200 markets, and 
by nine census regions for same eight 
dàyparts. Guide is available to adver- 
tisers, agencies and broadcast mem- 
bers from TVB at 1340 Avenue of the 
Americas, New York, 10015 at $10 per 
copy. 



OR MORE THAN 3 DAYS 
SOUR ONLY PIPELINE TO 
'HE PERSIAN GULF WAR 
EVAS CBS NEWS. 
i Sunday, September 21, long -time 
stilities between Iraq and Iran erupted into 
1 -scale warfare. 

The world was caught by surprise. But 
t CBS News. 

Anticipating trouble, CBS News had sent 
porter Larry Pintak, with an electronic 
mera team, to Baghdad. The only American 
wsman on the scene when fighting broke 
[t. The only American newsman to cover 
e first three days of the war. 

Right from the start, Pintak was on top 
the story-on both television and radio. 
id he stayed there. All airports were closed. 
)mmunications to the outside world dis- 
pted. Yet despite the odds, he and his crew 
anaged to get first -hand reports out of Iraq, 
lck to CBS News and the waiting world. 

It was more than three days before other 
astern newsmen were able to penetrate the 
ea. Even then, CBS News continued to 
ing Americans the news first. On Wednes- 
iy, Correspondent Don Kladstrup, on The 
3S Evening News with Walter Cronkite, was 
st to show oil- carrying ships passing 
rough the critical Straits of Hormuz. 

Knowing where to be, and when to be 
[ere, is what you expect from a great news 
-ganization. What millions of Americans 
:pect from CBS News. They know they 
ìn count on us for the first word on what's 
Appening. And the last. 

CES NEWS REPORTER LARRY PINTAIL REPORTING FROM BAGHDAD: 

SUNDAY SEPE2I,11PM * 
"Today's fighting has 
ranged from artillery duels 
in the North to naval 
battles in the South... To 
the South, Baghdad claims 
five Iranian gunboats 
were sunk on the Shatt 
Al Arab:' 

MONDAY SEPT 22, 7PM 
"Iraq's ruling Revolutionary 
Command Council broad- 
cast what was, in effect, a 
declaration of war... Heavy 
fighting was reported over 
the weekend all along 
the border..' 

TUESDAY, SEPT. 23, 7AM 
"Iran's target was the Iraqi 
military base at Rashid, 
located about 15 miles 
south of the capital. The 
attack came at dawn" 

TUESDAY SEPE23, II:16AM 
"Anti- aircraft guns are 
blasting away on the edge 
of the capital, driving off 
yet another Iranian attack 

on this city. And here 
the - the blast of the guns, 
puffs of smoke in the air, 
as the anti- aircraft guns 
fire at the jets" 

TUESDAY, SEPT. 23, 2: 0I PM 
"As dawn broke over Bagh- 
dad, the Iranians made 
their first strikes. Baghdad 
air defenses went to work, 
and anti- aircraft batteries 
erupted" 

TUESDAY SEPE23, 7PM 
"Iraqi authorities tonight 
released this film to the 
outside world. It purports 
to show Iraqi ground -to- 
ground rockets being 
fired inside Iran" 

TUESDAY SEPT. 23, 11:30PM 
in the last set of raids, as 
the Iranian planes came 
back, the city just lit up. It 
was already dark. There 
is a blackout. The city 
was absolutely black. And. 
all of a sudden, the sky 
erupted" 

CONTINUING COVERAGE OF THE IRAQ /IRAN CRISIS 
ON THE CBS EVENING NEWS WITH WALTER CRONKITE, 

CBS NEWS "MORNING "AND OTHER 
CBS NEWS TELEVISION AND RADIO BROADCASTS. 

WEDNESDAY SEPT. 24, 7AM 
"Iraq appears to have defi- 
nitely crossed the border 
in many areas, certainly 
down in the south on the 
Shatt Al Arab River, which 
is the Iraqi Navy's only 
access to the Persian Gulf 
and the only way that Iraq 
gets its oil our 
WEDNESDAY SEPT. 24, 6PM 

"The fiercest fighting oc- 
curred in and around the 
oil ports of Basra in Iraq, 
and Abadan and Mohamora 
in Iran. On the Iranian side 
of the river, Abadan and 
Mohamora are said to be 
surrounded and in flames" 

wi untes Eastern [Wight Time. 



THE ARBITRON GUIDE 

TO THE BEASTS OF THE 

RATINGS JUNGLE 

THE REPLICATION CENTIPEDE 
It's a jungle out there... filled with all sorts of ferocious 

beasts waiting to snare the unwary traveler. 

We know what it's like to travel through the ratings jungle. 

Your best protection is a highly refined and 
sophisticated science of information. 

The kind of information you get from Arbitron. 

1980 THE ARBITRON COMPANY 



DESCRIPTION: A beneficial species created in the 
Arbitron labs. Demonstrates the reliability of Radio 
and Television audience demographic data. 
EVOLUTION: Originally, when the only tele- 
vision audience estimates produced were those for: 
total households, people, men -women -children, 
there was no need for the Replication Centipede. 

But as the need for additional and more descriptive 
demographics grew, people began to doubt the 
reliability of that data. 

Arbitron, seeing the need for some way of 
measuring the reliability of the data, began work on 
Replication.* 
SPECIES CREATION: Arbitron invested 
three years of research and a quarter of a million dollars% the 
creation of the Replication Centipede. 

When the species reached maturity, it was 
able to demonstrate that ratings were far more 
accurate than had previously been thought. 

Arbitron is currently investing another 
half of a million dollars to develop a second 
species of Replication to demonstrate the 

reliability of radio audience estimates. 
ENVIRONMENTAL IMPACT: 
Without the Replication Centipede, highly descriptive demo- 
graphic data might be suspect. Fortunately this statistical beast 
has shown the increased reliability of audience data. This has enabled 
broadcasters, advertisers, and their agencies, to operate with a 
much higher degree of confidence in Arbitron data. 

For more information on the Replication Centipede (we've even 
written a book about it!) and other beasts in the ratings jungle, 
contact your Arbitron representative. ARBITRON 

The centipede represents a station with an audience rating of I O. 

If we divide the body into five sets of legs (five replicates) and 

recompute the rating for each of these segments, we find very 

little variance in the rating from leg to leg. And the small degree 

of variance between the ratings of the individual leg segments 

and the whole centipede demonstrates that Arbitron's total 
sample, which is five times larger, is highly reliable. 

THE AR,ITIPON COMPANY 
1,= a research service of 
t7 CONTROL DATA CORpOR(.TION 



You get a 

TOWER OF 

STRENGTH 
When you buy 

Mehref 
Better engineering, better construction, 

better installation - you get all 

these when you buy Utility. 

Utility Towers are easier to tune, 

easier to maintain. 

And these money- saving extras cost 

you no more from Utility. 

There are Utility Towers in every 

state in the nation ... in Canada, 

South America, Puerto Rico, Europe 

and Korea. 

Choose Utility - known the world over 

as the «Tops in Towers." 

R. G. Nelson 
P.O. Box 12369 
Oklahoma City, Oklahoma 73157 
Phone 405/946 -5551 30 YEARS SERVING BROADCASTERS 

THROUGHOUT THE UNITED STATES 

owe 
COMPANY 



Where Things Stand 
An every- first -Monday status report on the unfinished business of electronic communications 

Copyright 1980 Broadcasting Publications Inc. May be quoted 
with credit. 

AM -FM allocations. FCC has approved plan 
that will reduce protection to clear -channel 
stations and allow addition of 125 more AM 
stations on clear and adjacent channels 
(BROADCASTING, May 29). Commission also has 
under consideration other means of increasing 
number of radio facilities, including National 
Telecommunications and Information Adminis- 
tration proposal for reducing AM channel spac- 
ing from 10 khz to 9; U.S. submitted that idea at 
Region 2 (western hemisphere) conference 
that ended March 28 in Buenos Aires, but con- 
ference was unable to reach consensus on 
issue and postponed decision until its next 
session in November 1981 (BROADCASTING, 

March 31). Also, FCC has instituted rulemaking 
to open spectrum to additional commercial 
FM's. If adopted, there will be two new classes 
of stations as well as rules that would allow ex- 
isting classes to operate in areas where they 
are now restricted (BROADCASTING. March 3). 

NTIA has asked commission to include in 

rulemaking administration proposal for use of 
FM directional antennas, which could allow 
more stations. In light of all these actions, Na- 
tional Association of Broadcasters urged com- 
mission to institute government- industry ad- 
visory committee to assist in devising com- 
prehensive plan for all radio channel assign- 
ments. Commission met NAB part way, ex- 
panding advisory committee already in place 
and working on Region 2 conference on AM 
broadcasting. 

AM stereo. FCC has backed off from April 9 

tentative decision to adopt Magnavox system 
as standard for AM stereo and issued further 
notice of rulemaking on matter, raising 
possibility that system other than Magnavox's 
may ultimately be adopted (BROADCASTING, Aug. 
4). In fact, notice indicates that Motorola has 

inside track on winning approval (BROADCAST- 

ING, Sept. 22). Other system proponents are 
Belar, Harris and Kahn. 

Antitrust /networks. Justice Department, 
which originally filed suit against ABC, CBS 

and NBC in 1972 for alleged monopoly prac- 
tices, has reached out -of -court settlements 
with all three. Agreement with NBC was ap- 
proved by presiding judge in case (BROADCAST- 

ING, Dec. 5, 1977); CBS negotiated essentially 
same agreement, which imposes number of 

restrictions on networks in program ownership 
(BROADCASTING, May 12). Some restrictions are 

not effective, however, until agreement 
reached with ABC is approved by judge in 

case (BROADCASTING, Aug. 25). 

Antitrust /TV code. Department of Justice 
has filed suit in U.S. District Court in Washing- 
ton against National Association of Broad- 
casters' television code, charging that it un- 
fairly manipulates marketplace by restricting 

number of advertising availabilities (BROAD- 

CASTING, July 18, 1979). Oral arguments were 
held late last year; NAB claimed case is 

governed by "rule of reasonableness" and 
Justice argued code is "per se" violation of an- 

titrust laws (BROADCASTING, Dec. 10, 1979). 
Meanwhile, U.S. District Judge Harold Greene 
turned down NAB's bid for dismissal of suit but 
said he will treat motion as one for summary 
judgment (BROADCASTING. Dec. 17, 1979). Both 
Justice and NAB filed briefs reiterating their 
positions. Greene now has to decide on basis 
of record. There was second oral argument, on 

May 16, when both sides asked for summary 
judgment. 

Blanking Intervals. FCC in June 1978 issued 
public notice on problem of growing number of 
televisien tapes produced by ENG equipment 
that exceed commission standards for horizon- 
tal and vertical blanking intervals. It said that 
for period of one year it would allow two -line 
tolerance (from 21 to 23) for vertical and .56 
microsecond tolerance (from 11.44 to 12 

microseconds) for horizontal to give industry 
time to correct problem. In June 1979, however, 
FCC adopted notice of inquiry concerning 
television waveform standards and questioned 
whether, in view of changes in industry since 
rules were adopted in 1941 and 1953, 
marketplace forces would serve public interest 
or if there is need for continued FCC regulation 
(BROADCASTING, June 18, 1979). Comments 
were filed late last year; majority supported 
more flexible standards. No advisory notices or 
notices of apparent violation for blanking in ex- 

cess of standards will be issued during period 
of inquiry. Broadcasters Ad Hoc Committee on 

Television Blanking Widths was formed year 
ago to "identify problem areas and recommend 
corrective action" to FCC. Group is made up of 
representatives of three commercial networks, 
Public Broadcasting Service, National Associ- 
ation of Broadcasters and several station 
groups. 

Cable copyright. Copyright Royalty Tribunal 
has issued final formula on how to divide S14.6 
million paid in royalties in 1978 by cable com- 
panies (BROADCASTING, Sept. 29). Under terms of 
formula, U.S. and Canadian TV broadcasters 
will split 3.25% of pie. Program syndicators will 
receive 75%; sports claimants, 12%; Public 
Broadcasting Service, 5.25%, and music per- 
forming rights societies, 4.5%. Next phase of 

proceeding will be distribution of funds to 

members of joint claims. A decision whether to 

appeal the ruling will be made Oct. 9 at a 

meeting of the National Association of Broad- 
casters ad hoc committee on cable copyright 
royalties. 

Cable deregulation. FCC on July 24 lifted its 
rules on distant signals and syndicated ex- 
clusivity -last regulations cable industry con- 
sidered restrictive. In doing so, agency also 
turned down concept of retransmission con- 
sent, which broadcasters had been pushing as 

means of righting what they see as 
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marketplace inequity. Commission had only 
voted, however, when Matrite Broadcasting 
went to U.S. Court of Appeals in New York 

seeking to block action (BROADCASTING, July 28). 
National Association of Broadcasters has filed 
motion to intervene on Malrite's behalf and has 

filed petition for stay of order at FCC. If FCC 
failed to act on petition by last Friday, NAB said 
it would seek stay in court (BROADCASTING, Sept. 
29). National Cable Television Association has 
taken FCC's .side in court appeal (BROADCAST- 

ING. Aug. 25). There has been no court action to 
date. 

Children's television. FCC has issued formal 
rulemaking with wide range of options, includ- 
ing imposition of mandatory program require- 
ments to alleviate what FCC children's task 
force sees as irresponsibility of broadcasters 
in providing sufficient amounts of children's in- 
structional and educational television 
throughout week (BROADCASTING. Dec. 24, 
1979). Comments have been filed (BROADCAST- 

ING. June 23). National Association of Broad- 
casters and National Association of Television 
Program Executives held three -day conference 
in June which provided survey of what's availa- 
ble in children's programing, as well as ideas of 
how to better it. Regulatory proposals, however, 
were chief topics of concern (BROADCASTING. 

June 30). 

O 

Communications Act. House Commerce 
Committee approved H.R. 6121, amendments 
to 1934 act, which deal only with common car- 
rier provisions. Bill was referred to Judiciary 
Committee, which reported it "adversely with- 
out prejudice" Rules Committee will now have 
to decide whether to send bill to House floor 
for vote. In Senate, revised bill with bipartisan 
support, which includes broadcast provisions, 
was introduced (BROADCASTING, June 16). But 
displeasure with legislation, S. 2827, resulted 
in postponement of mark -up. Senate Corn - 
merce Committee Chairman Howard Cannon 
(D -Nev.) has not scheduled any dates for con- 
sideration of bill, and says he won't until further 
hearings have been held. Any action this Con- 
gress is very unlikely. 

Comsat. Communications Satellite Corp. 
surprised television world with announcement 
of its plans for transmitting as many as six 

channels of pay -TV programing via satellite 
direct to homes equipped with small- diameter 
rooftop antennas (BROADCASTING. Aug. 6, 1979). 
Comsat planned to have details ready for filing 
at FCC first quarter of this year. However, filing 
has been put off indefinitely since joint- venture 
talks with Sears fell through (BROADCASTING, 

April 14). Tentative time of filing now is late Oc- 
tober or early November. FCC meanwhile, has 
been conducting inquiry into Comsat's corpor- 
ate structure. Broadcasters filing comments 
agreed that Comsat was established by Con- 
gress as common carrier service and that any 
venture into satellite -to -home broadcasting 
could not be authorized under its present 



charter. FCC adopted report to restructure 
Comsat but allow it to operate freely outside 
Intelsat and Inmarsat (BROADCASTING, April 28). 
On Capitol Hill, Representative Lionel Van 
Deerlin's (D- Calif.) Communications Subcom- 
mittee plans future hearings to determine 
whether legislation in this area is necessary. 
FCC adopted notice of inquiry seeking com- 
ments on technical and policy issues sur- 
rounding DBS (see "Top of the Week:'). 

Crossownership (newspaper- broadcast). 
Supreme Court has upheld FCC policy grand - 
fathering most such existing crossownerships, 
disallowing future formation or acquisition of 
crossownerships and requiring break -up of 16 

"egregious" crossownership cases (BROADCAST- 

ING, June 19, 1978). Five of 16 have divested or 
signed sale agreement; seven have been freed 
from divestiture order because of changed cir- 
cumstances in market (entry of competition), 
and one has won reversal of divestiture order in 

appeals court. Of three remaining cases, one 
has given up fight and decided to sell its televi- 
sion station in compliance with order (BROAD- 

CASTING, Jan. 7), and two others have been 
denied waivers on ground that situations had 
not changed (BROADCASTING, March 3). 

Crossownership (television bioadcast- 
ing -cable television). FCC amended its 
rules to require divestiture of either CATV 
system or co -owned TV station that is only 
commercial station to place city -grade contour 
over cable community (BROADCASTING, March 8, 
1976). National Citizens Committee for Broad- 
casting appealed, arguing rule should be 
broader. Two system owners involved also ap- 
pealed on other grounds (BROADCASTING, April 
26, 1976). In December 1978, court sent case 
back to commission at FCC's request. FCC, on 
June 25, adopted notice of proposed rulemak- 
ing that seeks to require divestiture of all 
crossownerships of television stations and ca- 
ble systems located in TV station's Grade B 

contour (BROADCASTING, June 30). 

EEO. Supreme Court, in decision involving 
Federal Power Commission and its role -or 
lack of one -in EEO matters, appears to have 
cast doubt on FCC authority to impose EEO 
rules on cable systems, but commission has 
adopted report and order resolving in its favor 
question of whether it has necessary authority 
and laying out program for monitoring cable 
systems' EEO performance and for dealing 
with violators (BROADCASTING, Oct. 2, 1978). In 

broadcasting, commission has voted to tighten 
equal -employment guidelines for stations, 
effective April 1. Stations with five to 10 
employes are required to have 50% parity over- 
all with available work force, and 25% in top 
four job categories. Stations with more than 10 
employes must reach 50% parity both over -all 
and in top four job categories, and stations 
with 50 or more employes will receive com- 
plete review of their EEO programs. FCC is 
also taking look at employment practices of 
three commercial networks, to see whether, or 
how, minorities and women are employed in 
decision -making jobs. In June, FCC voted 
unanimously to begin rulemaking looking to 
more stringent EEO reporting requirements for 
all stations with five or more employes (BROAD- 
CASTING, June 9). Comments due Oct. 24. 

Family viewing. Ninth Circuit U.S. Court of 
Appeals in San Francisco has thrown out 
November 1976 ruling by Judge Warren 
Ferguson that held family- viewing self - 
regulatory concept unconstitutional (BROAD- 

CASTING, Nov. 19, 1979). Appeals court ruled 
that Ferguson erred in concluding that U.S. Dis- 
trict Court in Los Angeles was proper forum for 
deciding issue. Court ordered judicial review of 
administrative proceedings of case before 
FCC, with claims made against networks and 
National Association of Broadcasters to be 
held in abeyance until commission completes 
its actions. Plaintiffs, which include Tandem 
Productions and Writers Guild of America, 
have petitioned U.S. Court of Appeals in San 
Francisco for rehearing on ground that appeals 
court based its opinion on "mistaken in- 
terpretation of the primary jurisdiction 
doctrine" (BROADCASTING, Dec. 24, 1979). 
Rehearing was denied, and plaintiffs have 
asked Supreme Court to review Appeals Court 
decision (BROADCASTING, May 12). 

O 

Federal Trade Commission. After years of 
bickering, Congress approved authorizing leg- 
islation for agency, which subjects FTC rules to 
two -house congressional veto and limits corn- 
mission's public participation funding (BROAD- 
CASTING, May 26). Under provisions in bill, which 
authorizes life of commission through Septem- 
ber 1982, children's advertising inquiry would 
be allowed to proceed. Complete text of pro- 
posed new rule would have to be published in 
advance, however, and inquiry would have to 
be based on false and deceptive advertising, 
rather than unfair, as in past. Commission has 
directed staff to prepare recommendations on 
possible courses of action. 
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Format changes. FCC more than three years 
ago ended inquiry to determine whether it can 
or should be involved in regulating program 
formats with order concluding that it can't and 
shouldn't (BROADCASTING, Aug. 2, 1976). COm- 
mission said determination should be left to 
discretion of licensee and to regulation of 
marketplace. But this was contrary to several 
previous appeals -court decisions, and U.S. 
Court of Appeals reversed commission after 
most recent appeal was taken by citizen 
groups (BROADCASTING, July 9, 1979). Supreme 
Court has agreed to review case (BROADCAST- 
ING, March 10). 

License renewal forms. FCC adopted notice 
of proposed rulemaking that, if enacted, would 
shorten renewal form to postcard size for all 
AM, FM and TV stations. Random sample of 
about 5 %, however, would have to submit 
longer form or go through field audit (BROAD- 

CASTING, June 9). 
O 

Minority ownership. Carter administration, 
which announced wide -ranging push to in- 
crease participation of minorities in radio and 
TV station ownership (BROADCASTING, Oct. 22, 
1979), reviewed results of effort before group 
of black broadcasters (BROADCASTING, Sept. 15). 
FCC earlier adopted policies aimed at easing 
minorities' path to ownership (BROADCASTING, 

May 22, 1978). Small Business Administration 
changed its policy against making loans to 
broadcasters, ostensibly to help minority 
owners, but only seven of first 32 broadcast 
loans in first year went to nonwhite -owned en- 
terprises (BROADCASTING, Nov. 13, 1978). In pri- 
vate sphere, National Association of Broad- 
casters has raised about $10 million from net- 
works and other broadcast organizations for its 
nonprofit Broadcast Capital Fund (formerly 
Minority Broadcast Investment Fund. 
[BROADCASTING, Sept. 29]), through which it 
hopes to raise $45 million for direct loans and 
loan guarantees to minority broadcast owners 
(BROADCASTING, Jan. 1, 1979). National Radio 
Broadcasters Association has created pro- 
gram for members to help minorities learn sta- 
tion operations. 

Music licenses. All- Industry Radio Music 
License Committee and American Society of 
Composers, Authors and Publishers have 
agreed, subject to court approval, on new 
licenses for radio stations' use of ASCAP 
music, retroactive to March 1, 1977, and ex- 
tending through Dec. 31, 1982, and expected 
to save broadcasters $6.5 million to $8 million 
over full term (BROADCASTING. Aug. 21, 1978). 
Committee also has negotiated new agree- 
ment for Broadcast Music Inc. licenses 
retroactive to Jan. 1, 1979, and extending 
through Dec. 31, 1983 (BROADCASTING, March 
12, 1979). In TV, similar all- industry committee 
has quit negotiating for new TV- station 
licenses with ASCAP and BMI, and has filed 
class- action suit in U.S. Southern District Court 
in New York against two music -licensing firms, 
charging that blanket licenses are 
monopolistic and anticompetitive (BROADCAST- 

ING, Dec. 4, 1978). In network TV, Supreme 
Court has overturned appeals -court decision 
siding with CBS in its demand for "per use" 
licenses as alternative to current blanket 
licenses and ordered lower court to review 
case from different legal perspective (BROAD- 
CASTING. April 23, 1979). Decision issued in 
lower court held that under "rule of reason" 
there is no restraint of trade and, in siding with 



District Court, dismissed complaint. CBS peti- 
tioned for rehearing en banc but was denied 
(BROADCASTING, June 9). It appealed Supreme 
Court to hear case on Aug. 29. 

Network inquiry. FCC's network inquiry has 
resumed, with commission issuing further 
notice of inquiry (BROADCASTING, Oct. 16, 1978). 
Proceeding is in response to petition by 
Westinghouse Broadcasting seeking examina- 
tion of network -affiliate relationships. FCC 
released preliminary report at special meeting 
last Oct. 16. Report concluded that "structural" 
changes within industry promise most hope of 
new competition. Staff believes that although 
commission has jurisdiction to regulate net- 
works, network /affiliate relationship is "clearly 
an efficient method of economic organization :' 
and further attempts to regulate it would be 
pointless (BROADCASTING, Oct. 22, 1979). Addi- 
tional reports on various methods of program 
delivery -cable, pay television, multipoint dis- 
tribution, video recorders and public broad- 
casting -were released in February. Reports 
say while these other services hold "promise" 
for advent of additional networks, FCC's refusal 
to "come to grips" with its basic spectrum 
allocation and assignment policies poses 
"severe" barrier to development of more net- 
works. (BROADCASTING. Feb. 11). Final prelimin- 
ary reports released in June concluded that 
three commercial networks have no monopoly 
power over broadcast industry -and that FCC 
must seek to amend policies to provide for 
further diversity (BROADCASTING, June 23). 

Network standings. Prime -time TV rating 
averages, Sept. 15 -28: NBC 21.8, ABC 16.1, 

CBS 15.2. 

Noncommercial broadcasting rules. FCC 
has instituted rulemaking and inquiry designed 
to bring regulatory policies for public broad- 
casting up to date (BROADCASTING, June 12, 

1978). Inquiry is aimed at helping commission 
determine standards for who can be noncom- 
mercial licensee (BROADCASTING. Jan. 28). 

Operator licensing. FCC has proposed drop- 
ping first -class operator licenses (BROADCAST- 

ING, Aug. 4). Proposal would delete examination 
requirements for operators who install, service 
maintain and adjust transmitting equipment at 
all types of stations. FCC had abolished third - 
class operator permit after concluding that 
almost all 53,000 third -class permits it is now 
issuing annually are unnecessary, largely as 
result of other radio deregulation actions 
(BROADCASTING. July 28). 

O 

Pay cable, pay TV. U.S. Court of Appeals in 
Washington has overturned FCC rules 
designed to protect broadcasters against 
siphoning of sports and movie programing 
(BROADCASTING, March 28, 1977) and Supreme 
Court has refused FCC request for review. 
FCC's authority to pre -empt pay -cable rate 
regulation has been upheld by U.S. Court of 
Appeals in New York (BROADCASTING. April 10, 

1979). World of pay cable was shaken up April 
24 when Getty Oil Co. and four major Holly- 
wood motion picture companies announced 
that they were forming joint venture, Premiere, 
to compete with Home Box Office, Showtime, 
The Movie Channel and other established ser- 
vices for pay -cable dollars (BROADCASTING. April 
28). Movie companies are Columbia Pictures 

Industries, MCA Inc., Paramount Pictures Corp. 
and 20th Century -Fox Film Corp. Justice 
Department has attacked Premiere as antitrust 
violation. FCC has voted to repeal rule limiting 
one STV to market (BROADCASTING. Oct. 1, 

1979). 

Performer royalties. Legislation to require 
broadcasters and other users of recorded 
music to pay royalties to phonograph record 
performers and manufacturers has been 
reintroduced as H.R. 997 by Representative 
George Danielson (D- Calif.) and S. 1552 by 
Senator Harrison Williams (D -N.J.) (BROADCAST- 

ING, Aug. 20, 1979). Danielson bill is being con- 
sidered by Representative Robert Kasten - 
meier's (D -Wis.) Subcommittee on Courts, Civil 
Liberties and Administration of Justice, which 
held hearings on legislation last fall (BROAD- 

CASTING, Nov. 19 and Dec. 3, 1979). 

Radio deregulation. In October 1978, FCC 
Chairman Charles Ferris asked Broadcast 
Bureau, Office of Plans and Policy and general 
counsel to draft revisions of radio regulation 
and supply commission with set of options for 
potential reduction or elimination of regula- 
tions that no longer fit economic marketplace 
of radio in major markets. He also directed 
staff to prepare notices to implement major - 
market experiment in radio deregulation. NAB 
urged FCC to move to deregulation in all 
markets instead of conducting "major market 
experiment :' FCC staff has prepared notice of 
proposed rulemaking on matter that will, if 
adopted. replace some FCC procedures and 
requirements with marketplace forces in deter- 
mining how radio licensees operate (BROAD- 

CASTING, Sept. 10, 1979). Comments have been 
filed (BROADCASTING, March 31). FCC held 
two days of panel discussions on issue Sept. 
15 and 16, with representatives of both indus- 
try and public interest groups commenting. 

Shield legislation. Congress last week ap- 
proved legislation that would require all 
federal, state and local law enforcement of- 
ficers to obtain a subpoena -which can be 
challenged in court -when seeking such items 
as notes, tapes, films and photographs belong- 
ing to people engaged in First Amendment ac- 
tivities (see pg. 52). Legislation was drafted 
after Supreme Court's ruling in Stanford Daily 
case (which holds that police need only search 
warrant to search newsrooms and private 
homes and offices, even if occupants are not 
suspected of crimes) and jailing of New York 
Times reporter M.A. Farber (for refusal to turn 
over notes to New Jersey court), as one of 
number of bills designed to protect press 
(BROADCASTING, Jan. 29, 1979). News that coun- 
ty prosecutor invaded newsroom of IBCI -TV 

Boise, Idaho, with search warrant and seized 
news tapes added impetus to drive for such 
legislation (BROADCASTING. Aug. 4). Also, news- 
man for wez -ry Boston was ordered by state 
court to jail for refusal to reveal sources for his 
story on judicial misconduct. Supreme Court 
Justice William Brennan issued 11th -hour stay 
of sentence, pending appeal to federal courts 
(BROADCASTING, July 21). 

Teletext. CBS quit Electronic Industries Asso- 
ciation Subcommittee attempting to work out 
industrywide teletext standards and submitted 
to FCC proposal based on French Antiope 
system (BROADCASTING. Aug. 4). Comments in 

response to CBS filing at FCC were submitted 
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last week (see "Top of the Week "). While future 
of EIA subcommittee is unclear, it is likely that 
supporters of British Ceefax -Oracle and Cana- 
dian Telidon systems will file competing pro- 
posals at FCC and all three systems will carry 
on fight for adoption in U.S. market. 

TV allocations. FCC approved VHF drop -ins 
for four markets -Salt Lake City (ch. 13), 
Charleston, W.Va. (ch. 11), Knoxville, Tenn. (ch. 
8) and Johnstown, Pa. (ch. 8) -and proposed 
the creation of 139 more (BROADCASTING. Sept. 
15 and Sept. 22). Drop -ins would be subject to 
same regulations as existing full- service sta- 
tions. Low -power stations, also proposed by 
FCC, would have vastly simpler rules governing 
start -up, programing and operation (BROAD- 

CASTING, Sept. 15). The low -power stations 
would be authorized on any VHF or UHF televi- 
sion channel from 2 through 69. VHF's would 
have 10 -watt limit and UHF's would have 
1,000 -watt limit outside existing table of 
assignments. Comments on drop -ins, most of 
them negative from broadcasters, were 
received at FCC nearly three years ago (BROAD- 

CASTING. Dec. 19, 1977). 

UHF. FCC's May 1975 notice of inquiry on UHF 
taboos to determine whether proximity of sta- 
tions could be reduced (BROADCASTING, June 2, 
1975) was terminated with adoption of new 
proceeding looking toward development of 
new television receivers (BROADCASTING, Feb. 
20, 1978). Commission also has adopted new, 
tighter noise figure standards aimed at improv- 
ing reception of UHF pictures (BROADCASTING, 

May 22, 1978). Last year, it set up new task 
force to work toward UHF comparability, and 
made plans to spend up to $610,000 on pro- 
ject (BROADCASTING, Jan. 8, 1979). Task force 
released first in series of reports that will seek 
to define problem, evaluate improvements and 
formulate alternatives for improved UHF recep- 
tion (BROADCASTING, Sept. 17, 1979). Second re- 
port, released in March, sees number of possi- 
ble technical gains for transmitters that would 
narrow VHF advantages (BROADCASTING, March 
10). Subsequent report, "Comparability for UHF 
Television :' released last month, concludes 
that although UHF is running poor second to 
VHF disadvantages suffered by UHF service 
could be drastically reduced if viewers in- 
stalled proper antenna systems. (BROADCASTING, 

Sept. 22). 

WARC. White House will send to Senate for 
ratification early next year treaty and protocol 
negotiated at World Administrative Radio Con- 
ference, which concluded in Geneva last 
December. US. officials said 11 -week con- 
ference -which managed to avoid ideological 
conflicts some had feared would occur -was 
"success" (BROADCASTING, Dec. 10, 1979). 
Among results: Upper end of AM band was ex- 
tended from 1605 to 1705 khz, shortwave fre- 
quencies were increased by about 500 khz, 
and proposal was adopted that will increase 
three -fold number of broadcast and fixed 
satellites that can operate in 12 ghz and in 

western hemisphere. In addition, conference 
provided for co -equal sharing by television, 
mobile and fixed services in 806 -890 mhz 
band, but U.S. had to take footnote to assure 
right to such sharing betweeen 470 and 806 
mhz and from 890 to 960 mhz, and it reserved 
right to ignore WARC- imposed conditions on 
coordinating such sharing with Canada, Mex- 
ico and Cuba (BROADCASTING, Dec. 24, 1979). 



 Indicates new or revised listing 

This week 
Oct. 5 -7 - Common Carrier Association for Telecom- 
munications annual MDS convention. Speakers in- 
clude: Charles Ferris, chairman, FCC, and Richard 
Wiley, Kirkland & Ellis. Washington Hilton, Washing- 
ton. 

Oct. 5 -8- National Radio Broadcasters Association 
annual convention. Bonaventure hotel, Los Angeles. 

Oct. 8- 7- National Religious Broadcasters South- 
west regional convention. First Baptist Church. Dallas. 

Oct. 6- 8- Electronic Industries Association 56th an- 
nual fall conference. Century Plaza hotel, Los Angeles. 

Oct. 7- National Association of Broadcasters broad- 
cast town meeting. University of Wisconsin, Mil- 
waukee. 

Oct. 7- Radio Advertising Bureau co -op retail meet- 
ing. Holiday Inn South, Cincinnati. 

Oct. 7- 10- Pennsylvania Cable Television Associ- 
ation annual conference. Valley Forge Sheraton. Con- 
tact: Carolyn Smith (717) 232 -1898. 

Oct. 7-10- Information Industry Association annual 
meeting. Sir Francis Drake hotel, San Francisco. 

Oct. 8 -New England Cable Television Associ- 
ation quarterly meeting. Hilton Inn, Merrimack, N.H. 

Oct. 8 -9- National Association of Broadcasters 
television conference. Hyatt on Union Square, San 
Francisco. 

Oct. 8 -9 - "The World Administrative Radio Con - 
ference. An Analysis and Prognosis :' sponsored by 
Communications Media Center, New York Law School 
in conjunction with International Law Association, at 
the law school, 57 Worth Street, New York, N.Y. 10013. 

Oct. 8 -10- Public Service Satellite Consortium, fifth 
annual conference. Washington Hilton. 

Oct. 8- 10- National symposium on videodisk pro- 
graming sponsored by Nebraska ETV Network, 
KUON -TV Lincoln, Neb., University of Nebraska -Lin- 
coln and Office of Engineering Research, Corporation 
for Public Broadcasting. University of Nebraska -Lin- 
coln. Information: Chuck Havlicek, 205 Nebraska 
Center, University of Nebraska -Lincoln, Lincoln 
68583; (402) 472 -2844. 

Oct. 9 -Radio Advertising Bureau co-op retail meet- 
ing. International Inn, Washington. 

Oct. 9- Comments due in FCC proposal to revise 
broadcast financial reporting requirements (Docket 
80 -190). Replies due Nov. 28. FCC, Washington. 

Oct. 9- 10- Pittsburgh chapter of Society of Broad- 
cast Engineers seventh regional convention and 
equipment exhibit. Howard Johnson's Motor Lodge, 
Monroeville, Pa. 

Oct. 9- 12- Missouri Association of Broadcasters 
meeting. Holiday Inn, Joplin. 

Oct. 9- 12- National Black Media Coalition seventh 
annual meeting. Keynote speaker: Carl Rowan, syndi- 
cated columnist. Mayflower hotel, Washington. 

Oct. 10 -12- American Women in Radio and Thlevi- 
sion Southern area conference. Keynote speaker: Joel 
Chaseman, president, Post -Newsweek Stations. 
Sheraton at St. John's Place, Jacksonville, Fla. 

Oct. 11-Florida Association of Broadcasters meet- 
ing. South Seas Plantation, Captiva Island, Fort Myers. 

Also in October 
Oct. 12- National Broadcasters Hall of Fame fourth 
annual induction ceremony. Caesars Boardwalk 
Regency, Atlantic City. 

Oct. 12 -13 -North Dakota Broadcasters Associ- 

Datebook 

ation fall convention. Ramada Inn, Grand Forks. 

Oct. 12- 14- Pennsylvania Association of Broad- 
casters annual fall convention. Toftrees country club 
and lodge, State College. Information: Robert H. 

Maurer, PAB, 407 North Front Street, Harrisburg, Pa. 
17101. 

Oct. 12 -14 -North Carolina Association of Broad- 
casters annual convention. Pinehurst hotel and country 
club, Pinehurst. 

Oct. 12-15-CBS Radio Network Affiliates 1980 
convention. Arizona Biltmore, Phoenix. 

Oct. 14- California Community Thlevision Asso- 
ciation northern California technical seminar. Oakland 
Airport Hilton Inn, Oakland, Calif. 

Oct. 14 -15- Advertising Research Foundation's 
second conference on business advertising research 
and research fair. Stouffer's Inn on the Square. Cleve- 
land. 

Oct. 14 -18 - Kentucky Broadcasters Association fall 
convention. Hyatt Regency, Lexington. 

Oct. 15 -First in series of luncheon meetings bet- 
ween representatives of business and journalists to 
discuss concerns in business /media relationships. 
Sponsor is The Media Institute, Washington. Guest 
speaker will be Herbert Schmertz of Mobil Oil Corp. 
The University Club, Washington. 

Oct. 15- California Community Television Asso- 
ciation southern California technical seminar. Hyatt 
House hotel, Los Angeles. 

Oct. 15 -16- Society of Cable Television Engineers 
annual fall meeting on "Emerging Technologies." Play- 
boy Great Gorge Resort and Country Club, McAfee. 
N.J. 

Oct. 15 -16- National Association of Broadcasters 
television conference. Hyatt Regency, Phoenix. 

Oct. 15- 18- National Broadcast Association for 
Community Affairs annual convention. Sheraton 
Washington, Washington. Information: Mal Johnson, 
Cox Broadcasting, (202) 737 -0277. 

Oct. 15 -19- American Association of Advertising 
Agencies Western region meeting, Doubletree Inn, 
Monterey, Calif. 

Oct. 16- Connecticut Broadcasters Association an- 
nual meeting /fall convention. Hotel Sonesta, Hartford. 
Information: Bob Meinson (203) 771 -7425. 

Oct. 16- National Association of Spanish Broad- 
casters marketing seminar, "U.S. Hispanics -A Market 
Profile" Mayflower hotel, Washington. 

Oct. 16 -Radio Advertising Bureau co -op retail 
meeting. Denver Plaza. 

Oct. 16 -18- American Women in Radio and Televi- 
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Oct. 28- 30- National Association of Educa- 
tional Broadcasters 56th annual convention. Las 
Vegas Hilton. 

Nov. 9 -14- Society of Motion Picture and Televi- 
sion Engineers 122d technical conference and 
equipment exhibit. Hilton hotel, New York. 

Nov. 9-11- Thlevision Bureau of Advertising an- 
nual meeting. Hilton hotel, Las Vegas. Future 
meeting: Nov. 9 -11, 1981, Fontainbleau Hilton, 
Miami. 

Nov. 19 -22- Society of Professional Journalists, 
Sigma Delta Chi national convention. Hyatt hotel, 
Columbus, Ohio. 

Dec. 3- 5- Radio - Television News Directors As- 
sociation international conference. Diplomat hotel, 
Hollywood -by- the -Sea. Fla. Future conventions: 
Sept. 10 -12, 1981, Marriott, New Orleans; Sept. 
30 -Oct. 2, 1982, Caesars Palace, Las Vegas; Sept. 
21 -23, 1983, Orlando, Fla.; Dec. 3 -5, 1984, San 
Antonio, Tex. 

Dec. 10 -13- Western Cable Show. Disneyland 
hotel, Anaheim, Calif. 

Jan. 18 -21, 1981 - Association of Independent 
Thlevision Stations (INTV) convention. Century 
Plaza, Los Angeles. Future conventions: Feb. 7 -10, 
1982, Shoreham hotel, Washington; Feb. 6 -9, 
1983, Galleria Plaza hotel, Houston. 

Jan. 25 -28, 1981 -Joint convention of Na- 
tional Religious Broadcasters and National Asso- 
ciation of Evangelicals. Sheraton Washington 
hotel, Washington. 

March 13 -18, 1981-National Association of 
Television Program Executives conference. New 
York Hilton. Future conferences: March 12 -17, 
1982, Las Vegas Hilton; March 18 -23, 1983, Las 
Vegas Hilton; Feb. 12 -16, 1984, San Francisco 
Hilton and Moscone Center. 

April 12 -15, 1981 - National Association of 
Broadcasters 59th annual convention. Las Vegas 
Convention Center. Future conventions: Dallas. 
April 4 -7, 1982; Las Vegas, April 10 -13, 1983; 

Atlanta, March 18 -21, 1984; Las Vegas, April 
14 -17, 1985; Las Vegas, 1986; Atlanta, April 5 -8. 
1987; Las Vegas, April 10 -13, 1988. 

April 24 -30, 1981 -17th annual MIP -TV inter- 
national TV program market. Palais Des Festivals, 
Cannes, France. 

May 3 -7, 1981 - National Public Radio annual 
conference. Phoenix. Future conference: Washing- 
ton, April 18 -22, 1982. 

May 6 -10, 1981 -30th annual convention, 
American Women in Radio and Television. 
Sheraton Washington hotel, Washington. 

May 29 -June 3, 1981 - National Cable Televi- 
sion Association annual convention. Los Angeles 
Convention Center. Future conventions: May 
25 -28. 1982, Las Vegas; May 1 -4, 1983, New 
Orleans; May 22 -25, 1984, San Francisco; April 
28 -May 1, 1985, Las Vegas; 1986, Las Vegas. 

May 30 -June 4, 1981 -12th Montreux Interna- 
tional Television Symposium and Technical Ex- 
hibition. Montreux, Switzerland. Information: Press 
officer, Swiss PTT, Viktoriastr. 21, CH -3030, Berne. 
Switzerland. 

June 6 -10, 1981 -American Advertising 
Federation national convention. Hyatt Regency 
hotel, Washington. 

June 10 -14, 1981 - Broadcasters Promotion 
Association 26th annual seminar and Broadcast 
Designers Association third annual seminar. 
Waldorf- Astoria hotel, New York. Future seminars: 
June 6 -10, 1982, St. Francis hotel, San Francisco; 
June 8-12, 1983, Fairmont hotel, New Orleans; 
June 10 -14, 1984, Caesars Palace, Las Vegas; 
1985, Chicago. 

Sept. 20 -23, 1981 - National Association of 
Broadcasters annual Radio Programing Con- 
ference. Hyatt Regency, Chicago. 

Nov. 9, 1981 - Region 2 conference on AM 
broadcasting begins. Tentatively set to run for six 
weeks. Rio de Janairo. 
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WE 
REINVENTED TH.E 

BROADCAST WIRE. 
In 1979, we literally 

re- invented the broadcast wire. 
We examined your needs and 
started from scratch to create 
the most comprehensive pack- 
age of broadcast services in the 
industry. 

The AP Radio Wire is like 
a programming machine. 

The AP Radio Wire 
works harder for you, because 
it's 100% ready to air -the 
latest news, information, 
and bulletins; everything as it 
happens. 

Our hourly news sum- 
maries provide three minutes 
of fully scripted news program- 
ming, not just separate stories. 
Plus, we've developed a strong 
package of regular features 
that will fit any format. And, 
they're programmed on a regu- 
lar schedule, giving ydu the 
added opportunity of strip pro- 
gramming with sponsorship 
potential. 

The AP Radio Wire deliv- 
ers ready -to -air, ready -to -sell 
news and programming that 
gives you a competitive edge in 
attracting listeners and 
advertisers. 

The only wire service de- 
signed exclusively for TV. 

The AP TV Wire is a 
high -speed (1200wpm) source 
wire specially designed to fit 
television's need for in -depth 
background on today's news- 

the vital data critical to the de- 
velopment of high -rated 
newscasts. 

But, AP TV Wire is more 
than just a news source. Fully 
one -third of it is designed for 
story and feature programming 
-ready to strip into your noon 
shows, AM shows, or other lo- 
cal programming. And, adding 
AP PhotoColor and AP Laser - 
Photo can make AP TV Wire 
even more useful and effective. 

The flexibility to meet 
your needs. 
Whichever AP service is best 

for you, you'll get the most 
flexible, useable news and pro- 
gramming available. 24- hours- 
a -day, every day, the AP 
provides fast, accurate, objective 
news from around the nation 
and the world, plus more depth 
of coverage by region and state 
than is available anywhere else. 

We've re- invented the 
broadcast wire to help you 
strengthen your product, build 
ratings, and be more saleable. 

Associated Press Broad- 
cast Services, 50 Rockefeller 
Plaza, New York, N.Y. 10020 
(212) 262 -4011 

SIP Broadcast Services 
INNOVATION for better news programming 

Associated Press Broadcast Services: AP Radio Wire AP TV Wire AP Radio Network AP Newscable AP PhotoColor AP LaserPhoto 



sion East central area conference. Bond Court hotel, 
Cleveland, Ohio. 

Oct. 16 -19- American Women in Radio and Tèlevi 
sion Southwest area conference. Airport Marina, Albu- 
querque, N.M. 

Oct. 17- FCCdeadline for reply comments on CBS's 
petition for rulemaking on teletext standards 
(RM- 3727). FCC, Washington. 

Oct. 17- Fourth annual Network Presidents' 
Luncheon sponsored by Boston /New England 
Chapter of National Academy of Thleuision Arts & 
Sciences. Topic is "Election 80: The Politics Behind the 
Coverage "; Speakers: Roone Arledge, president of 
news and sports, ABC; William Small, president of 
news, NBC, and Robert Chandler, vice president and 
director of public affairs, CBS. Anthony's Pier Four, 
Boston. Information: Leo Palmer, (617) 259 -8656. 
Oct. 20- National Association of Broadcasters 
broadcast town meeting. Community Center Theater, 
Tucson, Ariz. 

Oct. 21 -Radio Advertising Bureau co -op retail 
meeting. Fairmont hotel, San Francisco. 

Oct. 21 -23- International Tape Association semi- 
nar, "Home Video Programing -1980" Featured 
speaker: Akira Harada, executive vice president, Mat- 
sushita Electrical Industrial Co. New York Sheraton. 

Oct. 22- International Radio and 7èlevision Society 
Newsmaker luncheon. Waldorf -Astoria hotel, New 
York. 

Oct. 22- 23- Alabama Cable T1'levision Association 
fall workshop. Hyatt House, Birmingham. Information: 
Otto Miller, Box 555, Tuscaloosa, Ala. 35402. 
Oct. 22 -24 -1980 Japan Broadcast Equipment Ex- 
hibition co- sponsored by Electronic Industries Asso- 
ciation of Japan, National Association of Commercial 
Broadcasters in Japan and NHK (Japan Broadcast- 
ing Corp.). Science Museum, Kitanomaru Park, 
Chiyoda -ku, Tokyo. Information: Japan Electronics 
Show Association, No. 24 Mori Building, 23 -5 Nishi- 
Shinbashi 3- chome, Minato -ku, Tokyo. 

Oct. 22- 24- National Association of Broadcasters 
television code board meeting. Hotel del Coronado, 
San Diego. 

TEXAS 

SMALL 
MARKET 

FÜLLTIMER 
Very profitable, 4% times 

CASH FLOW - Close to 

Major market. $225,000 

including real estate. Attrac- 
tive terms to qualified buyer. 

(DpE 
AND ASSOCIATES 

MEDIA BROKERS AND APPRAISERS 

6116 N CENTRAL EXPRESSWAY SUITE 712 
DALLAS. TEXAS 75206 214/361 -8970 

A "Bottom Line" item on page 90 of the 
Aug. 25 issue incorrectly reported that 
the total payroll of the typical radio 
station In the National Association of 
Broadcasters annual survey of radio 
revenues and expenses was $61,000. 
The correct figure is $161,000. 

It was incorrectly reported in Sept. 15 

"Fates & Fortunes" that Mary Gale was 
named evening assignment reporter at 
KIEM -TV Eureka, Calif. Gale was named 
evening assignment reporter at KCRA -Tv 

Sacramento, Calif., where she formerly 
produced 5 p.m. news block. In "Fates & 
Fortunes" Sept. 22, it was reported on 
page 76 that Jack Sweeney is new 
general sales manager of KCBS -FM San 
Francisco. He is general sales manager 
Of KCBSIAM). 

Oct. 23 -Radio Advertising Bureau co -op retail 
meeting. Holiday Inn, Sea -Tac Airport, Seattle. 

Oct. 24- Colorado State University's ninth annual 
CSU Broadcast Day. CSU, Fort Collins. Featured guest: 
FCC Commissioner Anne P Jones. Information: Dr. 
Robert MacLauchlin, Department of Speech and 
Theater Arts, 312 Willard Eddy Building, CSU, Fort 
Collins, Colo. 80523. 

Oct. 24- 25- MarylandlDelaware Cable Thleui- 
sion Association fall meeting. International hotel, 
Baltimore -Washington International Airport. 

Oct. 24 -28- Fourth annual National Student Broad- 
casters Convention sponsored by WUMB, University 
of Massachusetts. Hotel Sonesta, Hartford, Conn. 

Oct. 25- American Council for Better Broadcasts 
annual lall conference. Annenberg School of Com- 
munication, University of Southern California, Los 
Angeles. 

Oct. 28- 28- American Association of Advertising 
Agencies, Mid -Atlantic Council second annual Wash- 
ington seminar. Speakers include Frank Washington, 
deputy chief, FCC's Broadcast Bureau; Thomas Stan- 
ton, deputy director, FTC's Office of Policy Planning; 
John Summers, executive vice president, National As- 
sociation of Broadcasters; Kathryn Creech, senior vice 
president, National Cable Television Association; 
Michael Moore, senior vice president, Benton & 
Bowles. Four Seasons hotel, Washington. 

Oct. 26 -28- Kentucky CATV Association annual fall 
convention. Hyatt Regency hotel, Lexington. 

Oct. 26 -28- "Cities and Cable TV: Local Regulation 
and Municipal Uses;' seminar sponsored by National 
Federation of Local Cable Programers and University 
of Wisconsin Extension. Concourse hotel, Madison, 
Wis. Information: Dr. Barry Orton, U of W, 610 Langdon 
Street, Madison 53706; (608) 262 -3566. 

Oct. 26 -30- National Association of Educational 
Broadcasters 56th annual convention. Las Vegas 
Hilton. 

Oct. 26 -28 -New Jersey Cable Television Associ- 
ation annual meeting. Meadowlands Hilton, Secaucus. 

Oct. 27- 29- Mid -America CATV Association 23d 
annual meeting and show. Williams Plaza hotel, Tulsa, 
Okla. 

Oct. 27- 29- Scientific- Atlanta Inc. sixth annual 
Satellite Earth Station symposium. Keynote speaker: 
Daniel Schorr, chief Washington correspondent, Cable 
News Network. Marriott hotel, Atlanta. Information: 
Gene Lovely, (404) 449 -2000. 

Oct. 27 -30 -World Conference for Evangelical 
Communicators, sponsored by Evangelische Omroep 
(Evangelical Broadcasting) of Holland. RAI Con- 
ference Center, Amsterdam. 

Oct. 29 -30 -Ohio Association of Broadcasters fall 
convention. Hilton Inn East, Columbus. 

Oct. 29- 30- National Association of Broadcasters 
television conference. Omni International, Atlanta. 
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Oct. 30 -Radio Advertising Bureau co -op retail 
meeting. Tarrytown Hilton. Tarrytown, N.Y. 

Oct. 31 -Nov. 1 - National Thanslator Association 
annual convention. Hotel Utah, Salt Lake City. 

Oct. 31 -Nov. 1 - Broadcasters Promotion Associ- 
ation board meeting. Hyatt Regency, Chicago. 

November 
Nov. 2 -4- Washington State Association of Broad- 
casters annual meeting. Thunderbird Motor Inn, 
Yakima. 

Nov. 3- Radio Advertising Bureau co -op retail meet- 
ing. Registry hotel, Minneapolis. 

Nov. 3 -4 -Cable Television Administration and 
Marketing Society direct sales seminar. Hotel Colon- 
nade, Boston. 

Nov. 5- Radio Aduertising Bureau co -op retail meet- 
ing. Arlington Park Hilton, Chicago. 

Nov. 5 -7- Conference on electronic delivery of 
news (teletext and videotext) designed particularly for 
news executives and sponsored by Indiana Univer- 
sity, Bloomington, Ind. 

Nov. 8 -9- American Advertising Federation 
western region conference. Heritage Inn, Great Falls, 
Mont. 

Nov. 7- National Association of Broadcasters radio 
code board meeting, Scottsdale, Ariz. 

Nov. 9-11- Television Bureau of Advertising's an- 
nual meeting. Hilton hotel, Las Vegas. 

Nov. 9- 13- National Black Network affiliates ad- 
visory board meeting. Dorado Beach, PR. 

Nov. 9 -14- Society of Motion Picture and Thleuision 
Engineers, 122d technical conference and equipment 
exhibit. Hilton hotel, New York. 

Nov. 11 -12 -Cable System Advertising Conference 
hosted by Cable News Network. Colony Square hotel, 
Atlanta. 

Nov. 12- American Women in Radio and Thleuision 
executive committee meeting. Washington. 

Nov. 12- Radio- Tèleuision News Directors Associ- 
ation region 7 management training seminar, Univer- 
sity of Illinois, Champaign. Information: Dick 
Westbrook, WAND -TV Decatur, Ill. 

Nov. 12- 14- American Association of Advertising 
Agencies central region annual meeting. Ritz -Carlton, 
Chicago. 

Nov. 12- 14- Institute of Electrical and Electronic 
Engineers engineering management conference. Col- 
onial- Hilton Inn, Wakefield, Mass. 

Nov. 12 -14- Oregon Association of Broadcasters 
40th annual convention. Marriott hotel, Portland. 

Nov. 12- 15- UndaUSA annual general assembly 
of national Catholic association of broadcasters and 
allied communicators. Capital Hilton, Washington. In- 
formation: Jay Cormier, 153 Ash Street, Manchester, 
N.H. 03105; (603) 669 -3100. 

Nov. 13- Fifteenth annual Gabriel Awards banquet, 
sponsored by Unda -USA. Capital Hilton hotel, Wash- 
ington. 

Nov. 13- International Radio and Thleuision Society 
Newsmaker luncheon. Waldorf- Astoria hotel, New 
York. 

Nov. 13- 14- Practicing Law Institute seminar, 
"Communications Law 1980." Biltmore hotel, New 
York. Information: Nancy B. Hinman, PLI, 810 Seventh 
Avenue, New York 10019; (212) 765.5700. 

Nov. 13- 18- National Association of Farm Broad- 
casters annual meeting. Crown Center hotel, Kansas 
City, Mo. 

Nov. 14 -FCC deadline for comments on notice of 
proposed rulemaking on deletion of first class opera- 
tors licenses (Doc. 20817). FCC. Washington. 

Nov. 14- 15- National Federation of Local Cable 
Programers Northwest regional conference. Seattle. 

Nov. 14 -16- Loyola University 11th national radio 
conference. Hyatt Regency, Chicago. Information: 820 
North Michigan Avenue, Chicago 60611; (312) 
670 -2788. 

Nov. 18 -17- Tennessee Cable Television Association 
annual fall convention. The Maxwell House, Nashville. 



Nov. 17- 18- Society of Cable Television Engineers 
technical meeting and workshop. Ramada Inn, Phila- 
delphia. 

Nov. 17 -21 -New York World Television Festival. 
Screenings of international award- winning programs 
and seminars. Museum of Modern Art, New York. 

Nov. 19- International Radio and Television Society 
Newsmaker luncheon. Waldorf- Astoria hotel, New 
York. 

Nov. 19 -22 - Society of Professional Journalists, Sig- 
ma Delta Chi national convention. Hyatt hotel, Colum- 
bus, Ohio. 

Nov. 20 -21 - Arizona Broadcasters Association fall 
convention and annual meeting. Doubletree Inn, Scot- 
tsdale. 

Nov. 29 -Dec. 3- National League of Cities an- 

nual meeting. Cable franchising is on agenda. Georgia 
World Congress Center, Atlanta. 

Nov. 30 -Dec. 3- National Association of Broad - 

casters joint board meeting with Canadian Association 
of Broadcasters, Williamsburg Inn, Williamsburg, Va. 

December 
Dec. 2 and 8- Radio -Television News Directors As 
sociation board meeting. The Diplomat hotel, Holly- 
wood, Fla. 

Dec. 3- 4- Advertising Research Foundation's sec- 
ond Western conference and research fair. Los 
Angeles Biltmore. 
Dec. 3 -5- Radio -Television News Directors Associ- 
ation international conference. Diplomat hotel. Holly - 
wood-by- the -Sea, Fla. 

OpenMike® 

The debates that weren't 

EDITOR: I wholeheartedly agree with your 
Sept. 29 editorial on Section 315, which 
should be consigned to the junk heap. Bar- 
ring its repeal, certainly it should be sus- 
pended during presidential election cam- 
paigns. Unfortunately, this year it wasn't, 
and the League of Women Voters has at- 
tempted to provide a valuable service in 
producing the presidential debates. 

We appreciate your kind comments on 
our first debate in Baltimore, and we agree 
that the format was far from perfect. Even 
if the 60- minute time frame had permitted 
the use of follow -up questions, history 
tells us that they would have served no 
useful purpose. A recent content analysis 
of the 1976 debates points out that the 
follow -up questions reporters asked were 
not follow -up questions at all; they didn't 
relate to the original questions. 

This year, for the first time, reporters 
asked both candidates the same question, 
forcing a delineation of their views on the 
same issue, and thereby providing the 
public with an opportunity for a side -by- 
side comparison of their positions. In this 
respect, the debate was a valuable service 
to a vast audience. 

The elimination of Section 315 would 
give the media direct access to the candi- 
dates. A 90- minute debate with a more 
flexible format would give the public more 
of an opportunity to hear the candidates in 
a give- and -take situation with more verbal 
fireworks. All that may be true, but at this 
writing no further debates are planned at 

all. And that is truly sad news for the 
American public. -Lee Hanna, director, 
1980 presidential debates, League of 
Women Voters, Education Fund, Wash- 
ington. 

Likes the Lee -way 

EDITOR: I am not a professional broad- 
caster as of yet. I am a sophomore at New 
York University, just trying to keep in- 
volved in our little radio experiments 

called education. I have no clout, no 
power, but perhaps that is my only virtue 
in asking you to publish this letter. 

In the Sept. 22 issue you published ex- 
cerpts of a treatise to his colleagues by 
FCC Commissioner Robert E. Lee [on 
VHF -UHF allocations]. I would like to ex- 
press my appreciation both to you for 
publishing and Commissioner Lee for say- 
ing what was included in that issue. If you 
pay close attention to the words said, many 
things are put back into their proper 
perspectives.- Andrew Kalish, producer, 
WNYU -FM New York. 

Plenty in Pa. 

EDITOR: The recent FCC rulemakings on 
VHF drop -ins will have their biggest im- 
pact, if anywhere, on Pennsylvania, lead- 
ing to a variety of questions: 

For instance, why seven V drop -ins for 
Scranton -Wilkes- Barre, which is now an 
all -UHF market with four successful sta- 
tions (including WVIA -TV, a public station 
that in many ways also serves as an inde- 
pendent, albeit noncommercial)? Or why 
four V drop -ins for Harrisburg, hub of a 

market that now has five U's (and VHF 
WGAL -TV Lancaster)? 

With cable and the proved success of 
U's in many parts of the state, it would 
seem that additional VHF service is not 
really warranted. - Patrick M. Cloonan, 
news director, WNCC(AM) Barnesboro, Pa. 

Concurring opinions 

EDITOR: It was FCC Commissioner Robert 
E. Lee who, at the FCC open meeting on 
the VHF television drop -ins, suggested 
that a general reduction in mileage separa- 
tions would be a much better approach 
than "equivalent protection." I pointed 
out that this is the approach which the 
commission is itself proposing in making 
new FM broadcast drop -ins (Broadcast 
Docket 80 -90). This all assumes, of 
course, that public policy favors VHF TV 
drop- ins - Howard T Head, A.D. Ring & 
Associates, Washington. 
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A broadcast advertising commentary from Eugene D. Jackson, chairman -president, National Black Network, New York 

The black market 
becomes a must buy 

In sound economic times, it takes 
creativity and an innovative spirit to 
merchandise goods and services. In these 
difficult times, you must add another ele- 
ment: courage. 

Of course, my basic interest is in the 
black community. And while we cannot 
deny the terrible toll the recession and in- 
flation have taken in terms of jobs among 
blacks, I believe it would be shortsighted 
for major and even minor advertisers to 
write off the black community until such 
time as the economy does an about -face. 

For example, in 1979, blacks bought 
nearly $40 million worth of Tide, and 
more than $70 million worth of Pampers. 
Data shows that blacks account for 23% of 
the chewing gum market, and about 14% 
of instant mashed potato purchases. 

There are some eye- opening statistics 
that demonstrate unmistakably that adver- 
tisers should zero in on the black com- 
munity, which I believe is still an untapped 
frontier of opportunity for segments of the 
American industry. 

In 1975, the income of black workers 
was approximately $80 billion. 

In 1980, the projected figure is $125.8 
billion. Those who have analyzed and 
studied the black work force estimate that 
by 1985, black income will reach $225 
billion. 

(I should point out that if we considered 
black America to be a separate nation, that 
$125.8- billion economy would rank sixth 
in the free world, larger than that of 
Canada or Australia.) 

With regard to the work force itself, the 
Census Bureau tells us that in 10 years the 
black population will have risen to 29.8 
million, representing about 12.2% of the 
total population. 

Moreover, by the end of the decade, 
the labor force may have expanded to 
120.6 million workers. Of these, 15.8 
million, or 13.1 %, will be black. Blacks 
may actually hold 14.5 million, or 12.7% of 
the jobs. 

While employment gains in the next 
decade will not be as rapid as black Ameri- 
cans would like them to be, blacks can 
look forward to some modest improve- 
ments in the labor market. 

In a real sense, no matter how we 
deplore it, the United States continues to 
be two societies. One is white and one is 
black. 

Of course, people find this an un- 
wholesome and divisive situation and are 

Eugene D. Jackson launched National Black 
Network seven years ago. He serves as 
chairman and president of NBN, which has 
almost 100 radio stations as affiliates. Earlier, 
he had been an engineer for Colgate- Palmolive 
Co. in Kansas City, Mo. 

working mightily to bring the two societies 
closer together. 

But in the meantime, if we take a hard 
look at the economics of the black com- 
munity, I am convinced that the advertiser 
and the marketer with the courage to con- 
sider black America as a nation within a 
nation can realize substantial economic 
results. 

Let us examine some of the key 
demographics of the black marketplace: 

Black family income is 85% of white 
income, where the head of the household 
is under 35. 

The median age of the black female is 
23.7; her white counterpart is 29. 

The black male median age is 21, 
compared to 27.6 for the white male. 

On a percentage basis, blacks start more 
new homes than whites. They have more 
and larger families. 

At the present time, approximately 18% 
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of school children in this country -from 
nursery school through high school -are 
black. The black community is becoming 
more affluent, and thus there is an in- 
creasingly heavy demand for the full range 
of goods and services available. 

In the past, the economics of the black 
marketplace have been such that most of 
the dollars were spent on basic 
necessities -food, clothing and housing. 

Now, however, as the black median in- 
come advances inexorably toward the 
white median, there are more dollars 
available for more durable goods -for au- 
tomobiles, for TV sets, for furniture, for 
refrigerators -even more for insurance 
coverage. 

Clearly, the black marketplace is the new 
frontier for industry in the white 
marketplace, with the latter's ever- increas- 
ing older population and its declining per- 
centage of young people. 

As black family income climbs, so does 
the demand for products and services. 
How, then, can industry zero in on this 
lucrative target? 

My experience in the broadcasting field 
tells me that the answer is radio, black 
radio. This is because black radio addresses 
itself to the needs and wants of the black 
marketplace. Black radio is so finely at- 
tuned to the black home that it performs 
better than any other medium in reaching 
the holders of more than $125 billion 
spendable dollars. 

One question frequently asked by adver- 
tisers and sales executives is: Will it always 
be necessary to develop a specific black 
marketing strategy? 

My answer: Unless all of society 
metamorphoses, there will be a discerni- 
ble need for a special kind of communica- 
tion, a special kind of marketing in the 
black marketplace. This means that the 
highest standards of advertising excellence 
must prevail. 

This is of extreme importance to us at 
the National Black Network, and efforts to 
salute such excellence have already been 
initiated. 

In 1978, we established the CEBA 
Awards. CEBA stands for "Communica- 
tions Excellence to Black Audiences," and 
is a special project of the nonprofit World 
Institute of Black Communications Inc. 

On Wednesday, Oct. 8, at a dinner in the 
New York Hilton hotel, awards will be pre- 
sented by the institute to advertisers, their 
agencies and the media that have made 
significant breakthroughs in communicat- 
ing their messages to the black com- 
munity. That event represents a milestone 
for our industry. 



Make news with our lightweight new TK -86. It's a worthy successor to RCA's trusty TK -76, the ENG /EFP veteran that's 
served beyond the call of duty on newsfronts around the world. Through hell and high water. 

It has the same basic electronics as the celebrated TK -76, but uses 33% less power. And there's the same ruggedness, 
reliability and serviceability. But shoulder the TK -86, and feel the difference. 

With its form- fitting base, it nestles comfortably and securely on the shoulder. It's nicely balanced. And it can remain 
conveniently upright when you set it down. 

It has an improved optical system, with a totally- sealed 
f/ 1.4 beam splitter. It's available with low- capacitance versions 
of the Saticon® or Plumbicon® tubes. And with a full range 
of remote control devices. Of course, it's backed by incom- 
parable RCA Tech - 
Alert service. See your 
RCA Representative. 
RCA Broadcast Sys- 
tems, Building 2 -2, 
Camden, NJ 08102. 

N ST 
ER 



Vol. 99 No 14 

`TOP OF THE WEEK 

0¡ LJ LJ C '7R C(t 

FCC gets 
the ball 
rolling on DBS 
Commission sets out notice of 
inquiry incorporating staff's 
reports that conclude agency 
has jurisdiction to regulate, 
but should do so only minimally 

The FCC has taken its first formal action 
toward the construction of a regulatory 
framework for direct broadcasting 
satellites. The commission last week 
adopted a notice of inquiry inviting com- 
ments on three staff reports that all sug- 
gest the FCC take a laissez -faire approach. 

The notice was adopted by a unanimous 
vote of the commissioners, but they made 
clear that they did not necessarily endorse 
the recommendations in the reports, 
which were prepared by the Office of Plans 
and Policy, the Office of Science and Tech- 
nology and the Office of General Counsel. 

OPP's was the central report. Nina Cor- 
nell, chief of OPP, and an OPP economist, 
Florence Setzer, presented the report's 
recommendations, which were remarkable 
for their liberalism, at an FCC meeting last 
Thursday. Among the recommendations: 

Make no rules concerning program 
content, prices or type of services offered. 
System operators should be allowed to pro- 
vide advertiser -supported or pay program- 
ing and to program channels themselves 
or lease them to others. 

Make no rules restricting 
crossownership with other media or con- 
trol of multiple channels, and permit free 
transfer of licenses. 

Set no technical standards to insure 
compatibility or signal quality. 

Make no rules concerning ownership 
of receiving equipment. 

Assign blocks of frequencies instead 
of individual channels to promote efficient 
use of the spectrum. 

The recommendations, when taken 
together, form an entirely new regulatory 
structure for DBS, different from that for 
common carrier, broadcasting or private 
radio. In its report, OPP suggested lump- 
ing DBS in with other services that "sup- 
plement" conventional broadcasting and 
creating "a hybrid service that 
[recognizes] that these video programing 
services have characteristics both of broad- 
casting and point -to -point service." Hy- 

brid regulation, it said, "would rationalize 
the commission's treatment and would 
permit operation free of conventional 
broadcast and common carrier regula- 
tion." 

Regardless of how the FCC ultimately 
chooses to regulate DBS, the report said it 
should do so in the deregulatory spirit that 
it said has characterized the FCC of late. 
"To impose conventional broadcast or 
common carrier regulation on a service in 
a competitive market, while the commis- 
sion is deregulating other services, would 
be to ignore the lessons of recent years 
and create yet another service in need of 
deregulation at some later date." 

Most of OPP's recommendations sug- 
gest what the FCC should not do, but 
some specify what it should do. Setzer said 
the FCC must prepare for the 1983 
Regional Administrative Radio Con- 
ference that will allocate DBS frequencies 
and orbital slots for all countries in North 
and South America. (That, as Stephen 
Lukasik, the FCC's chief scientist, 
pointed out, is being done in a separate in- 
quiry adopted on July 17). Setzer added 
that the U.S. should plan to get all its fre- 
quencies allocated in one orbital slot so 
that the same receiving dish, without 
being moved, could receive all domestic 
DBS transmissions. 

Setzer also said the FCC must deal with 
terrestrial microwave carriers that are now 

Localism forever. Even if direct broad- 
casting satellites do fly, FCC Commis- 
sioner James Quello believes it won't 
mean the end of local broadcasting. 
" No one has the answer" to what im- 
pact DBS will have on local broadcast- 
ing, Quello told a group celebrating the 
fifth anniversary of WGPR -TV Detroit, the 
first black -owned television station, last 
week. But, he said, "I believe there is 

reason for optimism that local broad- 
casting will survive and prosper." He 
said local news, weather and public 
affairs are of interest to large local au- 
diences and do not lend themselves to 
DBS service. "That local service con- 
cept will continue to require local broad- 
casting facilities." Quello also sug- 
gested that the broadcasters look for 
new opportunities the satellites may 
present. "A black program supplier or a 

new breed of network owner can lease a 

transponder and provide new services. 
Technology has made practical 'instant 
network' with all of the opportunities to 
provide ... innovative programing and to 
enter the marketplace." 
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using frequencies assigned for DBS at the 
1977 and 1979 World Administrative 
Radio Conferences, and with setting emis- 
sion standards to prevent interference bet- 
ween the various DBS channels. 

Another suggestion of the report is to 
establish an alternative means of choosing 
among competing applicants for DBS 
assignments. Paper hearings, auctions and 
lotteries were all deemed preferable to the 
current evidentiary hearings. 

All of OPP's recommendations are 
based on the assumption that by the time 
DBS service is operational, it will exist in 
such a competitive environment that 
marketplace forces will provide a form of 
de facto regulation. DBS will move into an 
environment inhabited by a number of 
other services -STV, MDS, videodisks 
and videotapes -that will be interchangea- 
ble and "supplemental" to conventional 
broadcasting. "DBS is going to enter a 

very competitive market," Setzer said. 
"They are going to have to scramble -and 
I don't mean that in the technical sense - 
if they are going to survive." 

According to the report, such a 

marketplace has two important regulatory 
implications. "First, ... the more corn - 
petition DBS faces from substitutes for its 
services, the more it will be constrained to 
provide the services the public wants at 
competitive prices and the less useful 
regulation will be in protecting the public 
interest. Second, the more competition 
DBS faces, the smaller its audiences and 
its revenues will be and the greater the 
burden will be of any regulation imposed 
by the commission. With greater competi- 
tion, regulation will be increasingly likely 
to raise the cost of a DBS service suffi- 
ciently to deter investment and prevent it 
from ever being initiated." 

Some broadcasters have indicated their 
opposition to DBS on the ground that it 
would be contrary to the FCC's long- 
standing commitment to local broadcast 
service. Commissioner Abbott Washburn 
wondered why the question of DBS's im- 
pact on localism was not raised in the OPP 
report. Cornell responded, "We obviously 
don't see it as a threat to local service." In 
light of OPP's market analysis, she said, 
DBS would be "supplemental" to and 
not a competitor with local broadcasting. 
(A question on localism was added to a list 
of questions that Commissioner Anne 
Jones requested be attached to the notice 
"to focus comments better. ") 

Commissioner James Quello believes 
the "hybrid" regulatory scheme suggested 
by OPP "has a lot of potential." But he 
wondered "if Congress is going to let us 
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get away with it." 
Washburn brought up the possibility of 

a "threshold congressional finding" to 
decide whether the U.S. should be getting 
into DBS at all and sparked a lengthy 
monologue by Chairman Charles Ferris, 
who said: "All we are proposing here is 

something is happening, and let's get the 
discussion going." Ferris argued that the 
marketplace should decide the fate of DBS 
and that the FCC should step back and 
allow "those willing to take the risk" of 
launching a DBS service, to take it. "I 
don't think we need Congress to tell us to 
get out of the way." Ferris said issuance of 
the notice "makes abundant sense" and 
that "it anticipates a delightful develop- 
ment." 

The only other commissioner to share 
Ferris's enthusiasm for DBS was Joseph 
Fogarty. In prepared comments released 
after the meeting, Fogarty said, "DBS will 
not come into the competitive arena until 
cable television, STV, MDS and video- 
cassettes and disks, in addition to conven- 
tional TV, have all had the opportunity to 
gain a foothold. This observation does not 
suggest that we should be 'laid back' on 
DBS. On the contrary, it means that the 
commission should move all the more ex- 
peditiously to decide the issue of policy 
and regulatory structure, and allow DBS to 
enter the competitive fray sooner rather 
than later." Fogarty, although conceding 
that at least for the present he favors the 
basic minimal regulation approach of the 
staff report, said he would have preferred 
"a bit more detailed analysis and a little 
less advocacy" in the report. 

Final regulation of DBS, the report said, 
must wait until the decisions of the 1983 
radio conference,' but that doesn't 
necessarily mean DBS must wait. The only 
company known to have definite plans is 
the Satellite Television Corp., a subsidiary 
of the Communications Satellite Corp., 
and indications are that it will file a DBS 
application at the FCC within the next 
couple of months. 

In light of the imminent filing, Cornell 
raised the question: What should the 
FCC do if STC or some other operator files 
an application prior to the conference? She 
said potential applicants will need some 
kind of direction, since no existing 
rules apply to DBS service. 
(Lukasik disagreed with Cornell, claiming 
there is room for a DBS filing under part 
five [experimental services] of the rules.) 
The commission deferred the dilemma; it 
amended the notice, at Fogarty's sugges- 
tion, to include the statement that it will 
consider the public interest implications of 
implementing a DBS system before the 
conference "in the context of receiving 
and processing any application which may 
be filed." 

The legal discussion by the general 
counsel's office concludes that the FCC is 
legally able to do what it laid out in the 
OPP report. That report concluded, "The 
proposed direct -to -home satellite service 
may be classified by the commission as a 

'hybrid' communications service that is 
governed by policies expressly tailored to 

the unique attributes of the service and 
the market and technological environment 
in which it will operate" 

The report from the Office of Science 
and Technology, written by Bruno Pattan, 
is a technical discussion of DBS. "The 
basic technology for the distribution of 
DBS programing has been developed," it 
said, "and no insuperable technical bar- 
riers to implementation are evident." At 
the meeting, Lukasik said there have been 
major advances in the technology of DBS 
since 1977 and "there is nothing to sug- 
gest that we have reached any technologi- 
cal limit. We shouldn't freeze our 
thoughts" 

Chairman Ferris said that with the adop- 
tion of the notice of inquiry, the commis- 
sion has come a long way from the time 
when former Commissioner Glen O. 
Robinson described the philosophy of the 
1976 FCC with: "If it moves, regulate it. If 
it doesn't move, kick it -and when it 
moves, regulate it." 

FCC sets RKO's 
stations for 
renewal hearings 
Commission decision will not take 
effect until court appeals in 
Boston case are over, probably 
two or three years; FCC rejects 
NewCo spin -off for 13 stations 

In light of the FCC's earlier decision deny- 
ing renewal of three RKO General licen- 
sees last June -for WNAC -TV Boston, WOR- 

TV New York and KHJ -TV Los Angeles - 
the commission has designated RKO's re- 
maining 13 licenses for hearing to deter- 
mine if RKO and its parent, General Tire 
and Rubber Co., are qualified to remain 
broadcast licensees. However, the hearings 
will not begin until a final court decision 
has been rendered in the initial Boston 
case. That decision is still two or three 
years away. 

The impact of the designation order - 
which came last Tuesday (Sept. 30) on a 6- 

to-1 vote in a closed commission meet - 
ing-is that it "preserves everyone's op- 
tions," according to one high -level corn - 
mission source. RKO does not now have 
to decide whether to sell its stations under 
the FCC "distress sale policy," a decision 
it would have had to make if the commis- 
sion had designated the licenses for im- 
mediate hearing. Conversely, the commis- 
sion can wait and see "if we were right," 
the source said, about its initial decision 
stripping RKO of three major television 
licenses. 

If the commission's decision is reversed 
in the courts, there would presumably be 
no need for hearing. If the FCC is upheld, 
the hearing would begin. No competing 
applications would be allowed until the 
hearing was completed. 

The commission said that no relitigation 
of findings would be permitted during the 
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hearing process. The burden of proof 
would be placed on RKO to justify renewal 
of its 13 remaining licenses in light of the 
findings in the Boston case -that it 
engaged in "anticompetitive" reciprocal 
trade agreements, and that its parent, 
GT &R, bribed foreign officials and do- 
nated illegal campaign contributions, 
among other things. 

Among the arguments RKO is likely to 
offer in its behalf is that programing on its 
stations is of such "meritorious" quality 
that renewal is justified. It might also con- 
tend that a program of corporate reform - 
"getting rid of the bad actors," as one 
commission source put it- should resolve 
doubts about the licensee's character 
qualifications. 

The commission last week rejected 
RKO's proposal to "spin off" the remain- 
ing 13 licenses to NewCo, a company that 
would be owned by RKO and General Tire 
stockholders except for past, present and 
future directors. 

That proposal was never submitted for- 
mally so the commission did not have a 

transfer application to act on. RKO had 
asked the commission to act on the pro- 
posal in "principal." The commission re- 
jected the idea on grounds that not enough 
was known about the details of the plan to 
make a proper determination of whether 
the proposed transfer would be in the 
public interest. 

Also rejected by a vote of 4 -to -3 was a 
motion by Commissioner Abbott 
Washburn- supported by Commissioners 
Robert Lee and James Quello -that RKO 
be given 15 days to file a formal transfer 
application. One source who was at the 
meeting said the majority voted down the 
proposal for fear that sanctioning the 
NewCo spin -off would adversely affect the 
FCC's chances of being upheld by the ap- 
peals court in the Boston case. 

Commissioner Quello called the FCC 
decision "the next best thing" to adopting 
the NewCo proposal. He called the hear- 
ing freeze "quite a concession" given the 
fact that three of RKO's radio stations -in 
California, where the renewal application 
deadline is December -were in immediate 
jeopardy of being targeted by competing 
applicants wishing to displace RKO as 
licensee. The three RKO radio stations in 
California are KHJ(AM)- KRTH(FM) Los 
Angeles and KFRC(AM) San Francisco. No 
applications have been accepted for filing, 
although one attorney with the hearing 
division of the Broadcast Bureau said 
several parties had "expressed an in- 
terest" in doing so. 

Quello -who had dissented along with 
Commissioners Lee and Washburn in the 
first renewal case, which was voted last 
January but not made official until June - 
said that "without the hearing freeze, I 

would have dissented" in last week's deci- 
sion as well. He disagrees with "the main 
thrust" of the RKO proceedings. Revoca- 
tion of the licenses for the three RKO sta- 
tions last June was a punishment "way out 
of proportion" to the violations, said 
Quello. 

Commissioner Washburn agreed with 
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Quello that the FCC's original Boston 
decision -and its application to RKO's 
licenses in New York and Los Angeles - 
constituted "overkill" on the commis- 
sion's part. He said the commission "did 
about as well as we could" in compromis- 
ing on the fate of RKO's remaining 13 
licenses. 

Washburn did feel the commission 
should have allowed RKO to submit a for- 
mal application for spin -off of the stations 
to NewCo "to allow us to give full and just 
consideration to the proposal." Rejection 
of his motion by the commission, 
Washburn said, "compounds the ma- 
jority's earlier decision [WNAC -TV Bo!SIOn] 

" to which he neither subscribes nor 
believes "precludes the commission from 
approving the assignment of the remain- 
ing 13 licenses." 

Last week's lone dissenter, Commis- 
sioner Lee, said he could not agree that 
"these stations should be set for hearing 
on the basis of the conclusions reached in 
the WNAC -TV decision ... Only time -and 
the decision of the court of appeals -will 
tell us who was right." 

CBS proposal on 
teletext attacked 
as premature 
Opponents argue it's too early 
to settle on single system; 
Ceefax will file for its own 

As comment deadline on the CBS teletext 
proposal at the FCC passed last Thursday, 
little support emerged for CBS or its 
recommended standards. 

CBS broke away from a subcommittee 
of the Electronic Industries Association 
that was trying to come up with 
industrywide standards and last July peti- 
tioned the FCC for rulemaking and the 
consideration of a set of standards based 
on the French Antiope system (BROAD- 
CASTING, Aug. 4). 

Most of the commenters felt that the 
CBS's action was premature -that addi- 
tional work is needed before the FCC can 
get down to the work of selecting a single 
teletext system. 

Proponents of the British and Canadian 
teletext systems, vying for adoption in the 
U.S. marketplace, not surprisingly indi- 
cated their disfavor with the proposal. The 
only real support CBS received came from 
Antiope Videotex Systems, the U.S. pro- 
moter of the French system that has much 
to gain from the adoption of the CBS stan- 
dards. 

The strongest comments against the 
CBS proposals came from a group of pro- 
ponents of the British Ceefax /Oracle 
system. The group, which included the 
developers of the system -BBC and the 
Independent Broadcasting Authority -as 
well as a number of broadcast equipment 
manufacturers, said consideration of only 
the Antiope system in a rulemaking would 

be "inconsistent with the public interest." 
It said that it would soon come forward 
with a comprehensive proposal of its own 
for submission to the FCC. 

The group claimed the British system 
"has certain fundamental advantages 
which are inherent in the technology." 
Because signal processing is done at the 
transmitter and not at the receiver, the 
group said that decoder costs under the Bri- 
tish system are "on the order of one -third 
those of Antiope, with the Canadian 
Telidon substantially more expensive than 
Antiope." The proponents also argued 
that the British system is more "rug- 
ged" -less susceptible to interference - 
than the French and Canadian systems. 

The Canadian Department of Corn - 
munications, the developer and chief pro- 
ponent of the Telidon system, submitted 
comments that didn't mention CBS or its 
petition but suggested that the petition 
was premature. "We hope that broadcast 
teletext standards for the U.S. will not be 
set in isolation from those for interactive 
videotext," DOC said, implying that the 
CBS standards neglected videotext. It also 
said, that "it may be premature for the 
U.S. to adopt standards based on any 
single system when the prospects for early 
standards permitting a wider range of in- 
ternational compatibility appear to be ex- 
cellent." (DOC said it has been working 
with the French toward a common ap- 
proach to teletext transmission and that 
"considerable progress has been made ") 

Antiope Videotex Systems urged 
prompt action on CBS's petition. Until 
rules are adopted viewers will be deprived 
of "an essential, valuable information 
resource" and broadcasters and equip- 
ment manufacturers will not invest time or 
money in developing the necessary system 
components. AVS also expressed the con- 
cern that delay would cause a proliferation 
of incompatible systems. Without corn - 
mission action, it said, "an already restless 
market will drift toward chaos." 

The EIA also said the CBS petition was 
premature and that its teletext subcommit- 
tee should be given "reasonable time" to 

complete its work before the FCC issues a 

notice of inquiry. EIA recommended that 
the issuance be delayed to at least July 
1981. It also said the proposed CBS stan- 
dards should be considered in an inquiry 
that includes standards based on the Cana- 
dian and British systems. "The commis- 
sion should determine which broadcast 
teletext system ought to prevail. The 
public interest would not be served by 
competing systems," it added. 

In the course of its comments, the EIA 
updated the activities of the teletext sub- 
committee. It said that at a Sept. 4 meeting 
the subcommittee "affirmed that it was 
not deadlocked and indicatéd its intention 
to work diligently and hold regular meet- 
ings." The subcommittee also tentatively 
expanded the scope of its activities to in- 
clude exploration of full -field teletext and 
closed captioning. 

ABC agreed with those who felt the CBS 
action was premature. More study is 
needed, it said. 

Carter - Mondale 
loses at FCC 
over independent 
ads for Reagan 
Commission says it can't require 
stations to provide free time; 
President's campaign will appeal 

The FCC last Friday denied a request by 
the Carter - Mondale Re- Election Commit- 
tee for a declaratory ruling that would 
allow it free campaign advertising time 
comparable to advertising purchased by 
independent pro- Reagan election commit- 
tees. Carter - Mondale claimed that broad- 
casters who sell time to the independent 
pro- Reagan groups are obligated to pro- 
vide free time to all opposing candidates to 
fulfill their obligations under the equal op- 
portunity provisions of the Communica- 
tions Act. 

The Carter - Mondale committee will ap- 

Benton's legacy. Broadcast journalism is the potential beneficiary of millions of dollars in 

annual profits from Encyclopaedia Britannica Inc. The Benton Foundation, the Britannica's 
owner, last week gave word that all the encyclopedia company's stock would be transfer- 
red to the University of Chicago, through a "supporting foundation" dedicated to the 
electronic news media. 

The exact course of the new foundation must still be charted by those who have been in- 
vited to serve as directors. However, expectations are that funds largely will be used to train 
broadcasters with experience at small television and radio stations. Comparisons have 
been made to current Nieman Fellowships for advanced education for journalists at Har- 
vard University. Conferences and research may also play a part. And whether or not all dol- 
lars will go toward the electronic media also seems to be open. 

The Benton Foundation -established by Charles Benton, the late U.S. senator from Con- 
necticut and co- founder of the Benton & Bowles advertising agency -has long been using 
Britannica profits to serve the media, with an example being financial support for the 
League of Women Voters' presidential debates. The dissolution of the current Benton 
Foundation and the establishment of the new supporting foundation is said to be a way of 
dealing with new tax laws that would require the charitable organization either to go public 
or sell off its stock. The University of Chicago, which has put its academic mark on the en- 
cyclopedia and which Benton once served as vice president, has been receiving royalties 
for years. 

Among those already having agreed to serve as directors of the new foundation are , 

Newton Minow, an attorney with the Chicago law firm of Sidley & Austin and former chair- 
man both of the FCC and the Public Broadcasting Service, and author Theodore White. 
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peal. The committee's communications at- 
torney, Jay Ricks, said immediately after 
the commission's vote that the committee 
will ask the U.S. Court of Appeals in 
Washington for expedited judicial review. 

The Federal Election Campaign Act pro- 
vides candidates of both major parties with 
$29.4 million in federal funds (plus $4.6 
million for use by the respective national 
committees) to finance their campaigns 
with the proviso that they forgo all addi- 
tional campaign funds. 

In 1976, however, the Supreme Court 
ruled that private individuals are constitu- 
tionally entitled to spend unlimited 
amounts to support candidates of their 
choice. While acknowledging this deci- 
sion, Carter - Mondale claims that media 
expenditures of this sort in Reagan's 
behalf cost the Republican challenger 
nothing, and that forbidding Carter corn - 
parable, free broadcast advertising op- 
portunities means that his election com- 
mittee "simply would be unable to bal- 
ance the [advertising] uses" 

The commission said the intent of the 
equal opportunity section of the Corn - 
munications Act was not designed to com- 
pel broadcasters to "subsidize" a particu- 
lar candidate's election campaign -which 
would have been the effect of the ruling 
requested by Carter -Mondale. 

Chairman Charles Ferris noted a certain 
"frustration" with the apparent conflict 
between federally imposed campaign fund 
restrictions and the loophole afforded by 
the 1976 Supreme Court decision, which 
allows unrestricted campaign fund raising 
and spending by private citizens. But the 
conflict is a "public policy" matter not 
within the jurisdiction of the FCC, Ferris 
said. 

Ferris noted that independent pro- 

Carter groups have the same opportunities 
to "frustrate the law" as the independent 
pro- Reagan groups have. 

New media mean 
new ad strategies 
ANA meeting examines effects 
new technologies may have on 
network TV; all agree there 
will be changes; question is: 
how many and how soon? 

The nation's leading advertisers spent a 
big part of three days last week trying to 
come to grips with the new media, their 
growth prospects and the extent of damage 
they may or may not inflict on the national 
advertisers' long -time favorite medium, 
television. 

The questions were addressed in a full - 
scale clinic, were raised again in the final 
general session (see page 29) and kept 
popping up in other speeches and in hall- 
way, fairway and mealtime conversations 
at the Association of National Advertisers' 
annual meeting, held Sunday through 
Wednesday noon in Hot Springs, Va. 

The first formal speaker of the conven- 
tion, John Naisbitt, publisher of The 
Trend Report, and senior vice president of 
Yankelovich, Skelly & White, made the 
most extreme prediction of the week. 
Almost as a throwaway line in a speech on 
"The Restructuring of America," Naisbitt 
called ABC, CBS and NBC "the Life, 
Look and Saturday Evening Post of the 
80's" 

Their audiences, he said, will be 

"sucked away by cable, thousands of low - 
power television stations, new networks" 
and other forms. "My guess," he asserted, 
"is that by the end of the 80's ABC, CBS 
and NBC will have fewer than half the 
viewers they have today." 

That estimate was challenged by several 
speakers at the next day's new media 
clinic. 

Robert E. (Bucky) Buchanan, executive 
vice president and U.S. media director of 
J. Walter Thompson USA, warned partici- 
pants that though the new -media industry 
will become a "giant" they should 
nevertheless "guard against a premature 
death knell for [television] networks" 

Roy H. Anderson, executive vice presi- 
dent of the A.C. Nielsen Co., told the 
group that he disagreed with Naisbitt: "I 
am not ready to write off the networks in 
the next 10 years" 

David K. Braun, director of media ser- 
vices for General Foods, added that he 
thought the networks would be the most 
efficient means of advertising to the adult 
audience for the foreseeable future. "I 
can't see the networks going but of busi- 
ness in our lifetime," he said. "Or in 
theirs." 

Just how fast the new media would 
grow, and which might or might not suc- 
ceed were questions that most seemed to 
agree would take some time to answer. But 
there were some projections. The most 
formal set was presented by Thomas T. 
Ryan, advertising services vice president 
of the Gillette Co. and chairman of the 
ANA task group on TV future. It was 
based, he said, on his own survey of the 
media directors of 13 leading agencies and 
it anticipated penetration levels as follows: 

CATV (basic) -21% in 1980, 33% in 
1985, 49% in 1990. 

ULI LIe eV 
With 26.2 rating, 41 share and estimated 41 million viewers, CBS -TV's 
controversial "Playing for Time" special with Vanessa Redgrave 
proved major audience draw last Tuesday night (Sept. 30). Since 
casting of Redgrave - Palestine Liberation Organization supporter -as 
Auschwitz survivor, network faced considerable protest, but day of 
broadcast, certain local stations took brunt of complaints. After peaceful 
demonstration in Phoenix, Molotov cocktail was thrown at KOOL -TV build- 
ing causing minor damage; station, however, claimed it didn't have 
definite evidence that violence was due to show, More than 200 pickets 
gathered outside wcnu -Tv Philadelphia, where Redgrave was burned in 

effigy. At WLNE -TV Providence, R.I., Charlotte Hall, program director, ap- 
peared on local news explaining station faced little protest prior to 
broadcast and show's message was too important to be ignored. At net- 
work headquarters in New York, protest demonstration flopped. Follow- 
ing broadcast, network claimed 400 calls, running 6 -1 in favorof show. 
Network did not count protest calls prior to broadcast, claiming it tabul- 
ates after- broadcast and not calls from apparently organized cam- 
paigns. 

D 
Officials with Screen Actors Guild and American Federation of 
Television and Radio Artists ordered their members to return to 
work. AFTRA members were to report Friday, and SAG members today 
(Oct. 6). Unions also told members that producers had agreed to 
"general amnesty" for any actors who decline to cross picket lines of 
American Federation of Musicians. That strike continued through last 
week. Talks between producers and musicians broke down last 
Wednesday when management refused to move on issue of residuals. 

National Association of Broadcasters and number of individual broad- 
cast interests last week asked U.S. Court of Appeals in New York to 
stay FCC action repealing distant -signal and syndicated ex- 
clusivity rules for cable TV. Broadcasters, who have appealed corn - 
mission actions say they will suffer substantial injury if repeal becomes 
effective before judicial review is completed. Commission action is 

scheduled to become effective on Oct. 14. Broadcasters two weeks ago 
asked commission to stay its action, but agency has not yet acted. Na- 
tional Cable Television Association last week asked commission to re- 
ject stay requests broadcasters had filed there. 

Moral Majority, political action group established by fundamentalist 
preacher Jerry Falwell to support political candidates who agree with 
fundamentalists on "moral" issues, has its eye on television program- 
ing as one of two principal projects for 1980's. Ronald Godwin, 
organization's executive director, in remarks before National Religious 
Broadcasters conference, in Lynchburg, Va., on Wednesday, said one 
goal is antiabortion amendment. Second one, he said, is to "clean up 
sexual and immoral programs on television." 

Significant gain for ABC -TV in early- morning ratings and signifi- 
cant loss for NBC -TV in daytime show up in third -quarter com- 
parisons this year and last, according to figures supplied by ABC last 
week. In early- morning battle, ABC's Good Morning America, for 13 
weeks ended Sept. 28, had 4.7 rating /29 share, up 27% and 16 %, respec- 
tively, over NBC's Today with 4.3/27, up 8% in rating change in share, and 
CBS's Morning with 2.2/16, up 10% /down 6% from year earlier. In 

daytime, ABC had 8.4/32 (up 9 % /up 10 %); CBS scored 6.9/27 (up 1%/no 
change), and NBC suffered 23% loss in rating and 24% loss in share with 
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Pay TV (cable) -8% in 1980, 17% in 
1985, 32% in 1990. 

STV -1% in 1980, 4% in 1985, 6% in 
1990. 

Videodisks -0% in 1980, 8% in 1985, 
19% in 1990. 

Videocassette recorders -2% in 
1980, 7% in 1985, 14% in 1990. 

Videotext (teletext and viewdata) - 
0% in 1980, 2% in 1985, 9% in 1990. 

In addition, Ryan said, the survey anti- 
cipated that as a result of the new tech- 
nologies, the three -network audience 
shares would drop from 87% in 1980, to 
83% in 1985 to 76% in 1990. (Ryan said he 
personally thought the network share 
declines might be larger, but that even so 
the networks would still attract "big au- 
diences.") 

J.W.T.'s Buchanan and Marie Luisi, 
senior vice president and director of com- 
munications services, unveiled a look at 
new media in the 1980's in three -year 
chunks. 

Luisi saw 1980 -83 as a time of con- 
tinued strong growth for cable, evolution- 
ary changes in new media generally and 
experimentation in advertising on cable 
and satellite cable networks. 

For 1983 -86 she saw the introduction of 
advertising into pay cable perhaps in ex- 
perimental new forms with some client 
money also going into experiments with 
advertising on disks and cassettes. 

The 1986 -89 period, she called "the era 
of viewer control," with growing con- 
sumer uses of the new media changing 
daypart audience patterns that became es- 
tablished through the television years. 

Gillette's Ryan, in answer to a question, 
said he could not see a lot of advantage in 

becoming a "charter cable advertiser" 
now. He singled out the superstation 
WTBS(TV) Atlanta, saying that for all its 
total reach it currently gets no more than 
one rating point in any single satellite 
market. But with "all of this fractionaliza- 
tion [of audience] that is going to occur," 
he said, "measuring audiences is going to 
be very, very costly," and advertisers are 
going to need to bear some of the costs. 
They cannot expect the networks to pick 
up the biggest part of the tab as they do to- 
day, he added. 

Nielsen's Roy Anderson highlighted his 
firm's ongoing cable audience studies, 
noting that cable homes are younger, 
larger and do more viewing than the 
average TV household, and that pay cable 
homes watch even more than basic cable 
homes (BROADCASTING, Aug. 4). 

"The new technology will result in the 
average household having more signals 
available along with additional uses of the 
TV set," he said. "This will mean a frag- 
menting of the audience and may result in 
advertisers having the opportunity to more 
narrowly define their target audiences." 

Thomas F. Delaney, national cable 
marketing manager for Arbitron, reviewed 
the Arbitron /Video Probe index "new 
electronic media study" (BROADCASTING, 
Aug. 11, 25). He noted that pay cable 
homes not only "have a seemingly insatia- 
ble appetite for movies," but also that 
"pay TV may cut into early- fringe access 
and late -night talk show audiences "; that 
"lower budget made -for -TV movies are in 
less demand "; that "all types of house- 
holds seem to be oversaturated with soap 
operas," but that respondents seemed 
satisfied with the current number of ac- 
tion /adventure programs and situation 
comedies. 

Good -bye to 
the 30 rating? 
ANA hears that new media 
will fractionalize audiences, 
diminish network drawing power 

With all the new media here now and on 
the horizon, "the era of broadcasting is 
coming to an end, and the era of nar- 
rowcasting is upon us," members of the 
Association of National Advertisers were 
told Wednesday at the wind -up session of 
their 71st annual meeting (also see pages 
28 and 30). 

The advice came from Penny Hawkey, 
senior vice president and creative group 
head at McCann -Erickson, who said the 
TV audience will soon have 110 channels 
to choose from and "you may never see a 
30 rating again." 

"1 think we are losing our audience not 
only through the splintering tech- 
nologies," she said, "but because there is 
a genuine viewer dissatisfaction with net- 
work programing. I believe that in the rat- 
ings mania, we have broken the camel's 
back. In our quest for the ultimate, far - 
reaching coverage, we forced the networks 
to stay away from specialized, quality pro- 
graming. We caused them to milk suc- 
cessful shows far too long." 

She considered "the mass -audience 
medium" and "national advertising" to 
be "an ultimately inefficient way to reach 
your viewers" She thought there was an 
outside chance that competitive pressures 
during the transition from the "broadcast- 
ing era" to "narrowcasting era" would 
"finally force a level of quality into net- 
work programing that we have never seen 

4.1/16. In early- evening news race, ABC was only network to gain, with 
second -place 10.4/24 (up 5 % /up 4 %) to leader CBS's 11.7/27 (down 1%/ 

no change) and third -place NBC's 9.7/22 (down 2% /down 4 %). 

O 

KTVJ -TV (ch. 16) Joplin, Mo.- Pittsburgh, Kan.. is finally cleared of 
charges it and two other stations in market (both VHF) conspired 
to fix advertising rates and misrepresented facts concerning those 
allegations in filings with FCC. Administrative Law Judge John Conlin 
last week granted station's motion for summary judgment and renewed 

its license. Unless that order is appealed by Broadcast Bureau, way is 

cleared for absorption of Kansas State Network; which owns KTVJ -Tv and 

three other stations, into Standard Communications Inc., in stock ex- 

change transaction valued at up to $65 million. Last June, Kansas City 

federal grand jury ended investigation into possible violations of anti- 
trust laws by all three stations without returning indictments (BROADCAST- 

ING, June 25, 1979). Still pending before Conlin are renewal applications 
of other stations involved- KODE -Tv and KOAM -TV 

O 

Columbia Pictures Industries made good its promise to" commence 
litigation" against Kirk Kerkorian in latest round of continuing tug - 

of -war (see page 44). Columbia alleges financier and his investment 
company are trying to seize control of Columbia, sell control to third par- 

ty or force Columbia to pay "exorbitant" premium to buy him out. 

U.S. Circuit Court of Appeals in New York gave TV networks permis- 
sion to broadcast tapes used as evidence in Abscam trial of 

Representative Michael O. Myers (D -Pa.) and three others. Verdict, 
which affirmed district court ruling, stayed release of tapes made by FBI 

during its investigation until today (Oct. 6) to give defense lawyers 
chance to appeal to U.S. Supreme Court. 

William F. Rasmussen, chairman and founder of Entertainment and 
Sports Programing Network (ESPN), Bristol, Conn., has resigned to join 
Enterprise Radio, Avon, Conn., all- sports network scheduled to begin 
programing Jan. 1, as board chairman. His son, Scott Rasmussen, is 

president of Enterprise Radio, which was formed in April. Before that, 
Scott was with ESPN, which he co- founded with his father in 1978. 

o 

Last Friday, Oct. 3, marked 25th anniversary of CBS's "Captain 
Kangaroo" show. Broadcast was marked by stream of show's regulars 
congratulating Captain (Bob Keeshan) on his role in network TV's 
longest- running children's series. 

UpoCOIJ IJ IJOIJ Ug 

At Supreme Court: Fall term begins today (Monday) with calendar 
that includes expected rulings on constitutionality of televised criminal 
trials and whether FCC can consider format of radio station before it 

renews or transfers license. Also in Washington: Copyright Royalty 
Tribunal today resumes hearings on rate adjustment for cable copyright 
royalty payment. Common Carrier Association for Telecommunications 
focuses on future of MDS at Oct. 5 -7 annual meeting in Washington 
Hilton. FCC Chairman Charles Ferris addresses National Press Club 
luncheon Tuesday. In Los Angeles: National Radio Broadcasters Asso- 
ciation continues its Oct. 5 -8 annual convention at Bonaventure hotel 
(see page 33). 
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before." Perhaps, she said, "we should all 
take a hint from the most successful shows 
of the season, Real People, 20/20, Speak 
Up, America [because] they tap into a fun- 
damental need on the part of every viewer 
to be singled out." 

Hawkey also offered a few predictions 
"simply because I cannot be proved too 
wrong " -at least, she said, for 10 years or 
so. Among them: 

That "most of us in this room will 
not respond in time, that we will not deal 
with the loss of guaranteed network rat- 
ings until they reach crisis proportions." 

That "the state of the art will begin to 
change right away, and that the magic of 30 
and 60 seconds will disappear in a 
twinkling." 

That "advertising agencies as we 
know them may become obsolete, and 
that the very small agencies may have 
trouble surviving this next 10 -year storm. 
Media buying departments may disapper 
altogether, their jobs taken over by 10 to 
15 huge media companies that can handle 
the burden of placing and tracking this ad- 
vertising." 

That "in a world of two -dollar gas, 
two -way television may well become a 
necessity, and there will be a major in- 
crease in total TV viewing time." 

That "the most immediate innova- 
tions will be program -length commercials, 
cluster advertising, sponsored disks and 
tapes, a proliferation of local promotions, 
sponsorship of regional events." 

That "radio will stay just as it is, 
already highly segmented and more per- 
sonal, and magazines will become more 
competitive with broadcast." 

Nevertheless, she concluded, "1 am not 
suggesting that you walk away from the 
networks; only that you look at all these 
new spaces to grow in." 

The issue was 
issue advertising 
ANA presentation by TVB shows 
local stations willing to take 
messages from advertisers 

Companies having a hard time placing 
issue advertising seemed cheered last 
week by word that almost nine out of 10 
commercial television stations will accept 
it, at least on a case -by -case basis. 

The word came from Thomas B. 
Cookerly, president of Allbritton Corn - 
munications Co., Washington, and chair- 
man of the Television Bureau of Advertis- 
ing, and was based on a survey conducted 
by TVB ( "Closed Circuit," Sept. 29). 
Cookerly's presentation was the high point 
of an issue- advertising clinic held Tuesday 
at the Association of National Advertisers 
annual meeting. 

Cookerly said TVB surveyed 642 com- 
mercial TV stations at the request of the 
American Association of Advertising 
Agencies and had thus far received replies 
from 396. Of these, he said, 6% reported a 

Creedon Ryan 

ANA captains. Richard S. Creedon, 
senior vice president of Nabisco Inc., 
was elected chairman of the Associ- 
ation of National Advertisers last Mon- 
day as the ANA opened its annual meet- 
ing. He succeeds Donald G. Goldstrom 
of Armstrong World Industries. Thomas 
T. Ryan, advertising services vice presi- 
dent of the Gillette Co., was elected vice 
chairman. Peter W. Allport was re- 
elected president. Howard K. McIntyre 
of Plough Inc. was re- elected to the ANA 
board, and six new directors were 
chosen: Roy T. Bergold Jr., McDonalds 
Corp.; Frank E. Davis Jr., Koppers Co.; 
John K. Givens, Chrysler Corp.; Robert V. 

Goldstein, Procter & Gamble; Alan B. 

Groh, Standard Oil (Indiana), and 
Marilyn S. Watts, RCA. 

policy of accepting any issue or "opinion" 
commercials while 83% said they take 
them on a case -by -case basis. 

Thus, he said, 89% are open to con- 
sideration of issue advertising- enough 
"to present an option to corporations: 
market -by- market spot television." Since 
the networks refuse such advertising out 
of "a natural reluctance" to incur fair- 
ness- doctrine problems for their affiliates, 
he said, most issue -oriented advertising in 
the past has been placed in newspapers 
and magazines. 

Cookerly said 26% of those willing to 
consider issue advertising were ABC -TV 
affiliates, 29% CBS -TV affiliates, 26% 
NBC -TV affiliates, 4% affiliates of more 
than one network and 15% independents. 

In response to questions, Roger D. 
Rice, TVB president, said the survey 
found that in each of the top -50 markets at 
least two stations were willing to consider 
issue advertising. In the entire survey, he 
said, 36 stations reported a policy of never 
accepting such commercials -and 15 of 
these were network -owned stations. 
Cookerly said the 89% level of willingness 
found in this survey contrasted with about 
50% in a 1975 TVB survey for U.S. Steel. 
He did not think that the recessive econo- 
my was responsible for the change. 

"There are some fine stations that still 
prefer to cover controversial issues only in 
their news and public affairs programing," 
he said. "But it appears that most stations 
now believe that it is in the public interest 
to accept this type of advertising." 

TVB's Rice said Westinghouse Broad- 
casting Co. stations were one group that 
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formerly rejected such advertising but will 
now consider it. 

TVB's survey also submitted 
storyboards of five specific commercials, 
four of which had been turned down by 
networks, and asked stations whether they 
would run them. 

Cookerly said 86% of the respondents 
found Allstate Insurance Co.'s 
"Damageability Make and Model Rating" 
commercial acceptable; 85% would run 
Edison Electric Institute's "Eight Years" 
pro- nuclear message; 78% would take 
Kaiser Aluminum's "Free Enterprise" 
spot; 72% would carry Commonwealth 
Edison's "Speaker's Bureau" commercial 
(and another 4% said they might take it 
after receiving documentation) and 63% 
would run a Mobil Oil spot dealing with 
national energy policy (plus 4% wanting 
documentation). 

TVB plans to let each of the five adver- 
tisers know which stations said they would 
carry its spots, and Cookerly called on all 
companies to consider their goals carefully 
and "plan to work with the broadcasters so 
that we may grow together in this new 
area." 

The survey responses came from 56 sta- 
tions in markets ranked 1 -10; 54 from 
markets 11 -25; 64 from markets 26 -50; 90 
from markets 51 -100 and 132 from 
markets 101 -plus. 

The same clinic was told by Kenneth 
Schwartz, vice president and managing 
director of Opinion Research Corp.'s ORC 
public opinion index, that the public en- 
dorses the concept of issue advertising. 

A July ORC study, he said, found 60% 
of the respondents in favor of companies' 
using paid advertising to present views on 
controversial public -policy issues -and 
this, he said, was despite the finding that 
90% felt that the media were doing at least 
a fair job of presenting business's views. 

"Most important," said Schwartz, "the 
vast majority of Americans believe that 
corporations should be allowed to use 
television advertising to speak out on con- 
troversial public -policy issues." 

The number taking that position, he 
said, has grown to 85% from 72% two 
years ago. 

Eight out of 10 Americans, Schwartz 
continued, feel that if a network carries a 

company's issue advertising, it should be 
required to carry a countermessage from 
an opposing public group -but almost six 
out of 10 of these, he added, feel that the 
public group should pay for the time just 
as the advertiser did. The study also 
found, Schwartz said, that 90% of the 
public has seen or heard issue advertis- 
ing -70% on TV. 

John Quinn, communications manager 
of Shell Oil, told the clinic how social and 
political pressures on oil companies as a 
result of the Arab oil embargo have led 
Shell to abandon its position against issue 
advertising. And Stephen B. Elliott, cor- 
porate advertising director of W.R. Grace 
& Co., described Grace's 1978 campaign, 
conducted chiefly in print and among con- 
gressmen and opinion leaders, to reduce 
the capital gains tax. 



RKO 
RADIO 

NETWORK 

It was just a year ago that the RKO Radio Network announced a new 
sound. Stereo programming for the music radio station. 

Today, hearing is believing. Listen to the sound of success - live via 
satellite - in Los Angeles at the NRBA. 

The RKO Radio Network 
Happy Birthday to us. 



6iH ve We Got It Together" 
KSHE is as much a part of 
St. Louis as its arch... 
its riverfront and its spirit. And, it has been for over 
15 years. From the foothills of the Ozarks to the deck 
of the Delta Queen, KSHE is as well known in St. Louis 
as the Cardinals, the Clydesdales and Forest Park. 
If this wonderful old city supplies the flavor, then 
KSHE supplies the Beat. 

And if it's the 18 to 34 market you want to reach, 
with whatever message you want to reach them 
with, KSHE speaks their language better than 
anybody. We're #1 in Adults 18 -34, Monday thru 
Sunday, 6AM to Midnight.* And we have been for 
a long, long time. 

KSRE'fä ©KSHE, Inc. 1972 

Crestwood /St. Louis, Missouri 
A CENTURY STATION 

`Arbihon, Apr /May'80, MSA 



Speciall Report 

Four days in L.A. with the NRBA 
Annual radio convention expected 
to top last year's in 
attendance; agenda attempts to 
cover the topical spectrum 

As many as 4,000 people are expected to 
converge on the Bonaventure hotel in Los 
Angeles this week for the National Radio 
Broadcasters Association's annual con- 
vention, which opened today (Oct. 6). 

"American Radio Expo" had over 2,100 
preregistered participants as of last week. 
This put preregistration ahead of last 
year's convention participation, which 
totaled 1,880. In addition to promoting full 
participation this year, NRBA has been 
encouraging California stations to send 
personnel for part -time participation, and 
is offering one -day registration for $60. 

Convention activities were to begin 
unofficially yesterday. An exhibit hall with 
96 companies represented was to be open 
from noon to 6 p.m. and 90 hospitality 
suites were expected to open their doors at 
8 p.m. Other activities scheduled for 
yesterday included format hospitality 
rooms and "The Promoters," a series of 

workshops that ran from 8:30 to 11:30 
p.m. 

NRBA has altered its agenda in recent 
weeks, responding to requests from partic- 
ipants. It added an engineering panel to 
the schedule, at 9 a.m. Tuesday. Entitled 
"The Last Black Box," the panel will dis- 
cuss audio processing and will be moder- 
ated by Harvey Rees, consulting engineer 
with Carl T. Jones Associates. 

Also at the request of participants, 
NRBA added a management exchange to 
the agenda, on Wednesday morning. 
Scheduled to run from 9 to 11 a.m., the 
exchange will group managers according 
to the market size to discuss problems and 
challenges. There will be six management 
exchange rooms with each discussion 
directed by a moderator. 

NRBA had been saving Wednesday 
morning to reveal the results of a study to 
be conducted at the convention by the 
research firm of Yankelovich, Skelly & 
White. The study will attempt to predict 
the future of radio by polling industry ex- 
perts and local broadcasters. NRBA plans 
to publish the results and distribute them 

at the convention or thereafter by mail. 
In addition to workshops, general ses- 

sions, an exhibit hall and hospitality 
suites, NRBA plans to maintain an exhibi- 
tion room. It is taking reservations from 
companies who want to use the room for 
specially scheduled presentations. Bon- 
neville Broadcast Consultants, Delta 
Electronics, ABC Radio Marketing Ser- 
vices, Enterprise Radio Network, Ameri- 
can Image Productions and Audio Design 
Recording are among companies planning 
to utilize the special exhibition room. 
NRBA plans to maintain a schedule of 
presentations to be offered in the exhibi- 
tion room, and to post it strategically 
around the convention hotel. 

Added attractions at the convention this 
year will be entertainment by pop singer 
Paul Simon on Monday night and country 
singer Barbara Mandrell at lunch on Tues- 
day. Other entertainment will include 
several radio programs broadcast live from 
the convention. 

A complete agenda follows; listings of 
exhibitors and a hospitality suite guide 
begin on page 41. 

Sunday, Oct: 5 

Exhibit hall open. Noon -6 p.m. 

Reception. 6:30 -8 p.m. California ballroom. 

Hospitality suites open. 8 p.m. 

Workshop: "The Promoters" 8:30 -11:30 p.m. Santa Anita A. Modera- 
tor: Lynn Christian, Century Broadcasting. "Creating Award Winning Pro- 
motions;' Lance Webster, Broadcasters Promotion Association (8:30). 
"Station Image: Why Bother;" Karl Sjodohl and Debra Robins, Telesound 
Inc. (8:45). "Marketing Your Station;' Bob Cambridge, ABC Radio Market- 
ing Services (9:45). "TV's Role in Promoting Your Station :' Chuck Blore, 
Chuck Blore & Don Richman Inc.; Dan Kavanaugh, Future Media Corp.; 
D. Rufus Friedman, Harold Friedman Consortium (9:00). "Outdoor Adver- 
tising's Many Faces," Bill Becker, Western International Media (10:00). 
"Merchandising Your Station," Byron Crecelius, U.S. Tape & Label; T. Bing 
Byington, Robert Keith & Co.; Mort Weinstein, The Logo Co.; Les Carroll, 
Beetleboards International; Rich Kwas, 2B Systems Corp. 

Format hospitality rooms. 8:30- midnight. Contemporary hit radio - 
Santa Anita C; AOR -Santa Barbara B; Pop /adult -San Pedro; coun- 
try -Santa Barbara A; beautiful music -La Brea; news /talk -Los Feliz; 
black -Santa Barbara C. "Fine Tuning for Arbitron" -San Gabriel A and 
B. 

Opening general session. 9 -10:15 a.m. California ballroom. Welcom- 
ing comments: NRBA President Sis Kaplan. Greetings from the FCC: 
Richard Shiben, Broadcast Bureau. Keynote address: Karl Eller, Charter 
Media. "America's Life -Style Trends," Al Yesk, Yankelovich, Skelly & 

White. 

Exhibit hall open. 10 a.m. -6 p.m. 

Simultaneous workshops. 10:45 a.m. -noon. 
Sales: How Red Hot is Radio's Future? Santa Anita A and B. Modera- 

tor: Ron Kempff, WHIO -AM -FM Dayton, Ohio. Participants: Robert H. Alter, 
Radio Advertising Bureau: John Demidovic, Air Force Institute. 

Management: New Approaches to Buying and Financing Radio Sta- 
tions. San Gabriel A and B. Moderator: Norman Wain, Metroptex Com- 
munications. Panelists: David D. Croll, TA Associates; James W. 

Blackburn Jr., Blackburn & Co.; Barry Dickstein, Aetna Business Credit; 
William A. Exline, William A. Exline Inc.; Lud Richards, Cecil L. Richards 
Inc. 

Promotion: The Best Foot Forward. San Gabriel C. Moderator: Larry 
Keene, wwoc(FM) Avalon, N.J. Panelists: Les Elias, WLUP(FM) Chicago: 
Louisa Henson, WLRS(FM) Louisville, Ky.; Edith Hillard, KJR(AM) Seattle; 
Peter Straus, wMCA(AM) New York. 

Engineering: The Annual Meeting of the Long -Suffering AM Stereo 
Alumni Association. San Fernando. Moderator: Harold Kassens, A.D. 
Ring Associates. Panelists: David Hershberger, Harris Corp.; Leonard 
Kahn, Kahn Communications; Arno Meyer, Belar Electronics; Norman 
Parker, Motorola; Robert Streeter, Magnavox. 

Programing. Contemporary hit radio -Santa Anita C; news /talk -Los 
Feliz; beautiful music -La Brea; black radio -Santa Barbara C. 

Luncheon. 12:30 -2:30 p.m. California Ballroom. Presentation of NRBA's 
1980 Golden Radio Award to Gene Autry, Golden West Broadcasters. 
Comments by FCC Commissioner James Quello and National Telecom- 
munications and Information Administration Director Henry Geller. 

Open time. 2:30 p.m. Time to visit the exhibits and hospitality suites. 

Tomorrow Media presentation. 3 p.m. Catalina Ballroom 

Membership meeting. 8 -9 a.m. Los Feliz. 

Association of Independent Radio Producers (AIR) meeting. 
8 -9:30 a.m. Los Cerritos. 
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Exhibit hall open. 10 a.m. -7 p.m. 

Simultaneous workshops. 9 -10:15 a.m. 
Sales: A Sales Encounter of the Best Kind - Organizing for Sales. 

Moderator: Robert J. Duffy, The Christal Co. Panelists: Ron Fischmann, 
Fischmann Radio Sales Seminars; John Gorby, Youngs -Walker & Co. 
Organizational Training Inc.; Jason Jennings, The Jennings Co.; Jim 
Williams, Welsh Co. 

Management: Achieving Goals Through Proper Budgeting. San 
Gabriel A and B. Moderator: Bill Clark, KABL -AM -FM San Francisco. 
Panelists: Clark Davis, Great Trails Broadcasting Corp.; Richard Kale, 
Golden West Broadcasters; Harvey Levin, KUic(FM) Vacaville, Calif.; Eric 
Hauenstein, Sandusky Newspapers Broadcast Division. 

Promotion: Keeping Old, Getting New On -Air Promotion. San Gabriel 
C. Moderator: Robert Herpe, General Communicorp. Panelists: Kent 
Burkhart, Burkhart /Abrams /Michaels /Douglas; Bernie Lucas, wLPx(FM) 

Milwaukee; Henry Rogers, WSGA(AM) Savannah, Ga.; Scott Slade, WAYS(AM)- 

WROO(FM) Charlotte, N.C. 

Engineering: The Last Black Box -Audio Processing. San Fernando. 
Moderator: Harvey Rees, Carl T. Jones Associates. Panelists: Greg 
Oganowski, Gregg Labs; Bob Orban, Orban Associates; Craig 
Siegenthaler, KISW(FM) Seattle. 

Programing. AOR -Santa Barbara B; country -Santa Barbara A; pop 
adult -Don Pedro. 

Break. 10:15 -10:45 a.m. 

Simultaneous workshops. 10:45 -noon. 
Small Market Idea Exchange. San Gabriel C. Participants to be an 

pounced. 
Sales: Reps vs. Nets w. Unwired Nets w. Barter. Santa Anita A and B. 

Moderator: Stephen Trivers, Fairfield Broadcasting. Panelists: Bob 
Chambers, ABC Radio; William Froelich, The Christal Co.; Peter Moore, 
Torbet Radio; Geoff Hall, Katz Radio; Paul Tietolman, Atwood -Richards. 

Management: Your Friends in Washington. San Gabriel A and B. 

Moderator: Tom Schattenfield, Arent, Fox, Kintner, Plotkin & Kahn. 
Panelists: Charles Firestone, UCLA Communications Law Program; 
Gregg Skaal, National Telecommunications and Information Administra- 
tion; Frank Washington, FCC. 

Engineering: Radio Engineering Encyclopedia. San Fernando. 
Moderator: Ben Dawson Ill, Harfield & Dawson. Panelists: Louis Dorren, 
Quadracast Systems; Wilson LaFollette, FCC; Ray Livesay, wLBH(AM) 

Mattoon, Ill.; Ogden Prestholdt, A.D. Ring & Associates; Richard Rudman, 

KFWB(AM) Los Angeles; Richard Vaughan, FCC. 

Luncheon. 12:30 -3 p.m. California Ballroom. Speaker: FCC Commis- 
sioner Anne Jones. Entertainment: Barbara Mandrell, MCA recording ar- 
tist. 

Simultaneous workshops. 3 -5 p.m. 

Sales: Retail Sales -The Key to Profit in Every Size Market. Santa 
Anita A and B. Moderator: Stanley Kaplan, Sis Radio. Panelists: Dan 
Dalton, KFI(AM) -KOST(FM) Los Angeles; Ron Foth, Ron Foth Retail; Dick 
Kalt, WPLR(AM) -WOMN(FM) New Haven, Conn.; Lee Davis, WCUB(AM) -WKKB(FM) 

Manitowoc, Wis. 
Management: What's New in Network Radio? San Gabriel A and B. 

Moderator: Bernard Mann, Mann Media. Panelists: Richard Brescia, CBS 
Radio; Edward McLaughlin, ABC Radio; Thomas Burchill, RKO Radio; 
Martin Rubenstein, Mutual Broadcasting System; Chuck Renwick, NBC 
Radio. 

Promotion: Decisions, Decisions. Palos Verdes. Moderator: James 
Connor, WWSH(FM) Philadelphia. Panelists: Erica Farber, McGavren- 
Guild; John Parikhal, Joint Communications; Frank Wood, WEBN(FM) Cin- 
cinnati. 

Engineering: 9 Khz and Other Region 2 Drama. San Fernando. 
Moderator: R. Russell Eagan, Kirkland & Ellis. Panelists: Douglass Crom- 
bie, National Telecommunications and Information Administration; Betty 
Dahlberg, Lohnes & Culver: Wallace Johnson, Association for Broadcast 
Engineering Standards; Wilson LaFollette, FCC. 

Programing: Ratings and Research Clinic. San Gabriel B and C. 

Wednesday, Oct. 8 

Simultaneous workshops. 9 -1 1 a.m. 
Engineering: the Things Ma Bell Never Taught You - Problems and , 

Solutions for Telephone Call -In Shows. San Fernando. Moderator: Mark 
Durenberger, engineer. Panelists: Steve Church, Liggett Group; Brooks 
Clark, Northwestern Bell Telephone Co.; John Higdon, Broadcast Techni- 
cal Consultants; Gil Holmes, Northwestern Bell; William Ruck, KFOG(FM) 

San Francisco. 
Management Idea Exchange. Six groups, divided by market popula- 

tion: under 20,000 -Santa Anita A; 20,000- 50,000 -Santa Anita B; 50,- 
000- 100,000 -San Gabriel A; 100,000- 250,000 -San Gabriel B; 250,- 
000- 500,000 -San Gabriel C; over 500,000 -Palos Verdes. 

The exhibit hall 

Indicates new product. 

ABC- Broadcast Controls 520 
9155 Brookville, Rd., Silver Spring Md. 20910 

ACI /Filmways 
1604 N. Cahuenga, Hollywood 90028 

Added Attractions 
1126 Archer St., San Diego 92109 

Alternative Radio Network 
875 Michigan Ave., Suite 3750, Chicago 60611 

Programing materials. Staff: Mark Mariani, Rich Cald- 
well, Steve Dahl, Bryan Blatt, Garry Meier. 

American Image Productions 408 
Box 23355, Nashville 37202 

Production libraries, station image companies with 
video support, Sunday at the Memories, Mini -memo- 
ries. Staff: Jack Jackson, Paul Whitehead, Lance 
Simpson, Dennis Burton, Jerry Williams, Pat Patrick. 

AmNET /American Quotation Systems 409 
Box 3600, CFS, Champaign, 111. 61820 

Data transmission using network of FM radio SCA 
subchannels. Staff: Dean Robinson. 

Andrew Corp. 103 
10500 W. 153d St., Orland Park, Ill. 60642 

Heliax coaxial cables, phase -stabilized AM radio sam- 

115 

211 

804 

pling lines, STL microwave antenna systems. Staff: 
Tom Glab, John Pryjma, Carl Van Hecke. 

Associated Press 
50 Rockefeller Plaza, New York 10020 

Big Music America contest. Staff: Ken Kramer, Dort 
Altfeld, Gary Firth. 

407 Bonneville Broadcast Consultants 
274 Country Rd., 7knaflx N.J. 07670 

AP Radio with feed device which prints ready -to -use 
cart labels for sound bites feed, AP Radio Wire featur- 
ing life style programs. Staff: Jay C. Bowles, Bill Cook, 
Ben Avery, Nancy Cook, George Otwell, Jim Spehar. 
Mike White, Mark Thayer, Roy Steinfort. 

Audio & Design Recording 125 
Box 786, Bremerton, Wash. 98310 

Tri -band signal processing system', FM Stereo Ex- 
press broadband limiter, equalizers, signal pro- 
cessors, limiters, modular systems. Staff: Nigel Bran - 
well, Chris Michie, Ian Robertson, Kathleen Mallory. 

Auditronics 507 
3750 Old Getwell Rd., Memphis 38118 

110 -A audio production console. Staff: Jim Wood- 
worth, Keith Arnett. 

Automation Electronics 109 -10 
1001 South St., Lafayette, Ind. 47905 

Autotron in -house minicomputer business system for 
sales, traffic, accounts receiveable, payable, payrotl, 
general ledger, word processing, music library, sales 
scheduling, depreciation and automation interfacing. 
Staff: Larry Zaiser, Jody Zaiser, Gary Dancy, Tom Ran- 
som, Ed Reed. 

Belar Electronics Labs 
Box 826, Devon, Pa. 19333 

Big Music America 
4801 Woodway Suite 301W, Houston 77056 
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104 

402 

Staff: Marlin R. Taylor, Frank D. Murphy. David C. 
Pollei, Dave Verdery, Jeff Mathieu, Joe Capabianco, 
Walter Powers, Vladimir Nikanorov. 

Broadcast Audio 410,411 
11355 Pyrites Way Rancho Cordova, Calif 95670 

System 8/12/16 AM and FM stereo consoles, 
equalized mixer. Staff: David W Evans, John M. Fer- 
nandez, Rosell Heinen, Richard Majestic. 

Broadcast Communications Products 317 
Box 204, Golden, Colo. 80401 

Audio consoles (8,10,12)', micro -amplifier, FM 
modulation stereo monitor', 7775 ATS system, FM ex- 
citer, studio tape recorders, composite studio/ 
transmitter link, digital remote control system. Staff: 
Gregory Pine, Linda Pine, Jeff Michael, Cathy Schmidt, 
Ike Benoun, Ed Mullens, Sam Wenzel, Bill Holezel, 
Trevor Boyer. 

Broadcast Electronics Inc. 400 
4100 N. 24th St., Quincy, Ill. 62301 

Staff: Larry Cervon, Curt Kring, Joe Engle, John Bur - 
tle, Tom Humphrey, Geoff Mendenhall, Dow Jones. 

Broadcast Management Concepts 219 -222 
7204 Clairemont Mesa Blvd., San Diego 92111 

Computer accounting system -MAPS. Staff: Thomas 
Haag, Frank Crane, Jim Anderson, Chuck Tripp, John 

611 Gibb, Richard Montoya, John Caso, Lynda Tennyson, 
Bunny Hofberg, Carol Heppert, Tim Ives. 



Radio is our only business. 
That's why we're better at 
radio sports than anyone else. 

Mutual is "the sports network. No one else even 
comes close :' That is the praise from one of our major 
radio network rivals as reported in The Washington Post. 

Winning the championship for radio sports is 
something Mutual has been doing for years. 

We do play -by -play of 16 NFL Sunday afternoon 
games, 6 major Bowl games and'20 Notre Dame and other 
major college games; dunk -by -dunk of 17 NBA playoff 
and championship contests; follow the eagles of the PGA, 
U.S. Open and 9 more major golf matches; and provide 
ace reports direct from Wimbledon and the U.S. Open 

Tennis Championships. Plus 37 "Wide Weekend of Sports" 
live coverage broadcasts from practically every major 
sporting event taking place every Saturday and Sunday. 

But it's not the quantity of our coverage that 
attracts our avid national audience. It's the quality. Our 
sports commentators report to our listeners as though 
they were on the sidelines together. 

Nobody plays sports as well as Mutual. And that's 
why we're better at it than anyone else. 

During the NRBA Convention in L.A. visit 
Mutual's Hospitality Suite 3144, Bonaventure Hotel. 



Broadcast Programming International 223 -24 
Box 2027, Bellevue, Wash. 98009 

Ten formats for live- assist and automated stations, 
Christmas music programing. Staff: Kemper Free- 
man Jr., John Iles, Jane Kindred, Bob Concie, Dave 
Lindsay, Jim Siggens. 

Cablewave Systems 305 
60 Dodge Ave., North Haven, Conn. 06473 

Coaxial cable and associated hardware. Staff: 
William Meola, Margie Barneschi, Ken Robinson, 
Doug Proctor, Bill Sirvatka. 

Capitol Magnetic Products 523 
6902 Sunset Blvd., Hollywood, Calif. 90028 

Audiopak AA -3 stereo phase broadcast cartridge with 
high output /low noise tape, Audiopak A -2 broadcast 
cartridge with standard tape. Staff: Larry 
Hockemeyer, Ed Grant, Natalie Goss, Tom Neuman. 

The Cato Institute 610 
747 Front Stree4 San Francisco 94111 

Byline, daily two -minute commentary from notable 
public figures. Staff: Jeff Riggenbach, Leslee New- 
man. 

Cavox Stereo Productions /Tape -Athon 525 
502 South Isis Ave., Inglewood, Calif. 90301 

Background music center, Model 702 portable reel -to- 
reel automatic reversing tape playback system, Model 
750 cassette playback system with 16 hour playback 
and automatic program intermix. Staff: Lee Tate, 
Paula Tate, Robert Mayfield, Bernie Sayers, Bill Owens, 
Bob Foster, Wally Rubin, Hal Halverson, Diana Men - 
diola, Blair Hunnicutt, Jerry Sybilrud. 

CCA Electronics 322 -23 
Box 5500, Broadcast Plaza, Cherry Hill, N.J. 08034 

Census Bureau 
Washington 20233 

Social and economic statistical resources. Staff: Ma- 

605 

ury Cagle, E.J. (Bud) Steinfeld. 

Cetec Broadcast Group 422 -24 
1110 Mark Ave., Carpinteria, Calif 93013 

16 channel console *, program automation systems, 
multicart, consoles, FM antennas. Staff: Andy Mc- 
Clure, Jerry Clements, Doug Sterne, Jim Zache, Todd 
Harrington, Art White, Ethan Harris, Randy Hill, Hugh 
Wilcox, Ken Leondar, Tony Mezey, Fred Barbaría. 

Chase Media 119 -20 
5286 S. 320 Wes4 Busch Park Suite A -166, Salt Lake 
City 84107 

In -house computer traffic, billing. music, financial and 
word processing system, Staff: Randall Chase, 
Robert Scott, Steven Vaughn. Michael Skousen. 

Commodity Communications 508 
125 E. Ball Rd. No. 205, Anaheim, Calif 92805 

Computer Concepts 202 -03 
8001 W. 63d St., Shawnee Mission, Kan. 66202 

Computer Management Systems 518 
6610 N. Shadeland Ave., Indianapolis 46220 

Broadcast Management Information System, auto- 
mated accounting system. Staff: Myron L. Keeney, 
Jack Carnegie, Sally Huffine, Suzi Ross. 

Comrex 512 
60 Union Ave., Sudbury Mass. 01776 

Low frequency extender. studio /telephone conferencer 
and integrator system for talk show', Staff: John 
Cheney, Lynn Distler. 

Concept Productions 425,426 
801 D Riverside Ave., Roseville, Calif 95678 

Voice -track programing with adult contemporary, 
adult rock, album rock and country formats, voice/ 
music synchronizer'. Staff: Dick Wagner, Mary 
Wagner, Dale Tucker. 

Continental Electronics 
4212 South Buckner Blvd., Dallas 75227 

405 -06 

"The person you describe 
is the person 
we'll deliver" 

It's not a slogan. 
It's our track record. 
We've successfully recruited for 

virtually every kind of executive post in 
broadcasting, cable television, and 
publishing. At every level. 

The executives we delivered were 
right for our clients, for their companies, 
and for the specific responsibilities of 
each position. 

Our clients tell us we're the best in our 
field. 

We know where to look. We dig deep. 
We sift meticulously. We investigate 
thoroughly. 

And we do it all very, very quietly. 
If you seek a key executive, let's 

discuss why our search and 
recruitment will be your most effective 
way to get the person who's right 
for you. 

Joe Sullivan & Associates, Inc. 
Executive Search and Recruitment 

in Broadcasting, Cable Television, and Publishing 
1270 Ave. of the Americas, New York, N.Y 10020 (212) 765 -3330 
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AM and FM transmitters, antenna equipment, audio 
consoles. Staff: Vernon Collins, Steve Claterbaugh, 
R.L. Floyd, Dave Chenworth, Ray Tucker, Tom Cauthers, 
Steve Schotts, Jim Littlejohn, Lloyd Collins. Mark 
Bullock. 

Custom Business Systems 126 -127 
Box 67, Reedspor4 Ore. 97467 

Business automation interface to program automation 
system. Staff: Wes Lockard, Jerome Kenagy, Steve 
Kenagy, Stephanie Watts. 

Delta Electronics 205 
5730 General Washington Dr., Alexandria, Va. 22312 

Department of Energy 511 
Washington 20585 

Solar Index. Staff: Joyce Falkenstein, Erich Parker. 

Dolby Labs 307 
731 Sansome St., San Francisco 94111 

C.M. Dorf & Associates 210 
9151 Centerway Rd., Gaithersburg, Md. 20760 

Enterprise Radio 603 
40 Darling Dr., Avon Park So., Avon, Conn. 06001 

All sports radio network begins national programing 
via Westar Ill on Jan. 1, including updates, features, in- 
terviews, talk and play -by -play. Staff: Scott 
Rasmussen, Richard Eddy Mike Caruso, Dennis Ran- 
dall, Richard Hammer, George Davies, Dan Blume. 

Eumig 606 -07 
225 Community Dr., Great Neck, NY. 11020 

Fidelipac 207 
109 Gaither Dr., Mount Laurel, N.J. 08057 

Tape cartridges, storage racks, studio warning lights. 
flutter meter, tape eraser, tape. Staff: Arthur Constan- 
tine, Dan McCloskey, Robert Gosciak, Roger 
Thanauser, George Riggins. 

First Media Management 213 
101 Wymore Road, Altamore Springs, Fla 32701 

Project 90- complete camera -ready promotional 
sales kit. Staff: Bill Kirk, Michelle DeLude, Robin 
Callicutt. 

From Studio B 206 
1717 N. Highland Ave., Hollywood 90028 

North Pole Reports*, From Studio B- Years 1 & 2, 
Kremmen of the Star Corps, The Station Gang, 
Cinemascore, beautiful music station promotion. 
Staff: Merrill Barr 

Future Media 212 
6525 Sunset Blvd., Hollywood 90028 

Gregg Laboratories 608 
2120 E. Howell St., Suite 505, Anaheim, Calif 92806 

AM, FM, TV tri -band audio processor, AM peak limiting 
amp. Staff: Greg Ogonowski, Scott Rubenstein, Craig 
Slayton, Marc Durerberger, Sid Rubenstein, Harry 
Simons, Steve Cilurzo, Ray Smart, Ray Pike, Ginger 
Moses, Phillip Moses. 

Hallikainen & Friends 218 
101 Suburban Rd., San Luis Obispo, Calif., 93401 

Rack mount audio mixing system for radio and TV, pro- 
gram logging system (automated or live), digital 
telemetry adapter for Moseley remote controls, time 
announce controller for automated stations, computer 
transmitter control and logging system for AM, FM or 
TV'. Staff: Harold Hallikainen, Eric Dausman, Cathy 
Dausman, Gerry Franke, Frank Calabrese. 

Harris Corp. 328 
Box 4290, Quincy Ill. 62301 

MSP -95 FM audio composite processing unit, 
MSG -95 remote SCA generator. Staff: Jim Ariana, Ed 
Gagnon, Bill Harland, Dave Hill, Ken Schwenk. 

IGM Communications 100 
4041 Home Rd., Bellingham, Wash. 98225 

Program /business automation unit, cart and playback 
machines. Staff: Don Schutt, Judie Schutt, Jerry 
Ezelle, Darrell Wichers, Dave Evans. 



ENTERPRISE 
t 

The most comprehensive, in- 
formative and up -to -date radio 
sports package available. It's 
ENTERPRISE RADIO ... THE 
SPORTS NETWORK coming to 
you, via satellite, beginning on 
January 1, 1981. 

Enterprise Radio. The first and only 
national all -sports radio network with 
something for every sports fan. 

JOCK AROUND THE CLOCK with THE 
Enterprise Radio. Sports Updates 48 times a 
day, a 13 -hour National Sports Talk Show, 
Sports Features and more. 

It's sports programming at its best made 
available to radio stations 
throughout the land. 
ENTERPRISE RADIO .... 
THE SPORTS NETWORK. 

Want more information? Con- 
tact: George Davies or Joe 
Rizza, Enterprise Radio, Avon 
Park South, 40 Darling Drive, 
Avon, CT 06001. (203) 677 -6843. 

EA 
ENTERPRISE 
RADIO 
the sports network 

ETWORK 

Represented by 

Christal 
The Chnslal Company. Inc. 

New York, Chicago, Los Angeles, Atlanta, Dallas, Philadelphia, Boston, Detroit, San Francisco 



International Tapetronics 121 -22 
2425 S. Main St., Bloomington, Ill. 61701 

Series 99 audio tape cartridge machine *, 1K cartridge 
library storage system', reel to reel recorders/ 
reproducers, eraser /splice locators, cartridge recor- 
ders /reproducers, cartridge delay system. Staff: Andy 
Rector, Larry Cutchens. 

JAM Creative Productions 314 
4631 Insurance La., Dallas 75205 

Commercial production library', jingle and I.D. 

packages. Staff: Jonathan Woltert. Randy Bell, Fred 
Hardy, Patti Griffith. 

Joynson Electronics 524 
Box 7, Casselberry, Fla. 32707 

FM /SCA tuners, tunerlamplifiers, amplifiers, Datavox 
system for transmitting music and data 
simultaneously on FM SCA. Staff: Joseph Lutz, Ken- 
neth St. John, Robert Weber. 

Kahn Communications 308 
839 Stewart Aue., Garden City N. Y. 11530 

AM stereo (Kahn /Hazeltine system), modulation 
enhancement system, remote broadcast system. 
Staff: Leonard R. Kahn. R.M. Kahn, H.S. Mitchell, 
James E. Farr. 

KalaMusic 302 
600 ISB Building, Kalamazoo, Mich. 49007 

Staff: Stephen Trivers, William Wertz, J. Dennis 
Weidler. 

Live Sound 513 
1741 North 'oar, Suite 101, Hollywood 90028 

Big Country, Big Country II, Country Beautiful, Music 
Service. Staff: Agnes F Peterson, Jason McCall, Jerry 
Mason, Larry Mack, Chuck Roberts, Tom Murphy, Vicky 
West, Ken Rayzor, Jeff Kallestad, Carla Cummings, 
Rita Litton. 

BIG COUNTRY 
BRINGS AUTOMATION 

TO UF 
Consistency in music, 
professionalism and stability of 
on -air personnel, lower costs and 
higher profits are advantages of 
automated programming. 
Sounding automated is not! 

AP. 

BIG COUNTRY is the 
automation format that 
sounds totally LIVE. 

Live Sound can bring you all the 
benefits "plus" a totally live and 
local sound. 

You may have been listening to a 

Big Country station for years without 
knowing it. 

Call us for details. We'll show you 
how Big Country brings automation - along with profits and ratings - 
to LIFE. 

BIG COUNTRY 
LIVE SOUND, INC. 
1741 N. Ivar, Suite 10 1 Hollywood, CA 90028 (213) 462 -3351 

Come 
see us 
in 
Booth 513 
at the 
NRBA 
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LPB 308,309 
28 Bacton Hill Rd., Frazer, Pa. 19355 

Mixer, dual stereo consoles, AM- 50/250 series of AM 
transmitters, Monogram II and signature model broad- 
cast consoles Staff: Richard H. Crompton, Harry N. 

Larkin, Richard W. Burden. 

Maganvox Consumer Electronics 111 
Box 6950, 1 -40 & Straw Plains Pike, Knoxville, Thnn. 
37914 

AM stereo broadcast system. Staff: Bob Streeter, Far- 
rel Smith, Bill Streeter, Ed Williams. 

McMartin Industries 528 
4500 S. 76th St., Omaha 68127 

AM and FM transmitters, FM antennas, consoles, RPU 
equipment, FM exciter, SCA products, turntables, 
monitors, amps. Staff: Ray McMartin, Robert Ander- 
man, Ed Furman, Dick Hanseth, John Schneider. 

MEI Microprobe Electronics 430 
875 N. Michigan Ave. No. 15324, Chicago 60611 

Moseley Associates 403,404 
111 Castilian Dr., Golta, Calif. 93017 

Microprocessor remote control systems, composite 
studio -transmitter link, audio gain rider, audio limiters, 
stereo generator, telemetry return link, telecontrol 
system, subcarrier main frame, wire remote control 
system. Staff: John E. Leonard Jr., K. Frederick Zim- 
merman, Earl Hatt, Charles F Rockhill. 

Motorola 519 
12441/2 Remington Rd., Schaumburg, Ill. 60195 

AM stereo broadcast equipment, exciters, monitors 
Staff: Norm Parker, Frank Hilbert, Dick Harasek, Paul 
Smith. 

Neal Ferrograph 108 
652 Glenbrook Rd., Stamford, Conn. 06906 

Audio logging system', audio test set, tape recorder'. 
Staff: Richard Chilvers, Tom Batey, Skip Mucklerath, 
Rand! Manson. 

Nidus Broadcast Systems 412 
11465 West 48th Ave., Wheat Ridge, Colo. 80033 

Automation systems. Staff: Dennis J. Reinhard, WW 
Myers, Robert N. Miers, Mike Shafer. 

Nippon Columbia /Denon 216 -17 
27 Law Dr., Fairfield, N.J. 07006 

Noble Broadcast Consultants 107 
1250 Sixth Ave., San Diego 92101 

Album Oriented Hits *, Adult Top 40 *. Staff: Roger 
Agnew, Frank Felix, Bur Franks, Rich Wood. 

O'Connor Creative Services 102 
Box 8888, Universal City Calif 91608 

The Senators,* Howard Ruff Commentary*, Earl Butz 
Commentary, Speaking Dollarwise, Healthline, You're 
the Judge, The Best of Groucho, Curmudgeon at 
Large, Kid Say the Darndest Things, Bob & Ray, 
Profiles in Greatness, The Art of Positive Thinking, 
Crime & Justice,* Pets & Wildlife,* Feeling Fine, 
Mini- Drama, Superstars 500,* Science Fiction or Fac4 
haditions. Staff: Harry O'Connor, Gay Sweeney, Ed 
Cotter, Priscilla Felton, Christine Biddle. 

Orange County Electronics International 116 
2100 West 98th St., Minneapolis, 55431 

Staff: Gareth A. Nelson, Michael Gillespie, Steven 
Pavelick, Harry Garfield. 

Orban Associates 128 
645 Bryant St., San Francisco 94107 

Optimod -FM 8100A multiband /broadband compres- 
sor /limiter stereo generator *. Staff: John Delantoni, 
Bob Orban, Jesse Maxenchs, Kevinn Tam, Sid Golds- 
tein, Chris Irwin, Malcolm Furfly, Dave Little. 

Otari 320 -21 
1559 Industrial Rd., San Carlos, Calif 94070 

Tape recorders /reproducers. 

Peters Productions 41 
9590 Chesapeake Dr., San Diego 92123 

Radio formats including Mellow Rock, The Rock, 
Natural Sound, Great Ones -Traditional, Great Ones- 
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America's top rated Syndicator* 

KaleMusic 

Syndicator S 

Syndicator 7 

Syndicator 8 

Syndicator F 

Syndicator C I 4.54 

8.27 

7.40 

8.99 

9.66 

*Source: American Radio, Spring, 1980, page A -67 

10.26 

KalaMusic is at the top! For the second consecutive survey, 
KalaMusic leads ALL syndicators /Consultants in average 1/4 hour 
shares. That's just one reason why KalaMusic is one of the fastest 
growing programming services in the country. Join the winners. See 
Dennis Weidler, Bill Wertz or Stephen Trivers at the NRBA. We'd like to 
SHARE our success with you in your market. 

Se *03- 
at óct. ,ß Suite #2158 Bonaventure 

Booth #302 
A Service of the Fairfield Broadcast Company 

600 Industrial State Bank Building / Kalamazoo, MI 49007 / (616) 385 -5110 

V F Gannett Newspaper Foundation/ Foundation for American Communications 

An Educational Conference for Journalists 
Scottsdale Coerpnce Center, Arizona 

DE 1,7 980 

r., a. .. , 

lion -. Bruce Babbitt, 
Governor of Arizona 
Member, President's Commission 
on the Accident at 3 Mile Island 

Congressman Morris Udall 
Chairman, House Subcommittee 
on Energy & Environment 
Dr. Richard Wilson 
Director, Energy & Environmental 
Policy Center, Harvard University; 
Nuclear Physicist 
Dr. Richard Lester 
Dept. of Nuclear Engineering, 
Mass. Institute of Technology 

Dr. Walter Meyer 
Chairman, Nuclear Engineering 
University of Missouri in 
Columbia 

For reservations: write or call 

Foundation for American Communications 
3383 Barham Blvd., Los Angeles, CA 90068 

213/851 -7372 
943 National Press Bldg., Washington, D.C. 20045 

202/659 -0668 

Dr °íï1 t.l 
Professor of Physì;; 

University of Cali 
Santa Barba 

Leon Jar 
Editor, Discover Magazin 

Bob Schakne 
Correspondent 

CBS News 

Tom O'Toole 
Science /Energy Writer 

Washington Post 

Llewellyn King 
Publisher, Energy Daily 

Dr. Milton Levenson 
Electric Power Research 

Institute 
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Contemporary, All Star Country *, Country Lovin', Music 
Just For the Two Of Us. Staff: Ed Peters, Paul 

Schafer, Redd Dardner, Mike Larsen, Jack Merker. 

Phelps Dodge Communications 602 
Route 79, Marlboro, N.J. 07746 

Staff: El Boehm. Saul Esocoff, J.J. Nevin, H.M. Ed- 
wards. W.B. Bryson. 

Philadelphia Resins 105 
20 Commerce Drive, Montgomeryville, Pa. 18936 

Paillystran HPTG tower guys. Staff: Gregory F. Bowen. 
Wynne Wisler, Jack Burkhart. 

Progressive Radio Network 204 
Box 172, Bronx, N.Y. 10451 

News Blimp, Sound Advice, News Spot *, The Holiday 
Package *. Staff: Richard Barna, Bill Quinn, Susan 
O'Connell, Tom Powell. 

Public Affairs Broadcast Group 610 
Box 48911 Los Angeles 90048 

Success Stories,* In Depth, In Brier Consumer 
Chronicle, Lifetime, From A to Z. Staff: Mark Bragg, 
Pegge Goertzen, Rick Trank. 

Quantum Audio Labs 318 
1909 Riverside Dr., Glendale, Calif 91201 

Radio Computing Services 208 
Duo Dean Dr., Tenafly, N.J. 07670 

Radio Data Systems 123 
669 N. 10th Wes; Centerville, Utah 84014 

Radio writer and market monitor -digital broadcasts 
on FM SCA's. Staff: Mo Gardner, Joe Meier, Brent 
Sylvester, Jon Tibbets, Gary Schroeder. 

Ramko Research 505 
11355 -A Folsom Blvd., Rancho Cordova, Calif 95670 

Staff: Jack M. Ducart, Ray Kohfeld, Dick Anderson, 
Larry Hall, Bob Cauthen, Doug Cook, John Rood, Darryl 
Parker, Larry Maguire, Mike Hogue, Tom Shea, Jim 
Walters, John Govreau, Ben Ostrovsky. 

RCA Broadcast Systems 200,300 
Building 2 -2, Camden, N.J. 08102 

Solid state 5 kw AM radio transmitter', solid state ex- 
citer for FM transmitter, digital overshoot controller, 
broadcast antennas, audio consoles, audio cartridge 
machines, high performance turntable. Staff: J.A. 
Gimbel, FW Huffman, WW Warren, D.B. Freeman, O. 
Bjerke, J. Butts, R. Lyons. E. Mehaf fey, L. Pinski. 

RCA Solid State Division 427 
Route 202, Somerville, N.J. 08876 

60- Second LP 124 
10 Waterside Plaza No. 21E, New York 10010 

Sintronic 310 
212 Welsh Pool Rd., Lionville, Pa. 19353 

Sono -Mag Corp. 303,304 
1833 W Hovey Ave., Normal, Ill. 61761 

Staff: Stephen S. Sampsoh, Pete Charlton, Bob 
Popke, 

Sound Systems 118,119 
11.03 45th Ave., Long Island City N.Y 11101 

Modular audio control consoles, plug -in audio and 
control modules, speaker systems. Staff: Nick 
Balsamo, Jack Jenkins, Bob Lin. 

Star Date /University of Texas, Austin 809 
RLM 15.308, Austin, Tex. 78712 

Two- minute radio astronomy program. Staff: Sandra 
Preston. Joe Medrano. 

Station Business Systems 500 
600 West Putnam Ave., Greenwich, Conn. 06830 

BAT 1500 and BAT 1700 computer systems for billing, 
accounting and traffic, packaged BAT systems *. 
Staff: Jim Morgan, Lee Facto, Joe Coons, Deane 
Parkhurst, Helen Morse, Suzan Miller, Dick Lamoreaux, 
Gary Persons. 

T. A. Associates 517 
111 Devonshire St., Boston 02109 

Acquisition financing for broadcast companies. Staff: 



David C. Croll, Richard H. Churchill Jr., William P Col - 

latos. 

Telmar Group 509 -10 
90 Park Ave, 14th Floor, New York 10016 

Time & Frequency Technology 420,421 
3090 Oakmead Village Drive Santa Clara, Calif. 
95051 

Staff: Joe Wu, Tom Creighton, Frank Stulten, Joan 
Lee, Cal Eckels. 

TM Productions, TM Programming, TM Special 
Products, TM Media Research Graphics 318 -19 
1349 Regal Row, Dallas 75247 

Station marketing plans *, commercial /production libr- 
ary', sound effects library', sales /production support 
system, I.D. packages for all formats, live, live- assist or 
automated formats (Stereo Rock, TM Country, 
Beautiful Rock, Beautiful Music, Alpha One), consult- 
ing, The Kenny Rogers Radio Special' Platinum 
Meltdown *, Country Love *, Sports Scrapbook *, 

Album Greats -A History of Album Rock, Clear 
Creek -The Country Music Festival, Top Ibn Flits of 
All Time, The Evolution of Rock, Love and a Whole 
Lot More, London on the Line, The Elvis Presley Story 
graphic presentations from ratings and research 
figures. Staff: Pat Shaughnessy, Ken Fournier, Janie 
Autz, Chuck Webster, Skip Schmidt, Buddy Scott, 
Cecelia Garr, Lee Bayley, Bob Bruton, Larry Shipp, Ron 
Nickell, Neil Sargent. Allen Klein. 

2 -B System 108 
30105 Stephenson Hwy., Madison Heights, Mich. 
48071 

Plastic card promotions'. Staff: Rich Kwas, John 
Boume. 

UMC Electronics 521,522 
460 Sackett Point Rd., North Haven, Conn. 06473 

Type 10 and type 20 Beaucart cartridge tape 
machines, Beaucart II and Monitor II cartridge tape 
machines, SFE -1 cartridge splice finder and bulk 
eraser, BC -16 Beau master stereo audio console and 
BC -B Beaupro stereo audio console. Type 100 
Beaucart tape machine', tone controlled recording 
system.* Staff: J.C. Leu, P,W Lohman, P.R. Weaver, B.H. 
Robillard, M.J. Friberg, G.M. Burkhardt. 

United Press International 418 -419 
220 East 42d St., New York 10017 

UPI audio network, broadcast data news, UPI broad- 
cast wire. Staff: Gordon Rice, Gene Poythress, Ted 
Feurey, Gary Neeleman, Dennis Kinsella, Bill Wilson, 
Bob Fuss. 

U.S. Tape & Label 324 -25 
1561 Fairview Ave., St. Louis 63132 

Bumper strips, window labels, T -shirt iron -on decals, 
hats. Staff: Byron Crecelius, Jesse Myer. 

Webster Group /Radio Information Center 215 
575 Lexington Ave., New York 10022 

Arbitron report analysis. Staff: Maurie Webster, Jerry 
French. 

Wold Communications 502 -04 
8150 Leesburg Pike, Vienna, Va. 22180 

Point -to- multipoint distribution of programing via 
satellite, mobile satellite uplink facility. Staff: Robert 
N. Wold, Gary Worth, Robert E. Wold, Mark Wallhauser, 
Wayne Baruch, Bob Patterson, Geoff Seaman, Dick 
Marsh, Bruce Hall, Clay Packard, Shirley Thornhill, Paul 
Johnson, Kim Vaughn, Brian Lookofsky. 

The hospitality suites 
ABC Radio Marketing Services 
ABC Radio Network 
American Image Productions 
Arbitron 

2938 
3380 
3124 
3158 

Arent, Fox, Kintner, Plotkin & Kahn 
Arista 
Atlantic Records 
Audio Design & Recording 
Automation Electronics 
Bearsville Records 
Beetle Boards 
Blackburn & Co. 
Bonneville 
Broadcast Programming International 
Sherman Brown & Associates 
Buckley 
Burkhart /Abrams /Michaels /Douglas 
Business Brokers 
Casablanca Records 
CaVox 
CCA Electronics 
Chapman & Associates 
Christal Co. 
Churchill Productions 
Community Club Awards 
Otis Conner Productions 
Continental 
Continental Recordings 
DIR Broadcasting 
Drake Chenault 
Eastman 
Elektra -Asylum 
EMI /United Artists 
Enterprise Radio Network 
Epic Records 
Firstcom 
First Media 
Great Trails 
Bernard Howard & Co. 
Hiber & Hart 
Kalamusic 
Landsman /Rivers 
Liberty Lobby 
Masla & Co. 
Master Broadcast Services 
MCA Records 
McGavren Guild 
Media Statistics 
More Music Programming 
Musicworks 
Mutual 
NBC Radio Network 
Nightengale- Conant 
O'Liners 
Orban 
Peters Productions 
Philadelphia Musicworks 
Pro Radio 
PW Radio Reps 
Radio Talent Bank 
Radio Works 
RCA 
Research Group 
Cecil Richards 
Richter -Kalil 
RKO Radio Network 
Roslin Radio Sales 
Sandusky Newspapers 
Schulke Productions 
Selcom 
Richard A. Shaheen 
William B. Tanner 
TM 
Torbet Radio 
UPI 
Warner Records 
Webster Group 
Western Cities 
Westwood One 
Wold Communications 
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3024 
3151 
3131 
1818 
2858 
2958 
2658 
2818 
3028 
3004 
2138 
2828 
2338 
2178 
2848 
2638 
2878 
2018 
3108 
2708 
2758 
2928 
2768 
2718 
3044 
1878 
3058 
3260 
2978 
3048 
2668 
2778 
1958 
2538 
2908 
2728 
2158 
2928 
2238 
3078 
3068 
2608 
3038 
2218 
2078 
2058 
3144 
3178 
2968 
1918 
2808 
3138 
2838 
2748 
2948 
2618 
2278 
1858 
2738 
1838 
2318 
3008 
2038 
1978 
3118 
2868 
2118 
2628 
3340 
3168 
2258 
3220 
2678 
1938 
2648 
3018 
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WSB -TV McDonald and Little. Atlanta 

consortium n. As in 
Harold Friedman Consortium. 
1. a unique association of top artist - 
designer- directors specializing in 
animation, motion graphics, computer 
technology, stop motion, special effects, 
live action, laser holography... for 
commercials, industrials, films, and TV. 
2. a production company. 

Marty Abrahams Bernard Lodge 
Robert Cohen Harry Marks 
David Denneen Lee Mishkin 
Larry Elin Paul Nevitt 
D. Rufus Friedman George Parker 
Terry Gilliam Keith Purdy 
Milton Glaser Keith Robinson 
Gary Gutierrez Lee Savage 
Jane Hernandez Drew Takahashi 
Paul Killian Per Volquartz 
Bob LeBar Arnie Wong 
Arnie Levin Roger Woodburn 

Harold Friedman 
Consortium 
420 Lexington Avenue 
New York, N.Y. 10017 
Tel. 212 697 -0858 
Los Angeles Contact: 
Chuck Dubow (213) 938 -5177 

Harold Friedman. Allie Schloss. 
Susan Rubin- Producers. 

` D. Rufus Friedman, National 
Sales Director /Producer, 
Radio -TV Station Promotion. 
San Francisco Tel: (415) 469 -9926 
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Charter, Eller 
call it quits 
Oil company will retain current 
broadcast portfolio; he'll 
probably go through with deal 
for 1(101; 'Bulletin,' which 
he'll also keep, cited as 
drain on time and resources 

As in a very modern divorce, both parties 
in the break -up of the joint venture bet- 
ween Karl Eller and Charter Oil insist 
they're parting on the friendliest of terms. 

Who's getting the kids? It looks to be 
Eller -aside from what each brought to 
the venture (in Eller's case an agreement 
to purchase Ktot -FM San Francisco), he's 
walking away with the two properties ac- 
quired during the short life of the Charter 
Media partnership: The Philadelphia 
Bulletin and New York Subways Advertis- 
ing Co. 

Still, neither side's saying what shape 
the financial arrangements they're work- 
ing out for the separation might take, and 
both seem to be expressing an interest in 
KITT(FM) San Diego, a station Charter 
Media initially arranged to purchase in 
July, although the closing on the deal has 
been postponed. 

According to the joint announcement 
released last Tuesday, "it is anticipated 
that Charter will acquire Mr. Eller's in- 
terest in Charter Media under dissolution 
provisions that were part of the joint ven- 
ture agreement" Each held 50% of the 
common stock, with Charter owning 
preferred stock as well. Charter will with- 
draw from FCC consideration an applica- 
tion it made to transfer the licenses of its 
old Chartcom subsidiary's six radio sta- 
tions to Charter Media. Assets Charter 
contributed to the joint venture - Charter 
Publishing, which prints Ladies Home 

Businessn 

Journal, Redbook, Sport and Discount 
Merchandiser, and the subscription fulfill- 
ment service Charter Data Services -will 
revert "to the sole control and ownership 
of the Charter Co" 

Eller explained the motivation for the 
dissolution by saying: "We agree that 
because of the demands on my personal 
time, present economic conditions and the 
long -term interests of the several proper- 
ties involved, this separation is the most 
sensible all- around solution." Fie said 
"our mission now is to give the Bulletin 
our undivided attention and do everything 
we can to restore its viability in the Phila- 
delphia area" 

The Bulletin lost $7.5 million last year, 
and its current rate of loss is put at $1 
million a month. At the same time, the 
magazines Charter brought into the joint 
venture remain marginally profitable at 
best, with Sport said to be losing $2 

million a year. The Charter radio stations 
had reported an operating loss of $800,000 
in 1979, on $8.1 million in revenue. 

When Charter Media was first 
launched, Charter Oil President Raymond 
Mason had spoken of Eller's "knowledge 
and expertise which we believe can make 
Charter Media Co. a dynamic, profitable 
operation." Eller, quoted in a variety of 
forums (BROADCASTING, July 28) indi- 
cated that he shared that outlook, at least 
until recently. One implication of last 
week's announcement seems to be that 
Eller, having decided to dedicate himself 
for the time being to the effort to revitalize 
the Bulletin, couldn't devote enough 
effort to other operations or acquisitions. 
"Eller's time and talent are a limited 
resource" said one individual close to the 
situation. 

That's reinforced by the description a 
Charter spokesman gives of the com- 
pany's primary objective following the dis- 
solution- "achieving results that have 
eluded us so far," as opposed to any 
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Flexible Format Exclusively in your market 
Variety of science features Warnings and updates at .lo extra cost 

Serving the nation from our Forecast Center at J.F.K. Int'l Airport 
Contact: Pat Pagano, Jr. Craig Weiner 

Telex: 960127 Swift TXNYK TWX: 710 -582 -5598 Swift 

Phone: (212) 978 -0209 
*ARBITRON- Columbus, Ohio, Apr. -May, 1980 -15.4 Avg. Share Metro Survey Area. T.P. 12+ 6-10 A.M. ARBITRON -Aug. Share 27.8 between 7 & 10 A.M. 25 -75 Year Old Group 

METRO WEATHER SERVICE and 
WTVN *COLUMBUS, OHIO and WSYR V"-SYRACUSE, N.Y. 

are #1 in A.M. Drive.... YOU CAN BE TOO!! 
Local and personalized forecasts - from 30 seconds to 5 minutes 

freshly prepared when you want them; every hour, 2 hours, etc. 
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further building of the media unit. Charter 
announced that James P. Smith Jr., presi- 
dent of its direct response division, will 
become president of Chartcom, assuming 
operating responsibility for the company's 
communications properties. Fred Danne- 
man, current Chartcom president, is to be 
named chairman of the Chartcom board. 
Smith is credited with having "restored 
the profitability" of the direct response 
operation during his tenure. 

Eller's devotion to the Bulletin indicates 
that, despite the separation from Charter, 
he's not abandoning his effort to build 
another media conglomerate on the order 
of the Combined Communications opera- 
tion he sold to Gannett last year. That 
devotion will forestall for the present any 
active acquisitions search. Moreover 
speculation reported in publishing circles 
is that Charter's being an oil company, 
along with allegations concerning its busi- 
ness dealings with Libya and others, began 
to hamper Eller's efforts to pursue news- 
paper acquisitions, which he had viewed as 
his primary growth area. 

With both parties ending up in a posi- 
tion not too far from where they might 
likely have arrived independently of each 
other, an Eller associate concedes the joint 
venture turned out to be essentially "a 
wash or a balance." 

P &G ads try to 
turn off a product 
Rely tampons linked to disease; 
company buys radio, TV and 
newspapers in $10- million effort 
to urge women not to use product 

Procter & Gamble is mounting a heavy, 
four -week, advertising campaign today 
(Oct. 6) on television and radio and in 
newspapers to promote an unusual objec- 
tive: to urge women to stop using and buy- 
ing its Rely tampons. 

P &G's advertising blitz follows the 
firm's voluntary withdrawal of Rely from 
retail shelves on Sept. 22 following grow- 
ing evidence of a link between using Rely 
and the sometimes fatal toxic shock syn- 
drome. Other tampon brands also have 
been associated with the disease, but re- 
portedly not as frequently as Rely. 

The advertising effort is part of a bind- 
ing agreement signed by P &G on Sept. 26 
with the Food and Drug Administration. 
According to an FDA spokesman, the pri- 
mary message of the television and radio 
commercials is to urge women 18 to 34 not 
to buy Rely. The commercials also advise 
consumers how to obtain refunds for the 
unused portion of Rely packages and pro- 
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The ANSWERTM 
is ready. 

For all your measurement 
questions, we've delivered 

the ANSWER: the 1980, an Auto- 
matic Video Measurement Set 
from Tektronix. 

It answers your need to save 
time and your preference for 
digital accuracy. It answers the 
industry's demands for an au- 
tomatic instrument that makes 
dozens of signal measurements 
many times faster than con- 
ventional techniques using 
analog devices. 
Besides less drift and greater 
accuracy, the ANSWER set's 
digital circuitry radically re- 
duces time- consuming mainte- 
nance and recalibration. 
Think of the future. 
We've made ANSWER pro- 
grammable to meet a myriad of 

future test requirements, in- 
cluding remote applications. 
ANSWER is designed and built 
to the same high standards of 
reliability you've come to expect 
from the world's acknowledged 
leader in television test and 
measurement equipment. 
To get the answer to your mea- 
surement questions, call the 
Tektronix Field Office nearest 
you today or write for free liter- 
ature. Or call toll free (800) 
547 -1512 

TéfJctronbcJ 
COMMfTTED TO EXCELLENCE 

For the address of 
your nearest Tektronix 
Field Office, contact: 
Tektronix, Inc. 

I/SA. 
P.O. Box 1700 
Beaverton, 
OR 97075 

Asia, Australia, America's/Pacific 
Canada P.O. Box 500 
Central & Beaverton, OR 97077 
South America 

Africa, Europe European Marketing 
Middle East Center 

Postbox 827 
1180 AV Amstelveen 



Week's worth of earnings reports from stocks on Broadcasting's index 

Company PeriodlEnded Revenues 

Currant and change 
96 Nef 

Change Income 

% 

Change 

Per 

Share Revenues 

Year wrllar 
Net 

Income 

Per 

Share 

Cablecom -General 9mo8/31 S34.896.312 +260 55.065.610 +343 193 527.691.228 S3.771 142 147 

CBS Inc. 6 mo. 6/30 1.940.686000 +11 7 67.553.000 -192 242 1.737.444,000 83.640.000 301 

Columbia Pictures year 6/28 691.814.000 +30.0 44.907.000 +300 450 544.872.000 38.988.000 401 

General Instrument 26 wk 8/31 407.726.000 +285 31.567.000 +408 355 317.373.000 22.415.000 264 

Microdyne Corp. 9 mo 17.149.642 +428 2.481.000 +339 90 12.009.594 1.853.100 76 

Reeves Communications year 6130 44 408.000 +45 6 3.946.000 +72 5 1 62 30.502.000 2.288 000 1 01 

Varian Associates 9 mo 6,27 447.893.000 +27 9 14.315.000 +522 1 1 86 350.191.000 2 301 000 30 

vide information on toxic shock syndrome 
and tampon use. 

A P &G spokesman said the four -week 
drive will be conducted on 600 TV stations 
in 203 markets, 350 radio stations in 234 
markets and in 1,200 newspapers. 

He said he could not reveal the cost of 
the advertising campaign and, when 
asked, said P &G could not supply a copy 
of the commercial promoting Rely or the 
new version. He acknowledged that P &G 
is trying to mute as much as possible all 
references to Rely. The agency for Rely is 
Benton & Bowles. 

The P &G spokesman felt that the cam- 
paign that is to kick off today "parallels the 
ones we have to introduce a new product. ' 
In the case of P &G, television's largest ad- 
vertiser with an investment of more than 
$430 million last year, the "don't buy" 
Rely campaign can run into $10 million or 
more. 

P &G said it expects 100% of the tampon 
product to be off retailers' shelves by Oct. 
13 but was concerned about women who 
may still have the product at home or 
received a free sample. 

Five -year forecast 
Despite the gloomy prophecies by some 
analysts of network television's future, 
Ted Bates & Co., New York, estimates that 
billings in the medium in 1985 will double 
to $9 billion from $4.5 billion in 1979. 

Bates acknowledges there will be some 
slippage in the percentage of total dollars 
allocated to network TV (32% in 1985 and 
34% in 1979). The agency envisions that 

cable television advertising and spot 
television each will pick up 1% of the ad- 
vertising that network TV relinquishes in 
1985. 

Bates projects that spot television will 
increase from $2.9 billion in 1979 to $6.2 
billion in 1985, while other national media 
will grow as follows: magazines, from $2.9 
billion to $5.9 billion; newspapers, $2.1 
billion to $4.2 billion; national radio, 
$900,000 to $1.7 billion and outdoor, 
$400,000 to $900,000. National cable TV, 
Bates says, will be billing $300 million in 
national advertising by 1985, up from $15 
million in 1979. 

Kerkorian truce 
with CPI collapses 
He goes to court, trying to get 
out of agreement that limits 
his ownership in Columbia 

Kirk Kerkorian and Columbia are at it 

again. The financier and Columbia Pic- 
tures Industries' management are trading 
charges about each other's intentions for 
the company, and again raising the ques- 
tion whether Kerkorian will increase his 
holding in the company from its present 
24%. 

To do that, Kerkorian will have to break 
or have voided in court a 1978 agreement 
he signed with the company under which 
he promised not to increase his holdings 
prior to 1982. But last Tuesday he filed suit 
in Las Vegas federal court charging Col- 
umbia, company directors Francis T. Vin- 

R. C. CRISLER 8c CO., INC. 
Business Brokers for C.A.T.V., TV & Radio Properties 

Licensed Securities Dealers 
Underwriting - Financing 

Cincinnati 
Richard C. Crisler, Clyde G. Haehnle, Alex Howard, Larry C. Wood 

580 Walnut Street, 45202, phone (513) 381 -7775 
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cent Jr. (chairman), Herbert A. Allen Jr., 
Dan Lufkin and Leo Jaffee, as well as 
Allen's investment banking firm, Allen & 
Co., with breach of both contract and 
fiduciary duty. 

Kerkorian's asking the court to award 
him $10 million in punitive and other 
unspecified damages, as well as to termi- 
nate restrictions in his covenant with Col- 
umbia that bar him from voting the 24% of 
shares he owns. He didn't specifically re- 
quest the court's approval of further stock 
purchases. 

Columbia branded the suit "a sham .. . 

a hysterical attempt to use legal theatrics 
in order to create public confusion and to 
undermine Columbia's planned public 
offering." The latter is a reference to a 
$50- million convertible subordinated de- 
bentures offering that went to market 
Wednesday, through an underwriting 
group lead by Allen & Co. 

Kerkorian had made known his opposi- 
tion to the offering earlier in the week. 
The debentures would effectively shave 
10 % -15% off Kerkorian's holding in Col- 
umbia. He proposed to the company on 
Monday that he be permitted to purchase 
$50 million worth of common stock in 
place of the offering, saying it would save 
Columbia "millions" in interest and fees. 
The Columbia board rejected that pro- 
posal, along with another which Kerkorian 
advanced on Monday -merge Columbia 
with MGM Film Co., of which he holds 
47%. 

The Las Vegas suit filed by Kerkorian 
lists a number of actions it claims shows 
"the defendants . .. never intended to live 
up to the terms of the 1978 agreement and 
intended to use that agreement merely to 
entrench themselves, to perpetuate their 
control of Columbia, to frustrate the best 
interests of their shareholders .." 

Columbia's response noted that its at- 
torneys "will prepare and commence 
litigation to hold Kerkorian accountable 
for his actions and require his adherence to 
governing laws and his agreements and 
obligations under the law." 

Haunting Reagan's past 
President Carter's media man, Gerald 
Rafshoon, has taken aim at Ronald 
Reagan's record as two -term governor of 
California -a record the Republican presi- 
dential nominee's advertising aides have 



THIS SUMMER, 
WE WENT TO BAT FOR 
1200 KIDS IN CHICAGQ 

This summer for the third year 
running, our Flagship Station in 
Chicago went to bat for inner - 
city kids. Because for them, 
summer is no vacation. The 
urban playground is the 
street and sometimes the 
name of the game is trouble. 

That's why we volunteered 
to sponsor a unique summer 
league. The idea was to give boys and girls on 
the near Westside a chance to share in an 
organized sports program they might not other- 
wise have had. 

That was 1977, and we felt pretty good when 
100 kids signed up to play our only sport- 
basketball. 

This summer we did better. 
Kids from the Southside joined 
the league. Areas of compe- 
tition were expanded to 
include softball, track and 
field, soccer and volleyball. 
And the kids went to bat for 
us -1200 of them -off the 
streets and onto our teams. 

Six weeks of tough com- 
petition followed. Learning. Training. All geared 
to the day when the championships were 
played. There were winners, sure, but all the kids 
came out ahead. 

All of our Flagship Stations take a leadership 
role in providing community services. It's nice 
when what we do turns out to be such a big hit. 

THE FLAGSHIP STATIONS OF NBC 
WMAQ 1V 
CHICAGO 

WNBC -TV WRC -TV KNBC WKYC -TV 

NEW YORK WASHINGTON, D.C. LOS ANGELES CLEVELAND 
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Speed, Accuracy, Reliability. 

When it comes to traffic, billing 
and affiliate reporting... 

what more could you ask for? 

Computer Management Systems, Inc. 
set out to develop and implement the latest 

computerized, up -to- the -minute 
traffic and accounting system for 

the RKO Radio Network. 
They have succeeded. 

Visit our exhibit at the convention. 

Computer Management Systems, Inc. 
6610 North Shadeland Avenue 

Indianapolis, Indiana 46220 
(317) 842 -1830 



been mining for arguments in favor of vot- 
ing for Reagan for President. Where 
Reagan ads speak of efficient, progressive, 
tax -cutting government, a Carter 30 -sec- 
ond spot that began running last week tells 
a different story. 

As the textual material crawls up over a 
picture of the seal of the state of Califor- 
nia, a voice -over is heard: "When Ronald 
Reagan speaks of the good old days when 
he was governor of California there are 
some things he does not mention. For ex- 
ample, he increased state spending by 
120 %. He brought three tax increases to 
the state. He added 34,000 employes to 
the state payroll. The Reagan campaign is 
reluctant to acknowledge the accuracy of 
these facts today. But can we trust the na- 
tion's future to a man who refuses to 
remember his own past ?" 

At that point, the California seal is 
replaced by the presidential seal and then a 
billboard calling for the re- election of the 
Carter -Mondale ticket. 

Outlet continues 
transformation into 
communications firm 
It's almost a former retailer now, 
having sold off most of its stores 
with plans to put the money into 
broadcast -related businesses 

Outlet Co. is selling off a substantial por- 
tion of its retailing businesses. The move 
continues a trend toward increased broad- 
casting involvement that has been the 
company's course under the stewardship 
of President Bruce G. Sundlun. And it 
marks a significant break with tradition for 
the Providence, R.I. -based company, 
which was founded as a retailer in 1894 
and put WJAR(AM) on the air in that city in 
1922 to expand advertising outlets and 
boost radio sales for its then single store. 

Outlet will sell the 91 stores of its 
department -store and menswear divisions 
to United Department Stores, based in 
Trenton, N.J., for $38.5 million. Outlet 
says that with tax write -offs from discon- 
tinued operations, the transaction will pro- 
vide $44.7 million in cash. That sum will 
be applied to reduction of debt Outlet oc- 
curred in purchasing tcovR(TV) Stockton - 
Sacramento, Calif., for $65 million. 

According to Sundlun, "by freeing 
resources tied up in the relatively low -prof- 
it retail industry, we are positioning our- 
selves to further expand into the com- 
munications business." He said the com- 
pany will continue to move to acquire a full 
station complement "and we also plan to 
move into other broadcast -related busi- 
nesses." Outlet now holds five VHF TV, 
two AM and five FM stations (WJAR[AMI 
was recently traded for wRt,MIFMI in near- 
by Taunton, Mass.). 

Recession -related problems had cast a 
pall over the retail side of Outlet opera- 
tions. Operating profits of the division had 
slumped from $11.4 million in 1978 to 

$1.8 million last year, cutting the com- 
pany's net earnings for the fiscal year by 
60 %. Consequently, the contribution 
broadcasting operations made to operating 
profit shifted from 60% in 1978 to more 
than 90% last year. 

Not included in the present sale of retail 
outlets is a 74 -store women's specialty 
unit. However, the company indicates a 
willingness to listen to offers. 

Mario Gabelli, an analyst who tracks 
Outlet for his own Gabelli & Co., thinks 
that the sale leaves the company with a pri- 
vate market value of $70 -$80 per share, 
more than double what it's now trading at, 
around $30. At the same time, he said 
Outlet "is one of the few vehicles around 

for a friendly takeover," which would put 
an acquiring company into the top -50 
markets, a theory that leaves him conclud- 
ing the stock is an "outstanding buy." 

Taft earnings dip 
Profit decrease blamed on 
Amusement Park Group; outlook 
for year unsure in face of 
economy and SAG -AFTRA strike 

Earnings for the quarter ending Sept. 30 
will probably be flat compared to the year 
earlier, Taft Broadcasting Co. has told se- 

If you could buy 
only one TV station 

in Nebraska, 
which would you choose? 

How about the one that's 
first in the nation 

in these day part shares: 
KOLN- TV /KDIN -TV. 

PRIME TIME 
TSA adults 18+ 50% 

TOTAL DAY 
TSA Homes 52% 

EARLY EVENING 
TSA women 18 -49 71% 
ADI homes 51% 

Get all the facts and figures from Avery- Knodel. 

Television /Radio Age and Arbitron. May 1980. 

KOLN TV/KGIN-TV 
Channel 10 S A CBS Affiliate Channel 11 

LINCOLN, NEBRASKA / GRAND ISLAND, NEBRASKA 
1500 FT. TOWER 1069 FT. TOWER 

Avery -Knodel Television National Representatives 
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Pay -out in stock. Board of directors of Reeves Communications, New York, has voted 
50% stock dividend to shareholders on Sept. 30. It will be distributed Oct. 30. There 
currently are 2,415,394 shares outstanding which will be increased to 3,623,091 after 
stock distribution. Marvin Green, president and chairman, explained stock dividend was 
declared in light of company's outlook for continuing growth and earnings and to increase 
marketability of common stock. "Even with the Screen Actors Guild strike;' he said, "and 
some of the problems it caused, we expect earnings per share to be 50% better than last 
year in the first half of fiscal 1981." Development, acquisition, production and distribution 
of programs and motion pictures for TV and theaters account for 90% of Reeves revenues. 

S -A buys coaxial cable supplier. Scientific -Atlanta Inc., Atlanta, has acquired Systems 
Communications Cable Inc., Phoenix. Scientific -Atlanta issued 167,000 shares of its 
common stock and paid $1 million in cash for all of outstanding stock of Systems 
Communications Cable, putting value of more than $8 million on transactiori. Enwistle Co., 
which owned 80% of Systems Communications Cable prior to acquisition, received all of 
cash portion plus 128,949 shares of stock. Scientific -Atlanta now has approximately 10.6 

million shares of stock outstanding. Newly acquired company manufactures coaxial cable 
for use in broadband communications systems, primarily cable TV systems. Its sales 
during 12 months ended July 1980 were $11.2 million. Nathaniel M. Marshall, who had 
been president of Systems Communications Cable, is to join Scientific -Atlanta as group 
marketing executive. Phoenix cable manufacturing operations will be managed by John 
Bacon, who has been general manager of Scientific -Atlanta's video products division, 

Extra. Adams -Russell Co. has announced 50% stock distribution under which 
shareholders of record on Oct. 1 will receive one additional share of common stock for 
each two shares held on that date. Cash will be paid in lieu of fractional shares. In addition, 
Waltham, Mass., manufacturer of equipment and operator of CATV systems and one TV 

station, said cash dividend of five cents per share would be paid Nov. 25 to stockholders of 
record on Nov. 10. 

o 

More Comcast shares. Comcast Corp., Bala Cynwyd, Pa., has filed registration statement 
with Securities and Exchange Commission for sale in mid -October of 450,000 shares of 
class A common stock. Underwriters will be led by Shearson Loeb Rhoades, New York. 
Proceeds are to be used to reduce bank debt and provide additional working capital and 
funds for future expansion. Comcast owns CATV systems, background music operations 
and in -store merchandising services. It trades over -the -counter and closed last 
Wednesday at 301/2. 

Held back. RKO Radio Network start -up costs "substantially " trimmed third -quarter 
broadcast earnings for parent RKO General Inc., though that General Tire & Rubber 
subsidiary reported total earings up marginally in quarter to $10.88 million from $10.86 
year earlier. RKO revenues were up 16% for quarter, according to GT &R. GT &R earnings 
were down 30% to $14.6 million, 61 cents per share, from $20.8 million, 88 cents; 
revenues slipped nearly 5% to $527.2 million. 

July totals. Network television spending in July rose by 13.4% to $336,303,000, according 
to Broadcast Advertiser Reports figure released last week by the Television Bureau of 
Advertising. For the January -July period, network TV investments climbed by 14.6% to 
S2,851,896,000. The Monday- through- Friday segment for both July and for the January - 
July period showed the greatest revenue gains, 18.4% in July and 18.9% for the seven - 
month span. 

July 

1979 1980 % Chg. 

Daytime $104,632,800 $111,302,400 +6.4 
Mon. -Fri. 76,242,600 90.247.900 +18.4 
Sat. -Sun. 28,390,200 21,054,500 -25.8 

Nighttime 191,9 44,500 225.001,400 +17.2 
TOTAL $296,577,300 S336,303,800 +13.4 

January -July 

1979 1980 % Chg. 

Daytime 5837,610,900 5967,710,700 +15.5 
Mon.-Fri. 568,871,800 676,133,600 +18.9 
Sat. -Suri. 268,739,100 291,577,100 +8.5 

Nighttime 1,6 50,762,800 1,884,186,000 +14.1 
TOTAL $2,488,373,700 $2,851,896,700 +14.6 
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curity analysts in the company's home city 
of Cincinnati. The news, which was some- 
thing of a disappointment to the financial 
community, follows a fiscal first quarter in 
which net earnings declined 10 %. Taft also 
told the analysts that per -share earnings in 
its second quarter could be down about 
10 %, due to an increase in shares out- 
standing. 

Last year, earnings for the quarter 
ended Sept. 30 were $12.1 million, $1.40 a 

share, on revenues of $73.9 million. Back 
in July, Taft's chairman, Charles S. 
Mechem, had indicated the company 
believed earnings for the full year ending 
March 31, 1981, would be up over 1980. 
However, in his latest statement, Mechem 
said "due to the potential of a continued 
weak economy and a continuation of the 
SAG -AFTRA strike, it is difficult at this 
time to reliably project earnings levels for 
the full year." 

The downturn anticipated for the sec- 
ond quarter was laid primarily to a decline 
in operating profit for the company's 
Amusement Park Group, which reflected 
softness in park attendance and revenues. 
At the same time, the Entertainment 
Group, under which rift's program pro- 
duction units are organized, experienced 
"significant gain in operating profit," 
though not enough to offset the park 
decline. 

Commenting on Taft's broadcast opera- 
tions, Mechem said "the slowdown in the 
rate of growth of broadcast revenues ex- 
perienced in the first quarter, accelerated 
in the second quarter. Broadcast revenues 
are expected to increase between 5% and 
10% over last year's comparable period." 

Getting older all the time 
The movement by radio advertisers to 
reach the older age group is highlighted in 
an analysis by Blair Radio showing that 
25 -54 was the most sought -put 
demographic by clients in the first half of 
1980. The 25 -54 grouping accounted for 
22.9% of business opportunities at Blair, 
up from 20.6% in the first half of 1979, 
and replacing the 18 -34 group, which slid 
to 15.8% from 21.4% in last year's first 
half. In third place, according to Blair, was 
the 18 -49 demographic, representing 
13.6% of requests, down from 20% in the 
corresponding period of 1979. The 25 -49 
category also fell back slightly, to 12.8% of 
requests from 13.4% last year. 

How much is enough? 
Katz seminar explores 
issue of frequency 
The Katz Agency devoted its 1980 PROBE 
seminar in New York last week to the sub- 
ject of frequency levels in television adver- 
tising, and participants agreed on at least 
one thing: There's no magic number in- 
dicating the number of times a TV com- 
mercial must be run to be effective, but 
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A NEW STRENGTH IN RADIO BROADCASTING EQUIPMENT 
BROAD PRODUCT LINES OF 
AM AND FM TRANSMITTERS 

Starting October first, 
Continental Electronics offers 
broadcasters a complete line of 
high quality AM and FM radio 
transmitters, stereo studio 
consoles, antenna systems and 
related equipment. 

The transmitter product line 
includes AM and FM 
transmitters 1 kW thru 50 kW. 

This expansion is brought about 
in part by Continental's recent 
purchase of Collins Broadcast 
Products Group from Rockwell 
International Corporation. 

NEW FACILITIES 

New manufacturing facilities 
have been completed at 
Continental's plant in Dallas, to 
handle the additional product 
lines. 

MARKETING AND FIELD 
ENGINEERING 

Continental broadcast 
equipment, and existing Collins 
radio transmitters, can be 
serviced by a world -wide 
Continental field support and 
marketing group headquartered 
in Dallas. 

This group has been expanded 
to meet customer requirements 
in a professional manner. 

PIONEER AND LEADER IN 
HIGH -POWER RF SYSTEMS 

Since its founding in 1946, 
Continental Electronics has 
pioneered many advances in 
high -power rf transmitter and 
systems technology at power 
levels from kilowatts to 
megawatts; for communications, 
radio broadcast, radar and 
scientific research applications. 

See us at the NRBA, booth 405 & 406. 

CArrnibLeJt-t-al_ 

Continental medium wave and 
short wave broadcast 
transmitters have achieved a 
world -wide reputation for quality 
components and construction; 
circuit innovations and unique, 
simple -to- operate designs which 
produce superior performance. 

STRENGTH YOU CAN 
DEPEND ON 

Whatever your radio broadcast 
needs may be, Continental 
offers quality equipment and 
competent marketing and 
engineering support. 

For information on Continental broadcast 
equipment, call (214) 381 -7161 or contact 
Broadcast Marketing Department, 
Continental Electronics Mfg. Co., 
P. 0. Box 270879, Dallas, Texas 75227 
Telex: 73 -398 



three are a minimum. 
Approximately 100 persons attended 

the seminar, including station subscribers 
to PROBE, retail executives and officials 
of Katz. Speakers at the sessions on Tues- 
day (Sept. 30) and on Wednesday were ex- 
ecutives of advertising agencies and adver- 
tisers who urged that in the 1980's addi- 
tional research be conducted on various 
phases of frequency advertising. 

Bill Schrank, vice president, radio/ 
television research, Katz Agency, noted 
that frequency levels in advertising are a 
growing concern. He said the continuing 
escalation in media costs mandates that 
marketers use sufficient frequency within 
a stated period to motivate viewers. 
Schrank believes that effective frequency 
can be achieved if a commercial is run 

three or more times within a four -week 
span. 

Michael Naples, director of marketing 
research for Lever Bros. and author of a 
book on effective frequency, agreed with 
Schrank. He said in general a television 
commercial must run at least three times 
during a brand purchase cycle of four 
weeks. 

Beyond three exposures, Naples con- 
tinued, increased frequency continues to 
build advertising effectiveness but at a 
decreasing rate. Another significant find- 
ing mentioned by Naples: Smaller, less 
well -known brands will benefit virtually al- 
ways by frequency of exposure while large 
brands may or may not. 

Howard Kamin, vice president and 
director of media at Geers Gross Inc., said 

that for clients with a limited budget his 
agency stresses frequency at the expense 
of reach. "We like a minimum frequency 
of five commercials during four weeks," 
he pointed out. "We like to keep a reach of 
50. We think this formula is likely to break 
through the threshold of awareness." 

Kamin advocates shorter flights and 
concentrated frequency for small- budget 
advertisers. In terms of media mix, he 
favors more use of magazine and network 
radio with television, and seeks oppor- 
tunities in various dayparts. 

Naples was asked if there is a model mix 
of radio, TV and magazines to achieve 
more effective frequency. He replied: "Not 
now, to my knowledge. But I'm sure 
there's research going on now to find the 
answer to that question." 

Law & RegulationE 

News decision 
gets tangled in 
McClatchy effort 
to sell KMJ -TV 
`Journal' report that paper 
killed story that was unfavorable 
to prospective purchaser arouses 
interest at FCC; editor 
says he saw libel dangers 

A story that did not make it into the Mc- 
Clatchy Newspapers may cause McClatchy 
a problem in connection with its proposal 
to sell KMJ -TV Fresno to San Joaquin Com- 
munications Corp. for $13.5 million. The 
story -an investigative piece -was killed 
before publication. But the Wall Street 
Journal, through some investigative work 
of its own, reported last week that the sto- 
ry had alleged that one of the state's major 
fruit growers -who is also a 10% owner of 
San Joaquin Communications -was in- 
volved in an attempt to bribe a Kern coun- 
ty, Calif., deputy district attorney in 1975. 

The San Joaquin Communications prin- 
cipal -John M. Garabedian, 71, a subs- 
tantial contributor to Republican candi- 
dates in California and chairman, in 1977, 
of the Fresno County Republican Central 
Committee -was not indicted in the bribe 
attempt, nor was his name mentioned in 
the court proceedings in which two men 
who had been indicted pleaded no contest 
to reduced charges of obstruction of 
justice, a misdemeanor, and received sus- 
pended sentences. Allegations regarding 
Garabedian's alleged role in the incident 
were based only on the reporting of the 
three -man team that prepared the article 
for the McClatchy Newspapers. 

Nevertheless, that may be sufficient 
basis for an inquiry by the FCC. The Jour- 
nal story describing the work of the Mc- 

Clatchy reporters "piqued my curiosity, so 
I'll see if I can get more information," said 
Steve Sewell, chief of the FCC's Com- 
plaints and Compliance Division. "If I can 
get further information, I'll be in a better 
position to know what kind of a problem I 

have, if any." The commission does not 
have a fixed policy regarding the quality of 
the information it receives on which it will 
open an investigation. McClatchy's Wash- 
ington counsel, Charles McKerns, of the 
firm of Dow, Lohnes & Albertson, last 
week said he did not think it necessary to 
inform the commission of the allegations 
in the killed article since they were "hear- 
say." 

The article that was to have run in the 
Sacramento Bee, Modesto Bee and Fresno 
Bee was killed. The Journal suggested that 
C.K. McClatchy, president and editor of 
the company that owns a string of newspa- 
pers and broadcast stations in Alaska, 
Washington, and Nevada, as well as 
California, who made the decision, was 
concerned about the story's possible effect 
on the commission -a suggestion Mc- 
Clatchy last week, in a letter to the Jour- 
nal, sharply denied. 

Indeed, McClatchy said the Journal sto- 
ry not only was unfair and inaccurate in 
that regard but that it "unfairly impugns 
the integrity of the Bee newspapers, their 
editors and executives." For the story 
quotes McClatchy as attributing the deci- 
sion to concern over a possible libel suit, 
but then says "various McClatchy 
employes" reported that the company's 
"outside lawyers were aghast" when they 
heard about the story, and advised that it 
be killed. 

McClatchy, in his letter to the Journal, a 
copy of which he supplied to BROADCAST- 
ING, said Bee executives had told the Jour- 
nal reporter, James Drinkhall, that the 
company's FCC lawyer "most certainly 
did not advise us not to run the story." Mc- 
Clatchy and McKerns both told BROAD- 
CASTING last week that McKerns had said 
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the story would not cause the company 
serious problems at the commission. 
McKerns did say, however, it might cause 
"complications" 

(McKerns was quoted in the Journal 
story as responding "no comment" to 
Drinkhall's questions. But McClatchy said 
McKerns was maintaining the confiden- 
tiality of the lawyer- client relationship. 
Later, Drinkhall was advised that 
McKerns had been instructed to tell him 
what he had advised the company, but, 
McClatchy said, "Drinkhall never called 
back ") 

McClatchy said Drinkhall omitted 
"another essential element" from his sto- 
ry in not reporting the explanation Mc- 
Clatchy and Executive Editor Frank Mc- 
Culloch had given him regarding their con- 
cern over a possible libel suit. He said they 
had explained that the company's libel 
lawyer -in a judgment in which McKerns 
said he concurred -felt that the company 
would not prevail if Garabedian sued for 
libel. The lawyer noted that the company's 
case would depend "largely on the 
testimony of two individuals who had 
pleaded no contest to a criminal charge," 
McClatchy said, adding: "Against that 
testimony would have been the word of a 
civic leader who had never been con- 
victed, arrested or even mentioned in rele- 
vant court proceedings." That was the con- 
text within which the decision not to run 
the story was made, McClatchy said. 

The genesis of the killed story was in a 
law suit that California and Kern county 
law enforcement officials filed in Septem- 
ber 1975 against a Beverly Hills land 
developer, Alexander J. Myers, charging 
him with defrauding some 500 people of 
about $2.5 million in a land deal. Subse- 
quently, the two men were indicted on 
charges of attempting to bribe the Kern 
county deputy district attorney, H. Dennis 
Beaver, who was prosecuting the suit. Ac- 
cording to the Journal's account, they had 
hoped to persuade the official to settle the 



"BPI LETS MY JOCKS 
DO WHAT THEY DO BEST!' 

'Live- assist programming assists my jocks. BPI programs the top 
Country sound around. A sound unique to KRED. Because instead of our 
jocks spinning their favorite `losers; they do what they do best.That's relating 
to our listeners ...which is why they're on the air in the first place. 

It boils down to one word: consistency. BPI's unannounced format gives 
me complete control of our music. It's consistency most Station Managers 
just dream about... helping us attract a 30.6 share in the last book.* And for 
a six station market, that's not too shabby. 

BPI works for us. Compared to our previous tape syndicator, BPI does 
a better technical job. Has a finer, more current music selection. And clearly 
gives us superior service. (Plus BPI's prices are lower, too!) Fact is, BPI sounds 
so good on AM, we've put their Adult Contemporary format on our new FM .9 

Programmed success. 
BPI is the original total music syndicator, 
offering more formats than anyone else. 
Both announced and live- assist. Call us, toll 
free, for details and a free market profile. 

Vice President & General Manager 
KRED & KPDJ FM- Eureka. CA 

*Arbitron: April /May, 1979 
M -F 6:00 AM - 7:00 PM 

Broadcast Programming International, Inc. 
P.O. Box 2027 Bellevue, \VA",98009', 
(206) 454 -5010 



case quietly for a $10,000 to $15,000 fine. 
And the McClatchy reporters, the Journal 
reports, had learned that the two men, in 
statements the bribery target surrep- 
titiously recorded, mentioned Garabedian 
as the person behind the bribery attempt. 
One was recorded as saying Garabedian 
planned to enter a business relationship 
with Myers but was reluctant to do so 
"because of the uncertainty of the out- 
come of any court action." The alleged 
bribe was said to involve a $5,000 pay- 
ment -$500 of which was delivered to the 
deputy district attorney as "a down pay- 
ment," and a trip to Europe Garabedian 
would finance. 

The two men involved in carrying out 
the alleged attempt were Milton Graham, 
57, a retired California Air National Guard 
brigadier general and at the time chairman 
of the criminal and courts committee of 
the Fresno county grand jury, and James 
Egerer, 46, a retired captain of the Fresno 
county sheriff's office. 

The Journal said the killed article 
quoted Garabedian as denying any allega- 
tion of wrongdoing. "These are pretty 
damn big lies," he told the McClatchy re- 
porters. "All the biggest lies I have ever 
heard ?' On the other hand, Beaver, now in 
private practice, told the Journal, 
"There's no question in my mind that 
Garabedian engineered the whole thing." 

`Stanford Daily' 
legislation heads 
for Carter signing 
Conference committee narrows 
protections afforded in version 
by House, but bill still offers 
protection from newsroom searches 

Congress last week put its stamp of ap- 
proval on legislation that would protect 
against surprise searches of newsrooms by 
law enforcement officials. 

The legislation, which emerged after 
discussions by a House -Senate conference 
committee, was approved in the Senate by 
voice vote Monday (Sept. 29), and by a 

vote of 357 to 2 in the House on Wednes- 
day. 

The bill is a reaction to the 1978 
Supreme Court decision in the Stanford 
Daily case, which in effect ruled that 
police need only a court - issued warrant to 
search a newsroom for evidence, even if 
none of the journalists involved is 
suspected of a crime (BROADCASTING, 
June 5, 1978). The bill would require all 
federal, state and local law enforcement 
officers to obtain a subpoena -which can 
be challenged in court -when seeking 
such items as notes, tapes, films and 
photographs belonging to journalists and 
other writers. 

There are, however, exceptions in the 
bill. The protection does not apply if the 
person involved is suspected of a crime; if 
the information being sought is necessary 
to prevent death or serious bodily injury; if 

there is reason to believe that a subpoena 
would result in destruction or conceal- 
ment of the materials; if the requested 
materials have not been produced in 
response to the court -ordered subpoena, 
or if the materials consist of contraband. 

As originally drafted, the bill would 
have required a subpoena for searches of 
all innocent parties, but the Senate Judici- 
ary Committee voted to limit the legis- 
lation to cover only those engaged in First 
Amendment activities, including re- 
porters, authors and scholars. 

But the bill directs the Justice Depart- 
ment to formulate guidelines regarding the 
conduct of surprise searches by federal law 
enforcement officials of the property of 
other third parties not suspected of a 

crime. 
This last provision was the major stick- 

ing point of the bill. As originally drafted, 
the broader House bill would have in- 
cluded all third parties, including jour- 
nalists, in the protection against surprise 
searches. But this wide- ranging bill was 
unacceptable to both the Department of 
Justice and the Senate Judiciary Commit- 
tee, which voted to limit its version to 
those engaged in activities protected by the 
First Amendment. 

Not everyone was happy about this nar- 
rowing of the legislation. Senator Birch 
Bayh (D- Ind.), sponsor of the bill, called 
its passage "a major step forward in 
preserving the freedom of the press," 
although he added that he would have 
preferred the original, broader version. 

The Radio -Television News Directors 
Association had similar feelings. RTNDA 
President Curtis Beckmann said: "The bill 
is not perfect. RTNDA feels that all inno- 
cent third parties -not just news person- 
nel- should be made immune from sub- 
poena -less searches. However, the 1980 
Privacy Act ... goes a long way toward cor- 
recting a significant flaw in our legal 
fabric." 

According to Richard Neustadt, of the 
White House domestic policy staff, Presi- 

dent Carter will probably sign the bill into 
law next week. Neustadt, who has been 
working with Congress and the Justice 
Department on the legislation, said the 
President was "very pleased" about the 
bill's passage. 

"This is one that started with the Presi- 
dent personally after the [Stanford Daily] 
decision," Neustadt said. "He's been 
following it with interest ever since." 

Swift bill, repeal 
of Lea Act are 
passed by House 
At 1 1 th hour, crossownership 
and musician -union measures 
are approved; Senate action, 
if any, will have to wait 
until after the elections 

The House last week adjourned after 
doing what had seemed to be the impossi- 
ble: approving broadcast legislation. 

On Wednesday afternoon (Oct. 1), with 
its eyes on the exits, the House voted 310 
to 97 in favor of a bill introduced by 
Representative Al Swift (D- Wash.) to 
codify existing FCC crossownership rules 
while protecting multimedia licenses 
against challenges on ownership grounds. 
Prior to that, by a voice vote, the House 
approved legislation to repeal the Lea Act, 
a 34- year -old amendment to the Com- 
munications Act (Section 506) that halted 
union efforts to coerce broadcasters into 
keeping staff musicians they didn't need. 

Both bills -as part of a three -measure 
package -had been previously defeated by 
a vote of 215 to 176 -84 votes short of the 
required two -thirds majority when brought 
up under suspension of the rules (BROAD- 
CASTING, Sept. 29). The third part of the 
original bill -which observers blamed for 
its downfall -was an amendment that 
would have opened the door for commer- 
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The shuffle. Communications Satellite Corp., which formed new subsidiary to pursue 
direct -to -home satellite broadcasting activities, (BROADCASTING, June 9), has created new 
division to encompass all of Comsat's global telecommunications services: Comsat World 
Systems Division. John L. McLucas, executive vice.president for International 
Communications and Technical Services, has been named president of new entity, which 
comprises three subunits: International Communications Services, Intelsat Technical 
Services and Comsat Laboratories. Irving Goldstein, currently vice president and general 
manager, International Communications, has been tapped to head International 
Communications Services, which includes Intelsat and Inmarsat. Louis Pollack will 
continue to head Intelsat Technical Services as vice president. And John Harrrington, 
senior vice president research and development will continue as director of Comsat Labs. 

EI 

Translator OK. Hubbard Broadcasting has been given approval by FCC to build 
translators in 11 Minnesota cities to rebroadcast signal of its ABC affiliate, KsîP -TV St. Paul. 
Petitions to deny, raising questions of need for translators, adverse impact on development 
of local television and applications' relationship with ABC network were denied. Hubbard 
has loan commitment agreement with ABC in amount of $2.4 million but commission 
determined that loan is not being relied upon to construct translators since Hubbard also 
has S5 million loan commitment from Mellon Bank of Pittsburgh for that purpose. 
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BYTOM 
The manager of a Michigan AM /FM 
combo* recently told us he was 
sold out from 6 a.m. to Midnight, 
Monday through Saturday. Until the 
beginning of this year, his stations 
were affiliated with a commercial 
network. He was giving up two 
minutes of commercial time an hour and getting 
no compensation in return...just the news programming. 
At his current rates, that commercial network was costing him 
more than $106,000 in salable commercial time. 

Now, however, the stations are UPI Audio Network affiliates. 
He gets the entire 24- hour -a -day schedule of top caliber, highly 
salable news and sportscasts, business reports and features... 
all for less than $5,000 a year. And he can sell all of them... every single 
minute...at profitable local rates. That's like adding an extra $101,000 
to his Bottom Line. 

To find out how UPI Audio can help improve your Bottom Line, 

call your UPI Regional Executive, or Ted Feurey, General Manager, 
UPI Audio Network, at (212) 682 -0400. 

*Call letters on request 
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cial VHF TV service in New Jersey. 
That amendment, drafted by Represen- 

tative Andrew Maguire (D- N.J.), would 
require the FCC to insure that each state 
have at least one commercial VHF station. 
As the bill is worded, the FCC would have 
to assign a VHF frequency to a state that 
did not have one if a license elsewhere was 
revoked -and all legal appeals had been 
exhausted -and if the transfer were tech- 
nically feasible. With the license of RKO- 
owned WOR -TV New York having been 
denied and the decision headed for an ap- 
peal, New Jersey has its eye on that ch. 9 
frequency. 

Like the Swift bill and the Lea Act 
repeal, the Maguire bill has also been ap- 

proved separately by the Commerce Com- 
mittee, but it was not scheduled for con- 
sideration before recess. It is unlikely the 
controversial bill could have found the 
necessary two -thirds vote if brought up on 
the suspension calendar, and time did not 
permit full consideration by the House. 

The next step for the Swift bill and the 
Lea Act repeal is consideration by the 
Senate, which cannot occur until after 
Congress reconvenes for a lame duck ses- 
sion in November. 

The prospects for passage are uncertain, 
as the Commerce Committee has not held 
hearings on the bill. Swift's staff was hop- 
ing, however, to drum up interest in the 
legislation during the election recess. 

The MX-5050B 
The Otan MX- 5050B. The 1/4" production machine that's 

earned the reputation of The New Workhorse. Because of 
quality that delivers unmatched reliability. Reliability that 
an engineer depends on. And accountability that makes 
your banker smile. Smiles, because it eases your 
production burdens while making a "return on 
investment." The 5050B offers the performance and 
features of machines which cost more than twice as 
much, and the "B" will keep on returning your investment 
long after it's written off. 

Now, that's why we claim that dollars for dB's, it's the 
best you can own. 
The New Workhorse I7j'QD Otan Corporation, 1559 Industrial Road 

San Carlos, California 94070 (415) 592 -8311 Telex (910- 376 -4890) 
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H.R. 6121 refuses 
to be put away 
While nearly everyone has given 
up on telecommunications bill, 
House action may allow for 
consideration after election 

The House Judiciary Committee last week 
stopped short of performing last rites on a 
telecommunications bill that its Subcom- 
mittee on Monopolies and Commercial 
Law had left for dead. 

Like the subcommittee, the parent com- 
mittee last Tuesday (Sept. 30) reported 
H.R. 6121, designed to significantly 
restructure the nation's telecommunica- 
tions industry, "adversely without pre- 
judice." The exact meaning of the term is 
unknown -even to the House parliamen- 
tarian, who said that the seemingly con- 
tradictory language may be without prece- 
dent. A report on the bill will be filed Oct. 
8, and the Rules Committee will then 
decide whether to schedule the bill for a 
vote after the election recess. 

All indications are, however, that any 
such vote is unlikely, and even the bill's 
author, Representative Lionel Van Deerlin 
(D- Calif.), holds almost no hope for ac- 
tion this Congress. 

The legislation was approved by the 
Commerce Committee July 31 by a 34- 
to-7 vote, with all indications that the 
measure was headed for the House floor 
(BROADCASTING, Aug. 4). But Represen- 
tative Peter Rodino (D- N.J.), chairman of 
the Judiciary Committee, petitioned 
House Speaker Thomas O'Neill (D- 
Mass.) to let him scrutinize the bill first, 
and O'Neill agreed. 

The Monopolies Subcommittee held 
two days of hearings last month, calling in 
a long line of witnesses to examine such 
matters as whether the bill would in any 
way affect the Justice Department's anti- 
trust suit against AT &T. 

As approved, the bill would allow AT &T 
to compete in areas not regulated by the 
FCC, thereby modifying a 1956 consent 
decree between AT &T and the Justice 
Department. That was a major basis of 
concern expressed by Rodino and other 
members of the Judiciary Committee. 

The worry among Commerce Commit- 
tee members, particularly Van Deerlin, 
was that referral to Judiciary would tie up 
the bill, blocking its passage to the House 
floor. O'Neill gave Rodino until Oct. 1 to 
study the bill, but Van Deerlin was 
hopeful Rodino would favorably dispose 
of it before then, leaving enough time for 
consideration by the full House before ad- 
journment. But the subcommittee held 
it until Sept. 25, and then sent it to full 
committee "adversely without prejudice." 
After the session, Rodino said he hoped 
the full committee would follow the sub- 
committee's recommendation, and he 
further hoped the bill could be given com- 
plete consideration in the 97th Congress. 

The full committee followed that recom- 
mendation, voting, after some discussion, 
to file its adverse report. 



RADIO 
PROGRAM 
DELIVERY 
MOVES UP 

The move is toward a live, high quality, and 
affordable system of radio program distribution via 
the SATELLITE EXPRESS"' from Wold Communi- 
cations. 

Whether your program is 10 minutes or 10 hours, 
daily or monthly, whether it's currently on disc, on 
tape, or an idea in your mind, we can move you up 
into the age of satellite technology beginning this 
Fall with: 

High -fidelity SCPC (single- channel -per- 
carrier) satellite capacity from Western 
Union; 5, 8 or 15 Khz Stereo. 

Our own playback and uplinking facilities 
in New York and Los Angeles. Manned by 
broadcast technicians and designed 
especially for broadcasters. 

'Receiving capability into the top 50 markets 
by October 1980, 100 by early 1981, and 
subsequently into more than 200 cities 
through our sharing agreement with the 
Associated Press. 

Westar III Launch photograph courtesy of Western Union 

This live, high quality distribution system is 
custom designed for any type of syndicated or net- 
work radio program and, best of all, it's as afford- 
able as tape or disc. 

Make the move up now to the SATELLITE 
EXPRESS'TM. 

WOLD COMMUNICATIONS 
a division of 

The Robert Wold Company 

NEW YORK 
Empire State Building 
New York, N.Y. 10118 

(212) 947 -4475 

WASHINGTON, D.C. 
8150 Leesburg Pike 
Vienna, VA 22180 

(703) 442 -8550 

LOS ANGELES 
11661 San Vicente Blvd. 
Los Angeles, CA 90049 

(213) 820 -2668 

Visit the WOLD 
COMMUNICATIONS' 

Hospitality Suite 3018, 
and Exhibit Booths 502, 
503, & 504, Los Angeles 

Bonaventure Hotel, during the 
NRBA American Radio Expo. 



Ted Turner turns 
his attention to 
must -carry rule 
CNN -WTBS owner says he'll 
petition FCC to lift requirement; 
such a move could free up channels 
on saturated cable systems 

Ted Turner, owner of the Cable News Net- 
work and superstation WTBS(TV) Atlanta, 
is going after one of the last elements of 
the FCC's cable television regulation -the 
must -carry rule. Appearing on a 50- 
minute program produced by Women in 
Cable and distributed to cable systems last 
week over the USA Network, Turner said 
in two weeks he would file at the FCC, ask: 
ing the commission to drop the rule, 
which stipulates that cable systems must 
carry all local television stations. 

Turner asked why local systems should 
be forced, in effect, to carry the signals of 
the major networks and not the Cable 
News Network: "If anything is to be a 

must carry, it ought to be an all- news -and- 
information service." He said if the FCC 
fails to drop the rules, he will take his case 
to the courts or to Congress. 

Turner was one of several representa- 
tives of new cable programing and services 
on the show, which was transmitted last 
Monday and this morning (Oct. 6) at 
11:30 NYT over Satcom 1, transponder 9. 

Turner's Washington attorney, Robert 
Corazzini of the firm of Smith & Pepper, 
has been preparing the petition ever since 
getting the go -ahead from Turner a few 
days prior to the taping of the program on 
Sept. 27 at CNN headquarters in Atlanta. 
Corazzini, who said he was instructed "to 
move as quickly as possible," said he and 
his associates would have the petition 
ready in no more than a month and possi- 
bly a couple of weeks, "a much shorter 
time than I would like to have to prepare 
what I consider a major pleading. ... It's 
not something you zip off without con- 
sidering all the tangential questions." 

Corazzini feels that Turner's motion is 
in line with a general trend. "Ted is trying 
to take advantage of the favorable cli- 
mate" at the FCC in asking it "to take a 

look at a rule that may no longer have any 
basis "with the emergence of the new 
technologies. 

It was too early for Corazzini to discuss 
the specifics of the petition. He said the 
firm was "still in the preliminary stages of 
researching issues and hasn't formulated 
any conclusions." Consequently, he 
couldn't say whether Turner would ask for 
total deletion of the rule or modification of 
it. He said, however, that Turner likes 
things "black and white" and he "might 
want to go all the way" 

Turner is not a cable operator, and Cor- 
azzini was not yet sure how he would es- 
tablish Turner's standing for the petition. 
He said Turner has a clear interest in 
seeing the rules dropped as supplier of two 
program services, but admitted that stand- 

ing might "be a serious impediment. I 

don't know." 
Turner's motivation behind the petition 

is clear enough. The advertiser -supported 
Cable News Network has been struggling 
since its inception to increase its 
subscribership (it announced last week 
that it has surpassed the three -million 
mark). One of the impediments to its 
subscriber growth is the fact that many ca- 
ble systems, particularly the classic 12- 
channel systems, are already saturated 
with programing. Turner feels that liberat- 
ing cable systems from the requirements 
of the must -carry rule would free them to 
carry CNN or WTBS. 

Turner's announcement apparently 
took the National Cable Television Asso- 
ciation by surprise and too little is known 
of the content of the final petition for 
NCTA to comment. Robert Ross, senior 
vice president, government relations, was 
not surprised the rule is being attacked. 
There have been many changes in the ca- 
ble rules, he said, and the petition is "an 
indication of dissatisfaction with the re- 
maining rules." He said recent decisions at 
the FCC and courts "all point to the ab- 
sence of any logic behind the signal car- 
riage rules in general" 

The petition is the sole work of Turner 
and so far no plans have been made to 
rally support around it. Terry McGuirk, 
vice president of Turner Broadcasting, said 
he doesn't know "what our philosophy is 
on how we are going to get people behind 
us." 

McGuirk suggested that the filing of the 
petition is by no means definite. He said 
that NCTA President Tom Wheeler 
"could talk Ted out of it. We will check out 
what Tom has to say about it before it is 
filed." 

While NCTA was careful not to endorse 
the unseen petition, the National Associ- 
ation of Broadcasters was quick to con- 
demn it. Erwin Krasnow, senior vice presi- 
dent and general counsel, said NAB would 
have the "strongest possible negative reac- 
tion" to any such petition. "I think it's in- 
credible, reflecting bad judgment," he 
said. "It disserves the interests of the ca- 
ble operator to take away the most funda- 
mental and basic rule. I would hope that 
the FCC would not seriously consider it." 

Arguing over 
ITFS channels 
MDS services say educational band 
is underutilized; operators contend 
that their noncommercial nature 
means slow rate of development; 
FCC ponders allocation question 

Licensees of stations in the instructional 
television fixed service (ITFS) have risen 
in opposition to an FCC proposal to open 
the 2500 -2690 mhz band now occupied by 
28 reserved ITFS channels to use by 
multipoint distribution service (MDS) 
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and operational fixed service (OFS). 
Proponents of the proposed regulation 

have not gone unheard, however. Joint 
comments filed by several cable MSO's 
favored shared use of the ITFS frequen- 
cies. Also supporting the commission's 
plan were CBS Inc., Motorola and the Na- 
tional Association of MDS Service Com- 
panies, which all felt that de- reservation of 
the ITFS channels was called for in light of 
the underutilization of the band as well as 
the increasing demand for MDS facilities. 

The Corporation for Public Broadcasting 
also filed comments, supporting the con- 
tinued reservation of the ITFS channels. It 
said the FCC did not have "sufficient in- 
formation on both quantitative and 
qualitative aspects of ITFS," to find that 
the service was making sparse use of its 
band. It said that the actual number of 
ITFS stations belies the benefits derived. 
As an example, it cited an eight -channel 
ITFS system in Cleveland that serves 101 
schools and 24 hospitals. 

CPB also argued that the slow growth 
rate of ITFS is analogous to the initial 
problems that educational FM radio had in 
getting off the ground. Yet in 1980 the FM 
reservations are "filled to saturation," 
CPB claimed. CPB urged the commission 
to exercise the "same foresight and 
wisdom that characterized its treatment" 
of the FM radio and television bands in 
the reservation of channels for noncom- 
mercial use. 

Joint comments were also filed by the 
National Instructional Telecommunica- 
tions Council (NITC), a nonprofit associ- 
ation of 40 ITFS licensees, and the Catho- 
lic Television Network (CTN), a group of 
seven ITFS affiliates, which opposed any 
tampering with the existing ITFS 
spectrum. 

They contended that the delivery of 
educational services, "like ... other 
socially desirable and essential goods and 
services will not be adequately provided 
for through the interplay of marketplace 
forces" 

NITC and CTN argued that the demand 
for additional MDS outlets is "distorted ?' 
They said that 35% of all current appli- 
cants (approximately 500) come from four 
major companies -24% from Microband 
Corp. of America alone. Along this same 
line, they asserted that 92% of all MDS 
usage is for "delivery of home movies to a 

single customer," which in turn provides 
pay TV service to hotels, motels and apart- 
ments. 

Several of the ITFS groups argued that 
since the primary use for MDS facilities is 
pay TV distribution, another vehicle - 
such as low -power television -would be 
more practical in terms of creating greater 
STV programing diversity, as opposed to 
the MDS band where corporate applicants 
are predominant. 

Funding -or the lack of it -was another 
reason cited by many of the ITFS groups 
as the cause for the slow growth rate of the 
ITFS system. Federal funding was not 
available at all until 1978 when the Na- 
tional Telecommunications and Informa- 
tion Administration was given authoriza- 



7 Reasons 
to Buy Time 

on L.A.'s Newest 
Ali- Spanish 
TV Station. 

1 
Effective programming. Channel 52 

features all -new first -run program- 
ming direct from Mexico City. 

Advertising campaigns. Channel 52 

is spending thousands to support 
programming. We're everywhere .. 
on -air, radio, print, billboards, 
contests, and promotions. 

3 Professional management, with a 

proven track record. We have a very 
successful Spanish TV station in New 
York, Channel 47 , and the single 
most successful over -the -air sub- 
scription television service in the 
country - ON TV, Los Angeles. We 
know what it takes. 

4 Need. L.A.'s ever -expanding 
Spanish- speaking population hasn't 

been given a choice in Spanish pro- 
gramming. Now they can choose. 

5 Competitive pricing.The monopoly 
is broken. Well roll up our sleeves to 

give you a good price. Now there's 
real competition! 

6 Better, more responsive service. 
Now there's no such word as 

manana. 

7 Bill Morrison, KBSC's Vice -President 
of Sales. Call him at (213) 507 -6522. 

He'll give you lots of other good rea- 
sons to buy L.A.'s other all- Spanish 
TV station. 

KBSC 
CORONA LOS ANGELES 

Represented nationally by WNJU -TV New York (212)935 -3480. 
Contact Tom Johansen. In Chicago, contact Howard Weiss (312)263 -3340. 
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FORTY EIGHT NERDS 
ARE BETTER THAN ONE. 

That's what the IGM Instacart gives you. 
Forty-eight playback heads, one for each cart 

in the machine. 
That's a thousand times better than a 

rotating player with 48 trays and one head. 
Because it frees you to do instant random 

access programming. 
No search time. 
You can program the entire day without ever 

repositioning a cart. Simply tell the Instacart what 
sequences to play and you've got it. In any order, 
even back to back. 

Instantly. 
It can even record sentence fragments from 

different carts and play them back as a single 
continuous sentence. 

At the touch of a button. 
It gives the "live" disk jockey or the pre- 

recorded format programmer total control, speed, 
and freedom to do what they do best. 

Creative programming, instead of wasting 
time juggling cartridges. 

It's also an engineer's dream. Perfect fidelity. 
Comes in modules of 12. And gives you plug -in 
electronics for easy maintenance. 

It's no wonder the IGM Instacart has become 
the standard of the industry. 

And no wonder it came from IGM. We've 
been in the radio equipment business since 1929. 
And nobody knows more about this kind of 
equipment than us. To find out more, return the 
coupon, and we'll get back to you. 

Instantly. 

Dear IGM: 
I'm interested. Send me your salesman. 

Al I'm curious. Send me your brochure. 
I'm not ready yet. But send me more facts 

next year. 

Name 

Station 

Position 

Address 

City State Zip 

1GMCOVVU \ICATIO \S 
INSTACART 
1410 Home Road Bellingham, WA Ph: (206) 733 - 4567 



tion to fund ITFS projects. The availability 
of these funds along with CPB's satellite 
interconnection system -which will mean 
lower distribution costs for ITFS sta- 
tions -will encourage growth of service, 
the ITFS proponents claim. 

The cable MSG's supported the com- 
mission's plan because of the "substantial 
consumer demand that exists for com- 
munication services not presently availa- 
ble from existing systems" Opening up 
the ITFS band to commercial MDS 
facilities would increase diversity of video 
communications services in areas that are 
presently unserved or underserved; pro- 
mote efficient use of the spectrum; 
enhance competition, and increase con- 
sumer programing choices, the MSO's 

said. Private outlets on the reserved band 
would also serve as a "highly desirable 
complement or alternative to existing ser- 
vices" particularly where terrain factors or 
sparse population make cable or full -ser- 
vice television "technically or econom- 
ically unfeasible," the MSG's said. 

They also urged elimination of reserved 
channel status on the band because "in 
most areas of the country the majority of 
those channels have remained unoc- 
cupied," a situation in conflict with the 
Communication Act's mandate for an 
"efficient system of nationwide com- 
munications." 

They recognize the value of ITFS and 
contended that the proposed reallocation 
policy would not preclude growth of the 

CBS thinks it 
has the answer 
to problems of 
editing in tape 
Flaherty presents new system that 
he hopes will mean all TV shows 
can move from film and effect 
big savings in production costs 

"This is what's beyond ENG," said CBS - 
TV's Joseph A. Flaherty as he unveiled a 
new "electronic cinematography" system 
in Los Angeles last week. The network's 
vice president for engineering and 
development, recognized internationally 
as the developer of electronic news gather- 
ing, demonstrated a new -style camera and 
editing system at the network's Studio 
Center complex, where much of CBS's 
prime -time entertainment programing 
originates, and said that: "We hope to 
replace all television series production 
with tape within the next few years" 

Currently, he estimated, 80% of net- 
work prime -time programing is done on 
film at costs of up to $40,000 more per 
half -hour episode over taped programs. 
The new system will allow producers to 
employ "classic one -camera" production 
techniques in the video medium - 
prohibited before due to the difficult and 
expensive manner by which tape is edited. 

He estimated that the new off -line edit- 
ing system, which includes six Sony 
Betamax (half -inch) videotape recorders, 
a computer -based cathode ray tube with 
light pen, a floppy disk memory unit and 
console, would cost something in the 
neighborhood of $125,000. Components 
for the system will be manufactured by 
Ampex Corp., Sony and Bosch -Fernseh. 

Ikegami has produced the EC -35 

service. However, the marketplace should 
be the "final arbiter" of how many chan- 
nels each service would have on the band. 

CBS supported the commission's plan 
as a practical method of distribution for 
newly developing technological products 
such as its own teletext system. 

The MDS association said that the scar- 
city of MDS channels (currently on two 
channels in 2150 -2162 mhz band) "im- 
poses a severe bottleneck." 

The FCC's reallocation plan calls for 
spliting the 2500 -2690 mhz spectrum in 
this fashion: 11 to ITFS, 10 each to MDS 
and OFS. Each service would have priority 
use of the channels assigned to it, but va- 
cant allocations would not be reserved and 
could be applied for by other services. 

Technology5 

Ready to edit. Demonstrating CBS -TV's new videotape editing system are (I -r): Joseph 
Flaherty, VR engineering and development; Robert W. Norvet, VR production facilities; 
William G. Connolly, managing director, development, and Gilbert P. Wyland, special assis- 
tant to the VF production facilities, Hollywood. 

camera necessary for the new system, and 
Flaherty said that Ampex, RCA and 
others are also prepared to make compati- 
ble models. He estimated the cameras 
would cost about $50,000. 

The system's primary uses, he said, will 
initially come in prime -time entertain- 
ment, documentaries and commercials. 
He expected that the initial customers 
would be the major studios, post- produc- 
tion houses and larger- market television 
stations that produce their own film pro- 
grams or commercials. 

The system will reduce editing time for 
an hour program by as much as a week, 
Flaherty said, and could take two weeks 
"easily" from post -production time. 

"There's a lot of talk about production 
costs," he said, "and we're trying to do 
something about it." 

Here's how the new system works: 
The new camera records on a one -inch 
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videotape recorder. Just as film sequences 
are cut for editing, the original tape is fed 
to half -inch cassettes. One cassette is 
made for each take. Then, again just as in 
film, the editor selects from the takes on 
tape and produces a "rough cut." Editing 
commands are recorded in the computer. 

It is in re- editing, however, where the 
system is most different. The first step is 
to preview the rough cut in real time, in 
the proper sequence, and with frame ac- 
curacy. The host computer, using the edi- 
tor's decision list from the first sequence 
of edits, automatically dubs the required 
positions of each good take. The material 
is arranged in sequences, and the system 
records extra material before and after 
each edit point (allowing for modification 
of editing decisions later on). 

Inserts or entirely new material can be 
added at will. A separate viewing copy is 
made, and an edit decision list is produced 



on a floppy disk. The disk later controls 
the automatic assembly of the one -inch 
videotape, including all the various special 
effects. 

According to Flaherty, an hour televi- 
sion program can represent up to 20 hours 
of film before editing. That, he said, can 
often translate into up to $30,000 for just 
film stock and processing. One -inch tape, 
on the other hand, for a comparable show 
would cost only about $1,200. The savings 
will come, he said, "in processing and 
time." 

According to Flaherty's timetable, the 
new process could make its appearance in 
as quickly as two years. One problem, 
however, is likely to come from the craft 
unions. At a time when much of Holly- 
wood is shuttered as a result of a strike 
that, in large part, has centered on the 
effects of new technologies, Flaherty said 
last week that the introduction of the new 
system is likely to affect current union 
contracts. Just as contracts were revised 
during the introduction of ENG, "there's 
going to be a similar change" with the in- 
troduction of electronic cinematography. 
he said. 

M/A Com-Valtec merger 
completed in deal 
worth $230 million 
M/A Corn Inc., Burlington, Mass., has ac- 
quired Valtec Corp., West Boylston. 
Mass., following approval of the transac- 
tion by stockholders of both companies on 
Sept. 27. 

As announced earlier (BROADCASTING, 
June 23), it was a one -for -one stock ex- 
change with about 4.6 million shares of 
M/A Corn involved, putting a value of 
more than $135 million on the deal at that 
time. However, when the acquisition was 
formally consummated Sept. 27, M/A 
Corn shares had risen to 50 from about 29 
in June. That raised the acquisition value 
to about $230 million. 

Dr. Lawrence Gould, M/A Corn chair- 
man and chief executive officer, also an- 
nounced that M/A Com's board had voted 
a two- for -one stock split by means of a 

100% stock dividend. The additional 
shares will be distributed Oct. 21 to 
stockholders of record today (Oct. 6). 

Valtec is a major producer of coaxial ca- 
ble for CATV and designs and manufac- 
tures precision- engineered electronic and 
optical products. It will continue to operate 
as a separate company under its present 
management and at its same Massachusetts 
location. 

M/A Corn, through its operating com- 
panies- Digital Communications Corp., 
Microwave Associates Communications 
Co., LINKABIT and Valtec -is a leading 
supplier of equipment for satellite com- 
munications, data communications, TV 
broadcast transmission and cable televi- 
sion. In addition, its Microwave Associates 
and Omni Spectra produce microwave 
components for manufacturers of equip- 
ment used in commercial and telecom- 
munications markets. 

This dish really 
gets around 
New mobile earth station from 
Southern Satellite offers 
clients dual uplinking capability 

Southern Satellite Systems' home -made 
mobile earth station is on the road and 
available for leasing by broadcasters and 
cablecasters. 

The earth station, with dual uplinking 
capability, is mounted on the back of a 

tractor -trailer. It can be leased directly 

from Southern Satellite or through 
Hughes Television Network. 

Transmitting Earth Station 1 or TES -1, 
as Southern Satellite calls it, got its first 
commercial test three weekends ago when 
KQED(TV) San Francisco used it suc- 
cessfully to feed its coverage of the Lipton 
tennis tournament at the Sawgrass country 
club near Jacksonville, Fla., to approx- 
imately 100 member stations of the Public 
Broadcasting Service. The earth station 
also got a workout by its principal 
customer, the Cable News Network, which 
used it to uplink reports out of Damascus, 
Ark., the site of the Titan II mishap, on 
Sept. 19. 

The TES -1 is equipped with a steerable 

Setting Standards 

Harris' Criterion 90 Tape Cart- 
ridge machines deliver per- 
formance and reliability that 
have set broadcast industry 
standards. 

Here's why: 

Rugged 1/2" thick aluminum 
decks for extra stability. 

Heavy -duty hysteresis synch- 
ronous motor, with direct 
capstan drive for unmatched 
speed accuracy. 

100% solid- state. 

Air- damped pressure roller 
solenoid with Teflon®coated 
plunger for quiet, easy oper- 
ation. 

Exceeds all NAB standards. 

Visit the Harris display at the 

Every unit rigorously tested by 
computer controlled equipment 
for extremely high reliability. 

Field- proven amplifier with 
abundant head room and RFI 
immunity. 

Even with all these features, 
Harris Criterion 90 Tape Cartridge 
machines are priced remarkably 
low. 

For more information, contact: 
Harris Corporation, Broadcast 
Products Division, P.O. Box 4290, 
Quincy, Illinois 62301, 
217- 222 -8200. 

HARRIS 
C O M M ONI C AT ION ANO 
INFORMATION PROCESSING 

1980 NRBA, Los Angeles. 

E7roadcasYirq Oc' 6 1900 



SSS's transportable earth station 

five -meter dish, supplied by Microwave 
Specialty Inc., and a transmitting system 
consisting of two 3 kw amplifiers, supplied 
by Scientific -Atlanta. 

The TES -1 was built by Southern 
Satellite engineers with the help of consul- 
tants and the Public Service Satellite Con- 
sortium for a little over $400,000, said 
Dick Smith, executive vice president of 
Satellite Syndicated Systems, Southern 
Satellite's parent. Smith said the price cost 
was far less than what Southern Satellite 
would have needed to buy a comparable 
earth station. 

(Compact Video has built similar earth 
stations for Trinity Broadcasting and 
Satellite Communications Network. The 
earth station built for Trinity reportedly 

cost $600,000. The three sold to SCN, but 
not yet delivered, cost approximately $2 
million, according to SCN's executive vice 
president, Bernard Mirowsky.) 

Because Southern Satellite is a common 
carrier, it filed a tariff containing TES -1 
rates at the FCC. Smith said use of the 
earth station for a day (after a day's travel) 
typically costs $6,000 to $8,000. The basic 
charge, Smith said, is $1,000 per day for 
traveling or holding time and a maximum 
of $1,850 for each day of protected service. 
The daily service charge is less for 
unprotected service ($1,550) and for pre - 
emptible service ($1,250). As Smith ex- 
plained it, protected service entitles the 
users to the back -up transmitter should 
the primary fail. The unprotected 

CABLE, SN, DBS, MDS, LOW 
POWERED TV STATIONS: 
WHO WINS AND WHO LOSES? 
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EXAMINE THE APPLICATIONS OF SATELLITE, CABLE TV, AND INTERACTIVE 
NETWORKING TO YOUR BUSINESS WITH SUCH INDUSTRY LEADERS AS: 

Cong. Timothy Wirth 
Legislative Impact 
Thomas E. Wheeler, Nat'l Cable TV Assoc. 
Pay TV & Cable Services 

George Billings, COMSAT 
Direct Broadcast Satellites 

SPACE LIMITED 
FOR ADDITIONAL INFORMATION 
CALL OR WRITE. 

CONFERENCE SPONSORED BY: 

Ted Turner, CNN 
Satellite Programming 
Clay T. Whitehead, Hughes Comm. 
Satellite Systems 
Jim Jimirro, Walt Disney Prod. 
Alternative Distribution 

CTM 6861 ELM STREET McLEAN, VA. 22101 
703.734 -3351 

USC ANNENBERG SCHOOL OF COMM. & 
COMMUNICATIONS TECHNOLOGY MANAGEMENT (CTM) 
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customer has no back -up and the pre - 
emptible customer has no back -up and 
should the primary transmitter fail, the 
pre -emptible customer must give up its 
transmitter to the primary customer with 
protected service. 

On top of these basic charges, Smith 
said the customer has to pay for such 
things as personnel to man the earth sta- 
tion, frequency coordination, and filing for 
authorization at the FCC. 

By terms of a contract, Smith said the 
Cable News Network has "first call" for 
service on orders received fewer than 90 
days before start of service. If a customer 
gives 90 -days notice, the customer is 
guaranteed service. But if he gives fewer 
than 90 days, the order must be cleared 
with CNN which has four hours to decide 
whether it wants the time itself or not. The 
only reservation CNN currently has on the 
books is election day when it plans to use 
TES -1 to uplink feeds from either Ronald 
Reagan's ranch in California or the Presi- 
dent's hometown of Plains, Ga. 

To assist in the marketing of the service, 
Southern Satellite signed a deal with 
Hughes Television, one of the major 
satellite resale carriers. Smith said Hughes 
came to Southern Satellite with the 
marketing idea, which Southern Satellite 
accepted because of Hughes's regular 
dealings with cable and broadcast satellite 
users. Hughes, Smith said, receives a corn - 
mission on each contract. A customer may 
deal directly with Southern Satellite, 
Smith said, but will not save any money. 
The rates are fixed by the tariff, he said. 

Bob Diehl, manager of production 
operations at KQED and technical coordina- 
tor of the Sawgrass tennis coverage, was 
"totally satisfied" by TES -1's technical 
performance and by the fact that it saved 
the station about $3,000 to $4,000. 
Transmission of the coverage over land 
lines to Tallahassee, Fla., and uplinking 
from the earth station of WFSU -TV there 
would have cost $11,500 or $12,500, he 
said, but the TES -1 service cost only 
$8,500. Diehl said TES -1 or some similar 
unit becomes feasible whenever "con- 
struction costs of microwave links become 
high enough." 

There are two other earth stations simi- 
lar to TES -1 on the road and available for 
leasing. Western Tele- Communications 
Inc. has one and so does Trinity Broadcast- 
ing. Compact Video is to deliver the three 
earth stations to Satellite Communications 
Network in November or December and 
Mirowsky said they are "intended for lease 
to the national market." 

Cheaper by the EBU 

The European post offices, which operate 
ground links for broadcast satellite ser- 
vices, have been engaged in a price- cutting 
war that has reduced the over -all cost of 
satellite bookings. 

With their state monopolies, the Euro- 
pean authorities had been charging up to 
70% more for the European link on a 



For the first time in 6 years, 
Amoco's natural gas production was up. 
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But so was the number of deep wells 
we had to drill to get it. 

New Amoco 
natural gas well 
in Louisiana. 
Over 16,000 
feet deep. 

America still has plenty of oil and 
natural gas to produce. It's not as 
readily recoverable as it once was, 
but the energy is there. 

To help get this energy, Amoco is 

drilling more deep onshore wells 
than ever before. In Louisiana for 
instance, we're finding and produc- 
ing natural gas from wells below 
16,000 feet - that's more than three 
miles, and more than twice as deep 
as the average well.These deeper 
wells can cost as much as $8 million 
and they take 7 times as long to 
drill. Even shallow wells cost four 
times what they did ten years ago. 

We've also made important dis- 
coveries in southwest Wyoming and 
northeast Utah. But gas wells are 
increasingly expensive there too, 
because the geology is so compli- 
cated and the wells go down about 
18,000 feet. 

As a result of this and other work, 
last year Amoco increased produc- 
tion of natural gas for the first 
time since 1973. Our proven natural 
gas reserves were also up for the 
first time in ten years. 

Amoco spent more than $ 1.5 billion 
last year looking for and developing 
American energy. But it is an invest- 

ment we're willing to make. Because 
every new find can help reduce 
America's dangerous dependence 
on foreign oil. 

America runs 
better on 
American oil. 



trans -Atlantic satellite than that charged 
for the corresponding downlink in the U.S. 

Bill Milldyke, manager of European 
news coverage for ABC News, said that 
with the recent price cuts, that differential 
is down to 30% and in some countries 
even lower. 

At present, the British, French and 
Italians are offering the lowest rates, and 
this has prompted the European Broad- 
casting Union to book all its trans -Atlantic 
satellites through one of these countries. 
The material would then be relayed on the 
EBU terrestrial network, which links the 
36 member -broadcasters of the EBU. 

AT &T wants to drop 
Telpak bulk services 
AT &T plans to drop its interstate private - 
line bulk -rate offering - Telpak -on Dec. 
21. The result would be increases of up to 
50 % -or an average of 28% -for the 135 
customers involved, including the 
newswire services and the federal govern- 
ment. 

AT &T told the FCC on Sept. 19 the 
decision to drop the discount service was a 

result of the FCC's requirement that 
customers be allowed to share or resell 
Telpak. That sharing, AT &T said, "would 
dramatically increase use of Telpak and the 
cost of providing the offering, but without 
yielding a proportional share in revenue." 

AT &T's proposal is subject to FCC ap- 
proval and follows a U.S. Court of Appeals 
ruling in June that the company could 
drop the service if it justified action before 
the commission. Commission approval of 
a proposal to abandon Telpak in 1977 was 
delayed by appeals by users of the Telpak 
service. 

Telpak was first offered in 1961 to meet 
the needs of customers with large com- 
munications requirements. Customers 
must lease at least 60 lines from AT &T 

When the service is terminated, 
customers will be able to obtain the same 
private -line services provided under 
Telpak. But they will be charged the higher 
regular interstate private -line rates. 

Burned up in Key West 

WVFK(FM) is destroyed by fire 
after threats and complaints 
over interference to TV signals; 
arson suspected; FBI called in 

After just three weeks of service, 
WVFK(FM) Key West, Fla., was knocked 
off the air, perhaps by an arsonist upset by 
the interference the station was causing to 
television reception. 

A fire destroyed the station's transmit- 
ter and associated equipment, housed in a 
wood- framed building on Sugar Loaf Key, 
19 miles northeast of Key West. The an- 
tenna and its tower, however, were un- 
damaged. 

E. Stratford Smith, owner of WVFK and 
WKWF(AM) there, said the state fire 

Cable -izing. Receiver manufacturers have responded in big way to market potential 
afforded by cable. Bruce Huber, director of color television planning, Zenith, told cable 
operators at Southern Cable Television Association panel session in Atlanta two weeks 
ago that two -thirds of television models Zenith now manufactures have built -in cable 
converters. That is, they can tune in midband and super -band frequencies commonly used 
by cable operators when they run out of channels on VHF dial. Huber said cable sets now 
account for 50% of Zenith's total sales. And, Huber said, most of Zenith's competitors are 
making sets with at least midband capability. Fellow panelist, George Paschall, president, 
Cablevision of Augusta, Augusta, Ga., said Augusta Magnavox television retailer told him 
that of 752 sets he sold this year, all but 24 had built -in midband converters. Huber cited 
two advantages of built -in converters over set -top converters that operators sell or lease to 
subscribers: Built -ins permit operation of sets with wireless remote control and reduce 
degradation of picture caused by additional tuner in converter. 

Sateltext. Sel Kremer, vice president of Southern Satellite Systems, used question and 
answer period of SCTA session on videotext to announce that early last month Southern 
Satellite began teletext transmission of alphanumeric news services of UPI and Reuters to 
cable systems via satellite. Two services are being sent over vertical blanking interval of 
superstation wrestrv) Atlanta on Satcom I, transponder 6 to 20 cable systems. He said 
systems should increase to 50 within next couple of weeks. Services are received and 
decoded at headends of systems. where they are relayed on dedicated channels to homes. 
Subscribers have no control over text, which appears on screen in series of pages, each 
visible for 20 seconds. Southern Satellite's system is variation of British Ceefax /Oracle 
system and is being decoded by $1,200 Zenith decoder. Kremer said so far system has 
been "absolutely error free at the headend:' He is still concerned, however, with frequency 
of errors showing up in home, errors introduced into system between decoder and home 
television set. System or similar one, if fully successful, could replace telephone lines as 
means of sending text services to cable systems. Southern Satellite, Kremer said, charges 
text services S25 per month per system and another S50 per month for lease of decoder. 
Text services must sign for minimum of 40 outlets after Jan. 1, 1981, and 80 after July 1, 

1981. 

Space missions. New association, primarily concerned with increasing amount of 
occasional -use satellite time, held second organizational meeting in Washington. 
Concerned Broadcasters Using Intercity Video Transmission (CBUIVT) will encourage use 
of occasional time during days and other off -hours for program distribution so there will be 
plenty of occasional time during peak demand - nights and weekends -for sports and 
news. Failing that, acting chairman Hal Protter, vice president of KPLR -TV St. Louis, said 
CBUIVT would attempt to force satellite carriers to set aside certain amount of occasional - 
use time through legislation in Congress or through new rules at FCC. Washington meeting 
was held at Metromedia's WTTG(TV) there and was attended by representatives of Hughes 
Television Network; Wold Communications; Field Communications; WGN -Tv Chicago; 
Satellite Signal Co.; Pulitzer Broadcasting; Houston Sports Association; WTMJ -TV 

Milwaukee; WTTV(TV) Bloomington. Ind.; KBMA -Tv Kansas City, Mo.; WTBS(TV) Atlanta; wroGITv) 
Tampa -St. Petersburg, Fla.; Communications Technology Management; WDCA -TV 

Washington; Bonneville Satellite Corp.; Viacom; CBS; Storer Broadcasting, and ABC. Other 
objectives of fledgling group: to drop restrictions on incidental pick -up of satellite signals off 
Canadian domestic satellites and block attempts of Public Broadcasting Service to sell 
services on its earth station network. "PBS is competing with broadcasters for distribution 
of commercials :' Protter said, "using earth stations built with government funds." 

Set -top magic. Telease Inc., Los Angeles -based pay television technology and system 
development firm, showed its latest in home decoders for pay television at VIDCOM 
International Market for Videocommunications in Cannes, France. Multiple Audio 
Addressable Secure Television (MAAST) transmits video and up to five channels of audio 
over air or wire. Signals can be scrambled and decoded in addressable set -top terminal, 
which has 12- button key pad. Four extra audio channels, capable of handling 15 khz 
signal, can be used for stereo, other languages and narration of teletext and other 
unrelated audio. Audio channels don't even have to be used for audio. They can carry data 
for teletext -like service or be used for computer loading. facsimile and teletype. Although 
system is primarily intended for pay television operators, Malcolm Klein, executive vice 
president of Telease, said system can also be used in conventional broadcasting to allow 
viewers choice of audio in any of five languages or levels of understandibility or in stereo. 
Audio channels could also be used to transmit ancillary services. Addressable Control 
Eligibility (ACE) function allows operators to tier pay services and charge per view or per 
showing. It also enables them to disable stolen decoders and those of nonpaying 
subscribers. System is available for MDS and cable, Klein said, but STV and other 
broadcasters must wait for FCC permission to scramble television transmissions and 
transmit multiple audio and nonprogram -related information. 
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Julie's entering 
spot sales 
orders 

And Sue's 
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Mary's producing 
invoices 
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a music 
log 

All at once...all on the 
CADO /Chase Media 

Broadcasting Station System 
It's the complete and low -cost traffic /billing 
system, now in use coast to coast. 

The CADO /Chase Media System does it all: 
spot scheduling, log printing, broadcast orders, 
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invoicing, billing, accounts receivable, payroll 
...everything! 
It handles the smallest detail...from product 
conflicts to spot and break priorities, make - 
goods, pre -empted spots, spot sales, invoices... 
you know the list. 

The CADO /Chase Media system interfaces 
with automation systems...you can load pro- 
gramming sequences quickly and accurately 
each day. 

Whatever your music format, the CADO /Chase 
Media system will produce hourly music logs 
to maintain desired music format control. And 
it will even print out ASCAP /BMI logs auto- 
matically. 

The system features some of the industry's 
best and clearest sales and management 
reports including integrated financial systems 
now used in over 2,500 installations. 

Send in the coupon now for all the facts. Or 
stop by Booth #119 at the NRBA Convention. 

CADO NSú 
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2771 Toledo Street, Torrance, CA 90503 
(213) 320-9660 
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marshal and insurance adjuster have con- 
cluded that the fire was "unquestionably 
arson" And, he said, the fire may have 
been the work of a "disgruntled television 
viewer," upset by the audio interference 
the station was causing to off -air reception 
of television signals from Miami, about 
100 miles northeast of Key West. 

Smith explained that while the station 
was on the air, it received numerous com- 
plaints about the interference. The prob- 
lem, Smith said, was caused by a combina- 
tion of weak signals from the television 
stations and the widespread use of home 
booster amplifiers that make reception of 

weak TV signals possible. The boosters 
amplify not only the weak signals, Smith 
said, but also the 100,000 watt signal of 
WVFK which causes the FM's signal to 
"override" the television audio. All TV 
channels are vulnerable to the inter- 
ference, and the problem is more severe in 
the immediate vicinity of the antenna 
tower, he said. 

Although Smith has received "threats" 
from viewers because of the interference, 
he said the fire could also have been set by 
a "torch- someone who likes to burn 
things down just for the fun of it." 

The FBI, which has jurisdiction under 

the Communications Act, is assisting in 
the investigation, Smith said. Fragments 
of a molotov cocktail were found at the 
scene, he added. 

Smith hopes to be back on the air in 
about two weeks. 

And, as he did before the fire, Smith will 
urge people suffering the interference to 
buy traps, $20 electronic devices that can 
be installed between their antennas and 
television sets to filter out WVFK's 95.7 
mhz signal. Until he went into station 
operation several years ago, Smith was a 
Washington communications lawyer with 
the firm of Smith & Pepper. 

Black views on 
broadcasting 
Common theme expressed at 
meetings of three groups in 
Washington is fear that FCC 
actions opening up frequencies 
will hurt current minority outlets 

The black presence in broadcasting was 
strongly felt in Washington last week. 
Coming after the annual meeting of the 
Congressional Black Caucus, which called 
together its Communications Braintrust, 
were meetings of the National Association 
of Black Journalists and the National As- 
sociation of Black Owned Broadcasters. 

The meetings had different tones and 
focuses, but one major fear that surfaced 
repeatedly was how black broadcasters 
would fare if the FCC opens up a con- 
siderable number of new broadcasting out- 
lets. This concern was first addressed to 
Representative Lionel Van Deerlin (D- 
Calif.), chairman of the House Corn - 
munications Subcommittee, at a Sept. 26 
session of the Black Caucus. 

TheMedia 
Van Deerlin said the ownership picture 

among blacks was "appallingly bad," 
although the industry was moving in the 
right direction. At the time licenses were 
first handed out, he said, there was a great 
imbalance, with minorities absent from 
the picture. That has changed, he added, 
and to limit the number of new outlets 
now, so that established minority broad- 
casters would be financially protected, 
would be an error. "We can't guarantee 
success," he said, adding that it only 
makes sense to give more people a chance 
to break into the business. 

The point was made to Van Deerlin that 
perhaps the biggest problem facing black 
people was not ownership of broadcast 
properties, but racism, which crept into 
news and entertainment programing. 

But Van Deerlin said that, given the 
First Amendment, Congress had no 
remedy for such a problem, and he didn't 
think the government had any right mak- 
ing programing decisions. 

At a later panel, the National Cable 
Television Association and its members 
were accused of being insensitive to the 
needs of minorities, particularly in hiring 
practices. 

NCTA board chairman Douglas Dittrick 
said NCTA had developed a three -point 
plan that it hoped would deal with the 
problems. The plan includes an NCTA 
minority affairs committee to help develop 
EEO and minority ownership objectives, 
as well as a model training program to 
stimulate minority employment. 

The National Association of Black Jour- 
nalists had other concerns, one of which 
was the stereotyping of black people in TV 
programing. 

Of particular concern was NBC's forth- 
coming Beulah Land, which some black 
organizations have tried to block from 
being aired. The major complaint voiced 
last week was that the show inaccurately 
depicts slavery, giving the impression that 
black people enjoyed being slaves. 

Terry Carter, president of Concerned 
Black Actors, said black actors have a par- 
ticularly tough time because the oppor- 
tunities for work in TV are few. Carter said 
that if black actors had been organized and 
more politically sophisticated, Beulah 
Land never would have been filmed. 

Pluria Marshall, chairman of the Na- 
tional Black Media Coalition, suggested 
that pressure be put on NBC and the major 

Here's the story. Speaking to a luncheon meeting of the National As- 
sociation of Black Journalists was Carl Bernstein, Washington bureau 
chief of ABC News. Joining Bernstein were (I to r): Paul Brock, executive 
director of NABJ; Delores Handy, anchorperson for wTTG(Tv) Washington, 
D.C.; Morrie Turner, syndicated cartoonist, "Wee Pals" and Bob Reid, of 
KNXT(TV) Los Angeles, president of NABJ. 

For work well done. The National Association of Black Owned Broad- 
casters presented FCC Chairman Charles Ferris (c) a plaque last week 
for his work in helping to foster minority ownership. Making the presen- 
tation was Pepe Sutton of Inner City Broadcasting Corp., while Ragan 
Henry, president of Broadcast Enterprises National Inc., as well as 
NABOB, looks on. 
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advertisers sponsoring the show. 
At the NABOB meeting -the organiza- 

tion's fifth annual broadcast management 
conference, jointly sponsored by the Na- 
tional Association of Broadcasters -a ma- 
jor topic of discussion was the survival of 
established black broadcasters if new sta- 
tions are opened up via 9 khz spacing and 
other FCC proposals. 

Tackling the issue was FCC Chairman 
Charles Ferris, who delivered a luncheon 
address Monday (Sept. 29). 

Ferris said there is a tendency among es- 
tablished businessmen to say, "I'm 
aboard; pull up the ladder." But minority 
broadcasters, Ferris said, have a "special 
moral obligation" to help increase the 
number of minority station owners. 

He described the NABOB membership 
as the "vanguard" of minority broad- 
casters who must set the example for 
others to follow. 

Eugene Jackson, president of the Na- 
tional Black Network, expressed many 
NABOB members' concern that they 
might be forced out of broadcasting if the 
commission were to carry through with 
plans to expand allocations in the AM, 
FM and VHF bands. Jackson disclaimed 
any notion that established minority 
broadcasters want to "pull up the ladder." 
He said they want to see "new oppor- 
tunities" for minorities who want to enter 
the industry. 

"But we are concerned about the eco- 
nomic basics," said Jackson, adding that 

Brown 

he "didn't want to see [existing minority 
broadcasters] go out of business and new 
people come in." 

Ferris -while acknowledging that 
"anxiety " - responded that the various 
"open entry" allocations policies being 
considered by the commission, if adopted, 
could facilitate the demise of the weakest 
stations in the smallest markets. But this 
does not justify a "do- nothing" approach 
at the FCC to provide more broadcasting 
outlets. He said that although more alloca- 
tions would mean greater competition for 

existing broadcasters, "I think the people 
in this room can survive in any 
[competitive] situation" Next year's 
NABOB membership could be "twice the 
size" of its present enrollment, he pre- 
dicted. 

PCC Commissioner Tyrone Brown also 
took up this question during a Tuesday 
luncheon speech, and concluded that the 
marketplace could indeed stand another 
1,000 stations without adversely affecting 
anyone. 

In the last two decades, Brown said, AM 
radio has withstood the enormous growth 
of both FM and television, and has man- 
aged to remain healthy. "We've seen radio 
almost crushed with the onset of TV, but it 
came back stronger than ever," Brown 
said. "The industry, has shown remarkable 
resiliency." 

Brown added that expansion of the AM 
dial cannot come for some time, and the 
new stations created by breaking down the 
clear channels would not be available for 
two or three years. In short, Brown said 
any expansion of AM radio would be gra- 
dual, and he felt confident the marketplace 
could support new properties. 

Some broadcasters probably would fall 
by the wayside, he said, but it would pro- 
bably be those who did not attract loyal au- 
diences. Brown predicted that in 10 years 
the overwhelming majority of black broad- 
casters would still be in the business, and 
some will have expanded their holdings as 
a result of the new FCC policies. 

BIG COMPUTER POWER 
FOR SMALL MARKET RADIO 

ASK US AT THE N R BA BOOTH 202 & 203 
Computer Concepts 1:111,97131 

c01KCIS 

J The In House Computer People 

Home Office -8001 West 63rd Street, Shawnee Mission, Kansas 66202 
Call toll free - 1/800 -255.6350, or in Kansas call Collect at 913/677 -4000. 
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Report to city 
urges New York 
to have hand in 
designing basics 
of cable franchise 
Arnold & Porter study says 
boroughs should make specific 
requests of applicants, including 
70 channels on two cables, plus 
additional wire for institutions 

Last Tuesday, the city of New York was 
delivered a 750 -page, $100,000 report 
compiled by the Washington law firm of 
Arnold & Porter entitled "New York City 
Cable Action Plan." 

Among its specific proposals, the plan 
recommends that in its ongoing delibera- 

Lions over franchise awards, the city seek a 
70- channel, two -cable subscriber system 
plus an additional cable for an institutional 
network, in each of the four boroughs for 
which it's considering applications (the 
contracts held by the two companies that 
now share Manhattan requiring them to 
upgrade to match later franchises). 

More important perhaps, is the idea that 
instead of simply choosing among the pro- 
posals of the rivals (which now total 16, 
with some bidding for only portions of one 
borough, others for multiple boroughs), 
Arnold & Porter is suggesting the city first 
decide what it wants, then ask applicants 
that meet its bidding requirements to res- 
pond to "a specific set of refined require- 
ments." 

Observers of the cable industry might 
take comfort from some other elements of 
the study, in light of fears that "blue sky" 
promises made to win franchises threaten 
the economic health of cable companies. 

One of the "fundamental substantive ob- 
jectives" of the city that Arnold & Porter 
cites as guides in preparing the study is 
"economically viable and profitable cable 
franchises." And in a section devoted to 
technology, the consultants recommend 
"the city should defer requirements 
regarding interactive capability for the 
subscriber cables until a clear demand and 
economic justification for these services 
can be demonstrated; in the interim, a ca- 
ble /telephone line approach should be 
used to satisfy any existing demand for 
these services on the subscriber cables." 
And while another fundamental objective 
is "high penetration of basic subscriber 
service at the lowest possible cost," the re- 
port stops short of suggesting the city re- 
quire some form of free basic service 
package. 

Just what actual impact the Arnold & 
Porter plan will prove to have remains- an 
open question. As noted by city officials, 

Batsman Van Deerlin 

Pitchers' duel. The Regulators- captained 
by FCC Chairman Charles D. Ferris -beat out 
the Broadcasters- captained by former FCC 
chairman Richard E. Wiley -by a score of 31 to 
29 in what is designed to become an annual 
charity benefit sponsored by Washington's 
chapter of the American Women in Radio and 
Television. Beneficiaries: children in the 
pediatrics units of Children's and Georgetown 
University hospitals, in whose behalf the 
$1,800 in gate receipts will be expended. The 
Saturday afternoon "celebrity softball" event 
(Sept. 27) brought out such Washington nota- 
bles as Lionel Van Deerlin (D- Calif.), chairman 
of the House Communications Subcommittee. 
and Henry Geller, head of the National 
Telecommunications and Information Adminis- 
tration. On the broadcasters side: beginning 
pitcher Andrew Ockershausen of WMAL(AM) 

Washington, Steve Bell of ABC News, anchor- 
man Paul Berry of WJLA -TV Washington, among 
others. Not only did the regulators win, but 
Captain Ferris helped his team's cause with a 
home run. 

Hurler Ockershausen 

Regulators bench. L to r: Robert Bruce, FCC general counsel, Gregory Ballard, legal assistant to 
FCC Chairman Charles Ferris; Elliot Maxwell, deputy chief of policy in the FCC's Office of Science 
and Technology; Steve Simmons, telecommunications expert on the President's Domestic Coun- 
cil, and team captain Ferris. 
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For the broadcasters. Team captain Richard 
E. Wiley (r), former FCC chairman now with the 
Kirkland & Ellis communications law firm, and 
former Washington Redskin Brigg Owens. 



it's simply one input that the Department 
of City Planning is providing to the Board 
of Estimate, the body that will actually 
decide on the franchises. Another input is 
a report the planning body will compile 
based on the deliberations of community 
boards and the borough boards to which 
they, in turn, report. That's due today 
(Oct. 6). And Board of Estimates member 
City Council President Carol Bellamy, 
after meeting with cable representatives 
last Wednesday, indicated she anticipated 
the board would hold hearings on the re- 
port itself, at which the various applicants 
could respond to the suggestions it makes. 

In addition to those noted above, the 
plan recommends there be a "uniform" 
basic service package of 27 channels, with 
six of them reserved for access program- 
ming, and two more for "leased access." 

The two leased access channels would 
be administered by "local access organiza- 
tions" and the study details various fund- 
ing mechanisms to finance such organiza- 
tions. 

Cities, NCTA eye 
each other warily 
over Senate bill 
Franchising legislation would shackle 
local jurisdiction, says Seattle mayor 
in confrontation with Wheeler 

The relationship between the National Ca- 
ble Television Association and the Na- 
tional League of Cities gave every ap- 
pearance of continued strain during a seg- 
ment of PBS's The MacNeil- Lehrer Re- 
port on cable franchising, broadcast last 
Tuesday night. 

NCTA President Tom Wheeler and 
Seattle Mayor Charles Royer, a member of 
the executive committee of the NLC, 
squared off on the half -hour show over the 
intent and effect of legislation in the 
Senate, S. 2827, which caused the NLC to 
break off talks on improving franchising 
practices and to suggest a moratorium on 
cable franchising last July. Since then the 
organizations have been ironing out their 
differences, but last week's performance 
indicated there are still many wrinkles. 

Royer said the legislation "takes the 
local government out of the business of 
regulating local franchises." Under the leg- 
islation, he said, municipalities would 
"absolutely lose" their right to set 
franchise fees, rates and the "ability to de- 
mand and get local access." According to 
Royer, "Many cable companies are ... 
going around offering more than they can 
deliver and offering it knowing full well 
that the Senate legislation is retroactive 
and would wipe out all franchise agree- 
ments made before its passage" 

Wheeler said that Royer misunders- 
tands the bill. He said it allows govern- 
ments to negotiate for access channels and 
denies them rate -setting power only in 
places "where there is effective competi- 

tion." Wheeler said governments should 
extract services from the cable operator 
before the franchise agreement is signed 
"when the city has the cable operator 
where he wants him." He said later on 
there are First Amendment concerns sur- 
rounding the question of whether 
"government has the right to come in and 
deliver an ultimatum: 'You will deliver 
this.' " 

Royer responded to Wheeler's in- 
terpretation, saying: "I've read the bill and 
I know what the legislation said. It would 
do away with the type of regulation we now 
employ in Seattle. It would give us the 
right to sit down and negotiate access, but 
it would be like negotiating access with the 
telephone company. ... We would not 
have leverage." 

Royer stressed the urgency of the situa- 
tion. "This is the public's last chance to 
get into that electronic menu and to have a 
piece of the communications system that 
is most important to every city." 

Although the program ended with a dis- 
cussion of the legislation, it addressed the 
broader questions of cable franchising, 
particularly the atmosphere of corruption 
that has grown up around franchising. 
Martin Malarkey of Malarkey, Taylor & 
Associates, a Washington -based cable 
consultancy that has served both govern- 
ments and cable operators in the franchis- 
ing game, agreed that franchising is con - 
dusive to certain abuses. With the promise 
of great financial rewards and "human 
nature being what it is, people in our in- 
dustry are inclined to make promises they 
can't perhaps keep. They may be inclined 
to make representations to decisionmakers 
that appear, at least to the press, to be im- 
proper," Malarkey said. 

Down under taking 
a look at cable 
Australians begin investigation 
of how to introduce that medium 
and subscription TV to country 

The Australian government has initiated 
steps toward the introduction of cable 
television. In the process, it will also ex- 
amine the potential for subscription televi- 
sion, which has yet to be offered there. 

David Jones, chairman of the 
Australian Broadcasting Tribunal, said 
that comments from both domestic and 
overseas sources would be accepted until 
Dec. 15. It is anticipated that public hear- 
ings will commence in early 1981 and that 
the tribunal will report on its findings by 
the end of next year. 

The notice of inquiry cited these points 
of reference: 

The social, economic, technical and 
related matters that need to be considered 
in introducing CATV. 

The range of services that could be 
provided, including sound broadcasting, 
pay TV and other subscription services. 

The level of interest of potential 
operators in providing such services and 
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the interest of potential consumers in 
receiving such services. 

The means potential operators would 
propose to establish and operate such 
systems and the optimum dates for in- 
troduction of cable. 

The possible effects of on -air 
subscription services on pay cable ser- 
vices. 

The impact of cable on existing 
broadcast systems, including the viability 
of commercial radio and commercial TV 
outlets. 

CATV's possible effect on Australian 
production of programs, films and other 
material and its bearing on employment in 
those categories. 

The regulatory requirements and 
controls that may be imposed on private 
operators of cable. 

The copyright and related issues that 
should be considered when cable is in- 
troduced. 

The hardware requirements for the 
establishment and operation of cable 
systems and the means by which 
Australian industry could have a max- 
imum role in their manufacture, installa- 
tion and servicing. 

Submission registration forms for the 
inquiry may be obtained from the tri- 
bunal's headquarters, 153 Walker Street, 
North Sydney, NSW 2060, Australia, or at 
overseas offices of the Australian Infor- 
mation Services. 
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"There's always 
a good movie 
on HTN" 

The smart cable 
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WJDX(AM)- WZZQ(FM) Jackson, Miss.: 
Sold by WJDX Inc. to Frank Mangano for 
$4.3 million. Seller is owned by group of 
more than 50 stockholders. Harland L. 
Knight is president. Group has no other 
broadcast interests. Mangano is East 
Liverpool, Ohio -based real estate investor 
who owns WOHI(AM)- WELA(FM) East 
Liverpool. Last month he purchased, sub- 
ject to FCC approval, WHHH(AM) Warren, 
Ohio (BROADCASTING, Sept. 29). WJDX is 
on 620 khz with 5 kw day and 1 kw night. 
WzzQ is on 102.9 mhz with 100 kw and 
antenna 1,800 feet above average terrain. 
Broker: Blackburn & Co. 

WAIV -AM -FM Jacksonville, Fla.: Sold by 
Rounsaville of Jacksonville Inc. to Affili- 
ated Publications Inc. for $3 million. Seller 
is owned by Robert W. Rounsaville who 
also owns WBJW(AM)- WLOF(FM) Orlando, 
Fla. He has sold WJYW(FM) Tampa, Fla. 
(BROADCASTING, June 2), and WVOL(AM) 
Berry Hill, Tenn. (BROADCASTING, April 
14). Buyer is Boston -based publicly traded 
publisher of Boston Globe and owner of 
five AM's and five FM's. John I. Taylor is 
president. Jay Berkson is president of 
broadcasting subsidiary. Latest acquisition 
was WHYN -AM -FM Springfield, Mass. 
(BROADCASTING, May 5). WAIV(AM) is on 

600 khz with 5 kw full time. WAIv(FM) is 
on 96.9 mhz with 100 kw and antenna 230 
feet above average terrain. Broker: Robert 
O. Mahlman Inc. 

WRKT -AM -FM Cocoa Beach, Fla.: Sold 
by Robert B. Taylor to Triplett Broadcast- 
ing of Florida Inc. for $1.5 million. Taylor 
will retain 13% interest in stations. He has 
no other broadcast interests. Buyer is 
owned by Wendell Triplett (44 %); his 
wife, Donna (43 %), and Taylor. Triplett 
owns WTOO -AM -FM Bellefontaine and 
wosE(FM) Port Clinton, both Ohio; 
WTKC(AM) Lexington, Ky., and WCOR -AM- 
FM Lebanon, Tenn. He also has 49% in- 
terest in applicant for new UHF at 
Chillicothe, Ohio, and has purchased 
WFCB(FM) Chillicothe as well (BROADCAST- 
ING, Sept. 29). Donna Triplett is secretary 
of husband's broadcast group. WRKT(AM) 
is on 1300 khz with 5 kw day and 1 kw 
night. WRKT(FM) is on 104.1 mhz with 30 
kw and antenna 190 feet above average 
terrain. 

KOAI(TV) Flagstaff, Ariz.: Sold by 
Grand Canyon Television Co. to Capitol 
Broadcasting Co. for $1.4 million. Seller is 
owned by more than 100 stockholders. 
Wendell Elliot is president and 27.2% 
owner (held jointly with wife, Linda). His 
brother, Sam, owns less than 1%. Wendell 
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and Linda Elliot also own 14.6% of 
KULY(AM) Ulysses, Kan. Sam Elliott is 
president, general manager and 49.2% 
owner of KULY. Buyer is owned by 
Mississippi Publishers Corp. (Jackson 
[Miss.] Ledger- Clarion and Daily News) 
(40 %); Standard Life Insurance Co. 
(32.4 %); L.M. Sepaugh and estate of T.B. 
Langford (13.8% each). Mississippi 
Publishers is controlled by T.M. Heder- 
man and family. He is president of Capitol 
(Owens Alexander is chief executive of- 
ficer of broadcast group). Standard Life is 
based in Jackson and W.R. Newman is 
president. Sepaugh is vice chairman of 
Capitol. They also own KKTV -TV Colorado 
Springs and WSLI(AM)- WJFR(FM)- WJTV(TV) 
Jackson. Langford estate is also principal 
owner of WZST(AM) Leesburg and 
WYOU(AM) Tampa, both Florida; KALB -AM- 

TV-KSLI(FM) Alexandria, La., and 
KCTV(TV) San Angelo, Tex. KoAI is NBC 
affiliate on ch. 2 with 24.5 kw visual, 4.9 
kw aural and antenna 1,597 feet above 
average terrain. Broker: Norman Fischer 
& Co. 

WZZR -FM Grand Rapids, Mich.: Sold by 
JAM Broadcasting Co. to Megamedia Inc. 
(80%) and Robert Liggett Jr. (20 %) for 
$1.38 million. Seller is principally owned 
by James A. Morse who is also principal 
owner of WVIC -AM -FM East Lansing, Mich. 
Megamedia is owned by Liggett (63.4%); 
Richard G. Gilmore and Donald D. 
Bergeron (14.08% each); Richard J. Mc- 
Carius (5.63%), and Grant A. Santimore 
(2.82 %). Megamedia is licensee of 
WFMK(FM) East Lansing, Mich., and 
19.19% owner of WLOL(FM) Minneapolis - 
St. Paul. Liggett, as individual, owns 
37.99% of WLOL and 55% of both 
WHNN(FM) Bay City, Mich., and WFXZ(FM) 
Buffalo, N.Y. He also owns Liggett Broad- 
cast Group, Williamston, Mich. -based 
broadcast management consulting firm, 
and 10% of cable system serving Leslie, 
Mich. Santimore is executive vice presi- 
dent of Liggett Broadcast Group. Gilmore 
and Bergeron are dentists in, respectively, 
Saginaw and Pontiac, both Michigan. 
WzzR -FM is on 95.7 mhz with 50 kw and 
antenna 310 feet above average terrain. 

WcHL(AM) Chapel Hill, N.C.: Control 
(50%) sold by Roland P McClamroch to 
James A. Heavner for $1.3 million. Mc- 
Clamroch also owns 30.83% of WKQQ(FM) 
Lexington, Ky., and 47.14% of WDBS(FM) 
Durham, N.C. Heavner is president and 
37.8% owner of WCHL and is partner with 
McClamroch in Chapel Hill real estate 
holding company. He also owns 62.75% of 
wKQQ and 47.14% of WDBS. WCHL is on 
1360 khz with 5 kw day and 1 kw night. 

Wivs(AM)- wxRD(FM) Crystal Lake, III.: 
Sold by Lake Valley Broadcasters Inc. to 
Katy Communications for $838,000. 
Seller is owned by Malcolm K. Bellairs 
(67.6%), and sons Jerald (20.6 %) and 
Richard (11.8%). They have no other 
broadcast interests. Buyer is subsidiary of 
Katy Industries, publicly traded manufac- 
turer of industrial machinery and electrical 
equipment based in Elgin, Ill. Wallace Car- 
roll is president. It has no other broadcast 
interests. Wivs is daytimer on 850 khz 
with 500 w. WXRD is on 105.5 mhz with 3 



kw and antenna 300 feet above average 
terrain. Broker: Blackburn & Co. 

WSFC(AM)- WSEK(FM) Somerset, Ky.: 
Sold by James Gilmore and Hamilton 
Shea (50% each) to First Radio Corp. for 
$750,000. Gilmore also owns WREX -TV 
Rockford, Ill.; KODE -AM -TV Joplin, Mo.; 
WEHT(TV) Evansville, Ind., and wsvA(AM)- 
woPQ(FM) Harrisonburg, Va., and cable 
system serving Monticello, Russell 
Springs and Jamestown, all Kentucky. 
Shea has no other broadcast interests. 
Buyer is owned by G. Nolan Kenner, Gene 
Robinson, Vincent E. Cheshire and Cy 
Waddle (25% each). Kenner is vice presi- 
dent and general manager of stations. 
Robinson owns chain of grocery stores in 
Kentucky. Cheshire owns chain of fast 
food restaurants in Kentucky and Ten- 
nessee. Waddle has 27.96% interest in 
company that owns oil refineries in Some- 
rset area. Last three are based in Somerset. 
They have no other broadcast interests. 
WSFC is on 1240 khz with 1 kw day and 
250 w night. WSEK is on 96.7 mhz with 3 

kw and antenna 215 feet above average 
terrain. 

WWMM(FM) Arlington Heights, Ill.: 
Sold by Northwest Community Broadcast- 
ing to Wynwade Properties Trust for 
$577,500. Seller is owned by Bennett P. 

Trapani who has no other broadcast in- 
terests. Buying trust represents interests of 
Kenneth W. Gnuhs and family. He is Roll- 
ing Meadows, Ill., financial consultant. 
They have no other broadcast interests. 
WWMM(FM) is on 92.7 mhz with 3 kw and 
antenna 300 feet above average terrain. 
Broker: Blackburn & Co. 

KNOR(AM) Norman, Okla.: Sold by 
stockholders to KNOR Radio Inc. for 
$575,000. Sellers are Hugh B. Garnet Jr. 
(31.5 %), sister, Jean G. Moore (20.5 %); 
George Wilburn (18 %); Charles E. Moore 
(11 %); Hugh B. Garnet and his wife, Glee 
(4.5% each), and Terrell C. King (10 %). 
Hugh Garnet Sr. and wife are parents of 
Hugh Jr. and Jean Moore, who is wife of 
Charles. They also own KWHW -FM Altus 
and KWON(AM) Bartlesville, both 
Oklahoma. Buyer is owned by Robert L. 
Stephenson (70 %), Monte Moore (10 %) 
and four others. Stephenson is 50% owner 
of Oklahoma City oil exploration corn - 
pany. Moore is president and 50% owner 
of KTIP(AM)- KIOO(FM) Porterville, Calif. 
KNOR is on 1400 khz with 1 kw day and 
250 w night. 

KCVL(AM) Coleville, Wash.: Sold by 
Coleville Broadcasting Co. to Gerald Car- 
penter, his son, Eric (45% each), and 
Louis Musso (10 %) for $480,000. Seller is 

owned by Merrick Davis and his son, Nor- 
man, (50% each). They have no other 
broadcast interests. Gerald Carpenter is 
professor at Spokane (Wash.) Community 
College. Eric Carpenter is Spokane real 
estate developer. Musso is Newport, 
Wash., attorney. They have no other 
broadcast interests. Kcvt. is 1 kw daytimer 
on 1270 khz. Broker: Blackburn & Co. 

WJIV(FM) Cherry Valley, N.Y.: Sold by 
Christian Broadcasting Network Inc. to 
WJiv Radio Partnership for $300,000. 

Seller is nonprofit religious organization 
based in Portsmouth, Va. Marion G. (Pat) 
Robertson is president. It also owns 
WBIV(FM) Wethersfield, WEIV(FM) Ithaca, 
WMIV(FM) Bristol and WOIV(FM) DeRuyter, 
all New York; WYAH -TV Portsmouth and 
wxRI(FM) Norfolk, both Virginia; WANx- 
Tv Atlanta; WXNE -TV Boston, and Kxrx -TV 
Dallas. It is also permittee of ch. 63 at 
Richmond, Va. Buyer is owned by Floyd 
Dykeman and his wife, Nancy (50% each). 
They own and operate coin and antique 
shop in Schenectady, N.Y. They have no 
other broadcast interests. WJIV is on 101.9 
mhz with 7.1 kw. 

KADQ(FM) Rexburg, Idaho: Sold by 

estate of Theodore Austin to Southwest 
Television Ltd. for $240,000. Estate has 
also sold KIGO(AM) St. Anthony, Idaho 
(BROADCASTING, May 26). It has no other 
broadcast interests. Buyer is owned by 
Eugene D. Adelstein (10 %) and his wife, 
Ellen (2.6%); Edward B. Berger (10%) and 
his wife, Barbara (2.6 %); Senator Dennis 
DeConcini (D- Ariz.) 2.6% and more than 
25 others. Group owns KzAZ -TV. Nogales, 
Ariz., and KTEE(AM) Idaho Falls, Idaho. 
They are applicants for UHF's in Spokane, 
Wash., and Chico, Calif., and have been 
granted CP for channel 14 at Albuquer- 
que, N.M. Adelstein is general manager of 
KzAZ -TV. His wife is public affairs director 
for KZAZ -TV. Berger is Tucson, Ariz., at- 

Need for financing leaving 
your communications plans 
in the dark? 

Let Heller -Oak 
brighten up the picture. 
If you're looking for working capital, or resources for 
construction, equipment, acquisitions, or refinancing, 
Heller -Oak is the best source for you. As the pioneers 
in communications financing, we have the expertise to 
put your transaction together- whether you need 
$200,000 or $20,000,000. There is no commitment or in- 
vestigation fee, nor do we look for equity participation. 

For illuminating solutions to your financing needs, 
talk with Heller -Oak. 

Call or write Ed Zukerman or Les Golbeck 

HELLER -OAK COMMUNICATIONS FINANCE CORP. 
105 W. Adams Street Chicago, IL 60603 (312) 621 -7600 
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GOing tip. Broadcast Music Inc, served implicit notice it will be looking for higher rates 
from TV stations at somé future time: In statement on Copyright Royalty Tribunal's division 
of,cable fees among music -licensing organizations, BMI noted that its rates to TV stations 
are currently-58% as high as American Society of Composers, Authors and Publishers', but 
that tribunal awardedtt.payment 80% of ASCAP's. This is "major step toward BMI income 
parity with ASCAP" BMI counsel Edward W. Chapin said, "and is recognition of what we 
havé long maintairièd -that the use of BMI music-on local television has increased 
dramatically" Of approximately $250,000 in cable fees,tribunal awarded ASCAP 54 %, BMI 
43 %, SESAC 3 %. BMI's TV rate sìtuatiòn is currently tied up in suit brought by members of 
All- Industry TV Stations Music License Committee. 

Silence not -so golden. Westchester (N.Y.) County Parks, Recreation and Conservation 
Commissiòn.has responded to complaints of loúd radio playing at beaches, pools and 
parks by proposing tó ban them outright- remedy that Westchester broadcaster Bill 
O'Shaughnessy of.WVOx(AM)wRTN(FM) believes may exceed the commission's right and 
amount to prior restraint "if the commission. is saying an individual may not receive any 
information via radio in a public park or on a beach within its jurisdiction." O'Shaughnessy 
said: "l dislike those damn rock records as much as anyone," but he claimed that county 
could make sure radios are turned down, rather than turned off. If commission decided 
newspapers and books created litter, he said, reading might be next to go'Proposed 
ordinance, approved by 4 -2 commission vote, still has to pass through còiinty attorney's 
Office before becoming law, but if it does, O'Shaughnessy says he's prepared to sue. 

CI 

Walls come tumbling down. Sole VHF licensed to New Jersey, Public Broadcasting 
Service member WNET(TV) Newark has in past drawn fire for alleged favoritisnì toward 
neighboring New York. City, where it makes its headquarters. Last month, Newark politicos 
joined station's management in "ground breaking" (more accurately wall breaking) 
ceremony marking expansion of studio facility WNET(TV) maintains in city of license. 
Doubling of studio's size to 10,000 square feet carries $750,000 price tag. Station also 
announced addition to schedule of new one -hour series, New Jersey Weekly, produced in 

cooperation withNew Jersey Public Broadcasting. 

High mark. Since Jan. 1, 69 stations have joined CBS Radio Network as affiliates, raising 
total figure to 365, highest in network history. Almost one -third Of new affiliates are FM 
stations. 

torney and his wife is real estate agent 
there. KADQ is on 94.3 mhz with 3 kw and 
antenna 190 feet above average terrain. 

APPROVED 

KAAL(TV) Austin, Minn.: Sold by Black 
Hawk Broadcasting Co. to News -Press & 
Gazette Co. for $11.5 million as spin -off 
from Black Hawk Broadcasting- American 
Family Corp. merger, which is pending 
FCC approval (BROADCASTING, Oct. 1, 
1979). Seller, group -owner of three AM's 
and three TV's, is owned by 75 private in- 
vestors. Largest block is held by R.J. 
McElroy Trust (25%). Robert Buckmaster 
is chairman and 8% owner. Harry Slife is 
president and 4% owner. They have also 
spun off KLWW(AM) Cedar Rapids, Iowa 
(BROADCASTING, Aug. 1 1) and 
KWWK(AM)- KFMW(FM) Waterloo, Iowa 
(BROADCASTING, Sept. 29) and, still await- 
ing FCC approval, KCBC(AM) Des Moines, 
Iowa (BROADCASTING, March 31). Buyer is 
St. Joseph, Mo., newspaper publisher 
principally owned by David R. Bradley and 
family, which also owns WSAV -TV Savan- 
nah, Ga., as well as St. Joseph cable televi- 
sion system. KAAL is ABC affiliate on ch. 6 
with 100 kw visual, 10 kw aural and anten- 
na 1,031 feet above average terrain. 

KxA(AM) Seattle: Sold by Brentu Inc. to 
O'Day Broadcasting of Washington for 
$1,140,000 (including assumption of 

liabilities). Seller is owned by Rune F 
Goranson and Brent T. Larson (50% 
each). Agreement calls for Larson to 
receive 17.5% venturer interest in O'Day 
with option to buy additional 2.5% in- 
terest. He owns KuUz(FM) Nampa, Idaho; 
51% of KOOS(FM) North Bend, Ore., and 
50% of KCKO(AM) Spokane, Wash. He has 
sold his 51% interest in KODL(AM) The 
Dalles, Ore. (BROADCASTING, March 10) 
and has purchased KSVC(AM)- K1MC(FM) 
Richfield, Utah (BROADCASTING, Sept. 
29). Goranson owns 50% of KCKO. Buyer 
is owned by Pat O'Day and H. Rand Ginn 
(41.25% each) and Larson (17.5 %). 
O'Day owns boat chartering company in 
Seattle and 17.5% of Bellevue, Wash., real 
estate investment firm. Ginn owns Red- 
mond, Wash., water ski manufacturing 
company and 40% of Bellevue firm that 
distributes computer products. They own 
KORL(AM) Honolulu. KxA is on 770 khz 
with 1 kw full time. 

KAGO -AM -FM Klamath Falls, Ore.: Sold 
by Klamath Broadcasting Co. to Cleveland 
Outdoor Advertising Inc. for $1.05 million 
plus $150,000 noncompete agreement. 
Seller is owned by A.J. Krisik (40.5 %), 
Theodore Wolf (25.5 %), A. Judson Stur- 
tevant (10 %) and John Ferm (24 %). 
Krisik, Wolf and Sturtevant are principal 
owners of KFAX(AM) San Francisco, 
KGMS(AM) Sacramento and KSFM(FM) 
Woodland, all California. Buyer is pri- 
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vately held advertising company based in 
Fresno, Calif., owned by Joe, Robert and 
Helen Zukin and Joe Milan. Joe Zukin is 
president of Cleveland Outdoor. Brother 
Robert is president of Los Angeles real 
estate developing company of which 
Helen (mother of Joe and Robert) is sec- 
retary. Joe Milan is vice president and 
general manager of Cleveland Outdoor. 
They have 49% interest in KLBS(FM) Los 
Banos, Calif., and have purchased, subject 
to FCC approval, KGAM(AM) -KGFM(FM) 
Bakersfield, Calif. (BROADCASTING, April 
21). KAGO(AM) is on 1150 khz with 5 kw 
day and 1 kw night. KAGO -FM is on 98.5 
mhz with 26.5 kw and antenna 360 feet 
above average terrain. 

KEUN(AM) Eunice, La.: Sold by Tri- 
Parish Broadcasting to Karl R. and Ferdi- 
nand DeRoven, brothers, and E. Warner 
and Joseph Veillon, brothers (25% each), 
for $633,500. Seller is owned by Paul H. 
DeClouet Jr. (23.8 %), Roland Fink and 
Vincent Riehl (20% each), Joseph Riehl 
(10%) and five others. DeClouet owns 
19% of KVPI -AM -FM Ville Platte and 
21.25% of KFRA -AM -FM Franklin. both 
Louisiana. Fink and Riehl brothers own 
15% each of KVPI. DeRoven is assistant 
general manager of KEUN. Ferdinand 
DeRoven is Eunice physician. Warner 
Veillon is president and 25% owner of 
Eunice bank. Joseph Veillon is Eunice cer- 
tified public accountant. They have no 
other broadcast interests. KEUN is on 1490 
khz with 1 kw day and 250 w night. 

Other approved station sales include: 
WM1K(AM) Kissimmee, Fla.; WLFH(AM) 
Little Falls, N.Y., and KGHM(AM) Brook- 
field, Mo. (see "For the Record," page 
80). 

Pittsburgh problem 
A Pittsburgh TV personality is among the 
six persons recommended for indictment 
in connection with an alleged state lottery 
fraud. The incident, according to Pennsyl- 
vania Governor Richard Thornburgh's 
announcement, took place April 24 during 
a drawing that was telecast by WTAE -TV 
Pittsburgh and fed to six other stations in 
the state. 

WTAE -TV last week said that the nightly 
one -minute telecasts of the drawing have 
continued without interruption, but with a 
new master of ceremonies. Nick Perry, a 
long -time station employe who had con- 
ducted the program since its inception in 
March 1977, has been replaced by Henry 
Dabecco, also a WTAE -TV announcer. Perry 
has been kept on the station payroll but 
relieved of all duties until the controversy 
is resolved, WTAE -TV said. 

In the grand jury's findings, it was 
alleged that liquid was injected into all but 
two of the 10 numbered Ping Pong balls 
used for the daily drawing. The lighter 
balls (numbered 6 and 4) were said to have 
floated more easily at the top of the air 
machine from which the balls were drawn. 

The grand jury charged lax security 
prior to the drawing, but WTAE -Tv last 



week pointed out that state lottery officials 
are in charge from 5 p.m., when they bring 
in citizens to participate in the pulling of 
numbers, until 6:59 when the drawing is 
completed. 

Also recommended for indictment were 
Edward Plevel, a Pittsburgh district man- 
ager for the lottery, as well as Peter, Jack, 

Affairs of state. The National Association of 
Broadcasters held a reception at the State 
Department last Tuesday evening to introduce 
Samuel Ewing Jr., president of the Minority 
Broadcast Investment Fund. At left, offering a 
few tips about the broadcast business to 
Leonard Thomas, Ewing's nephew, were (I -r): 
John Dillie, chairman of Federated Media, 
Elkhart, Ind.; Ewing; NAB President Vincent 
Wasilewski, and NAB Chairman Tom Bolger. 
Looking over the crowd, at right, were former 
NAB Chairman Donald Thurston (I), the guiding 
force behind the fund, and Gene Jankowski, 
CBS /Broadcast Group president. 

James and Jean Ella Margos. The Margos 
family, according to the governor, bought 
large quantities of lottery tickets, with 
various 6 and 4 combinations, that had 
winning values in excess of $1 million on 
April 24. 

The subsequent drawing of 666 paid out 
a record $3.5 million statewide. 

In defense 
of USICA 
Report to President and Hill 
recommends that agency's budget 
be increased by $200 million 

The U.S. Information Communication 
Agency, the two -and -a- half -year -old suc- 
cessor to the U.S. Information Agency 
that is charged with presenting the policies 
and culture of the U.S. abroad, lacks the 
resources it needs to fulfill its mission. 
That is the view of the U.S. Advisory 
Commission on Public Diplomacy, which 
was created by Congress to serve as public 
trustee of the new agency. 

The seven -member commission, in a 
report to the President, Congress, the sec- 
retary of state and the director of USICA, 
recommends that the USICA budget be 
increased by $200 million and its person- 
nel ceiling raised by 30 %. It also says Con- 
gress should exempt public diplomacy ac- 
tivities from government -wide travel 
restrictions. 

The commission says USICA's pro- 
posed budget of $448 million for fiscal 
1981 -about 0.3% of what the U.S. will 
spend on defense -is inadequate, 
equivalent in real dollars to less than half 
the money the same programs received in 
the mid- 1960's. . "The strength of our 

When you communitate...and 
your lenders don't...think ABCI. 

For professional service and straight talk, see the 
communications people. ABCI. 

ABCI can bring you programs for station or 
equipment upgrading, refinancing, and expansions. 
With loans from $1,000,000, terms up to 10 years 
and no equity kickers. 

And our years of experience with radio, televi- 
sion, cable television, microwave, and newspapers 

can channel you smoothly through the rough spots. 
So talk with ABCI -a power buy in any market. 

Why receive less? Call or write Special Financing 
Division, ABCI, 111 Founders Plaza, P.O. Box 118, 
Hartford, CT 06101. (203) 528-4831. Or see Don 

Deyo, Barry Dickstein or Bill Magee at the NRBA 
Convention, October 5 -8, Bonaventure Hotel, 

Los Angeles. 

'Etna Business Credit, Inc. 
One of the /ETNA LIFE & CASUALTY companies 
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country derives as much from the ideas we 
represent as it does from the military and 
economic power we exercise in support of 
those ideas," the report says. 

Among other things, it says the addi- 
tional $200 million is needed to improve 
Voice of America equipment (at a cost of 
$70 million) to strengthen the signals the 
Voice beams to Central Asia, Eastern 
Europe and the Far East. Another $2 

million is said to be needed to convert 19 
VOA broadcasting studios to solid -state 
equipment. 

As for personnel, the report says, 
USICA is losing "several hundred more 
positions this year" as a result of federal 
hiring limitations and employment ceiling 
reductions. This, it says, is "deplorable, 

not only because of the impact on ongoing 
programs but because it continues a 15- 
year trend" The report says USICA lacks 
sufficient personnel around the world to 
do the tasks given it by Congress. Accor- 
dingly, it recommends that the President 
raise the agency's personnel ceiling by 
30%-the same amount that USICA's 
over -all employment level has decreased 
since 1964. 

The travel restrictions troubling the 
commission were imposed on government 
employes across the board by the Office of 
Management and Budget. Because of the 
application of the restrictions to USICA, 
the report says, the agency is hampered in 
doing its job. It notes, for instance, that 
there are several countries where USICA 

officers are confined to the capital city and 
where agency press and radio journalists 
are barred from traveling to the scene of 
events on which they must report. 

Beyond the matter of resources, the 
commission says the National Security 
Council should make greater use of the 
USICA. To that end, the report says the 
director of the agency should be given a 

permanent seat on the NSC. It notes that, 
abroad, USICA's "expertise is 
acknowledged and used" by U.S. am- 
bassadors. But in Washington, it adds, 
"this all too frequently is not the case" 
And USICA has the sensitivity to foreign 
cultures and foreign public opinion 
"which should be considered in delibera- 
tions at the highest level." 

League cancels 
VP debate; hope 
for others dim 
Confrontation between number 
two's in Louisville called off 
after Bush and Mondale refuse; 
planning continues for other 
presidential meetings, 
but agreement doesn't seem likely 

The League of Women Voters last week 
was left without a debate it has any cer- 
tainty of sponsoring. But it has not given 
up hope of sponsoring at least one more 
featuring presidential candidates. 

The league last week announced that a 
vice presidential debate scheduled for 
Louisville, Ky., on Oct. 2 would not be 
held for lack of participants. Only indepen- 
dent Patrick Lucey accepted the league's 
invitation unconditionally. And the league 
president in Portland, Ore., said plans for a 

presidential debate in that city during the 
week of Oct. 13 would have to be scrapped. 

Republican George Bush declined the 
invitation to Louisville because his presi- 
dential running mate, Ronald Reagan, had 
turned down the league's package of in- 
vitations, which called for him to meet 
President Carter in a one -on -one debate 
before both participated in a three -way 
debate with John Anderson. And Demo- 
crat Walter Mondale accepted his invita- 
tion only on the condition that the package 
of invitations was accepted by all parties. 

Aides for Mondale and Bush did not at- 
tend a meeting the league had planned for 
Monday in Louisville to work out arrange- 
ments for the debate. Announcement of 
the league's decision to call off the vice 
presidential debate was made a few hours 
later. 

"Although we proposed the vice presi- 
dential debate as part of our debate series, 

Journalisme 
acceptance was not tied to an agreement 
by the presidential candidates to debate," 
said Ruth Hinerfeld, chairman of the 
league's education fund. 

Hinerfeld, in a statement released on 
Monday, said the league would continue 
its discussions with representatives of the 
presidential candidates in an effort to ar- 
range a debates package acceptable to 
Carter, Reagan and Anderson. And she 
was counting on the public for support. 
"We continue to urge the public to bring 
pressure on the candidates to commit to 
more campaign debates," she said. Plan- 
ning for debates scheduled for Portland, 
Ore., and Cleveland would continue, she 
said. 

But then came the announcement of 
Portland's league president, Sandy 
Millius, late Monday. It appeared to leave 
the league with the possibility of only one 
more debate -in Cleveland, during the 
week of Oct. 26. Millius said that use of 
the hall in Portland could not be guaran- 
teed without the commitment from the 
candidates that would assure a debate 
would be held. 

Of the three presidential debates that 
had been planned, only one, in Baltimore, 
was held -and that one, on Sept. 21, went 
off without the President. He felt his pre- 
sence would boost the campaign stock of 
independent Anderson. 

Before calling off the Louisville meet- 
ing, the league, on Sunday, issued a state- 
ment by Hinerfeld that seemed aimed at 
responding to criticism the league had 
received as a result of its decision to aban- 
don its original format and invite Carter 
and Reagan to debate head to head with- 
out Anderson. Carter had made such a 

confrontation a condition for his partici- 
pating in any other debates. 

"As the debates sponsor," she said, "we 
have been willing to consider and explore 
almost every possible formulation, per- 
mutation, and combination to insure that 
the American public would see and hear 
presidential debates this year. None of the 
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Business with pleasure. Morley Safer, 
co- editor of CBS News's 60 Minutes, is 

winding up a four -week exhibition of his 
art work at New York's Central Falls 
Gallery. The paintings, which Safer 
found to be "therapeutic;' were done 
while on the road with the news maga- 
zine and depict hotel rooms that he 
stayed in. By last week, Safer -the ar- 
tist -had sold all but two of his 21 paint- 
ings. Safer explained that he decided on 
the showing after an artist friend saw his 
work and encouraged a public viewing. 

options that we proposed was acceptable to 
both major party candidates." 

But she noted that Carter and Reagan 
had expressed a desire to participate in a 

one -on -one debate following the Sept. 21 
meeting in Baltimore. It was in response to 
that "mutual expression of interest in a 

one -on -one debate," she added, that the 
league proposed a Carter - Reagan debate, 
with the proviso that a three -way debate 
would follow to include Anderson. 

Two views of TV news 
ANA convention hears Cronkite 
and duPont's Jefferson discuss 
the role of the media 

Television anchormen should stay out of 
politics for the sake of the news business, 
CBS anchorman Walter Cronkite told the 
Association of National Advertisers' 71st 
annual meeting last week. 

Appearing on a CBS News team panel at 
the opening session at Hot Springs, Va., 
Cronkite was asked from the audience 
about the chances of his running for Presi- 
dent in 1984. "Well," he replied, "if 
there's a strong enough demand ... and 
there isn't" 

"It's perfectly ridiculous," he con- 



tinued. "The reason most news people are 
relatively popular is that we refuse to take a 
position on anything. If we did, we'd lose 
that popularity." 

Cronkite said he hoped no TV anchor- 
person would trade on his TV popularity 
by going into politics because that, he said, 
would cast doubt on the integrity of that 
person as a newsman and raise doubts 
about the integrity of the news business. 

Cronkite was also asked to explain the 
role of the press in President Carter's 
declining prestige abroad. "There's 
nothing we can do but report the facts," he 
replied. "It's not up to us to promote his 
image abroad. If his prestige has declined, 
it's not our fault. It just doesn't work that 
way." 

Cronkite appeared with CBS News cor- 
respondents Jerry Bowen, Ray Brady, 
Bruce Morten and Lesley Stahl in a ses- 
sion that for the most part dealt with na- 
tional and international events, with 
special attention to the presidential elec- 
tion campaign. 

He did not seem particularly optimistic 
about more presidential debates this year. 
Historically, he said, the only candidate 
who wants to debate at any given time is 
the one who's losing, "so unless you have 
two losers, you're not likely to have a 
debate" 

CBS at ANA. The news panel at the Hot Springs, Va., convention (I -r): CBS's Jerry Bowen, 
Bruce Morton, Walter Cronkite, Lesley Stahl and Ray Brady. 

News media, meanwhile, came in for 
some relatively mild criticism at another 
session. Edward G. Jefferson, president of 
E.I. duPont de Nemours, said that 
"doomsaying has become so respectable," 
that doomsayers are now seen on the To- 
day show and "occasionally even on 
CBS" 

"We need to understand the dark side 
of things," Jefferson said, but "because 
the dark side is generally regarded as more 
newsworthy than optimism, we tend to get 
too heavy a diet of it. The danger is that we 
take the doomsayers too seriously, lose 
our national confidence and resolve, and 

Hashing it out over lunch. The Media Institute, Washington, plans series of luncheon 
meetings to bring together representatives of business and journalism to discuss pressing 
concerns in business -media relationships. Herbert Schmertz of Mobil Oil Corp. will be 
guest speaker at first luncheon, Oct. 15, at University Club in Washington. Subsequent 
luncheons are slated for Nov. 12 and Dec. 12. Ford Rowan, Washington correspondent of 
Independent Network News, and Norman Isaacs, president of National News Council, have 
been invited to speak. 

O 

Free to air. Appeals court judge in Massachusetts last week lifted ban imposed by lower 
court on broadcast by wcva -Tv Boston of investigative report on U.S. Justice Department's 
witness protection program. Superior Court judge had issued restraining order barring 
airing of documentary, Witnesses for Hire, until court had viewed it. Court acted at request 
of special state assistant attorney general, Paul Buckley, who said it could prejudice trial, 
beginning Oct. 14, of man accused of murdering two Boston women. Program -first part of 
five -part series - showed two prosecution witnesses being held in protective custody and 
contained interview with defendant. Appeals Court Judge John Greaney, in decision issued 
one hour before program was scheduled for broadcast, on Monday, said restraining order 
constituted prior restraint and violation of First Amendment. 

o 

Rerun ruckus. Latest Orson Welles -type reaction was sparked by anniversary 
program on Kvw(AM) Philadelphia. During highlights of last 15 years' news coverage, station 
repeated March 28, 1979, bulletin on Three Mile Island nuclear emergency. Result was 
flood of phone calls to state and federal agencies, newspapers and Kvw. 

Hispanic perspective. SIN National Spanish Television Network will broadcast interviews 

with three major presidential candidates on SIN's Presidential Candidates Profiles Special, 
on Oct. 24, from 8:30 to 9:30 p.m. NYT., on 67 SIN affiliates. Interviews with President Carter, 

Republican Ronald Reagan and independent John Anderson will be conducted by SIN 

national correspondent Guillermo Descalzi. Program will be rebroadcast on election eve, 

Nov. 3, beginning at 11:30 p.m. ET. 

Face the fans. USA Network announced new addition to its line -up- Sports Probe,- inter- 

view program described as "Meet the Press of sports:' Hosted by sports columnist Larry 

Merchant, program will feature panel of three (usually sports journalists, though perhaps 
with players or others sitting in) grilling week's guest. Sports Probe is scheduled Fridays at 

7:30 p.m., to be repeated on weekend evenings. 
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fail to count our many strengths to meet 
the special challenges of our time." 

He returned to the theme later in 
describing the need for setting attainable 
goals, whose accomplishment, he said, 
will help restore national confidence. But, 
he added, "the celebration of success will 
require that the media be convinced that 
successes in, say, increasing the produc- 
tivity of an industry or developing a valua- 
ble new product are indeed newsworthy - 
even romantic -and important to the 
welfare of society." 

And again, later, he posed the question: 
"What is the responsibility of the media to 
report accomplishment as well as failure ?" 

Unfairness charged 
"By concentrating on certain flamboyant 
examples of homosexual behavior, the 
program tended to reinforce stereotypes. 
The program also exaggerated political 
concessions to gays and made those con- 
cessions appear as threats to public 
morals, and decency." So concluded the 
National News Council in response to a 
lengthy complaint against an April 26 
broadcast of CBS Reports: Gay Power, Gay 
Politics in San Francisco. Prompted by a 
complaint from San Francisco freelance 
reporter Randy Alfred, the council found 
"unfairness" in presentation of "sexual 
issues." It did not agree, however, with 
Alfred's criticism of the documentary's 
look at the city's mayoral race. 

Another major issue involved applause 
following a speech by Mayor Dianne 
Feinstein. CBS said there had been no 
desire to distort but admitted the applause 
was "out of its actual time sequence and 
therefore misled our viewers" -and the 
network news division apologized for the 
"breach of our own journalistic stan- 
dards" The documentary also had been 
criticized by the National Gay Task Force 
and certain San Francisco governing 
bodies. 

In another broadcast -related case, this 
one against CBS News's 60 Minutes, the 
council found a complaint unwarranted 
that the newsmagazine (on May 25) had 
unfairly pictured New York State Health 
Commissioner David Axelrod and the 
health department in a story on the Love 
Canal. The council disagreed with the 
charge that Axelrod and the department 
had been characterized as "negligent and 
uncaring." 



ProgramingN 

NBC keeps rolling 
Network wins week after `Shogun' 
with `Centennial,' `Little House' 

Score another prime -time victory for 
NBC -TV. 

For the week ended Sept. 28, NBC 
couldn't pull out the competitive swords 
of a Shogun but it did manage to retain 
first -place honors. 

The entire prime -time schedule con- 
sidered, NBC squeaked past ABC -TV by a 

tenth of a rating point, leaving CBS -TV in 
third. The averages were NBC, 17.5 rat - 
ing/30 share; ABC, 17.4/30, and CBS, 
16.0/27. 

(Those are the numbers in the ratings 
world according to NBC and CBS. ABC, 
keeping with its regular policy to exclude 
paid political broadcasts from the averages, 
claimed a 17.5 ratings tie for first with 
NBC.) 

During the week, NBC won Monday, 
Tuesday, Wednesday and Thursday - 
devoting two or three hours each night to a 

Centennial miniseries episode or a movie 
and reaping solid rewards. Led in on Mon- 
day by an original Little House on the 
Prairie (21.9/35), the third episode of the 
26 -hour repeat of Centennial earned a 

20.5/32. Tuesday, a three -hour Centennial 
brought a 19.9/33. Wednesday, the mo- 
mentum began with an original Real Peo- 
ple (20.8/35), and success continued with 
an original made -for -TV movie, Act of 
Love, (21.7/35) with Ron Howard. Thurs- 
day, Games People Play (14.5/25) slid 
from previous weeks but the movie Rags 
made up the difference, (18.8/32). 

CBS took hold on Friday, with an entire 
line -up of repeats: Incredible Hulk, Dukes 
of Hazzard and Dallas, for a nightly 
average of 19.6/36.4. NBC Magazine, the 
latest incarnation of what had been Prime 
Time Friday and Prime Time Saturday 
but now with David Brinkley instead of 
Tom Snyder, faced Dallas and an ABC 
movie, For the Love of 14 and suffered for 
it with a 10.0/19. 

The last two days of the week belonged 
to ABC. Repeats of a two -hour Love Boat 

and Fantasy Island on Saturday averaged 
a 19.6/36.2, beating a three -hour Centen- 
nial (15.6/29). 

Sunday, ABC's Those Amazing 
Animals brought a 13.8/24 with the 
movie Marilyn: The Untold Story then 
grabbing the lion's share of audience with 
a 23.4/37. 

Top -rated programs of the week were 
CBS's 60 Minutes (25.1/44); ABC's 
Marilyn: The Untold Story; CBS's Dukes 
of Hazzard (22.4/40) and Dallas 
(21.9/42); NBC's Little House on the 
Prairie and movie, Act of Love; ABC's 
Love Boat special (21.7/35); NBC's Real 
People and Monday's Centennial, and 
ABC's Three's Company (20.3/32). 

While the program ranked only 35th, 
ABC was claiming success with its news 
Closeup: Death in a Southwest Prison. Its 
15.0/26 was said to be the second highest 
Closeup score in two years, after an ABC 
documentary on psychic healing which 
drew a 20.4/34 in December 1978. 

Outside prime time, NBC was back in 
second place in early evening news for the 
second week in a row, but just barely, with 
the scores: CBS, 12.7/26; NBC, 11.7/24, 
and ABC, 11.6/24. 

Florida football 
fight continues 
WTVX(TV) awaits FCC decision 
whether NBC must feed it 
Dolphin games; it carries 
one originated by CBS 

WTvx(Tv) Fort Pierce, Fla., is batting .500 
in its effort to resume its broadcasts of the 
Miami Dolphins home games. CBS, with 
which it is affiliated, fed WTVX the 
Dolphins -New Orleans Saints game, on 
Sept. 28. But NBC is continuing to refuse 
to provide a similar service -a refusal that 
has caused wrvx to file a complaint with 
the FCC (BROADCASTING, Sept. 22). 

WTVX is 120 miles from Miami and has 
been broadcasting the Dolphins home 
games for seven years. But it ran into trou- 
ble this fall after an increase in its power 
carried its signal into the 75 -mile radius of 

Numbers game. CBS -TV calls it the "pre- season strike period :' ABC -TV also is convinced 
that the season doesn't start until regular schedules are launched. But at NBC -TV, actors 
strike or not, season -to -date record- keeping already is well under way -as of Sept. 15. from 
the mid -September Monday when the count traditionally begins. 

More than just philosophy and season semantics are at stake. There's the Shogun week 
in particular to consider and a massive 26.4 rating /44 share that NBC wants counted in its 
prime -time seasonal average and that CBS and ABC believe should be discounted, along 
with all other weeks until the strike's impact has passed. 

So while CBS and ABC may be asking "what season ? ", NBC -with Shogun week and 
first -place honors again the week that followed (see story, this page) -is claiming a corn - 
manding season -to -date lead, averaging a 21.8 to ABC's 17.4 and CBS's 16.0. 
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Miami that is considered the Dolphins 
home territory. Under National Football 
League rules, games that are not sold out 
may not be broadcast within the home 
team's territory. And the Dolphins are not 
always sold out. 

A U.S. district judge last month startled 
the league and the Dolphins by granting 
WTVX'S request for a preliminary injunc- 
tion barring them from denying coverage 
of home games to the station. But NBC, 
which was to carry the next home game, 
with the Cincinnati Bengals on Sept. 14, 
refused to feed it to wTVx. The network 
cited "marketing reasons" As a result, 
the game was not carried in south Florida; 
the injunction did not apply to NBC's 
affiliate, wPrv(TV) West Palm Beach. 

At that point, WTVX took its case to the 
FCC. The station complained that NBC 
was violating commission rules and policy 
requiring networks at least under certain 
conditions to make broadcasts available to 
nonaffiliates if affiliates do not carry them. 
The commission staff last week was at- 
tempting to issue a ruling on the com- 
plaint by Friday. The Dolphins were to play 
Baltimore at home on Sunday (Oct. 5), in 
a game NBC was to carry. 

CBS decided to feed the Saints game to 
the station after the NFL and the 
Dolphins were rebuffed in court. They had 
filed an appeal of the preliminary injunc- 
tion order with the U.S. Court of Appeals 
in New Orleans, but the court issuing the 
preliminary injunction denied a request to 
stay it pending the appeal. That denial was 
also appealed, but the appeals court 
refused to consider it on an emergency 
basis. 

BBC executive urges 
public TV systems to 
get into new media 
International communications 
meeting hears call for 
development of alternative 
sources of funding 

Commercial networks throughout the 
world may suffer more than their publicly 
funded counterparts from new distribu- 
tion systems like pay television and home 
video. But, already toughing out a con- 
tinuing financial squeeze, noncommercial 
broadcasters will also suffer and should 
begin to exploit these new technologies to 
supplement their income. 

That is the view expressed by Robin 
Scott, deputy managing director of BBC 
Television, at the annual conference of the 
International Institute of Communica- 
tions, meeting in Ottawa. 

"Independent producers, who now pro- 



Back again. Teleprompter, the nation's 
largest cable TV operator, which pulled 
Home Box Office from its systems in 
January 1979 after acquiring an equity 
interest in a pay competitor, Showtime 
Entertainment, has begun returning to 
HBO. Andrew C. Goldman, vice presi- 
dent of new services development for 
Teleprompter, called the move "good 
business :' given the "viability of dual - 
maxi pay offerings :' Teleprompter is 
testing the reintroduction of HBO in 
about 12 markets, most relatively small, 
and with different marketing strategies 
and discount offerings for Showtime 
and HBO. Assuming successful tests, 
HBO will be introduced throughout the 
Teleprompter systems, with 1.3 million 
basic and more than 400,000 pay 
subscribers. 

vide the bulk of commercial programing, 
will seek the top dollar for their products," 
Wood said. And that may come from the 
new media. 

Public broadcasters, by contrast, pro- 
duce a high proportion of their schedules 
in- house. 

But audience fragmentation will likely 
reduce public broadcasting's audiences, 
Wood added, and thus undermine the 
justification for its present funding. Pay TV 
operators may tempt home viewers with 
prestigious programing, and the conven- 
tional public broadcaster "may no longer 
be able to boast of his unique usefulness 
as a purveyor of high culture." 

The British executive suggested that 
public broadcasters themselves enter the 
new markets, repackaging archival 
material and producing new programs 
tailored for pay TV and home video. 

He cited a study that predicts the BBC 
could make $120 million profit annually by 
1990 through a subscription channel on 
satellite. That represents almost one -tenth 
of the organization's budget. 

The money could be used to update 
facilities and enhance production quality 
for direct viewers. 

"It's not a matter of just photocopying 
what is broadcast over the air," Wood told 
the international gathering of communica- 
tions executives, government officials and 
scholars. 

Noting that marketers forecast little de- 
mand for videodisk sets longer than four 
hours, for example, he said the Alistair 
Cooke series, America, has been edited to 
that time span. "And we'll have to reduce 
the Six Wives of Henry VIII to four." 

Wood also called on public broadcasters 
to shed their aura of "worthiness," to 
reduce local self -help and access program- 
ing, and to cut down on patronage of the 
arts. 

He believes the strength of public 
television lies in live broadcasts. "We 
must exploit this more. In France, the 
state system is successfully extending live 
broadcasting in the face of increasing can- 
ned competition." 

Several sessions of the conference, 
which attracted about 350 participants 
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Presidential presence. Carter -Mondale Committee has turned to cable, purchasin 
and -a -half minutes of time on Black Entertainment Television's weekly series of tape 
black college football games. Spots are being seen prior to games, which are sent 
satellite to cable affiliates across country, for six weeks leading up to election day. 

O 
Homey. Home Theater Network, pay cable service, says it passed 100,000 subscribe 
mark in August. HTN says its subscribers rolls have doubled since March and that tot 
number of cable systems now taking its family- oriented movie package stands at 

Microwave action. Action TV, New Kensington, Pa., is ready to distribute its cable 
programing via microwave links of Eastern Microwave on Jan. 1, 1981. Movies sports 
game shows of Action TV will be available to cable systems in region bounded by 
Cleveland; Harrisburg, Pa.; Charleston, W.Va., and Erie, Pa. Action TV said where East 
Microwave links aren't available, CARS and MDS links will be utilized. 

O 

Cash flow. Nine public television stations sold 954 hours of programing to 48 foreig 
countries during fiscal year 1978, meaning $2.5 million to American PTV producers. 
same period, however, American TV imported 223 hours of foreign programing, altho 
$9.25 million was paid for films. With larger American audience, foreign countries ca 
command higher sales prices. 

Runaway success. Capital Cities Television Productions claims that "largest ad hol 
network ever assembled for , .. public affairs special :' 195 stations, carried its 
documentary, Runaway, hosted by Public Broadcasting Service's Robert MacNeil. Sixth in 
series of Capital Cities Special Reports, program focused on reasons more than one million 
youths leave home annually and pulled 12.4 rating, 25 share. 

In the marketplace. Number of stations picking up Barney Miller for syndication from 
Columbia Pictures Television hits 83, including 23 of top 25 markets ... Second -season 
premiere of Post Newsweek Stations' Go Tell It... Ben Hooks Reports, public affairs series 
hosted by NAACP's executive director, is titled "Dreams Realized :' will be seen in 70 
markets. 
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Basketball for barter. television schedule of nine college basketball games, eight of 
them in prime time, is being produced by Madison Square Garden Television, New York, in 

conjunction with Metro Communications Sports, Washington. Except for opening game on 
Dec. 6, which pits Kentucky against Indiana, starting at 4 p.m., contests will be telecast at 8 
p.m. Schedule includes such college teams as Michigan, Purdue, Louisville, Marquette and 
Indiana. Producers expect to arrange line -up of TV stations covering 60% of country. 
Sponsorship of telecasts is on barter basis. First primary national sponsor of program, titled 
Prime Time College Basketball, is Anheuser -Busch through D'Arcy- McManus & Masius 
Advertising. 

a@ft 

New consultant. "Frontrunner :' new radio consulting firm formed last week by Paul Drew 
and Bob Atkinson, has signed SJR Communications' KNUS(FM) Dallas as first client station. 
Drew has headed own company, PAD Entertainment, since April 1978, For five years prior 
to that, he consulted RKO radio stations. Atkinson was for past seven years consultant with 
firm of Burkhárt /Abrams /Michaels /Douglas & Associates. Prior to that, he was executive 
with Hooper and Arbitron. KNUS is adult contemporary station and had been consulted by 
Burkhart /Abrams /Michaels /Douglas until June. 

More from TM. "TM -O -R' is 'latest format being developed by Dallas -based TM 

Programing, with specific marketing aim at AM stations. Expected to be available early 

next year, format will be easy listening middle -of- the -road tailored for live, computer - 

assisted or automated use. 

First fives. The top five songs in contemporary radio airplay, as reported by 

BROADCASTING'S Playlist: (1) Another One Bites the Dust by Queen on Elektra; (2) Upside 
Down by Diana Ross on Motown; (3) All Out Of Love by Air Supply on Arista; (4) Woman In 
Love by Barbra Streisand on Columbia; (5) Real Love by the Doobie Brothers on Warner 
Bros. The top five in country radio airplay: (1) I Believe In You by Don Williams on MCA; 

(2) On the Road Again by Willie Nelson on Columbia; (3) Do You Want To Gò Tb Heaven by 

T.G. Sheppard on Warner /Curb; (4) Dukes of Hazzard Theme by Waylon Jennings on RCA; 

(5) Lovin' Up a Storm by Razzy Bailey on RCA. 
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from 39 countries, focused on the debate 
over a new world information order, a 
topic that continues to dominate interna- 
tional communications meetings. 

The issue was joined at the outset, in 
the welcoming address by the Canadian 

communications minister, Francis Fox. 
Embracing the language of the ongoing 

debate, Fox expressed a commitment to 
"the freest possible flow of information." 

But noting the economic and cultural 
power of the U.S., he added: "It is facile to 

attempt to categorize sophisticated policies 
in black and white terms. A balance is re- 
quired in terms of protecting legitimate 
sovereign rights on the one hand and in- 
suring the free flow of information on the 
other." 

For the Record 

As compiled by BROADCASTING, Sept. 22 
through Sept. 26 and based on filings, 
authorizations and other FCC actions. 

Abbreviations: AFC -Antenna For Communications. 
ALJ- Administrative Law Judge. alt. -alternate. 
ann.- announced. ant.- antenna. aur. -aural. aux.- 
auxiliary. CH- critical hours. CP- construction per- 
mit. D -day. DA- directional antenna. Doc. -Docket. 
ERP- effective radiated power. HAAT -height of an- 
tenna above average terrain. khz -kilohertz. kw- 
kilowatts. m- meters. MEOV- maximum expected 
operation value. mhz- megahertz. mod.- modifica- 
tion. N- night. PSA- presunrise service authority. 
RCL- remote control location. S- A- Scientific Atlan- 
ta. SH- specified hours. SL- studio location. trans. - 
transmitter. TPO- transmitter power output. U- 
unlimited hours. vis.- visual. w- watts. '- noncom- 
mercial. 

New Stations 

AM applications 
Black Canyon City, Ariz. -Black Canyon Broadcast- 

ing Corp. seeks 710 khz, 500 w -D. Address: Box 448, 
Black Canyon City 85324. Estimated construction 
costs: $86,000; first -quarter operating cost: $14,000. 
Format: CW /popular. Principals: John H. Gates and 
wife, Betty Mae (50% jointly) and William P. Ledbetter 
and wife, Evelyn (50% jointly). Galeses own Auburn, 
Calif., construction contracting firm. Ledbetter is an- 
nouncer /salesman with KWAO(FM) Sun City, Ariz. 
Evelyn is housewife. They have no other broadcast in- 
terests. Ann. Sept. 10. 

Walnut, Miss.- Associated Christian Enterprises 
Inc. seeks 850 khz, 250 kw -D. Address: Box 37, 
Walnut 38683. Estimated construction costs: $21,000; 
first -year operating cost: $15,000; revenue: $50,000. 
Format: Gospel. Principals: James R. Mitchell and Lar- 
ry Dunlap (50% each). Both are pastors, Mitchell in 
Walnut and Dunlap in Chalybeate, Miss. They have no 
other broadcast interests. Ann. Sept. 10. 

Berlin, N.H.- Christina & Joel Martin seek 1230 
khz, 1 kw -D, 250 w -N. Address: 405 Rt. 109, Babylon, 
N.Y. 11704. Estimated construction costs: $36,600; 
first -quarter operating cost: $21,357; revenue: $37,800. 
Format: Adult Contemporary. Principals: Martins are 
employed with WBAB(FM) Babylon and are appli- 
cants for new FM at Berlin. They are requesting 
authority to operate facilities of WMOU(AM)- 
WXLQ(FM) Berlin formerly licensed to White Moun- 
tain Broadcasting Co., now operated on interim basis 
by Community Broadcasting Assoc. They have no 
other broadcast interests. Ann. Sept. 10. 

Berlin, N.H. - Berlin Broadcasting Co. seeks 1230 
khz, l kw -D, 250 w -N. Address: 164 Main St., Berlin 
03570. Estimated construction costs: $8,000; first -year 
operating cost: $197,600; revenue: $200,000. Format: 
Contemporary. Principals: Michael Powell (president) 
and others. Powell owns Rochester, N.Y., printing firm. 
Applicant is also applying for new FM at Berlin, both 
formerly operated by White Mountain Broadcasting 
Company (see above). Ann. Sept. 10. 

Albuquerque, N.M.- Spanish Community Radio 
Inc. seeks 1240 khz, 1 kw -D, 250 w -N. Address: 6929 
Marilyn N.E., Albuquerque 87109. Estimated con- 
struction costs: $97,000; first- quarter operating cost: 
$40,000; revenue: $8,700. Format: Spanish /Beautiful. 
Principal: Raul 0. Parra, Richard A. Chavez, Ronald 
M. Lucero, Joe G. Berumen, Henry D. Espinoza Jr. 
(20% each). Parva is news director of KLKK -TV Albu- 
querque. Chavez is Albuquerque air traffic controller. 
Espinoza is Albuquerque periodontist. They have no 
other broadcast interests. Ann. Sept. 10. 

Guanica, P.R. - Family Radio Broadcasting Inc. 
seeks 1510 khz, 500 w -U. Address: 4613 13 de marzo 
St., Guanica 00653. Estimated construction costs: 
$114,200; first- quarter operating cost: $26,600; 
revenue: $34,152. Format: Popular. Principals: Adolfo 
M. Ortiz (25.6 %), Selenia E. Ruiz (24.4 %) and family. 
Ortiz is Guanica businessman. Ruiz is housewife. 
They have no other broadcast interests. Ann. Sept. 10. 

Moca, P.R. -Moca Broadcasting Associates Inc. 
seeks 1040 khz, 250 w -D. Address: 182 -A Baldorioty 
St., Moca 00716. Estimated construction costs: $57,- 
000; first -quarter operating cost: $8,473; revenue: 
$50,600. Format: Contemporary. Principals: Antonio 
R. Loperana (65 %) son, Luis (25 %) and Jose E. Caban 
Reguero (10%). Loperana is 50% owner of Aguadilla, 
P.R., concrete block factory. Luis is C.E.T.A. program 
director at Aguadilla. Reguero is human resources 
technician at Aguadilla. They have no other broadcast 
interests. Ann. Sept. 10. 

North Myrtle Beach, S.C. -North Myrtle Beach 
Broadcasting Corp. seeks 900 khz, 500 w -D. Address: 
429 Pine Ave., North Myrtle Beach 29582. Estimated 
construction costs: $120,200; first- quarter operating 
cost: $14,300; revenue: $150,500. Format: Beautiful. 
Principals: Harry D. Dunnagan and wife, Bernice (32% 
each). C.B. Hughes Jr. (18 %). Dunnagan is general 
manager of WNMB(FM) North Myrtle Beach, which 
applicant owns. Bernice is treasurer and assistant man- 
ager of station. Huges is Yadkinville, N.C., surgeon. 
Ann. Sept. 10. 

Whitebluff, Tenn.- Dickson County Radio Inc. 
seeks 1150 khz, 500 w -D. Address: 300 N. Main St., 
Dickson 37055. Estimated construction costs: $37,000; 
first -quarter operating cost: 512,000; revenue: $80,000. 
Format: CW /MOR. Principal: Robert Littleton and 
Richard Albright (50% each). Littleton is Dickson, 
Tenn., attorney. Albright owns 25% of WSLV(AM) 
Ardmore, Tenn., and has sold his 25% interest in 
W KDJ (FM) Winchester, Ky., subject to FCC approval. 
Ann. Sept. 10. 

Woodstock, Va.- Woodstock Broadcasting Co. 
seeks 940 khz, 250 w -D. Address: 129 S. Main St., 
Woodstock 22664. Estimated construction costs: $41,- 
400; first -year operating cost: $86,000; revenue: $96,- 
000. Format: CW /popular. Principal: Earl Judy Jr. He is 

president, general manager and 33.3% owner of cable 
system serving Luray and Woodstock, both Virginia. 
He also owns 50% of WFGM(FM) Fairmont, W.Va. 
Ann. Sept. 10. 

Heber City, Utah - Majestic Broadcasting Inc. seeks 
1340 khz, 500 w -D, 250 w -N. Address: 7720 S. 700 
East, No. 208, Midvale, Utah 84047. Estimated con- 
struction costs: $26,000; first -year operating cost: $96,- 
000; revenue: $97,700. Format: MOR /CW. Principals: 
Jerold W. Johnson and wife, Suzanne (21.25% jointly); 
David K.W. Johnson (21.25 %), Gert O. Foerster and 
wife, Shirley (17.5% jointly) and 15 others. Johnsons 
own Midvale, Utah computer services and engineering 
firm. David (brother of Jerold) is student at University 
of Utah, Salt Lake City; Foerster owns Midvale CPA 
firm. Shirley is housewife. Jerold Johnson is vice presi- 
dent of KSUB -AM -FM Cedar City, Utah. Ann. Sept. 
10. 

FM applications 
Yucca Valley, Calif. - Shoblom Broadcasting Inc. 

seeks 106.9 mhz, 5.7 kw, HAAT: 1176 ft. Address: 
Holiday Inn, 271 Lake Havasu Ave., Lake Havasu 
City, Ariz. 86403. Estimated construction cost: $36,- 
287; first -quarter operating cost: $11,540. Format: 
Adult Contemporary. Principal: Lee R. Shoblom 
(100 %). He owns KWFJ(AM) -KRFM(FM) Lake 

Summary of broadcasting 

FCC tabulations as of July 31, 1980 

Licensed 
On au 
STA' 

CP's 
on 
air 

Total 
on air 

CP's 
not Total 

on air authorized" 

Commercial AM 4.560 3 4,564 118 4.682 
Commercial FM 3.227 2 0 3.229 143 3.372 
Educational FM 1.063 0 1.064 86 1.150 

Total Radio 8.850 5 2 8.857 347 9.204 

Commercial TV 
VHF 516 1 o 517 9 526 
UHF 226 0 3 229 84 313 

Educational TV 
VHF 100 1 4 105 7 112 
UHF 155 2 5 162 11 173 

Total TV 997 4 12 1.013 111 1.124 

FM Translators 317 0 0 317 189 506 
TV Translators 

UHF 2.539 0 o 2.539 216 2.755 
VHF 1.304 0 o 1,304 451 1155 

'Special temporary authorization "Includes oll -air licenses 
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Havasu City, Ariz. He is applicant for new AM at Yucca 
Valley as well. Ann. Sept. 10. 

Iron Mountain, Mich. -Iron Mountain -Kingsford 
Broadcasting seeks 93.1 mhz, 100 kw, HAAT: 635 ft. 
Address: 105 E. Kent St., Iron Mountain 49801. Esti- 
mated construction cost: $115,300; first- quarter 
operating cost: $50,000. Format: MOR. Principal: 
Charles Henry and James Klugness (40% each) and 
William C. Johnson (20 %). Henry and Klugness are 
Iron Mountain business partners. Johnson is vice 
president of WMIQ(AM) Iron Mountain which is 
owned by applicant. Ann. Sept. 10. 

'Lindside, W.Va.- Monroe County Board of Educa- 
tion seeks 90.3 mhz, 2.5 kw, HAAT: 1,158. Address: 
Box 330, Union, W.Va. 24983. Estimated construction 
cost: $70,000; first -year operating cost: $20,000. For- 
mat: Contemporary. Principal: Educational board. Dar- 
rell Echols is president. It has no other broadcast in- 
terests. Ann. Sept. 10. 

TV applications 
Dayton, Ohio -Sinder Broadcasting seeks ch. 45; 

ERP: 2500 kw vis., 250 kw aur., HAAT: 1,165 ft.; ant. 
height above ground: 1,106 ft. Address: 2971 Bluefield 
Ave., Dayton 45414. Estimated construction cost: $2.5 
million; first -year operating cost: $330,000; revenue: 
$l million. Legal counsel: Leo I. George, Washington; 
consulting engineer: Stanley Lapin. Principals: Alfred 
M. Sinder (83.98 %) and others. He owns 30.6% of 
Dayton electronic communications company. He has 
no other broadcast interests. Ann. Sept. 10. 

Dayton, Ohio - Freedom Broadcasting Corp. seeks 
ch. 45; ERP: 1,505 kw vis., 150 kw aur., HAAT: 1,059 
ft.; ant. height above ground: 1,185 ft. Address: 8686 
Michael Lane, Fairfield, Ohio 45015. Estimated con- 
struction cost: $511,500; first- quarter operating cost: 
$135,300. Legal counsel: William P. Bernton, Washing- 
ton; consulting engineering: Peter Gureckis, Potomac, 
Md. Principals: Broadcast Management Corp. (50%), 
Tri -Star Communications Inc. (15 %) Vate E. Jackson 
(10%) and seven others. Broadcast Management is pri- 
vately held investment corp. with over 40 stockholders. 
It owns WCNW(AM) Fairfield, Ohio; WNDB(AM)- 
WWLV(FM) Daytona Beach, Fla., WWEG(AM)- 
WRKR(FM) Racine, Wis., and WABY(AM) Albany, 
N.Y., and WINF(AM) Manchester, Conn. It has 50% 
interest in applicant for UHF with STV at San Antonio, 
Tex. It also has interest in applicant for new FM at 
Clifton Park, N.Y. Tri Star is Cincinnati -based broad- 
cast consulting company, specializing in minority en- 
terprises. Reginald Head is president. Jackson, presi- 
dent of applicant, is computer programer at Wright Pat- 
terson Air Force Base, Ohio. Ann. Sept. 10. 

El Paso, Tex. -Paso del Norte seeks ch. 26; ERP: 
2761 kw vis., 276 kw aur., HAAT: 1,527 ft.; ant. height 
above ground: 364 ft. Address: 901 S. Stanton St., El 
Paso 79901. Estimated construction cost: $2.3 million; 
first -quarter operating cost: $165,000; revenue: $840,- 
000. Legal counsel: Mullin, Connor & Rhyne, Wash- 
ington; consulting engineer: Smith & Powstenko, 
Washington. Principals: E.H. Baeza (president); Jose 
A. Silva, and son, Jose Jr.; Pedro Villaverde, Jr., 
Richard A. Najera; Luz A. Candelaria; Mary S. Ponce, 
and Abel T. Luna (12.5% each). Baeza is El Paso home - 
builder. Silvas are retail grocers and real estate inves- 
tors. Villaverde is employed with El Paso clothing 
manufacturer. Najera is El Paso electrical contractor. 
Candelaria is El Paso physician and 33.3% owner of 
hospital there. Ponce is real estate investor. Luna is El 
Paso homebuilder. They have no other broadcast in- 
terests. Ann. Sept. 10. 

Charleston, W.Va. -West Virginia Telecasting seeks 
ch. 23; ERP: 5000 kw vis., 500 kw aur., HAAT: 1,722 
ft.; ant. height above ground: 1,662 ft. Address: 1510 
Kanawha Blvd., East Charleston 25312. Estimated 
construction cost: $3 million; first -quarter operating 
cost: $350,000; first year revenue: $747,000. Legal 
counsel: Fisher, Wayland, Southmayd & Cooper, 
Washington; consulting engineer: Edward F. Lorentz, 
Washington. Principals: Henry Posner (54 %), Albert 
M. Holtz (30%), Thomas D. Wright (15 %) and one 
other. Posner is 51% owner of POA Co., Pittsburgh real 
estate and general investment corporation. He has 54% 
interest in applicants for new UHF's in Dayton, Ohio; 
Portland, Ore.; Wichita, Kan., and Akron, Ohio. Holtz 
has 27% interest in Dayton applicant and 30% interest 
in Wichita and Akron applicants. Wright is Pittsburgh 
real estate company owner and has less than 20% in- 
terest in same UHF applicants. Ann. Sept. 10. 

FM action 
Denair, Calif.- Dismissed application of Denair 

Wireless Co. for 95.9 mhz, 3 kw, HAAT: 300 ft. Ad- 

dress: 9440 Santa Monica Blvd., Ste. 604, Beverly 
Hills, Calif. 90210. Estimated construction costs: 
$119,250; first quarter operating costs: $15,392; 
revenue: $180,000. Format: MOR. Principals: Brian 
Fernee (35 %), Anthony D. Naish (20 %), Roger C. 
Riddell (35 %) and John D. Schuyler (10%). Fernee, 
Naish and Riddell are partners in RNF Media Corp., 
Beverly Hills -based media buying firm. Schuyler is 
Beverly Hills attorney. None have other broadcast in- 
terests (BC Docs. 80- 403 -05). Action Sept. 8. 

License grants 
KVOM -FM Morrilton, Ariz. 

KLWJ(AM) Umatilla, Ore. 

Ownership Changes 

Applications 
WRKT -AM -FM Cocoa Beach, Fla. (AM: 1300 khz, 

5 kw -D, I kw -N; FM: 104.1 mhz, 30 kw) -Seeks 
assignment of license from Robert B. Taylor to Triplett 
Broadcasting of Florida for $1.15 million. Seller: Taylor 
has no other broadcast interests, but will retain 13% in- 
terest in stations. Buyer: Wendell Triplett (44 %) and 
wife, Donna (43 %). Triplett owns WTOO -AM -FM 
Bellefontaine and WOSE(FM) Port Clinton, both 
Ohio; WTKC(AM) Lexington, Ky., and WCOR -AM- 
FM Lebanon, Tenn. He also has 49% interest in appli- 
cant for new UHF at Chillicothe. They have jointly 
purchased WFCB(FM) Chillicothe, Ohio (BROAD- 
CASTING, Sept. 29). Donna Triplett is secretary of 
husband's broadcast group. Ann. Sept. 19. 

KADQ(FM) Rexburg, Idaho (FM: 94.3 mhz, 3 

kw) -Seeks assignment of license from Estate of 
Theodore Austin to Southwest Television Ltd. for 
$240,000. Seller: Estate has also sold KIGO(AM) St. 
Anthony, Idaho. Buyer: Eugene D. Adelstein (10 %) 
and wife, Ellen (2.6 %); Edward B. Berger (10%) and 
wife, Barbara (2.6 %); Senator Dennis DeConcini (D- 
Ariz.) [2.6 %1 and more than 25 others. Group owns 
KZAZ -TV Nogales, Ariz., and KTEE(AM) Idaho 
Falls, Idaho. They are applicants for UHF's in 
Spokane, Wash., and Chico, Calif., and have been 
granted CP for ch. 14 in Albuquerque, N.M. Adelstein 
is general manager of KZAZ -TV. Ellen Is public affairs 
director for KZAZ -TV. Berger is Tucson attorney and 
Barbara is real estate agent there. Ann. Sept. 19. 

! WSFC(AM)- WSEK(FM) Somerset, Ky. (AM: 
1240 khz, 1 kw -D, 250 w -N; FM: 86.7 mhz, 3 kw)- 
Seeks transfer of control of Shamrock Communica- 
tions Corp. from James S. Gilmore and Hamilton Shea 
(100% before; none after) to First Radio Corp. (none 
before; 100%after). Consideration: $750,000. Gilmore 
is also owner of two AM's, one FM and three TV's. 
Shea has no other broadcast interests, but is director of 
Gilmore broadcast group. First Radio is owned by G. 
Nolan Kenner, Gene Robinson, Vincent E. Cheshire 
and Cy Waddle (25% each). Kenner is vice president 
and general manager of stations. Robinson owns chain 
of grocery stores in Kentucky. Cheshire owns chain of 
fast food restaurants in Kentucky and Tennessee. Wad- 
dle has 27.96% interest in company that owns several 
oil refineries. Latter three are all based in Somerset. 
They have no other broadcast interests. Ann. Sept. 19. 

WZZR -FM Grand Rapids, Mich. (FM: 95.7 mhz, 
50 kw) -Seeks assignment of license from JAM 
Broadcasting Co. to Megamedia Inc. (80%) and Robert 
Liggett Jr. (20 %) for $1.38 million. Seller: James 
Morse (principal), who also owns 68.1% of WVIC- 
AM-FM East Lansing, Mich. Buyer: Megamedia is 

owned by Liggett (63.49%), Richard G. Gilmore and 
Donald D. Bergeron (14.0896 each), Richard J. Mc- 
Carius (5.63 %) and Grant A. Santimore (2.82 %). 
Megamedia is licensee of WFMK(FM) East Lansing, 
Mich., and 19.19% owner of WLOL(FM) Min - 
neapolis-St. Paul, Minn. Liggett, as individual, owns 
37.99% of WLOL; 55.20% of both WHNN(FM) Bay 
City, Mich., and WFXZ(FM) Buffalo. He is also 50% 
owner of applicant to purchase WCAY(AM) Colum- 
bia, S.C., as well as 10% owner of cable system serving 
Leslie, Mich. Santimore is broadcast executive with 
Liggett Broadcast Group which provides management 
services to radio stations. McCarius owns East Lansing 
retail gift shop. Gilmore and Bergeron are dentists in 
(respectively) Saginaw and Pontiac, both Michigan. 
Latter three have no other broadcast interests. Ann. 
Sept. 19. 
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WJIV(FM) Cherry Valley, N.Y. (FM: 101.9 mhz, 
7.1 kw) -Seeks assignment of license from Christian 
Broadcasting Network Inc. to WJIV Radio Partnership 
for $300,000. Seller: Nonprofit religious organization 
based in Portsmouth, Va. Marion G. Robertson is 
president. They also own WBIV(FM) Wethersfield; 
WEIV(FM) Ithaca; WMIV(FM) Bristol and 
WOIV(FM) DeRuyter, all New York; WYAH -TV 
Portsmouth and WXRI(FM) Norfolk, both Virginia; 
WANX -TV Atlanta; WXNE -TV Boston and KXTX- 
TV Dallas. It is also permittee of ch. 63 at Richmond, 
Va. Buyer: Floyd Dykeman and wife, Nancy (50% 
each). They own and operate coin and antique shop in 
Schenectady, N.Y. They have no other broadcast in- 
terests. Ann. Sept. 19. 

WKAL -AM -FM Rome, N.Y. (AM: 1450 khz, I kw- 
D, 250 w -N; FM: 95.9 mhz, 3 kw) -Seeks transfer of 
control of station from Maurer Broadcasting Corp. 
(100% before; none after) to Wooster Republican 
Printing Co. (none before; 100% after). Consideration: 
$540,000. Principals: Jackson B. Maurer and family 
who have no other broadcast interests. Buyer: Albert B. 

Dix and family who own chain of daily and weekly 
newspapers in Ohio and Kentucky. They also own 
WWST -AM -FM Wooster, Ohio; WRAD(AM)- 
WRIQ(FM) Radford, Va., and WTBO(AM)- 
WKGO(FM) Cumberland, Md. Ann. Sept. 19. 

WCHL(AM) Chapel Hill, N.C. (AM: 1360 khz, 5 

kw -D, 1 kw -N) -Seeks transfer of control of station 
from Roland P. McClamrock Jr. (56.69% before; none 
after) to James A. Heavner (37.80% before; 87.28% 
after). Consideration: $1.3 million. Principals: Mc- 
Clamrock also owns 30.83% of WKQQ(FM) Lex- 
ington, Ky.; 47.14% of WDBS(FM) Durham, N.C. 
Heavner is president of WCHL and is partner with Mc- 
Clamrock in Chapel Hill real estate holding company. 
He also owns 62.75% of WKQQ and 47.14% of W DB$. 
Ann. Sept. 19. 

KNOR(AM) Norman, Okla. (AM: 1400 khz, I kw- 
D, 250 w -N) -Seeks transfer of control of station from 
transferees (100% before; none after) to KNOR Radio 
Inc. (none before; 100% after). Consideration: $575,- 
000. Principals: Hugh B. Garnett Jr. (31.5 %); sister, 
Jean G. Moore (20.5 %); George Wilburn (18 %); 
Charles E. Moore (11 %); Glee Garnett and husband 
and husband, Hugh B. Garnett (4.5% each), and Ter- 
rell C. King (10%). Glee and Hugh are parents of Hugh 
Jr. and Jean Moore. Jean and Charles Moore are mar- 
ried. They also own KWHW -FM Altus, and 
KWON(AM) Bartleville, both Oklahoma. Transferors: 
Robert L. Stephenson (70%), Monte Moore (10%) 
and four others. Stephenson is 50% owner of 
Oklahoma City Oil Exploration Company. Moore is 
president, director and 50% owner of KTIP(AM)- 
K100(FM) Porterville,Calif. Stephenson has no other 
broadcast interests. Ann. Sept. 19. 

Actions 
WMJK(AM) Kissimmee, Fla. (AM:I220 khz,) kw- 

D)- Granted assignment of license from Major 
Market Media to Central Florida Spanish Broadcasting 
for $335,000. Seller: Bernard Kaplan and wife, Norma 
(42.48% each) and James J. Shipley (14.99%). They 
have no other broadcast interests. Buyer: Oscar 
Kramer (95 %) and Brian Dunbar (5 %). Kramer is 
general manager of WMJK. Dunbar is former vice 
president, sales, of Buckley Radio Sales, N.Y., radio 
representative. Action Sept. 11. 

WLFH(AM) Little Falls, N.Y. (AM: 1230 khz, 1 

kw -D, 250 w -N) -Granted assignment of license from 
RBT Broadcasting Corp. to Cove Communications for 
$225,000. Seller: Klem Walters and wife, Teresa (100% 
jointly). They have no other.broadcast interests. Buyer: 
Lewis B. O'Donnell and Bernard A. Sadowski (29.4% 
each); Eugene L. Flavin (23.5 %) and Regina E. Bat- 
taglia (17.7%). O'Donnell is professor of communica- 
tions, State University of New York, Oswego, N.Y. 
Sadowski is account executive with WNDR(AM)- 
WNTQ(FM) Syracuse, N.Y. Flavin is program director 
with WTVH(TV) Syracuse. Battaglia is South 
Pasadena, Fla., investor. They have no other.broadcast 
interests. Action Sept. 10. 

KGHM(AM) Brookfield, Mo. (AM: 1470 khz, 500 
w -D) -Granted transfer of control of station from 
Gary S. Yantes and Thomas Pederson (.100% before; 
none after) to James Dunn and wife Ann (50% each) 
[none before; 100% after). Consideration: $375,000. 
Principals: Yantes is 41% owner of KBUH -AM -FM 
Brigham City, Utah. Pederson has no other broadcast 
interests. Dunn is former director of engineering for 
Forrest Broadcasting Inc., Beverly Hills, Calif. Ann is 



housewife. They have no other broadcast interests. Ac- 
tion Sept. I I. 

In Contest 

FCC Decisions 
FCC denied petition by American Bar Association 

for mod. of procedures for dealing with applications for 
review of staff actions in non -hearing matters 
(RM- 3157). Ann. Sept. 22. 

Petition 
Blooston and Mordkofsky request amendment of 

rules to establish new filing date from Jan. 31 to March 
31 for FCC Form 430 (RM- 3753). Ann. Sept. 22. 

Procedural Rulings 
Kalamazoo and Portage, both Michigan (FM pro- 

ceeding: BC Docs. 21374 -77) -ALJ Walter C. Miller 
granted motion by Sear Broadcasting Co. to reopen the 
record and enlarged issues to determine all of facts and 

circumstances surrounding preparation and submis- 
sion of Radio Portage Exhibition 7, whether Emil J. 

Popke, Radio Portage Inc. principal, misrepresented 
facts or was lacking candor with respect to submission 
of Exhibit 7, and in light of evidence adduced, whether 
Radio Portage possesses qualifications to be licensee, 
ordered that burden of proof to be on Radio Portage 
and any discovery with respect to enlarged issues be in- 
itiated within ten days from release of order, and 
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scheduled further hearing conference for Oct. 10 at 9 

a.m. Action Sept. 12. 

Kalispell and Whitefish, Mont. (FM proceeding: 
BC Docs. 80. 268 -69) -ALJ Walter C. Miller granted 
motion by Glacier for summary decision and resolved 
limited financial issue in Glacier's favor. Action Sept. 
10. 

Other 

Following dates will constitute composite week fo 
use in preparation of annual programing report (FCC 
form 303 -A) for all commercial television licensee 
and permittees who must file this report by Feb. I, 
1981: Sunday -Jan 6; Monday -May 12; Tuesday - 
March 25; Wednesday -Feb. 6; Thursday -April 24; 
Friday -Sept. 12; Saturday -July 19, all 1980. 

Licensees of commercial television. stations with 
license expiration dates of June. I, and thereafter dur- 
ing calendar year 1981, will also use composite week 
dates set forth above in answering question no. 5, 11 

and 12 of section IV of television license renewal ap- 
plication (FCC form 303). Additionally, above dates 
will constitute composite week for use by television ap- 
plicants in preparing assignment of license and transfer 
of control applications filed on or after Jan. 1, 1981. 

Facilities Changes 

FM applications 
'KBES(FM) Ceres, Calif. -Seeks CP to change 

freq. to 88.3 mhz. ERP to 3 kw; change type trans. and 
make changes in ant. sys. (CA800715AD). Ann Sept. 
22. 

WRTE(FM) Cahokia, 111. -Seeks CP to increase 
ERP to 0.1 kw; HAAT to 5 ft., make changes in ant. 
sys. (IL800829AX). Ann. Sept. 22. 

WEHB(FM) Grand Rapids, Mich. -Seeks CP to 
change TL; increase ERP to .9 kw; decrease HAAT to 
129.3 ft., and make changes in ant. sys. 
(MI800821AA). Ann. Sept. 23. 

WAQX(FM) Manlius, N.Y. -Seeks CP to change 
TL to E. Seneca Turnpike, town of Onondaga, N.Y.; in- 
crease ERP to 3 kw; decrease HAAT to 300 ft., and 
make changes in ant. sys. (NY800711A1). Ann. Sept. 
23. 

KNEY(FM) Pierre, S.D. -Seeks CP to change TL, 
SL and RCL; change ERP to 3 kw; HAAT to 300 ft. 
(SD800911 AC). Ann. Sept. 23. 

WUWM(FM) Milwaukee -Seeks CP to increase 
ERP to 7.13 kw; change HAAT to 871 ft. 
(WI800825AE). Ann. Sept. 23. 

AM actions 
KRDS(AM) Tolleson, Ariz.- Granted mod. of CP 

to make changes in ant. sys., and change N -DA pat- 
tern; conditions (BMP- 791019AM). Action Sept. 8. 

KMJC(AM) El Cajon, Calif.- Granted mod. of CP 
to change geographic coordinates; conditions 
(BMP- 800I7AK). Action Aug. 25. 

WAIK(AM) Galesburg, Ill.- Granted mod. of CP 
to make changes in ant. sys. and add MEOV's at addi- 
tional hearings; conditions (BMP- 800603A1). Action 
Aug. 28. 

WTTS(AM) Bloomington, Ind. -Granted CP to 
make changes in ant. sys.; change TL to Vernal Pike, 
approximately 5 miles W. of Bloomington, and change 
type trans.; condition (BP- 791I05AQ). Action Aug. 
22. 

WMIK(AM) Middlesboro, Ky.- Granted CP to 
change TL to 1.5 miles N. of Middlesboro on Old U.S. 
25E, Middlesboro, and make changes in ant. sys.: con- 
ditions (BP- 800422AD). Action Aug. 14. 

WNIL(AM) Niles, Mich.- Granted CP to make 
changes in ant. sys.; replace existing tower to increase 
antenna height of WAOR(FM); control input power; 
change SL and RCL to 210 S. Philip Rd.. Niles, and 
change type trans.; conditions (BP- 800530AH). Ac- 
tion Aug. 21. 

KENM(AM) Portales. N.M.- Granted mod. of CP 
to use existing D contours and use full 250 w -N; condi- 
tions (BMP- 781I30AH). Action Aug. 14. 

KRAM(AM) Las Vegas- Granted CP to make 
changes in ant. input Dower to 100 w -D and 250 w -N; 
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conditions (BP- 791218AP). Action Aug. 14. 

WNBF(AM) Binghamton, N.Y.- Granted CP to 
make changes in monitoring point radials; conditions 
(BP- 781002A0). Action Aug. 21. 

WNDR(AM) Syracuse, N.Y.- Granted CP to add 
MEOV's to N pattern; conditions (BP- 20.986). Action 
Aug. 13. 

WMRF(AM) Lewistown, Pa.- Granted CP to 
make changes in ant. sys.; conditions (BP -791 119AT). 
Action Sept. 8. 

KAAM(AM) Dallas- Granted CP to change TL to 
2200 ft. south of intersection of Beltline and Ledbetter 
Rds., near Carrollton, Tx.; install DA -2 and make 
changes in ant. sys.; conditions (BP- 791018AE). Ac- 
tion Sept. I I. 

KFRO(AM) Longview, Tex.- Granted CP to in- 
crease N nulls and alter N operating parameters; condi- 
tions (BP- 800110AB). Action Sept. 1 1. 

WOKY(AM) Milwaukee- Granted CP to increase 
MEOV's on D pattern (BP- 800422AC). Action Aug. 
20. 

KRKK(AM) Rock Springs, Wyo- Granted mod. of 
CP to change TL to 1400 Yellowstone Rd., Rock 
Springs; change SL and RCL to 1800 Yellowstone Rd., 
Rock Springs; conditions (BMP- 800428AK). Action 
Aug. 28. 

FM actions 
KSRF(FM) Santa Monica, Calif.- Granted CP to 

change TL north end of Bundy Dr., Los Angeles; in- 
stall new trans.; change ERP to 0.562 kw (H &V); 
change ant. height to 575.5 ft. (H &V) 
(BPH- 790130AC). Action July 17. 

WDAQ(FM) Danbury, Conn.- Granted CP to in 
crease ERP 1.3 kw; ant. height to 460 ft.. and make 
changes in ant. sys.; conditions (BPH- 800512AE). Ac- 
tion Sept. 10. 

KRQQ(FM) Tucson, Ariz.- Granted CP to in- 
crease ERP 31.0 kw (BPH- 800508AG). Action Aug. 
25. 

KADL -FM Pine Bluff, Ark.- Granted CP to in- 
crease ERP to 28 kw; ant. height to 145 ft., and make 
changes in ant. sys; conditions (BPH- 800506AF). Ac- 
tion Aug. 25. 

WINK -FM Fort Myers, Fla. -Granted CP to install 
aux. trans. at main TL (BPH -10978). Action Aug. 25. 

WNJY(FM) Rivera Beach, Fla.- Granted CP to 
make changes in ant. sys.; change type trans.; change 
type ant.; decrease ERP 1.25 kw; increase ant. height 
470 ft., and change TPO (BPH- 800515AK). Action 
Aug. 27. 

KKAI(FM) Kailua, Hawaii- Granted CP to install 
aux. trans.; and make changes in ant. sys. 
(BPH- 800225AJ). Action Aug. 19. 

WJEZ(FM) Chicago- Granted CP to increase ERP 
18.5 kw: decrease ant. height to 820 ft., and make 
change TPO (BPI-1-800229AH). Action Sept. 10. 

WLUP(FM) Chicago- Granted CP to increase 
ERP to 9.0 kw and change TPO; conditions 
(BPH -80041 I AG). Action Sept. 10. 

WXFM(FM) Elmwood Park, 111.- Granted CP to 
increase ERP to 4.20 kw; increase ant. height to 1,540 
ft., and change TPO; conditions (BPH- 800328AH). 
Action Sept. I1. 

WOJO(FM) Evanston, III.- Granted CP to in- 
crease ERP 9.0 kw; change type ant. and TPO; condi- 
tions (BPH- 800421AD). Action Sept. 10. 

WBMX(FM) Oak Park, 111.- Granted CP to in- 
crease ERP 9.0 kw and change TPO; conditions 
(BPH- 80033IAN). Action Sept. 10. 

WCLR(FM) Skokie, Ill.- Granted CP to increase 
ERP to 4.6 kw; ant. height 1,520 ft. (H&V); change 
type trans. and TPO (BPH- 800229AA). Action Sept. 
Il. 

WWUN -FM Batesville, Miss.- Granted CP to 
change type trans.: change type ant.; change ERP 30 
kw; ant. height to 300 ft.: change TPO 
(BPH- 790531A1). Action Aug. 14. 

WKJA(FM) Belhaven. N.C.- Granted mod. of CP 
to change TL to 2 miles W of Sidney Crossroads, 
Belhaven; decrease ant. height to 280 ft. and change 
TPO (BPH- 800414AA). Action Aug. 19. 

WRUW -FM Cleveland, Ohio -Granted mod. of 
CP to make changes in ant. sys.: change type trans. and 
ant.; decrease ant. height to 270 ft., and change TPO; 
conditions (BMPED- 800229A1). Action Aug. 25. 



 WBNS -FM Columbus, Ohio- Granted CP to 
decrease ERP to 16 kw; ant. height to 800 ft.; make 
changes in ant. sys.; change SL and RCL to 62 East 
Broad St., Columbus. (BPH- 800507AH). Action Aug. 
20. 

KSND(FM) Springfield- Eugene, Ore.- Granted 
CP to increase ERP 100 kw ant. height to 850 ft. 
(BPH- 80051AJ). Action Aug. 25. 

WZZO(FM) Bethlehem, Pa.- Granted CP to 
change TL, SL and RCL to 2285 Schoenersville Rd., 
Bethlehem; change type trans. install new aux. ant., 
and change TPO (BPH- 800812AD). Action Sept. 10. 

WFMM(FM) Johnstown, Pa.- Granted CP to 
make changes in ant. sys.; change TL to Laurel Hill 
Mountain next to Fire Tower, Johnstown; change SL 
and RCL to 516 Main St., Johnstown; change type 
trans. and ant.; decrease ERP 0.165 kw; increase ant. 
height to 1,040 ft., and change TPO (BPH- 800728A1). 
Action. Aug. 25. 

WRHY(FM) Starview, Pa.- Granted CP to in- 
crease ERP .565 kw (BPH- 800314AN). Action Sept. 
10. 

WXBQ -FM Bristol, Tenn. -Va.- Granted CP to in- 
stall new aux. trans. and ant. (BPH- 800505AM). Ac- 
tion Aug. 19. 

KUEZ(FM) Yakima, Wash.- Granted CP to 
change TL to top of Rattlesnake Hill, Yakima; decrease 
ant. to 840 ft., and change TPO (BPY- 800415AE). Ac- 
tion Aug. 19. 

Allocations 

Petitions 
Arroyo Grande, Calif. -KPGA(AM) Pismo Beach, 

Calif. requests amendment FM Table of Assignments 
to substitute 94.7 mhz for 95.3 mhz at Arroyo Grande 
(RM- 3743). Ann. Sept. 22. 

Petosky, Mich., and Sault Ste. Marie, Ontario, 
Canada -WMBN -FM Petosky, requests amendment 
FM Table of Assignments to substitute 96.3 mhz for 
96.7 mhz at Petosky and substitute 107.3 mhz for 96.3 
mhz at Sault Ste. Marie (RM- 3749). Ann. Sept. 22. 

Emporia, Kan. -G and S Enterprises requests 
amendment FM Table of Assignments to assign 101.7 
mhz to Emporia (RM- 3741). Ann. Sept. 19. 

Hoisington, Kan.- KHOK -FM Hoisington re- 
quests amendment FM Table of Assignments to assign 
100.7 mhz to Hoisington in lieu of presently assigned 
100.9 mhz (RM- 3748). Ann. Sept. 22. 

DeRidder, La. -KATY Associates requests amend- 
ment FM Table of Assignments to assign 92.1 mhz to 
DeRidder (RM- 3751). Ann. Sept. 22. 

Orchard, Neb.- Virgil Pinkerman requests amend- 
ment TV Table of Assignments to assign ch. 16 to 
Orchard (RM- 3746). Ann. Sept. 22. 

Atoka, Okla. -M. J. Chase requests amendment 
FM Table of Assignments to assign 103.1 mhz to 
Atoka (RM- 3750). Ann. Sept. 22. 

Lake Jackson and Beaumont, both Texas- KSRR- 
FM Houston requests amendment FM Table of 
Assignments to substitute 107.5 mhz for 107.3 mhz at 

Lake Jackson, and substitute 107.9 mhz for 107.7 mhz 
at Beaumont (RM- 3744). Ann. Sept. 22. 

Grand Coulee and Cheney, both Washington - 
Romarge- Turnbeaugh requests amendment FM Table 
of Assignments to reassign 101.1 mhz from Grand 
Coulee to Cheney (RM- 3572). Ann. Sept. 22. 

Translators 

UHF applications 
Dennis, Mass.- Bogner Broadcast Equipment 

Corp. seeks CP for UHF translator on ch. 67 (TPO: 100 
w, HAAT: 250 ft.) to rebroadcast directly signal of 
WQTV(TV) Boston (BPTT- 8007211C). Ann. Sept. 22. 

Dennis, Mass.- Bogner Broadcasting Equipment 
Corp. seeks CP for UHF translator (TPO: 100w, 
HAAT: 230 ft.) on ch. 58 to rebroadcast directly signal 
of WSMW(TV) Worchester, Mass. (BPTT8008071B). 
Ann. Sept. 22. 

Southampton, N.Y.- Bogner Broadcasting Equip- 
ment Corp. seeks CP for UHF translator (TPO: 100w. 

HAAT: 135 ft.) on ch. 23 to rebroadcast signal of 
WVIA(TV) Scranton, Pa. (BPTT8008I3IA). Ann. 
Sept. 22. 

Syracuse, N.Y. - Bogner Broadcasting Equipment 
Corp. seeks CP for UHF translator on ch. 14 (TPO: 
100w, HAAT: 150 ft.) to rebroadcast signal of 
WPTT(TV) Pittsburgh (BPTT800903IB). Ann. Sept. 
22. 

Westbury et al, N.Y. - Bogner Broadcasting Equip- 
ment. Corp. seeks CP for UHF translator (TPO: 100w, 
HAAT: 60 ft.) on ch. 63 to rebroadcast directly signal 
of WVIA(TV) Scranton, Pa. (BPTT800807IC). Ann. 
Sept. 22. 

Cable 

The following cable registrations have been filed: 

Warner Amex Cable Communications Inc. for 
Nimishillin, Ohio (OH0429) add system. 

American Cablevision of Pennsylvania for 
Brookhaven, Chester, Eddystone, Media, Parkside and 
Upland, all Pennsylvania (PA1887 -92) new system. 

Clark County Cablevision Inc. for Sellersburg, Ind. 
(IN0084) add signal. 

Continental Cablevision of Ohio for Willoughby 
Hills, Wickliffe, Lakeline, all Ohio (01-10801.3). 

Delta Video Inc. for Tiptonville, Lake, Ridgley, all 
Tennessee and Bernie, Mo. (TN -143, 5, 4, M00144) 
add signal. 

Video Cable Systems Inc. for Steele and Pemiscot. 
both Missouri (M00047, 138) add signal. 

Colonial Cablevision of Revere Inc. for Revere, 
Mass. (MA0032) add signal. 

Delta Video Inc. for Risco, Portageville and New 
Madrid, all Missouri (M00142,028,139) add signal. 

National Telephone Co. for Iola, Kan. (KS0037) add 

signal. 

Southeastern Cablevision Co. for Parkside, Upland, 
Lower Chichester and Chester Heights, all Pennsyl- 
vania (PA1883 -6). 

Teleprompter Corp. for Cascade, Farley, Epworth 
and Dyersville, all Iowa (1A011306) new system. 

Cable TV of South Ouachita Inc. for Ouachita, La. 
(LA0193) new system. 

S - INLESS 

TOWERS. 
Right on Target 

for the 80's! 
Zero in on STAINLESS for your best 
buy in radio towers for the '80's and 
beyond ... when good investment 
performance will be more important 
than ever. 

With inflation undermining profits, 
every dollar spent on equipment must 
return maximum value - and that's 
where Stainless can help. 

Our 30 -year performance record 
assures proven results - towers 
designed and built to last and 
requiring minimum upkeep 
expense. We'll study your specific 
needs, offer expert advice and a 
quotation based on the latest, cost 
saving technology. 

Tough, "custom- tailored" 
AM -FM towers from Stainless ... 
the inflation fighters. 

taínless, inc. 
North Wales, PA 19454 U.S.A. 
Phone: (215) 699 -4871 TWX: 510 -661 -8097 

The 
Tower 
People 

See us 
at the 

NAB Show, 
Booth 935. 
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 Clark County Cablevision Inc. for Clarksville, and 
Jeffersonville, both Indiana (IN0085,6) add signal. 

Warner Amex Cable Communications Inc. for 
Alliance, Ohio (0H0763) add signal. 

Clearvision Television Inc. for Nogales and Santa 
Cruz, both Arizona (AZOOI0,52) add signal. 

Arizona Cable TV Inc. for Maricopa, Ariz. 
(AZ0049) add signal. 

Video Cable Systems Inc. for Ellington. Mo. 
(M00149) add signal. 

Whaling City Cable TV Inc. for New Bedford and 
Dartmouth, both Massachusetts (MA0067,100) add 
signal. 

Storer Cable TV Inc. for Clackamas. Ore. (0R0234) 
add signal. 

New Channels Corp. for Vanburen, Onondaga. 
Solvay, Manlius. Camillus, Fayetteville, Minnoa, East 
Syracuse, Dewitt and Geddes, all New York (NY0715. 
07, 671. 369, 34, 3, 2, 1. 0, 29, 8, 7) add signal. 

Storer Cable TV of Texas Inc. for Lancaster. 
Cleburne. Grand Prairie. Garland, Balch Springs, 
Cedar Hills, Desoto, Rowlett, and Weatherford. 
all Texas (TX0590. 89, 553. 4, 0, I. 2, 3. 4). 

Tarrant Cable Communications for Richland Hills. 
Bedford and Euless, all Texas (TX0591, 648, 9) add 

signal. 

Great Plains Cable inc. for Oakley, Kan. (KS0112) 
add signal. 

Perry Cable TV Crop. for Indiantown, Fla. 
(FL0494) add signal. 

Sooner CATV Systems Inc. for Lone Grove, Okla. 
(OK0204) new system. 

Conyers - Rockdale Cablevision Inc. for Conyers, 
Ga. (GA0269) new system. 

Smith Two -way Radio Communications Service Inc. 
for West Fork and Prairie Grove, both Arkansas 
(AR0134,5) new system. 

Warner Amex Cable Communications Inc. for 
Tyrone, Pa. (PA1872) new system. 

Marlin TV Cable Co. Inc. for Marlin. Tex. 
(TX0094) add signal. 

Satellites 

Based on FCC tabulations announced on July 10. 

there are 3,355 licensed earth stations. Approximately 
3,000 are receive -only with remainder being transmit - 
receive. There are 489 pending earth station applica- 
tions. Receive only earth stations are not required to be 
licensed with FCC (BROADCASTING, Oct. 22. 
1979). FCC estimates that ratio of unlicensed to 
licensed receive -only stations is approximately 3 to I. 

Applications 
Granville Cablevision Inc. -Granville, N.Y. (5.6m: 

Gardiner; E2573). 

EMCO CATV Inc. -East Poultney, Vt. (5.6m; Gar- 
diner; E2574). 

EMCO CATV Inc. -Fair Haven, Vt. (5.6m: Gar- 
diner; E2575). 

Christian Communications Center Inc. - 
Clarksburg, W.Va. (5m; S -A; E2576). 

Independent Broadcasting Co.- Springfield, Mo. 
(7m; S -A; E2577). 

American Television and Communications Corp. - 
Baker, Ore. (5m; E2578). 

Satellite Business Systems- Chicago (5.5m: 
Hughes; E2579). 

Satellite Business Systems -Miami (7.6m; Nippon; 
E2580). 

Satellite Business Sytems - Atlanta (5.5m; Nippon; 
E2581). 

Satellite Business Systems - Baltimore (5.5m; Nip- 
pon; E2582). 

Satellite Business Systems- Houston (7.6m; Nip- 
pon; E2583). 

Alaskan Cable Network Inc. -Fort Greely, Alaska 
(10m: Andrews; E2584). 

WGN of Colorado Inc.- Denver (10m: S -A: 
E2585). 

Alaskan Cable Network Inc. -Fort Wainwright, 
Alaska (10m; Andrews; E2586). 

Ripley Video Cable Com.- Ripley, Miss. (5.6m; 
GCC; E2587). 

Keene Valley Video -Keene Valley, New York 
(5.6m: GCC; E2588). 

Grants 
MBS Cable TV Inc. -Braceville Township, Ohio 

(E2394). 

Teleprompter Corp. -North Ridgeville, Ohio 
(E2410). 

Nooksack Valley Cablevision Inc.- Everson, Wash. 
(E2420). 

Acme Communications & Electronics Inc. - 
Camano Island. Wash. (E2421). 

OVC Telecommunications Inc.- Berea, Ky. 
(E2423). 

OVC Telecommunications Inc.- Morehead, Ky. 
(E2422). 

OVC Telecommunications Inc. -Mt. Sterling, Ky. 
(E2425). 

OVC Telecommunications Inc.- Nicholasville, Ky. 
(E2425). 

OVC Telecommunications Inc.- Paris, Ky. 
(E2426). 

OVC Telecommunications Inc.- Versailles, Ky. 
(E2427). 

OVC Telecommunications Inc.- Madison, Ind. 
(E2428). 

OVC Telecommunications Inc.- Carrollton, Ky. 
(E2429). 

Hudson Valley Cable Systems - Peekskill, N.Y. 
(E2434). 

Vision Cable of South Carolina Inc. -Tim- 
monsville, S.C. (E2435). 

Tele -Media of Addil- Pleasantville. Pa. (E2436). 

Tele -Media of Addil -Washingtonville, Ohio 
(E2437). 

Laurel Cablevision Inc.- Somerset, Pa. (E2440). 

Teleprompter Corp. -Tazewell, Va. (E2442). 

Teleprompter Corp. -Honey Grove, Texas (E2443). 

Board of Education of Jefferson County - 
Louisville, Ky. (Wd73). 

Call Letters 

Applications 
Call Sought by 

KKLB 

WPRL 

KGVE 

WKCJ 

WKME-TV 

KEON 

WMSY-TV 

Wxvo 
WMLW 

KPKY' 

KASC 

waxy 

Grants 
Call 

New AM's 
Good Times Inc.. Chubbuck, Idaho 

Mid South Medía Inc.. Pearl, Miss. 

Now FM's 
McPherson Media Inc. . Grove, Okla. 

Lewisburg FM Broadcasters. Lewisburg. W. 
Va. 

New TV's 

URC Management Services Corp., Seaford. 
Del. 

Channel 20 Inc., Houston 

Blue Ridge ETV Assoc.. Marion. Va. 

Existing AM's 

WETO De Land. Fla. 

KODS Duluth. Minn. 

Existing FM's 
KSIH Pocatello, Idaho 

KROF -FM Abbeyville, La. 

WCPA -FM Clearfield. Pa. 

Assigned to 

KSKO 

WADX 

WEAK 

WSVH 

WGKY-FM 

WGLE 

New AM's 
Kuskokwim Public Broadcasting Co., 
McGrath, Alaska 

RA -AD of Trenton. Trenton. GA. 

Lyon County Broadcasting Co. Eddyville, Ky. 

New FM's 
Georgia Public Radio Inc.. Savannah. Ga. 

Hayward F Spinks. Greenville. Miss. 

Greater Toledo Educational Television 
Foundation, Lima, Ohio 
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WVPS 

WCHP 

KSHO 

WDEY 

WDEY-FM 

WKXC 

WJSY 

KTZO 

WSTG 

Vermont Public Radio. Burlington. Vt. 

Lac Courte Oreilles Public Broadcasting 
Corp.. Reserve. Wis. 

New TV 

Mauna Kea Broadcasting Co.. Honolu 

Existing AM 
WTHM Lapeer, Mich. 

Existing FM's 
WTHM -FM Lapeer. Mich. 

WZDO Soddy Daisy. Tenn. 

WGBK Harrisonburg. Va. 

Existing TV's 
KEMO -TV San Francisco 

WNET Providence. R.I. 

Services 

COMMERCIAL RADIO 
MONITORING CO. 

PRECISION FREQUENCY 
MEASUREMENTS, AM -FM -TV 
Monitors Repaired S. Certified 

103 S. Market St. 
Lees Summit, Mo. 64063 

Phone 18161 524.3777 

CAMBRIDGE CRYSTALS 
PRECISION FREQUENCY 

MEASURING SERVICE 
SPECIALISTS FOR AM -FM -TV 

445 Concord Ave. 
Cambridge, Mass 02138 
Phone 1617) 876.2810 

DOWNTOWN COPY CENTER 
FCC Commercial Contractor 

AM -FM -TV a NRBA lists- tariff 
updates- search services -mailing 

lists, C.B., Amateur, etc. 
1114 21st St., N.W., 

Wash., D.C. 20037 202 452 -1442 

AERONAUTICAL CONSULTANTS 
Tower Location/Height Studies 

FAA Negotiations 
JOHN CHEVALIER, JR. 

AVIATION SYSTEMS 
ASSOCIATES, INC. 
1650 So Pacific Coast Hwy 
Redondo Beach. CA 90277 

(213) 3782281 

datawonld ilc 
AM FM TV 

Directories 
Allocation Studies 

1302 18th SL, N.W., Suite 502 
Washington, D.C. 20036 

(202) 296 -4790 

CENTURY ENERGY SYSTEMS 
Radio, Technical Services Group 

CONSTRUCTION MONT. 
FIELD ENGINEERING 
AM -FM MEASUREMENTS 

AUDIO ENHANCEMENT 
Box 1241, San Luis Obispo, CA 93406 
(805) 544.7944 AFCCE Assoc. Member 



Professional Cards 

ATLANTIC RESEARCH CORP. 

Jansky & Bailey 
Telecommunications Consulting 

Member AFCCE 

5390 Cherokee Avenue 

Alexandria. Virginia 22314 

(703) 642.4164 

CARL T JONES ASSOCS. 
(Formerly Gautney & Jones) 
CONSULTINO ENGINEERS 

7901 Yarnwood Court 
Springfield, VA 22153 

(703) 569-7704 
AFCCE 

Alb 

Moffet, Ritch & Larson, P.C. 
I Fomleriv bitumen Motter ò KowalSiii P L 

CONSULTING ENGINEERS 

1925 North Lynn Street 
Arlington, VA 22209 

(703) 841 -0500 

Member AFCCE 

JULES COHEN 
& ASSOCIATES 

Suite 400 
1730 M St., N.W., 659.3707 

Washington, D.C. 20036 

Member AFCCE 

.ROSNER TELEVISION 
SYSTEMS 

CONSULTING & ENGINEERING 

250 West 57th Street 
New York, New York 10019 

(212) 246-3967 

MATTHEW J. VLISSIDES, P.E. 
STRUCTURAL CONSULTANT 

TOWERS. ANTENNAS. STRUCTURES 
Studies. Analysis. Design Modifications. 

Inspections. Supervision of Erection 
7601 BURFORD DRIVE McLEAN.VA 22102 

Tel (703) 356 -9504 

Member AFCCE 

WILLIAM B. CARR 
& ASSOCIATES, INC. 

DALLAS /FORT WORTH 

WILLIAM B. CARR, P.E. 
1805 Hardgrove Lane, 

Burleson, Texas 76028. 817/295.1181 
MEMBER AFCCE 

RALPH E. EVANS ASSOCS. 
Consultine TeleCommunications 

Engineers 

AMFM-TV- CATV-ITFS 

216 N. Green Bay Rd. 

THIENSVILLE, WISCONSIN 53092 
Phone: (414) 242.6000 

Member A FCC .E 

EDWARD F. LORENTZ 
& ASSOCIATES 

Edward F. Lorentz, P.E. 
Charles I. Gallagher, P.E. 

1334 G St., N.W., Suite 500 
Washington, D.C. 20005 

(202) 3471319 
Member AFCCE 

LOHNES & CULVER 
Consulting Engineers 

1156 15th St., N.W., Suite 606 
Washington, D.C. 20005 

(202) 296.2722 

Member AFC( E 

STEEL, ANDRUS 
& ASSOCIATES 

David L Steel. Sr. PE. 

HD I. Bos 276. Grasonville. Md. 21638 
(3011 827.8725 
Alvin H. Andrus. PE. 

351 Scat Dr. Silver Spring. Md. 20904 
1301) 384-5374 

. tfemher 4 [C1 't 

CARL E. SMITH 
CONSULTING RADIO ENGINEERS 

8200 Snowville Road 

Cleveland, Ohio 44141 
Phone: 216 -526 -4386 
Member AFCOE 

JOHN H. MULLANEY 
Consulting Radio Engineers, Inc. 

9616 Pinkney Court 
Potomac, Maryland 20854 

301 - 299 -3900 
Member AFCCE 

C. P. CROSSNO & ASSOCIATES 
CONSULTING ENGINEERS 

P. O. BOX 18312 

DALLAS, TEXAS 
75218 

Computer Aided. Design & Allocation Studies 
Field Engineering, 

(214) 321-9140 
Member AFCCE 

Consulting Electrical Engineer to Educa- 
tion and Industry specializing in instruc- 
tional and broadcast television, cable dis- 
tribution, sound reinforcement, to meet 
short and long range needs of engineering 
and the objectives of management. 

POHTS ENGINEERING 
301 South Allen SE -Suite 301 

State College, PA 16801 814/234 -9090 
Membér AFCCE 

DON'T BE A STRANGER 
To Broadcasting's 143.000' Readers. 
Display your Professional or Service 
Card here. It will be seen by the deci- 
sion- making station owners and man- 
agers. chief engineers and technicians. 
applicants for AM, FM, TV and buyers of 
broadcasting services. 
'1980 Readership Survey showing 3 -8 
readers per copy. 

A.D. RING & ASSOCIATES 

CONSULTING RADIO ENGINEERS 
Suite 500 

1140 Nineteenth St, N.W. 
Washington, D.C. 20036 

(202) 223 -6700 
Member AFCCE 

COHEN and DIPPELL, P.C. 

CONSULTING ENGINEERS 
1015 15th St., N.W., Suit. 703 

(202) 783-0111 
Washington, D.C. 20005 

Member AFCCE 

A. EARL CULLUM, JR. 
CONSULTING ENGINEERS 

INWOOD POST OFFICE 
BOX 7004 

DALLAS, TEXAS 75209 
(214) 631.8360 

Member AFCCE 

SILLIMAN AND SILLIMAN 
8701 Georgia Ave. #805 
Silver Spring, MD 20910 

ROBERT M. SILLIMAN, P.E. 
( 301) 589 -8288 

THOMAS B. SILLIMAN, P.E. 
(812) 853 -9754 

Member AFCCE 

HAMMETT & EDISON, INC. 
CONSULTING ENGINEERS 

Radio Cr Television 
lox 68, International Airport 

San Francisco, California 94128 
1415) 342 -5208 

Member AFCCE 

VIR JAMES 
CONSULTING RADIO ENGINEERS 

Applications and Field Engineering 
Computerized Frequency Surveys 
345 Colorado Blvd. -80206 

(303) 333-5562 

DENVER, COLORADO 
Member AFCCE 

HATFIELD & DAWSON 
Consulting Engineers 

Broadcast and Communications 
3525 Stone Way N. 

Seattle, Washington 98103 
(206) 633 -2885 

Member AFCCE 

RADIO ENGINEERING CO. 
Box 4399 RR 1, Santa Ynez, CA 93460 

CONSULTANTS 
ALLOCATIONS, INSTALLATIONS, FIELD 

ANTENNA & TYPE ACCEPTANCE MEASUREMENTS 
NORWOOD J. PATTERSON 

(805) 888 -2333 
Serving Broadcasters over 35 years 

FIELD ENGINEERING SERVICES 
Specraanng m Small Market AM-FM TV 

Oesiginstallahon Maintenance. Corn . 

piote system overhaul, update. checkout. 
proofs. diagramming. Instr. Book. equip . 

ment inventory 
REALISTIC RATES ON A REGULAR OR 
ONETIME BASIS. 
Templeton. Caldornia 93465 Phone 
805- 466 -8837/24 hrs. MEMBER: SMPTE 

contact 
BROADCASTING MAGAZINE 

1735 Males St. N.W. 
Washington, D. C. 20036 

for availablllties 
Phone: 1202) 638 -1022 

JOHN B. HEFFELFINGER 

9233 Ward Parkway, Suite 285 
816- 444 -7010 

Kansas City, Missouri 64114 

E. Harold Munn, Jr., 
& Associates, Inc. 

Broadcast Engineering Consultants 

Box 220 
Coldwater, Michigan 49036 

Phone: 517 -278 -7339 

MIDWEST ENGINEERING 
ASSOCIATES 

Conarvttin9 Fnyr 

6934 A N. University 
Peoria, Illinois 61614 

(309) 692-4233 
Member AFCCE 

JOHN F.X. BROWNE 
& ASSOCIATES. INC. 

CONSULTING ENGINEERS 
1901 Pennsylvania Ave.. NW 

Washington, D.C. 20006 
525 Woodward Avenue 

Bloomfield Hills, MI 48013 
Tel 13131 6426226 (202) 2932020 

Member AFC(.t 

SNOWBERGER AND RINEHART 
(formerly Creutz and Snowberger) 
CONSULTING RADIO ENGINEERS 
Frequency Surveys Applications 

Field Engineering 
712 Marion St. 

Hagerstown, Md. 21740 
301-797-0574 



Classified Advertising See last page of Classified Section for rates, 
closing dates, box numbers and other details. 

RADIO 
HELP WANTED MANAGEMENT 

Sales Manager, take charge, your success may 
result in ownership. Small market, Central Minnesota. 
Send complete resume Ken Eidenschink, 123 Central 
Avenue, Long Prairie, MN 56347 

Group owner is in need of a Sales Manager capable 
of applying research in local sales. 'Rep' background 
helpful, but not essential. You must be able to mold a 

cohesive local sales force and maintain strong per- 
sonal billing. This southeast station offers excellent 
base, incentives and fringe benefits. EOE. Box J -189. 

General Manager /Sales Manager wanted for 
Northern Mountain States AM. Excellent opportunity 
for hard working self- starter with strong background in 
sales. Knowledge of all areas of station operation and 
strong leadership ability a must. Equal Opportunity 
Employer. Rush detailed resume to Box 2557, Billings, 
MT 59103 or call 406 -252 -5611. 

General Manager for small AM -FM station northern 
Michigan. Strong on sales. Send resume, salary re- 
quirements. Box J -205. 

First Class Sales Manager wanted to lead, train, 
and motivate very productive sales force. Must be ex- 
cellent salesperson. Will be given top account list. Our 
well programmed radio station is No. 1 in this market. 
We promote big and successfully. We provide the 
tools you need to close sales. Must be proven pro- 
ducer accustomed to earning big bucks. Box J -44. 

Group owned suburban N.Y. station needs sharp 
aggressive sales manager. Must be able to motivate 
and carry strong personal list. If you want to work hard 
and make money send your resume and salary history 
to Box J -211. 

We're still looking. Group broadcaster needs two 
sales managers for medium southeasterners markets. 
If you're looking for your first management slot and or 
locked out where you are -send us a complete 
resume. Need to be aggressive street fighter with 
R.A.B. training and minimum of three years sales ex- 
perience. Reply Box J -237. 

Station Manager for group owned small market 
automated and profitable class 4 AM in northern New 
England Must be sales oriented with strong sales ex- 
perience. Salary plus strong incentives, other fringes. 
Box H -248. 

New Arkansas FM seeking manager who can moti- 
vate people in a medium market situation. Buy -in 
possible with proven track record. Box K -22. 

Experienced Sales Manager or top producer who 
feels he has Management ability. Successful Central 
Minnesota Station, excellent earnings and good future 
advancement. Box K -28. 

Small market upstate New York needs ex- 
perienced Announcer -Salesman. Eventual managerial 
possibilities in a growing organization for the right per- 
son. Box K -31. 

Experienced General Sales Manager, with 
research and training capability needed for major 
market. Strong growth opportunity. If you can combine 
the above with street fighting ability, you're our man 
(woman). Excellent base and fringes. EOE. Box K -43. 

Overseas Assignments. Establish developing 
country network 10K -watt AM transmitters, rural 
development project. Centralized program prepara- 
tion, lesser capabilities at rural locations. Train local 
staff all operations. Competitive salaries & benefits 
(overseas incentive, R &R, storage, shipping, housing 
etc.). Two -year tour. Manager. Mature, professional; 
experience with institution building overseas & all as- 
pects broadcast operations, including financial con- 
trol, program design & production, instructional design 
& evaluation: doctorate. CV, phone numbers of 
references, Box K -53. 

Sales Manager for Central Minnesota station who 
can sell and lead others to high sales volume. May 
move into management at a future time. Must have 
positive outgoing nature to match station format. Box 
K -48. 

Manager- Salesperson by Nov. 1. Tiny West Texas 
AM Daytimes Hire new staff. Do it all! 1st Class ticket 
helpful, Tough rebuild challenge. Excellent incentives. 
If you have guts, call Schwartz. owner, collect. 213- 
702 -9888. 

Top -notch Local Sales Manager need to lead, 
train and motivate young, aggressive sales force. Ex- 
cellent opportunity for a real mover Beautiful, medium - 
sized market; great benefits. EOE. Submit resumes, in- 
cluding salary history, to Recruitment, Jonsson Corn - 
munications Corp., PO Box 2424, Sacramento, CA 
95811. 

General Manager for small market AM. Must be ag- 
gressive and have sales track record. EOE. Submit 
resumes, including salary history to Recruitment, 
Jonsson Communications Corp., PO Box 2424, Sacra- 
mento, CA 95811. 

General Manager Religious Format Station in 
one of top 40 major markets. Must have strong spot 
and program sales oreintation. Good salary plus 
monthly bonus based upon performance. Send 
resume to Box K -2. 

Operations Manager for Schulke easy listening, 
beautiful music in top 50 market. Direct programming 
and production. supervise and train announcers, 
limited air shift, direct quality and technical perfor- 
mance. Arrange audience and sales promotions. Han- 
dle public affairs and public service. Class B facility 
with excellent signal and coverage. Excellent coastal 
living conditions. Send resume, salary requirements 
and recent air check to Thurman Worthington. WKEZ 
Radio, 720 Boush St., Norfolk, VA 23510. E.O.E. M/F 
Contact at N.R.B.A. Convention. 

Station Manager for Wisconsin AM station. Must be 
aggressive having strong background in local sales. 
Knowledge of FCC procedures also important. Equal 
opportunity Employer, Send resume to Bert R. Peter- 
son, 1503 27th St., Apt. No. 5, Zion, IL 60099. 

Ready for sales -management? If you're presently 
a successful salesperson ... If you understand sales 
promotion, hiring, training, perhaps you are ready for 
this position which could immeditely lead to sales 
management. Number One station in mushrooming 
market. KCIN. Drawer AF Victorville, CA 92392. 

Tom Ingstad Broadcasting, a midwest radio group, 
is preparing for major expansion. We are looking for a 
sales manager. program director, news anchor /reporter 
and several sales persons. Applicants with proven 
record of success are encouraged to apply. Good op- 
portunity with a growing group. All applicants in confi- 
dence. Send resume to Tom Ingstad, Box 997, Grand 
Forks. ND 58201. Equal Opportunity employer. 

GM for station in growing area near Twin Cities. 
Strong sales required. Call 612- 537 -9078 evenings. 
EOE. 

Operations Manager for small market station. Must 
have proven experience in sales, personnel manage- 
ment and air work. Promotions and sales constituting 
main duties. Salary plus commission. EEO. Send 
resume to WBRM. Box 219 Marion, NC 28752. 

HELP WANTED SALES 

Billed 13 last month, should have billed 20. Looking 
for Sales Manager who can rise to the occasion. Con- 
tact Gary Coates. KBJT. P.O. Box 659, Fordyce. AR or 
call 501 - 352 -7137. 

Northern Illinois- established AM /FM looking for 
bright, articulate self- starter to handle AM & FM sales. 
Some experience or education desired. If interested. 
send resume to J. McCullough, Personnel Manager, 
WLPO /WAJK, PO Box 215, La Salle. IL 61301 An 
Equal Opportunity Employer, WE 
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Northern New England AM -FM looking for an ex- 
perienced sales person for leading stations in North- 
ern New Hampshire. Good account list. Salary plus 
commission. Live and work in this beautiful four 
season resort area. Write, Manager. WMOU/WXLO, 40 
Main Street, Berlin, NH 03570. 

Strong Medium Market AM /FM combination seeks 
a creative, problem solving salesperson on the way up. 
Good selling and writing skills a must. Recent College 
grad with commercial selling experience and/or one 
to two years small market experience desired. Write 
Sales Manager, WYFE/WKKN, 1901 Reidfarm Road, 
Rockford, IL 61111. EOE. 

Wanted immediately: Sales Manager for AM /FM in 
South East Kentucky. Must have management ex- 
perience. Contact Randall Bliss at 606 - 598 -5103. 

Seeking experienced salespeople for radio sta- 
tions located in the Sunbelt. Opportunity and excellent 
benefits. E.O.E. Contact: M. Garner, PO. Box 250, 
Thomasville, NC 27360. 

$1,000 reward! If you are or lead us to the sales 
super pro were looking for and all requirements are 
met, this Florida resort area AM will pay $1,000. We 
need experienced, aggressive street -fighter ready for 
management and with resources to invest in growth 
company. Send her /him to us today. First correct entry 
wins. Box K -41. 

Salesperson Announcer, Small Southeast market. 
Salary and commission. Pop Adult format. Contact 
Bob Manning, 919- 734 -8003. 

HELP WANTED ANNOUNCERS 

Wanted Experienced Morning DJ who has what it 

takes to do the job. If your shoulders are as broad as 
your creativity, wit, and broadcast experience, you are 
answering the right ad, call 303 - 336 -2206 or tapes 
and resumes to KLMR, PO Box 890, Lamar, CO 81052. 

Top -rated adult- contemporary outlet seeks bright, 
talented personality for Morning Drive. Polish your 

skills in one of the Northeast's most delightful com- 
munities. Rush tape and resume. WTKO, Box 10. 

Ithaca, NY 14850. EOE. 

Humanities Program Producer to produce weekly 
half -hour radio humanities magazine. B.A. degree re- 

quired, M.A. preferred in humanities discipline. Also re- 

quires audio production experience. willingness to 
travel, and ability to work independently. One year 
position. $13,500. Deadline Oct. 24. Send resume and 
audition tape to: Bruce Smith, Gen. Mgr. WKMS -FM, 
Murray State University, Murray, KY 42071. MSU is an 
Affirmative Action. Equal Opportunity Employer. 

Wanted: Announcer for country format. Up to $1250 
per month. Send tape and resume to KSOX 345 -57th 
Ave., Raymondville, TX 78580. E.O.E. 

0 -107 (WDWO, Charleston, S.C.) is expanding its 

staff of professionals. Wanted killer jock. Must be 
natural. exciting and able to work phones. In return 
we'll offer excellent pay, security, and more. Clock 
watchers, and persons scared of hard work need not 

apply. If you can truly entertain, send your tape and 
resume today. Gery London, Operation Manager. 
WDWO, PO Box 903, St. George, SC 29477 803- 
723 -5119. 

50,000 Watt Mod -Country WCAW Tape /Resume to 
Rick Johnson, Box 4318, Charleston, WV 25304. EOE. 

Opportunity - Morning Announcer- experienced 
only apply. You'll be second man on established num- 
ber one, two -man show. You'll do a phone show and 
production. Knowledge of automation a plus. E.O.E. 

Contact -Tom Parker, Operations Manager, KTTR/ 
KZNN, Rolla, MO 65401. 314- 364 -2525. 

Needed immediately ... Announcer with 1st Class 
FCC License for Top AM Country Music Station in 

largest market in North Carolina. Send tapes and 
resumes to Bill James, WCOG Radio, P.O. Box 8717, 
Greensboro, NC 27410. EOE /Minorities encouraged. 



HELP WANTED ANNOUNCERS Chief engineer for Texas station. Good pay. EOE. 
CONTINUED Send resume to Box J -213. 

Central Florida traditional country music station 
needs person with solid background in country music. 
Job requires minimum three years recent experience 
and typing skills. Air shift plus write copy and produc- 
tion. Send tape with resume in first letter. No telephone 
inquiries answered. An Equal Opportunity Employer. 
WPUL, PO Box 1433, Bartow, FL 33830. 

Available: Woman talk show host. Major market ex- 
perience. Presently employed. Versatile and informed. 
From consumer issues to controversy, from information 
to entertainment. Would prefer East Coast. Box K -57. 

Staff Announcer. To work 9 pm to 5:30 a.m. Board 
shift with light news, and production. M -O -R format. 
Contact: J. Roger Fischer, Program Director, WMRN. 
P.O. Box 518, Marion, OH 43302. 

Afternoon Drive Announcer -Good production 
person wanted at 5000 watt AM station in Chapel Hill, 
North Carolina. We're a part of a growing communica- 
tions group which includes three other radio stations, a 
publishing company and a cable TV franchise. Very 
community- oriented station. Tape and resume to 
WCHL, PO Box 2127, Chapel Hill, NC 27514. 

KWBW Needs Night Personality, three or four 
years experience. Good voice and production, per- 
sonal interview a must. Send resume and tape to Box 
1036 Hutchinson, KS 67501. 

Would you Ilke a 25 share? This is a rare oppor- 
tunity to join one of America's most successful morn- 
ing teams. If you are a warm human communicator 
who can work well with others, we are looking for you. 
Excellent salary and a very stable position, good op- 
portunity for a family individual looking to settle down. 
An equal opportunity employer, M /F. Immediately con- 
tact Box K -37. 

HELP WANTED TECHNICAL 

Chief Engineer. Well- equipped industry leader has 
career opportunity for hands -on professional with a 

commitment to technical quality. S15- 518.000 to start. 
Equal Opportunity Employer. Mail resume and 
references to: Arnold Lerner, WLLH /WSSH, P.O. Box 
1401, Lowell, MA 01853. 

Self- Starting Chief Engineer wanted for a first rate 
AM -FM station in San Luis Obispo. CA. Moving into a 

brand new building and need a good workmanlike 
technician to make challenging improvements. No 

closet DJs, please. 3 -4 years experience desired. 
Send resume to Robert A. Van Buhler, Mesa Radio Inc. 
Box 4227, Mesa, AZ 85201. Phone 602 - 833 -8888. 
Equal Opportunity Employer. 

Wanted Chief Engineer: We need someone with a 

strong background in studio and transmitter mainte- 
nance for our high power AM /FM facility in the 
Charleston S.C. market. The person we choose must 
be a hard worker and willing to dedicate himself 100% 
to our fast growing company. Weekend air shift re- 
quired. Send resume, to Gery London. Operation Man 
alter, WDWO/WOIZ. PO Box 903, St. George, SC 

29477. 

Chief Engineer For AM and Automated FM. All new 
offices /studios. Much new equipment. Starting salary 
open. Good fringe benefits. EOE, Donald K. Clark, GM, 
Box 2029, Cocoa, FL 32922. 

Engineer, 1st Phone, retainer, 10 watt educational 
near NYC, light log and maintenance duties. Write: 
Tara Higgins, WKNJ FM, Kean College of NJ, Morris 
Ave. Union, NJ 07083. Deadline October 20th. 

Overseas Assignments. Establish developing 
country network 10K -watt AM transmitters. rural 
development project. Centralized program prepara- 
tion, lesser capabilities at rural locations. Train local 
staff all operations. Competitive salaries & benefits 
(overseas incentive. R &R, storage. shipping, housing, 
etc.). Two -year tour. 2 positions. Engineer. 10 years 
broadcast engineering experience; develop equip- 
ment specs; design & supervise installation central 
studio & regional broadcasting facilities. antennae 
systems, tuning studios; BS in EE or equivalent. 
Broadcast Technician. 10 years broadcast or related 
engineering experience; support Engineer all respon- 
sibilities; exceptional maintenance skills; train local 
staff; BS in EE or equivalent. CV, phone numbers of 
references to Box K -52. 

KS- KX /KSWT in Topeka, Kansas has a challenging 
opportunity for a Chief Engineer. Applicant must be 
capable of handling directional array, microwave, 
automation and 100,000 watt FM stereo broadcast 
equipment. Well maintained technical facility. Please 
send your career goals and salary requirements, along 
with a resume lo Bob Russell, General Manager, PO 
Box 4407, Topeka, KS 66604. 

1st Class Chief for a two -man Engineering Depart- 
ment at No. 1, AM /FM Combo in Tampa Bay area. 
Florida. Must be strong on high power FM, automation, 
good audio and a working type, hands on Engineer. Ex- 
cellent working conditions, benefits and salary, with a 

chance to grow for the right person. Call immediately: 
Bill Dutcher, WWBA. 813- 576 -6868. An EEO 
Employer. 

Expanding East Coast Broadcast Group. Looking 
for experienced, corporate Chief Engineer, AM and FM 
facilities. Must have strong- audio, transmitter, and 
mangement background. "Hands on Position ". ex- 
cellent salary and benefits. Send resume and 
references to Box K -44. 

Assistant Chief Engineer for WMTR and WDHA, in 
Morris County New Jersey. First Phone and experience 
helpful. Salary to be determined. Resume to WMTR, 
Horsehill Road, Cedar Knolls, NJ 07927, Attn. Alan 
Parnau, or call 201 - 538 -1250. 

Chief Engineer: 100 KW University owned Public 
Radio. Requirements: Experience with FM, SCA, STL, 
Stereo, RPU, FCC Rules, hold first class 
radiotelephone license, need to be challenged, fed up 
with harsh winters and ability to work with pros and 
amateurs. Salary negotiable. Need immediately. Con 
tact Alex Cochran, KUHF Radio, 4800 Calhoun, 
Houston, TX 77004. 713- 749 -7188. EOE. 

HELP WANTED 
NEWS 

Kansas Kicks (KS -KX) Topeka's best modern coun- 
try station is looking for an aggressive and intelligent 
general assignment reporter. Some anchor work is 
available provided you have the talent. Applicants 
must have at least nine months experience. If you are 
interested send a resume, aircheck, and writing exam- 
ples to Mike Manns, News Director, KSKX Radio, Box 
4407, Topeka, KS 66604. KSKX is an equal oppor- 
tunity employer. 

Central Virginia College Town seeks experienced, 
aggressive and imaginative news director with "on air" 
personality to co- anchor popular morning show and 
lead established news team. Send tape, resume, and 
references to WXAM, P.O. Box 1294, Charlottesville, VA 
22902. EOE. 

Wanted: Fast growing adult contemporary radio sta- 
tion in San Diego looking for that "right" person who 
can administrate and deliver today's lifestyle news. 
We're looking for a drive time anchor with an equal 
flair for administration. If you feel you excel at both 
please send resume and salary requirements to Chuck 
Brinkman. KOGO, 8665 Gibbs Drive, Suite 201, San 
Diego 92123. Equal Opportunity Employer. 

News /public affairs director for leading AM /FM in 
beautiful upper midwest medium market. We seek an 

experienced "take charge" broadcast journalist with 
strong managerial and on -air talents. Opening due to 
expansion and internal reorganization; our staff is 
aware of this ad. EOE /M -F. Tape, resume with 
references, writing samples, and letter of application 
briefly outlining your news philosophy along with in- 
dication of salary expectations to: Operations Man- 
ager, Radio Stations KWEB and KRCH, Broadcast 
Plaza, Rochester, MN 55901. No phone calls, please. 

Experienced Aggressive News Person for Palm 
Springs California AM and FM stations. Must be able 
to gather, write and deliver hard news. Local news for- 
mat with heavy on -scene reporting. Minority preferred. 
Send tape and resume to News Director, KPSI, 174 
North Palm Canyon Drive, Suite 145, Palm Springs, CA 
92262. EOE. 
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News Persons Wanted. If you have a good voice 
and would like to move up to a medium market news 
job. If you have a college degree and if you are willing 
to work, we may have something to talk about. Resume 
and tape to G. Clark, WMMW, 21 Colony St. Meriden, 
CT 06450. An EOE. 

News Director. No. 1 station in Wisconsin's No. 2 

market (Appleton- Oshkosh -Green Bay) has immedi- 
ate opening for aggressive professional to run our 
news department! 12- station metro, 23 TSA. You'll be 
with the leader! Ideal working and living conditions! 
We are dedicated to developing a reliable news ser- 
vice! Salary: "COD "! Tape & resume now! Bob Beck, 
O -M, WNAM, Box 707, Neenah, WI 54956 EOE /M -E. 

Seeking experienced news person, for station in 

N.C. Broadcast group is growing. Opportunity and ex- 

cellent benefits. E.O.E. Contact: M Garner, P.O. Box 

250. Thomasville, NC 27360 

News Director for a demanding station. We de- 
mand that we dig out, write and deliver news in such a 

way that listeners get a return on their investment in 

time with us. We demand growth by our employees 
from hard work, dedication and professionalism. If you 

demand the same of yourself and want to run a three 
person department, send resume, tape and references 
to: Arnold Lerner, WLLH, PO. Box 1401, Lowell, MA 

01853. 

WAKX, Duluth looking dedicated news people. Good 
work conditions, degree a must. T and Rs only to Rich 

Younger, WAKX, 419 W. Michigan, Duluth, MN 55802. 

News Department Seeks person to collect, write, 
produce and deliver local news. Organizational skills 
and competitive spirit a factor. Send tape, resume, sal- 
ary requirements to WAIN, PO Box 1240, Watertown, 
NY 13601. 

HELP WANTED PROGRAMING, 
PRODUCTION, OTHERS 

Music Programmer: For Top -rated and respected 
major market radio station with excellent library. Look- 
ing for a smart, sensitive, and experienced Music Pro- 
grammer who understands how to select and combine 
melodic currents and standards from both Adult -Con- 
temporary and Adult -MOR categories. EEO Employer. 
M /F. Send resume with salary history to Box H -89. 

Commercial Copywriter /Producer to create 
award -winning spots and do short air shift at highly 
professional AM /FM. Experience a must! We'll pay top 
salary and benefits. If you are good, send tape of com- 
mercials you have written and produced to: Bob 
Burian, WCCW, 346 East State Street, Traverse City, MI 
49684. EOE M /F. 

Production /News. Must be creative, humourous, 
professional. FM100, 555 Benjamin Holt, Stockton, CA 
95207. 

Program Director for AM and FM in the beautiful 
Napa Valley of California 45 miles from San Francisco. 
Stations enjoy first and second share of market. Seek- 
ing sound management and leadership ability plus 
quality on air performance. AM is heavy news, talk and 
personality FM automated beautiful music. Resume 
and salary requirements in first letter. Box J -230. 

WNCN In New York City, is looking for a combina- 
tion operations manager /program director for this 24- 
hour commercial classical station. Knowledge of 
classical music and station operations is essential. 
EEO. Resumes and letters only, no calls, to WNCN, 
1 180 Avenue of the Americas, New York, NY 10036. 

I' Program Director for 5000 watt WLAM, Lewiston. 
! State's second largest market needs a person who is 

strong on leadership, management and promotional 
skills. Secure position at top rated contemporary out- 
let. State of the art facilities. Salary comensurable with 
experience, Send tape, resume and programing 
philosophy to Ron Frizzell, General Manager, WLAM, 
Box 929, Lewiston, ME 04240. EOE. 

Overseas Assignment, Production. Instructional 
radio production and development. Develop and pro- 
duce instructional programs for rural development: 
agriculture, health, education. Overseas experience 
highly desirable. Masters or doctorate in area related 
to instructional radio. Competitive salaries and 
benefits (overseas incentive, R &R, storage, shipping, 
housing, etc.). Two -year tour. Several positions. CV, 

telephone numbers 3 references to Box K -58. 



HELP WANTED PROGRAMING 
PRODUCTION, OTHERS CONTINUED 

Program Director. Excellent job for experienced, 
capable program director who knows music, can 
develop good staff, and has good voice for on -air work. 
Excellent living conditions in Mid -Size midwest city. 
Contact Norm Engstrom WDAY- Radio, Box 2466. 
Fargo, ND 58102. 

Program Director: Major AM /FM in Northeast seeks 
P.D. Knowledge of news, music, talk, and production a 

must. Resume and salary requirements in first letter. 
E.E.O. Employer. Box K -30. 

SITUATIONS WANTED MANAGEMENT 

General Manager: Totally armed with 18 yrs ex- 
perience winning the battles of sales and profits in all 
size markets both AM /FM. Skills include heavy sales 
and sales promotions. Strong leader and motivator. 
Looking for new battles to win. Best credentials. Box 
J -231. 

Sales Manager. Top salesman in top 40 market. Ex- 
perienced, professional, strong motivator. Seeking op- 
portunity to develop your salespeople into outstand- 
ing money producers. Box J -204. 

GM and /or GSM: young, aggressive, street -wise and 
profit -oriented GM seeks new challenge with quality 
organization on the grow. AM /FM, various formats, 
medium markets. Box J -239. 

Successful General Manager seeking new 
challenge with solid potential and financial rewards. 
Interested in long term equity. Proven track record in 
multi- station market of 200.000. Strong in RAB sales, 
administration and ability to get the job done. Prefer 
midwest or south. Box J -222. 

Top Notch Management Team Available ... Cur- 
rently in Top 50 market ... looking to relocate with a 
stable operation offering good growth potential. One 
of us is a sales management pro, the other excels in 
programming and operations. Will consider. top 75 
Markets. Reply Box K -19. 

Seeking Small Market GM position, have 17 years 
experience in Radio, call Bill Sutton, 607 - 734 -9836. 

GM uses RAB methods, creative promotions, pro- 
gram savvy to produce high sales. 14 years at 1 sta- 
tion. Communicator. References. 716- 223 -1972. 

SITUATIONS WANTED SALES 

Hungry for more money! Wanting sales managership 
of small /medium station with similar desire. My sales 
success methods earned $27,000 commission last 
year. Facts in resume. Box K -54 

SITUATIONS WANTED ANNOUNCERS 

Major market AOR air ace, seeking stable medium 
market AOR air shift with production. Possible music 
duties. Contact Tom Sullivan at 216- 497 -9912. After- 
noons. Excellent references, Location no problem. 

Currently afternoons in Milwaukee. team player 
seeks position in Connecticut, Massachusetts. Market 
size, shift not as important as the people I work with. 
Available immediately. Keith. 414- 769 -6966, morn- 
ings. 

Exp. Rock Jock -Ready to kick. For tape and 
resume, call Roger Channell, at 312 - 764 -0262 or 
312- 929 -0776. 

Got the ticket. Needed the break. Drove 2,000 miles 
for it, wife and son still in N.Y. 1st phone willing and 
able, Seek's professional, orientated, station. Some on 
air experience, but good voice. Competitive energy 
and production skills. Will relocate. Contact Marty 
Kaye. PO. Box 846, Pagosa Springs, CO 81147. or call 
212- 369 -5729. Leave message. 

Humorous and creative air personality. Prefer 
adult contemporary but can handle any format. Ex- 
perienced dependable. hardworking. Great news and 
sports. Send for tape and resume with great 
references. Steve Shovan, 5359 N. Magnet. Chicago, 
60630. 312- 631 -1843, after 6 p.m. 

Experienced and currently working air per- 
sonality. Creative, hardworking, and reliable. Third en- 
dorsed and willing to relocate. For tape and resume 
write Box J -246. 

My shoes are too tight. Small market morning man 
seeks medium market opportunity. If the shoe fits, I'll 
wear it. Call Jan, 505- 445 -5307. 

Some experience. Excellent working record. Coop- 
erative. Good voice and delivery. FCC second. Paul 
Kaishian, 510 N. 106, St., Wauwatosa, WI 53226. 1 - 
414 -453-4548 

Basketball season is approaching. If you need an 
experienced sportscaster who can give you quality 
play by play and much more, including air shift, if 
necessary, contact Box K -32. 

The Mayflower didn't smell like one but this des- 
cendent of a settler at Plymouth will lend his ex- 
perience, good voice and Top 40 background to rock 
your station with class. Production, and used to work- 
ing on a tight ship! East preferred. Bill 516 -423- 
0167. 

Experienced adult Contemporary /Oldies 
Workaholic (production. copy, live appearances). Ad- 
vancement opportunity desired. 413- 967 -7686. 

Bright, articulate, creative. Seeking entry -level 
position. Prefer Northeast. MSW degree with college 
radio experience. Hard worker and organized. Resume 
and references available. Box K -18. 

8 years professional experience, wish position 
as. personality anncr /prod. /sales. 3rd endorsed. Dedi- 
cated, reliable, looking to settle down. Call Timothy 
919- 735 -8278. 

Sportscaster can make your station No. 1 in sports 
coverage. Talk show, play by play, color, production ex- 
perience. 6 yrs. Basketball coaching experience. Box 
K -51. 

Please help me with my first break. Someone must 
have helped you. Very responsible and dedicated with 
a good personality. Graduate of radio and TV broad- 
casting. 3rd. Willing to relocate immediately with any 
format. Tape and resume available. Veteran. Please 
call Len Cronk 716 -834 -4457 or 4458. 

Tired of radio prima donnas who won't follow in- 
structions? Look no further! I'm hard -working, en- 
ergetic and loyal with over half a decade of program- 
ming and announcing experience. Solid Gold my 
specialty, but equally at home with Modern Country 
and MOR formats. Medium to large Northeastern /New 
England or Mid -Atlantic market preferred. Others con- 
sidered. Any F/T shift o.k. Imminent staff cutbacks and 
format change at present station make me available 
now! Looking for good environment to raise my family. 
Call Mike "Johnny Angel" Daniels 305 -851 -0543 
after 2 PM. 

College grad 1 year experience. Looking for jock and 
sports position. Bob 516- 221 -2498. 

SITUATIONS WANTED TECHNICAL 

Chief Engineer: Experienced; diverse background. 
1st phone. Resume available. Box J -202. 

First Class looking for chief engineer position of 
small AM and or FM station. Dependable, sober, mar- 
ried, experienced. Technical school graduate. Prefer 
California, midwest, consider others. 919- 443 -3551 
after 5:30 pm. Bill Coleman, KA4DAF 114 Circle Drive, 
Rocky Mount, NC 27801. 

13 years experience as C.E. AM & FM, automation. 
construction, maintenance studio and transmitter Box 
J -223. 

Experienced chief of 25 years, AM -DA, FM stereo, 
some automation, Desires location in Southwest suita- 
ble for future retirement. K -24. 

Dying 8 -year on -air pro can be saved with training 
in engineering. Have 1st ticket. Respond: M. James, 
P.O. Box 15565, Lakewood, CO 80215. 303- 
989 -7073. 

SITUATIONS WANTED NEWS 

News- Sports Director -Good voice -R -TV credits. 
Degree, References, Hank Holmes 617- 679 -6957 
after 2 pm /eves. 

Black, male combo seeks entry level D.J. /News- 
Tech. position. Energetic, enthusiastic with good at- 
titude. Call Jerome Richardson 215- 849 -5615 or 
215- 922 -2530 

Experienced sports director all play by play seek- 
ing medium market will relocate call after 7 305- 
598 -3615, 
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Small to medium markets -veteran newsman look- 
ing for place to settle. Dedicated, committed, more 
than just a rip and reader. No revolving door or cash 
flow problem stations, please. Box J -248. 

News Director. Major- Medium Market. Seeking 
southern metro position. Veteran take charge profes- 
sional, with proven track record. Can produce results. 
Box J -198. 

Totally professional sportscaster, currently 
freelancing. Recently covered PGA tournament for net- 
work. Am seeking general reporting and /or PBP posi- 
tion. Previous PBP in baseball and basketball. Seven 
years overall in broadcasting, Have tapes resume. Box 
K -39. 

Play -By -play announcer. Also does jocking, news. 
production. Mark Schirripa 6403 N. 28th Street 
Richland, MI 49083. 616- 349 -9500. 

SITUATIONS WANTED PROGRAMING 
PRODUCTION, OTHERS 

Research Analyst /Assistant Research Director 
(Television /Radio). 29 year old male seeks position in 
research department; desires major role in total 
research support for television /radio station. Five 
years administrative experience includes supervision, 
research /analysis and planning /organizing. Currently 
with federal government. No broadcast experience; 
quick learner. BS degree. Resume available. Box 
J -200. 

Major market programmer, experienced in AOR, 
mellow, disco, adult contemporary. Marketing, 
research- oriented. Bright, articulate, dedicated. Call 
now: 312 - 327 -5482. Matthew Clenott, 509 Roscoe, 
Chicago 60657. 

Production Wizard: Third endorsed. Call Ron 316- 
524 -7626 Wichita, KS Between 9am to 4pm CDT. 

My ratings were No. 1 in top 10 market. How are 
your's ? ?? If you won't settle for No. 2, Call Dave: 
717- 264 -9083. 

Experienced broadcaster with excellent produc- 
tion skills looking for position with country format. De- 
pendable, amiable, competent. Call Tom, 618- 
654 -9965 evenings after 7, CDT. 

Business Oriented Program Director with 8 years 
experience in station operations. Extensive ex- 
perience in airstaff supervision, creative promotions, 
music, community involvement, and copy /production. 
Seeking long term relationship with quality organiza- 
tion. Bill McCown 803 - 226 -1408. 

Executive Sports Producer with six years' ex- 
perience producing two major league teams. Heavy 
Production background, looking to advance with 
growing station. Willing to relocate. Box K -7. 

Small /Medium Market PD /Personality: Solid man- 
agement, numbers, award- winner. Adult contemporary. 
Northeast. Midwest. Regis 616- 784 -3542. 

Modern Country Operations Manager. Program/ 
Music Director, Sales. Box K -59. 

TELEVISION 
HELP WANTED MANAGEMENT 

Marketing Services Manager, KING -TV, Seattle. 
New position within Sales Department of major 
market NBC affiliate for individual with minimum three 
years experience at a television station in marketing, 
sales promotion or promotion. Job requires strong 
writing and graphics skills, knowledge of broadcast 
research and television selling. Self motivation essen- 
tial. Please send resume, samples of work and letter 
outlining interest to: Sturges Dorrance. General Sales 
Manager, KING Television, Box 24525, Seattle, WA 
98124. King Broadcasting is an equal opportunity 
employer. MIE. 

Business Manager in medium sized North East 
market. Are you second in command ready to move up 
and take control of a TV Accounting Office? Ex- 
perience in all phases of broadcast accounting is im- 
portant but eagerness and aggressiveness are 
necessary. Degree desired. Equal Opportunity 
Employer. Send resume and salary requirements to 
Box J -216. 



HELP WANTED MANAGEMENT 
CONTINUED 

Business Manager, 2 -3 yrs. experience. Accounting 
degree required. For network affiliated TV station on 
East Coast. A/A EEOE. Send all inquiries to Box J -166. 

Sunbelt VHF network affiliate in medium -size 
market seeks general manager. State experience and 
salary requirements. Box K -35. 

Top ten affiliate seeks experienced business man- 
ager. Key role in station's daily management. Should 
demonstrate experience in budgeting, forecasting, 
heavy financial analysis, internal auditing and 
electronic data processing, with knowledge and sen- 
sitivity about all facets of station operation. Equal op- 
portunity employer. Send resume and salary require- 
ments to: Box H -120. 

Promotion Manager. Southeast NBC affiliate needs 
aggressive, creative promotion manager. Good writing, 
print layout, budgeting, and strong on -air skills 
necessary. Minimum two years experience in televi- 
sion promotion. Send resume and salary requirements 
to Meyer Davis. Program Manager, WXII -TV, 700 Col- 
iseum Dr.. Winston -Salem, NC. A Multimedia station. 
EOE /M -F. 

HELP WANTED 
TECHNICAL 

We're in the market for a qualified maintenance 
engineer with aspirations to become assistant chief. 
Needs background in studio and transmitter. Offering 
good salary and benefits package and the Monterey 
Peninsula to live. Send resume to Ken Warren, Chief 
Engineer, KMST -TV. 46 Garden Court, P.O. Box 1938, 
Monterey, CA 93940. A Retlaw Broadcasting station. 
EOE. 

The Rex Humbard Ministry has immediate open- 
ings for experienced video operator /engineer and 
video tape maintenance engineer with experience on 
late model RCA. Please send resume with salary histo- 
ry to T. Holleron, 2690 State Road, Cuyahoga Falls, OH 
44223. 

TV Engineer: Houston independent UHF station 
needs a Transmitter Maintenance Engineer. Must have 
1st class FCC license and minimum 5 years transmit- 
ter experience. Will assume responsibility of new 
facility construction. Send resume to Metromedia, Inc. 
P.O. Box 22810, Houston, TX 77027. We are an equal 
opportunity employer. 

Television Engineers needed for expanding pro- 
duction facility. Must have 5 years experience in Video. 
Audio, or Videotape maintenance and/or operation. 
Send resume to Personnel Dept., Oral Roberts 
Evangelistic Association, PO Box 2187, Tulsa, OK 
74171. 

TV Engineer Wanted- transmitter chief - Lafayette, 
Louisiana. Must be solid. experienced, good work 
habits, self starter up to $20,000 per year for right 
qualifications. Send resume to: Thdrnas G. Pears, 
General Manager, KLFY -TV, PO Box 3687, Lafayette, 
LA 70502. Strictly confidential. EEO employer. 

R -TV Technician for university broadcast program. 2 

yrs. broadcast operation experience preferred. 1st 
phone. Immediate opening. S12,060+ /yr. SFASU is an 
EEO /AA employer. Reply to: Dr. R.T. Ramsey, Stephen F. 

Austin State University, PO Box 13048, Nacogdoches, 
TX 75962. 

Engineer. To work with latest State -of- the -Art broad- 
cast equipment in modern facility in the southeast. 
Responsible for master control switching, VTR set -up, 
record, edit, and playback local and network pro- 
grams. First Class FCC license required. Minimum of 
one year experience in TV broadcasting. EOE. Send 
resume and salary requirements to Box K -42. 

Television Engineer. Chief engineer for community 
college color television studio, radio station and a four 
channel audio studio. Must be strong in maintenance 
and able to plan effectively. Salary depends on ex- 

perience. FCC 1st class license required. Reply to: St. 

Louis Community College, Personnel Department, 
5801 Wilson Avenue, St. Louis, MO 63110. 

Channel 22, Christian Television Corporation of 
Clearwater, Florida, is looking for a chief engineer, 
strong on maintenance, leadership. quality. Contact 
Mike Boland, 813- 535 -5622. 

TV Engineering Supervisor -Major market CBS 
affiliate, WNAC -TV Boston, has an immediate opening 
for the person who can supervise technicians in the in- 
stallation, maintenance, and operation of television 
equipment in compliance with company engineering 
standards and FCC rules and regulations. At least 5 

years of TV broadcast experience, ENG, digital back- 
ground, and FCC First Class License are essential. 
Previous supervisory experience preferred. For prompt 
consideration, send resume and salary requirements 
to Diane Puglisi, Division Personnel Manager, RKO 
General, Inc., RKO General Building, Government 
Center, Boston, MA 02114. An Equal Opportunity 
Employer M /F /H /Vets. 

If you're no. 2 on the totem pole and are ready to 
assume the no. 1 spot, here's your opportunity! We are 
an established production house experiencing 
phenomenal growth and are looking for a chief 
engineer to assume maintenance responsibilities for 
our 1" CMX edit suite, studio and location facilities. 
(Comprehensive operations and maintenance back- 
ground a must). Send resume and salary history to: R. 

Schmitt, PO. Box 45807, Tulsa, OK 74145. 

Director of engineering. Position responsible for 
KLRNl9, San Antonio and KLRU /18, Austin. Minimum 5 

years experience in broadcast equipment design, in- 
stallation, maintenance, and operation, plus demonstr- 
ated track record in broadcast engineering manage- 
ment. Letter, resume to William M. Jackson, President 
& General Manager, Southwest Texas Public Broad- 
casting Council, Box 7158. Austin, TX 78712. Closing 
date: November 1. (EOE, women and minorities are 
encouraged to apply.) 

Technician: Minimum 3 years maintenance ex- 
perience in television studio and/or VHF transmitters. 
Will consider person with strong radio maintenance 
background. Only qualified applicant need apply. No 
phone calls. Send resume and salary requirements to 
Clarence Mosley, Director of Engineering, WINK AM- 
FM-TV. PO Box 1060, Fort Myers, FL 33902. 

Field /Studio Engineer for our L.A. facility. Responsi- 
ble for operation and maintenance of State of the Art 
ENG /EFP equipment. Some travel. Salary in high teens 
with benefits. Rush resume to Group Visionary Pro- 
ductions, 10850 Riverside Drive, Suite 203. N. Holly- 
wood, CA 91602. 213- 760 -3464. 

Asst. Chief for January 1981 hire. Good mainte- 
nance experience required, preferably with RCA 

Cameras and Video Tape Machines. Must have man- 
agement potential. Competitive salary with benefits 
Send resume to: WEVU -TV, PO Box 6277, Fort Myers, 
FL 33901. Equal Opportunity Employer. 

Operator -technician with first phone license for top 
10- market with at least 3 years recent studio ex- 
perience in the following: On -air switching using 
Grass Valley 1600 switcher; editing 2 -inch video 
tape; and setup live and film cameras. Salary negotia- 
ble plus company benefits. Equal opportunity 
employer. Please send resume and references to: 
Chief Engineer, KXAS -TV, PO. Box 1780. Fort Worth, TX 
76101 

Growing, progressive TV in beautiful desert south- 
west seeks Assistant Chief Engineer. Salary commen 
surate with experience. Send resume to: Chief 
Engineer, KYEL -TV, Box 592, Yuma, AZ 85364 or call 
Frank Etherington 602 - 782 -5113. We are an Equal 
Opportunity Employer. 

HELP WANTED NEWS 

Weathercaster. Excellent opportunity for person 
with on -air experience and high interest in weather. 

Work with state of the art weather equipment in 

market known for climate extremes. Good benefits, 
equal opportunity employer. Contact Dennis Smith. 
KARD -TV3, Box 333, Wichita. KS 67201. 

Assistant Producer for TV news documentary unit. 
Involve assisting the producer in researching and 
developing stories, arranging interviews and loca- 
tions, and structuring weekly 30 minute minicam news 
documentaries. Should be experienced in news docu- 
mentary production as a TV news journalist. Working 
knowledge of ENG editing equipment desirable. Send 
resume to Mr. Fran Lucca, News Dept B WNED TV, PO 

Box 1263, Buffalo, NY 14240. An Equal Opportunity 
Employer. 
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Top 20 Sun Belt Station looking for weeknight 
meteorologist. The person should have an excellent 
presentation with lots of energy and a creative ap- 
proach to delivering weather information. An Equal 
Opportunity Employer. Send resumes to Box J -94. 

Managing Editor for major markets network affiliate. 
Must be able to execute a dynamic coverage concept 
motivating reporters and photographers. Must be self - 
starting idea person with strong leadership 
capabilities. Must have minimum 2 years experience 
as TV -news assignment editor andr producer. An EEO 
employer. Send reply to Box J -160. 

News Director, tropical island Cable TV ENG with 
daily satellite news feed. Salary open. Some anchor- 
ing. Send tape and resume to Lee Holmes, Guam Ca- 
ble TV, 530 W. O'Brien Drive. Agana. Guam, 96910. 

Reporters; need two reporters to join strong News 
operation in southeast -top 100 market; some ex- 
perience preferred; must be aggressive and have 
good writing ability. M/F E.O.E. Reply to Box J -193. 

Experienced ENG Photographer /Editor -im- 
mediate opening -no reporting -Must have at least 2 

years experience on Sony BVU editing equipment and 
professional ENG cameras. Tape, resume, and salary 
requirements must come with first letter to Don Feld- 
man, News Director. WMDT -TV, PO Box 321, Salisbury, 
MD 21801. (EEOC). 

News Director. Need strong, experienced leader to 
continue our momentum in building news department. 
Resumes to Lemuel B. Schofield, General Manager, 
WROC -TV, 201 Humboldt St., Rochester, NY 14610. 
E.O.E. 

Reporter: Leading news station in the Intermountain 
West has an opening for an experienced proven news 
journalist. Send resume and resume tape to Lucy 
Valerio, Personnel, 2185 South 3600 West, Salt Lake 
City. UT 84119. EOE. 

Reporter /Photographer. Experience and college 
degree required. Must have knowledge of ENG equip- 
ment. Contact Bob Palmer, ND, WSAV -TV, PO Box 
2429, Savannah, GA 31402. EOE. 

Weekend anchor /producer, woman or man for Up- 
per Midwest ABC affiliate, competitive market. 
General assignment reporting duties during the week. 
Must know film and ENG. Equal Opportunity Employer, 
Affirmative Action. Send letter and resume to Box 
J -214. 

Producer for fast moving newscast. You must be idea 
oriented, work with multi -live remoted and maintain a 

cool head under pressure. Send resume and examples 
of your work to Max Tooker, News Director, WAFF -TV, 

PO Box 21 16. Huntsville, AL 35804. EOE. 

A tough spot news major Southwest city is looking 
for that special breed of ENG one man band, the hard 
driving, hustling, aggressive overnight photographer/ 
editor /reporter. Don't apply if you are not experienced 
and a dyed in the wool night person who knows the ins 
and outs of the police, fire and sheriff beats and don't 
care if you ever see the light of day. E.O.E. M /F. Box 
J -232. 

Reporter /Anchor for small market VHF in South. 
Must have one year TV or two years radio news ex- 
perience. Beginning salary $9,000- $11,000. EOE. 
Send resume to Box J -233. 

Aggressive major market network affiliate in sunny 
Southwest is expanding. We're accepting applications 
from photographers; reporter -photographers; 
newscast producers; sports feature reporters; general 
assignment and investigative reporters. All ENG 
operation. You must have experience and demo tape 
to prove it. We're a leading broadcast group with ex- 
cellent opportunities. Box K -33. 

Sports Director. Don't apply unless non -sports fans 
get something from your presentation as well as 
sports fanatics. Must be a proven winner. We're a large 
southern market. Box K -55. 

Producer. We're looking for someone who lives and 
breathes news and can package it in an attractive. 
fast -packed newscast. If you haven't produced for at 

least one year. forget it. Send tape and resume to Jim 

Cairo. WNGE TV, 441 Murfreesboro Road, Nashville. 
TN 37210. 



HELP WANTED NEWS 
CONTINUED 

TV news people wanted ... for an expanding news 
operation. We are seeking two producers who know 
how to put together exciting hour and half hour 
newscasts. Also a reporter, desk assistant, ENG photo- 
grapher and tape editor. Our management has a com- 
mitment to news and to being the number one opera- 
tion in a five station market. We are all ENG and soon 
going live. Specific or related experience a must. Send 
tapes and resumes to Wayne Doolittle, News Director, 
WSBT -TV, 300 West Jefferson, South Bend, IN 46601. 
No phone calls. An EOE station. 

News Anchor permanent position at NBC -TV affiliate 
in Minnesota lake area. Possibility of some reporting. 
Applicants must be experienced and qualified. Ex- 
cellent salary and outstanding benefits. Written 
resumes and tape to John Froyd, News Director, 
KCMT -TV, Alexandria, MN 56308. An Equal Oppor- 
tunity Employer. 

Weekend anchor to double as reporter /photo- 
grapher. $9500. Send tape with first letter to: Jon 
Janes, News Director, KAAL Television, PO Box 577, 
Austin, MN 55912. EOE. 

Reporter position in 39th market for aggressive, 
creative reporter with bachelors degree and 2 years 
TV reporting experience. Send resume and tape to 
Ann Underwood. KWTV, PO. Box 14159, Oklahoma 
City, OK 73113. EOE. 

Photographer. If you can tell a story with pictures 
and don't mind hard work, we want to talk with you. 
Send tape and resume to Jim Cairo, WNGE TV, 441 
Murfreesboro Road. Nashville, TN 37210. 

Troubleshooter for major market network affiliate. 
Must be able to produce daily report that attacks and 
solves problems relevant to a wide segment of the 
viewing audience. Must be fearless in approach but 
aware of legal pitfalls. Must have prior successful ex- 
perience as troubleshooter or action line reporter with 
ability to manage mail and phones. An EOE employer. 
Send resume to: Box K -12. 

Reporter for major market network affiliate with solid 
background in commercial TV reporting. Must be self 
starting idea person with ability to go beyond the sur- 
face story in developing comprehensive and interest- 
ing reports that tell the viewer why story is happening 
and why it is important. An EOE employer. Send 
resume to: Box K -15. 

Reporter /Photographer with 2 years experience 
needed to operate one -man bureau. Must be capable 
of shooting FNG and 16mm film camera. Will fre- 
quently be teamed with other reporter /photographer. 
Send resumes to Box K -23. 

Weathercaster /producer. We're not looking for a 
meteorologist, but for someone who enjoys com- 
municating with people about the weather and whose 
on -air performance shows it. Successful applicant will 
also serve as assistant news producer. We're a very 
successful medium market midwest station. An Equal 
Opportunity Employer. Reply to Box K -21. 

Weathercaster. We're a top thirty sunbelt station and 
we're looking for the best. Meteorologist preferred, but 
personality and ability to communicate just as impor- 
tant. This is a Monday through Friday position. Proven 
track records only. Box K -26. 

Feature Reporter. Do you have an innovative mind? 
This position requires the ability to make the viewer 
laugh, cry, think, grow angry, sympathetic, etc. Must be 
experienced. Send tape and resume to Jim Cairo, 
WNGE TV, 441 Murfreesboro Road, Nashville, TN 
37210. _ . 

Reporter. We need someone who has a burning 
desire to be the best there is. We want only polished 
news professionals who can package and/or go live 
with confidence. Beginners need not apply Send tape 
and resume to Jim Cairo, WNGE TV, 441 Murfreesboro 
Road, Nashville, TN 37210. 

HELP WANTED PROGRAMING, 
PRODUCTION & OTHERS 

Catholic magazine seeks 3/4" tape editor with 
magazine style experience for a new nationally syndi- 
cated magazine program based in Washington, D.C. 
Should have some experience producing feature sto- 
ries. Equal Opportunity Employer. Dabar Productions. 
3035 Fourth St., N.E., Washington, DC 20017. 

Producer /Director for state -of- the -art broadcasting 
and production operation. Minimum 3 -5 years plus 
college degree or equivalent years in experience. 
Hands -on position: GVG, RCA & Sony E.F.P., 1 -inch 
editing, live sports remotes and special events. Top - 
rated News and Production facility in the state. Salary 
DOE. Send resume and tape to: Production Manager, 
KAKE -TV & Productions, Box 10, Wichita, KS 67201 
No phone calls! EOE. 

Television Senior Production Engineer for major 
urban -based public television station. Coordinate 
technical aspects for studio and remote television pro- 
ductions. Experience with all phases of electronic 
editing. audio. video, lighting, and quality control es- 
sential. Experience as studio supervisor or engineer - 
in- charge highly desirable. First Class FCC license re- 
quired. High school graduate and two years full -time 
broadcast television experience or equivalent educa- 
tion and experience. Salary range S16,007- $20,495. 
EOE. Letter of application, resume relating education 
and experience to specific job requirements and three 
professional references with full knowledge of candi- 
date's background and abilities should be sent to: Dr. 
Harold Stetzler, Executive Director, Department of Per- 
sonnel Services, Denver Public Schools. 900 Grant 
Street, Denver, CO 80203, with copies of all materials 
to Mary Lou Ray, Acting General Manager. KRMA -TV, 
1261 Glenarm Place, Denver, CO 80204. All materials 
to be received by October 17, 1980. 

Television Camera Operator II for major urban - 
based public television station. Must be experienced 
in studio and remote camera operation and capable of 
serving as camera crew chief. Will assist in studio set- 
up, strike, and other tasks related to the production 
process. High school graduate and one year full -time 
experience or equivalent education and experience. 
Salary range S12,267- S15,010. EOE. Letter of ap- 
plication, resume relating education and experience to 
specific job requirements and three professional 
references with full knowledge of candidate's back- 
ground and abilities should be sent to: Dr. Harold 
Stetzler, Executive Director, Department of Personnel 
Services, Denver Public Schools, 900 Grant Street. 
Denver, CO 80203, with copies of all materials to Mary 
Lou Ray. Acting General Manager. KRMA-TV. 1261 
Glenarm Place, Denver, CO 80204. All materials to be 
received by October 17, 1980. 

Video tape editor. Minimum three years experience, 
operation and maintenance. Send resume to the Per- 
sonnel Director Broadcasting, PO Box 100, Nashville, 
TN 37202. An Equal Opportunity Employer. 

San Francisco: We are seeking a Cameraman /Edi- 
tor for our San Francisco crew. Applicants must be 
capable of lighting, shooting and editing high quality 
electronic field productions on 3/4 and 1 inch equip- 
ment. Some travel -good benefits -salary, negotiable to 
low 20's. Rush resume to Group Visionary Productions. 
10850 Riverside Dr., Suite 203, North Hollywood, CA 
91602. 213- 760 -3464. 

Executive Producer for public television station 
KAET -TV Phoenix. Applicant should have well 
developed skills in producing and directing television 
specials and series. Should be able to conceive, 
develop and carry through to completion studio, loca- 
tion and remote productions. Requires highly moti- 
vated, creative individual who can meet national pro- 
duction standards. Must prepare grant applications, 
proposals for funding and budgets. Resume tape 
desired. Minimum 6 years production and direction 
experience. Masters preferred. Deadline for applica- 
tion October 31. Send resume and videotape cassette 
to Personnel Department, Arizona State University, 
Tempe, AZ 85281. An Equal Opportunity /Affirmative 
Action Employer who complies with Title IX of the 
Educational Amendments of 1972. 

SITUATIONS WANTED MANAGEMENT 

General Manager with outstanding credentials! 
Practicing TV since '52! Progressively- increasing 
managerial responsibility. Demonstrated expertise in 
administration, competitive -programming, sales -pro- 
duction (local, regional; national), promotion, com- 
munity- involvement, news etc. Large to medium 
markets. Highly effective everywhere! Leadership and 
motivational skills. Hands -on manager, accustomed to 
bottom -line responsibility and compensation based 
on performance. At accelerated pace, produces spec- 
tacular ratings. sales and profits, plus prestige. Box 
K -13. 
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SITUATIONS WANTED SALES 

Production Specialist, 15 years experience no. 2 
market, wants to move to sales, 38, educated male, 
self- starter. Resume available upon request. Box K -40. 

SITUATIONS WANTED TECHNICAL 

18 years experience all phases of Engineering as 
well as Management totally familiar with everything 
from preparing an application to laying out and con- 
structing entire station. Box J -236. 

Eager young microwave engineer with 1st class 
license and experience in satellite communications 
with interests in AM, FM or TV. seeks employment in 
Seattle- Tacoma area available immediately. Steve 
Dilg, c/o Teleprompter, 1344 Tilton Road. Northfield, 
NJ 08225. 609 - 927 -9518 eves., 641 -1700 days. 

Chief Engineer, also consider exceptional Assistant 
Chief's position. Successful past Assistant Chief, age 
33, seeks full responsibility career position with 
quality minded organization. Professional manage- 
ment orientation, very heavy maintenance /operation 
background in all areas, 1st phone, Currently ad- 
vanced Videotape /CMX maintenance specialist with 
national network. Relocate to any no -snow area. 
Detailed resume promptly sent. Box J -250. 

TV -FM -AM -Field Engineering Service. Estab- 
lished 1976. Installation- maintenance- system design - 
survey and critique- interim maintenance or chief 
engineer. Available by the day, week or duration of pro- 
ject. Phone Bruce Singleton 813-868-2989. 

Experienced Engineer with first seeks to play back/ 
TX during Tomorrow show. Call Keith 9 -Noon 717- 
283 -0751. 

SITUATIONS WANTED NEWS 

Top -Notch Sportscaster. Experienced anchor, re- 
porter, producer. Seeks position at station with quality 
sports coverage and commitment. Box J -247. 

Need Iran footage? Network news archives expert 
available. Box J -203. 

News Director /Anchor. Proven record as adminis- 
trator and ratings getter. Now employed but looking for 
move upward. $40,000+. Box K -3. 

Strong police reporting, missing from your 
newscast? News correspondent, B.A. Communica- 
tions, 3 years experience CBS affiliate in Top 30's 
market, experienced in film /ENG photography, 
research and investigative reporting, plus valuable 3 
years experience with a large city police department 
in civilian investigative and communications work. For 
coverage of police news before and as it happens. not 
just follow -ups. Will build good media -police relations 
and achieve solid reporting. All markets. Box K -5. 

Sports Anchor /Reporter with savvy, know -how, 
enthusiasm & 2 years experience ready to make your 
numbers count. Contact Sal Urbano 609 -845 -8717. 

Top 25 market sportscaster seeks television 
anchor or reporting. Former anchor. Spent past 16 
months in major market radio. Have done major col- 
lege PBP and talk show. Will still consider radio. Ex- 
cellent professional references. 602 -246.1004. 

Nashville, Male Anchor -10 years experience. 
Broadcasting degree. Available immediately. Call 
615-834-5180. 

SITUATION WANTED PROGRAMING, 
PRODUCTION, OTHERS 

Seeking a director- producer? Have four years 
commercial and educational TV experience in studio 
and ENG work. M.S. in systems management, First 
Phone, B.A. broadcasting. Call 703 -726 -2521. 

Producer /Director with national and regional com- 
mercial production credits, strong managerial back- 
ground and 15 years television production experience 
seeks position with production house or television sta- 
tion with emphasis in production. Available now. K. 
Dwight Werle, 385 Good Ave., Indianapolis, IN 46219 
317- 357 -4709. Will relocate. 

Producing for cable. Experienced PBS Producer 
seeking public station wanting to develop cable op- 
tion for future. Box J -144. 



SITUATIONS WANTED PROGRAMING 
PRODUCTION, OTHERS CONTINUED 

Experienced Network Producer, tired of New York 
wants news director position with station interested in 
quality. Don't reply if you're a revolving door outfit. Box 
J -217. 

Experienced Director looking for production job. 
BA in Communication and Theatre Arts. FCC 1st. 
Strong technical theatre background. San Jose, San 
Francisco area preferred, but will relocate. Call Susan 
Bigelow, 916- 666 -2223 or write 746 College St.. 
Woodland, CA 95695. 

Producer /Director -Major credits. 15 yrs Radio & 
TV News & Public Affairs Commercial & PBS. Drama 
BBC. Hard -working self -starter. 518- 725 -1454. 

Versatile female host. Talk shows /telethons /sports. 
Personality, intelligence:. a communicator! And ex- 
perienced Cable PD. Jane 616 - 784 -3542. 

Former Staff Announcer (commercial radio ex- 
perience) wants to use Communications Degree and 
extensive college TV training for video or audio pro- 
duction opening. Mark Ringel, 147 -56 78th Ave.. 
Flushing, NY 11367 212 -591 -3029. 

Stage Manager -Assistant Director seeks A.D. 
position with video music production house. 2 years 
major market experience in studio and remote produc- 
tion with emphasis on musical programming. National 
credits. Broadcasting /Music degree. Box K -36. 

Executive Sports Producer with six years' ex- 
perience producing two major league teams. Seeks to 
break into television, preferably in Sports Department, 
but will consider all offers. Willing to relocate. Box K -8. 

CABLE 
HELP WANTED MANAGEMENT 

Director of Finance and Administration: Immedi- 
ate opening for individual with financial background to 
assume newly created position in the area of financial 
management at 40,000+ subscriber CATV system. 
Opportunities for advancement for the right person. 
MBA preferred. Excellent company benefits. EOE MIE. 

Please send resume to Box K -1. 

HELP WANTED NEWS 

Anchor /News Director for cable operation in sunny 
Florida. Supervise news staff, make daily assignments 
and anchor nightly cast. No calls accepted! Tape and 
resumes to General Manager, TV 1, 1002 East New 
Haven Avenue, Melbourne, FL 32901. 

ALLIED FIELDS 
HELP WANTED SALES 

Business oriented, successful salesperson with 
good credit and character. This is a straight commis- 
sion opportunity involving substantial dollar amounts. 
We'll train in business brokerage. Paul H. Chapman, 
Chapman Company, Inc., 1835 Savoy Drive. Atlanta, 
GA 30341. 

HELP WANTED TECHNICAL 

$40,000+ First Year Guaranteed. Our company 
has grown so quickly in the past 5 years, we are in 

desperate need of a very special person who knows 
broadcast equipment intimately and has aggressive 
sales ability. We are diversifying into other areas and 
need someone to take over the equipment sales divi- 
sion. Responsibilities include sales of new and used 
broadcast equipment and further development of 
equipment sales division as business demands. We 
are a first rate company and believe in paying top dol- 
lar for the right person. Call Bill Kitchen, Quality Media 
Corp., 800- 241 -7878. 

HELP WANTED INSTRUCTION 

Instructor /Vocal Coach. Must be proficient in cor- 
recting regional accents. Should have knowledge of 
phonetics and oral interpretation. Call for interview 
before 10:00 AM weekdays or send resume to: 
Deborah Ross -Sullivan, Director of Vocal Coaching. 
KiiS Broadcasting Workshop, 1220 N. Highland 
Avenue, Hollywood, CA 90038. 213- 462 -5600. 

Indiana University School of Journalism has two 
tenure track faculty openings beginning in 1981 -82. 
Although outstanding applicants from other 
specialties will be considered. strongest preference is 
for one person with a magazine and another with a 
radio -TV news specialty. Both are expected to teach, 
and conduct research and/or creative activity. In addi 
tion to skills courses in their specialties, the two 
faculty members would have opportunities to teach in 
another area, such as international communication, 
advertising, media management /economics, newspa- 
per writing and editing, public relations, or com- 
munications law. Rank and salary negotiable. Summer 
teaching could add 15 -20% of base salary. Generous 
fringe benefits. Ph.D. preferred but faculty will 
seriously consider exceptional professional creden- 
tials in lieu of doctorate. Program offers B.A., M.A. 
Ph.D. Faculty is diverse, dynamic and compatible. In- 
diana University is an equal opportunity. affirmative 
action employer. Please forward a letter of application. 
full resume and arrange for four letters of reference to 
be sent to Prof. Edmund B. Lambeth, Chair, Search 
Committee, School of Journalism, Indiana University, 
Bloomington, IN 47405. Deadline for receipt of 
materials is Nov. 1, 1980. 

Broadcast faculty member sought for '81 -'82 aca- 
demic year in a tenure -track position. Work with 
broadcast quality TV facility, developing radio facility. 
Responsibility includes teaching news courses, 
developing graduate courses. and possibly film 
courses. Ph.D. or ABD preferred; M.A. with strong ex- 
perience considered. Salary competitive. Apply by 
Dec. 1 to: William Thorn, Search Committee, College 
of Journalism, 1131 W. Wisconsin Ave., Milwaukee, WI 
53233. E.O. /Affirmative Action Employer. 

University Instructor - Develop, supervise broad- 
cast news sequence; 10 -month contract starting 
January or August 1981: teach writing, editing, pro- 
duction in TV -radio news, other journalism courses; 
should have master's in journalism, five or more years 
professional experience; deadline to apply Nov. 15; 
equal opportunity /affirmative action employer. Apply 
to Wm. Metz, Office 7H, Journalism Department, Univ. 
of Nevada, Reno, NV 89557. 

Broadcasting: Assistant /Associate Professor, 
Tenure -track position for Fall 1981. Required: Masters 
degree, Doctorate preferred. Will teach basic and ad- 
vanced television courses: production, writing and 
promotion. Should have knowledge of radio and cable. 
plus at least 3 years professional experience. Applica- 
tion deadline: April 1, 1981. Send application, resume, 
transcripts and three letters of recommendation to Dr. 

Ed Paulin, Chairman, Radio -TV -Film, Oklahoma State 
University, Stillwater, OK 74078. An Affirmative Action/ 
Equal Opportunity Employer. 

Broadcast Teaching Position. Search reopened. 
Tenure track position, rank and salary negotiable de- 
pending on qualifications and experience. Ph.D. with 
recent professional experience preferred. M.F.A. ac- 
ceptable. Duties include leaching TV Production/ 
Direction plus one or two of the following: script and 
continuity, radio production, broadcast economics, ca- 
ble television. mass media effects. media manage- 
ment. Responsible for advising Broadcast Corn 
munication majors, and partial supervision of student 
closed circuit T.V. operation. Position available August 
15th, 1981. Applications accepted until December 
1st, 1980. Marquette University, an urban Jesuit Uni- 
versity, in Downtown Milwaukee, enrolls 530 students 
in the College of Speech, including 160 undergradu- 
ate Broadcast Communication majors. State -of- the -art 
broadcast level color facility /equipment; 2 TV studio. 5 
radio studios, fully open to students. Send letter of ap- 
plication, vita, official transcripts, and placement cre- 
dentials to: Dean Alfred J. Sokolnicki, College of 
Speech, Marquette University, Milwaukee. WI 53233. 

WANTED TO BUY EQUIPMENT 

Wanting 250, 500, 1,000 and 5,000 watt AM FM 
transmitters. Guarantee Radio Supply Corp., 1314 
Iturbide Street, Laredo, TX 78040. Manuel Flores 
512- 723 -3331. 

Instant Cash For TV Equipment: Urgently needed 
transmitters, antennas, towers, cameras, VTRs, color 
studio equipment. Call toll free 800- 241 -7878. Bill 
Kitchen, Quality Media Corporation (In Georgia call 
404-324-1271.) 

Wanted to lease or buy, TV Mobil Unit with five or 
six camera capability. slo mo, etc., Write full informa- 
tion to Box J -162. 
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Wanted to Purchase: One used performance tested 
1.000 watt translator unit UHF frequency channel 64, 
and one channel 64 transmitting antenna perfor- 
mance tested (used modified or rebuilt units are 
desired). Will pay cash and all shipping costs. Box 
K -45. 

Wanted: Tax Deductible Donation of audio cart 
recorder /player and player for instructional purposes. 
D. Mooney. Muskegon Community College. 221 Ouar- 
terline Rd., Muskegon, MI 49442. 616- 777 -0214. 

FOR SALE EQUIPMENT 

AM and FM Transmitters -used, excellent condi- 
tion. Guaranteed. Financing available. Transcom. 
215-379-6585. 

5" Air Heliaz Andrews HJ9 -50. Can be cut and termi- 
nated to requirement. Below Mfgrs Price. Some 3" also 
available. BASIC WIRE & CABLE 860 W. Evergreen, 
Chicago, IL 312- 266 -2600. 

GE TT -25 UHF -TV Transmitter, 2 ea. $35,000. 
RCA TT -10AL VHF Transmitter - $5,000. 
RCA TT -35CH VHF Transmitter - $20,000. 
RCA TT -50AH VHF Transmitter- S12,000. 
Sony 2850 3/4" Video Recorders -$1,500 ea. 
Sony 2860 3/4" Video Recorders - $2,500 ea. 
Complete film island- S30.000. 
Sharp XC -700 Color Cameras -$11,950. (New) 
IVC 500A Color Cameras -ea. $7,500. 
Panasonic AK920 Color Cameras -$15.000. 
GE PE -350 Color Cameras -ea. S4,000. 
GE PE -240 Film Camera- S8,000. 
Microtime 520 Time Base Corrector - 58,500. 
Ampex TBC -2 Time Base Corrector -$12,000. 
CVS 5048 Time Base Corrector- S5,500. 
CDL VSE -741 Switcher - 52,500. 
RCA TK -27A Film Camera -$12,000, 
RCA TP -6 Projectors -$1,000. 
Ampex 1200 A VTR'S -ea. S22,000. 
New Garrard Turntables, $100. 
New Edutron CCD -2H Time Base Corrector - 
$5,800. 
UHF Antennas- Various Models and Prices. 
New 1000 foot TV Towers -best prices. 

30 Brands of new equipment. Special prices. We will 
buy your used TV equipment. To buy or sell, call toll 
free 800 -241 -7878. In GA call 404 - 324 -1271. Bill 
Kitchen, Quality Media Corporation, Box 7008; Col- 
umbus, GA 31908. 

FM Equipment, Spectrosonic 610 comp limiter. 
Microtrack 6401 stereo preamp, Wilkinson SR 20 -12 
rectifiers. Revox A77. M. Cooper 215- 379 -6585. 

Satellite Television Equipment. Antennas, 
receivers, Low noise amplifiers. In stock. Immediate 
delivery. Delstar Systems, 713- 776 -0542. 

Gates Stereo Automation. Change of format. Mark 
Howard 912- 232 -0097. 

Ork Omega 10 Channel stereo audio console, good 
condition, $2,800. Andy Booth, CE, WORK 804- 
497 -1067. 

For Sale: Three Norelco PC70 cameras with X01020 
series tubes, two have Angenieux J11 lenses, one has 
Schneider TV -1 lens, twin TV33 cable, CCU's in con- 
soles with casters, monitirong included. Tripods, Vin- 
ton heads and some cable included. Contact Myron 
Oliner, KBTV, 1089 Bannock, Denver, CO 80217. 

Schaefer 903E expanded memory automation 
system complete with four 750 ITC reel to reel play- 
backs, three Audio -files II cart machines, random ac- 
cess for 144 carts; manual control panel, digital 
keyboard controller, studio /network interface with con- 
trol head, ASR -33 list and load TTY and VEL English 
logger. Two and one half years old. Contact John 
Fischler, Broadcast Management Corporation, 8686 
Michael Lane, Fairfield, OH 45014. 513-874-5000. 

5 KW FM transmitters, Gates FM 5B wls.s. power 
supply, also GEL in exc. condition. M. Cooper 215- 
379 -6585. 

2 Philips LDH -20 Cameras 1 yr old. $13,000 each, 
WGCB -TV Red Lion, PA E Wise 717 -246 -1681. 

10 KW FM RCA 10D w /exc. & ster. gen., exc. condi- 
tion, spares. M. Cooper 215 - 379 -6585. 

1 KW AM RCA 1 R1 w /spare plate transformer, small 
spares & proof. M. Cooper 215- 379 -6585. 



FOR SALE EQUIPMENT 
CONTINUED 

McMartin BA -1K AM transmitter available 1981, 
perfect, KACJ, Box 42, Greenwood, AR 72936. 

RCA 10 kw FM transmitter and Collins 10 FM 

transmitters for sale. Both in Dallas, and in top condi- 
tion. Solid -state exciters. Also 1 kw AM, 5 kw AM and 
10 kw AM ready for delivery. Besco Internacional. 
5946 Club Oaks Dr.. Dallas, TX 214- 630 -3600. 

Moseley PBR -30, 30 position, remote control. Good 
working condition. w /manuals, spare stepper relay, ex- 
tra 3 meter panel, spare boards, $1800. 213- 
845 -6105 after 4 pm PDT. 

RCA -TK -76 Mini /Cam $25,000 /offer. 415- 
676 -7260. 

COMEDY 

Free sample of radio's most popular humor service! 
O'LINERS, 1448 -C West San Bruno, Fresno, CA 

93711. 

Guaranteed Funnier) Hundreds renewed! Freebie! 
Contemporary Comedy, 5804 -B Twineing, Dallas, TX 

75227. 

"Phantastic Phunnies " - month's 400 hilarious, 
topical 'phunnies' ... $2.00! 1343 -B Stratford, Kent, 
OH 44240. 

Comedy /Personality Jocks: Write for our amazing 
audio sample kit. See "Miscellaneous" ad for LA, Air 
Force. 

"Comic Relief." Just for laughs. Bi-weekly. Free sam- 
ple. Whilde Creative Services, 20016 Elkhart, Detroit, 
MI 48225. 

MISCELLANEOUS 

Artist Bio Information, daily calendar, more! Total 
personality bi- weekly service. Write (on letterhead) for 
sample: Galaxy, Box 20093 -B, Long Beach, CA 90801. 
213- 438 -0508. 

Antenna Site 9 Acres in Louisville, Kentucky for sale 
by owner, Ideal location for radio or communications 
antenna. 502-239-2747. 

Wanted to buy current Country Western Library. 
Contact KZIO -Radio Phone 714- 375 -1360 or write 
PO Box 369, Ridgecrest, CA 93555. 

Call letter Items - Jewelry, mike plates, banners, car 
plates, bumper strips, decals, audience building pro- 
motions. Broadcast Promotion Service, Box 774, Fort 
Payne, AL 35967. 

Five volume production library jammed with 
hundreds of dynamite cuts! Exciting music beds, syn- 
thesizers, drums, jingles, SEX, gag cuts -the indus- 
try's finest package priced right! Audio sample kit 
$1.00 (refundable) LA, Air Force, Box 944 -B, Long 
Beach, CA 90801. 

Prizes! Prizes! Prizes! National brands for promo- 
tions, contests, programming. No barter or trade ... 
better! For fantastic deal, write or phone: Television & 
Radio Features, Inc., 166 E. Superior St., Chicago, IL 
60C .1 call collect 312-944-3700 

RADIO PROGRAMING 

Best of Radio, highly polished weekly series of radio 
history. Local avails, plus national sponsor. Exclusive 
trade. 312-467-5430. 

Nostalgia: Something old but new! Music! Ac- 
tualities! Personalities! Free "demo" tape. R.T.W.I.W., 
Box 174, Jacksonville, TX 75766. 

Help ... trying to locate the whereabouts of a radio 
program series entitled, "Christmas Fantasy" pro- 
duced some years ago by Robin Morrow. Write to 
KVOK, Box 708, Kodiak, AK 99615. Call: 907- 
486 -5159. 

Musical Showcase 2 hour weekly taped program of 
Broadway original cast and Hollywood sound track 
music. Station inquiries invited. Reel Radio. Box 213, 
Dunkirk. MD 20754 

Radio and TV Bingo. Serving over 1,000 stations, 
oldest promotion in the industry. World Wide Bingo - 
PO Box 2311, Littleton, CO 80160. 303 -795 -3288. 

SALES TRAINING 

How to Handle the six biggest objections to radio 
advertising ... Self- Study, six cassette audio program 
with 54 -page workbook. Write for free brochure. 
Youngs, Walker & Company, One Crossroads of Com- 
merce, Suite 520B, Rolling Meadows, IL 60008. 

INSTRUCTION 

Free booklets on job assistance. 1st Class F.C.C. 

license and D.J. -Newscaster training. A.T.S. 152 W. 

42nd St. N.Y.C. Phone 212 -221 -3700. Vets benefits. 

FCC "Tests- Answers" for First Class License 
Plus - "Self -Study Ability Test ". Proven! $9.95. 
Moneyback guarantee. Command Productions, Box 
26348 -B, San Francisco, 94126. 

REI teaches electronics for the FCC first class 
license. Over 90% of our students pass their exams. 
Classes begin September 2 and October 13. Student 
rooms at the school. 61 N. Pineapple Ave., Sarasota, FL 

33577. 813- 955 -6922. 

San Francisco, FCC License 6 weeks 10127/80. 
Results guaranteed. Veterans Training Approved. 
School of Communication Electronics, 612 Howard 
St., SF 94105, 415- 392 -0194. 

RADIO 
Help Wanted Management 

HEY SUPERMAN . , . 

HELP US FIGHT CRIME 
The crime is, we don't have everyone on the air ... We 

need a Sales Manager. Our Superman must be an 
organized, people motivating, "BOOK" understanding, 
selling, son of a gun. Superman can be a Sales Man- 
ager already or, the Number Two, who's ready to move 
up and there's no room at the top ... What do you get? 
... A Super salary ...Plus incentives based on a Super 
AM /FM facility with Super proven formats with Super 
numbers ... a Super, brand new half million dollar 
building with Super equipment, Super people, Super 
signals and coverage area in California ... IN- 
TERESTED? Reply in strictest confidence with 
resume and salary history lo: Box J -142. 

$55,000 PER YEAR 
Sales Manager needed for 
extremely successful Sun- 
belt station. Top growth 
market. Ratings of secondary 
importance. You must be an 
idea person with excellent 
leadership and motivational 
skills. Station part of a grow- 
ing group. Write Box K -29. 

GENERAL SALES 
MANAGER 

with an impressive record of both local 
and national sales is needed by KSTP 
AM. You must be able to manage people 
well, create sales plans (including major 
league sports, news and other features), 
establish sales goals and motivate the 
sales staff to obtain those goals. KSTP is 
a 50 KW adult contemporary format 
with heavy emphasis on news, informa- 
tion, sports and talk. We are an equal 
opportunity employer. Send resume to: 
Arthur A. Schreiber, General Manager, 
KSTR 3415 University Avenue, St. Paul, 
Minnesota 55114. 
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Help Wanted Management 
Continued 

Manager -Sales Manager 
Position in one station market So. Ill. Person who 
wants first managers job. Must have 2 -3 years selling 
experience small- medium market. Excellent facility. 
Consultant will teach all facets of managers duties. 
Salary and commission. Only III., Iowa, Ind.. Mo. appli- 
cants. Must be real aggressive salesperson. Call 
Packerland Consultants 414-233-2026 alter 10:30 
AM. E.O.E. 

STATION MANAGER 
A progressive and stable chain is seeking an ag- 
gressive leader capable of molding a crack sales 
force for mid -Pennsylvania top -rated AM /FM com- 
bination. Must be RAB trained with considerable 
agency sales experience. Only dynamic, highly moti- 
vated persons possessing eventual top management 
qualities need respond. All replies completely confi- 
dential. An equal opportunity employer. Reply Box K -6. 

Help Wanted Technical 

CHIEF ENGINEERS (2) 
Park Broadcasting, Inc., needs chief 
engineers for its radio facilities in Rich- 
mond, Virginia and Chattanooga, Ten- 
nessee. Both locations require FCC 1st 
class license, automation and direc- 
tional antenna experience. Should be 
very strong on maintenance. Send 
resume with verifiable references and 
salary history to: 
Doug McKay, 
General Manager 
WTVR Radio 
3314 Cutshaw Avenue 
Richmond, Virginia 23230 

Jack Starr, 
General Manager 
WDEF Radio 
3300 Broad Street 
Chattanooga, Tennessee 
37402 

EQUAL OPPORTUNITY EMPLOYER 

Help Wanted News 

RADIO NEWS DIRECTOR 
Thoroughly knowledgeable in sta- 
tion operation. At least three -five 
years major market experience. 
Location New York City. Send 
resume with letter to Box K -25. 

Situations Wanted Management 

Management 

Radio /TV /Cable. Demon- 
strated ability. Documented 
performance. 15 years major 
market experience. Available 
immediately, salary negotia- 
ble. Reply Box K -4. 



Situations Wanted Management 
Continued 

GENERAL MANAGER 
TOP -50 

Impressive track record in sales, 
sales management, and general 
management. Box K -11. 

ATTENTION RADIO 
STATION OWNERS 

If you have a problem AM or a Class "B" 
or "C" FM station that covers a medium 
or major market and you are not billing 
$1,000,000 plus then you should talk to 
me. 

I can run all phases of your station ex- 
pertly and generate tremendous billing 
increases in a short time. I've got a track 
record to prove it in some of the most 
competitive markets in the U.S. I'm a full 
charge General Manager with a 
superior knowledge of radio broadcast. 

Your station doesn't have to be licensed 
to a medium or major market -it just 
has to cover one. 

If you are interested in a real radio pro- 
fessional and are committed to making 
your station a winner then respond now 
to Box K -14. 

Situations Wanted News 

Attention Major Market Radio Stations! 
Please hire my husband, Gene Steinberg! He's an 
incredibly talented newsman and talk -show host 
with 12 years of multi -media experience. You 
won't be disappointed. 

Sincerely, 
Barbara Steinberg 

P.S. You can call Gene at 212 -631 -9290. Thanks! 

TELEVISION 
Help Wanted Technical 

TELEVISION 
TECHNICIAN 

Major market station seeking TV techni- 
cian. Must have FCC 1st class license 
and technical school background. 

Direct all inquiries to: 

Nancy Fields 
Personnel Mgr. 

WMAR -TV 
6400 York Rd. 

Baltimore, MD. 21212 
E.O.E. M/F 

Help Wanted Programing, 
Production, Others 

Corporate Television 
PRODUCER -DIRECTOR 
For expanding Corporale Communications Department. Candidates must have 
bachelors degree in communication arts or related field and a minimum of four 
years professional experience as Producer -Director or Producer -Writer with 
broadcast station, production house or corporale video facility. Applicants must 
be experienced in both studio and location shooting and be able to produce 
communications programs in all audiovisual formats. Please submit resume and 
salary history to: 
EMPLOYMENT MANAGER, W1 -1S 

GENERAL FOODS CQRPORATION 
250 North Street, White Plains, N.Y. 10625 
An Equal Opportunity Employer M /F /Hc. 

`magazine 
Talent and Technical 
Positions available for January 
premiere of PM Magazine. 
Applications for Talent and 
technical positions requested 
immediately. Experience 
required. 

Send resume and Cassette to: 

Darrell Blue 
Operations Manager 
WCIA, 509 South Neil 
Champaign, IL 61820. 

An Equal Opportunity 
Employer M/F 

PROMOTION DIRECTOR 
WDTN is looking for an aggressive, hard work- 
ing, Promotion Director who is a team player 
and capable of becoming a member of our 
motivated management team. Successful can- 
didate will be experienced in advertising pro- 
motions or related fields. Experienced in 
budget management, FCC regulations and au- 
dience development is a must. Send confiden- 
tial resume to: Mr. John Stoddard, Office /Per- 
sonnel Manager,. WDTN TV2, P.O. Box 741, 
Dayton, Ohio 45401. 

An equal opportunity employer MIFIH 

ART DIRECTOR 
Top ten market. Strong on -air, print and 
graphic design experience required 
Cooperative, innovative individual 
needed. Send resume to Box K -16. 
Equal employment opportunity 
employer WE 
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magArns 

Midwest station 
is seeking candidates to fill talent (Host 
& Hostess) positions for January pre- 
miere of PM Magazine. Preference given 
to Producer/Talent combo. with maga- 
zine show experience. Send resume and 
salary requirements to Box K -46. 

Help Wanted Announcers 

DICK CLARK 
PRODUCTIONS 

Los Angeles 
Seeking: 

Two Young 
Anchor Persons 

(Hosts) 
For Youth -Oriented "60 
MINUTES " - "20/20" "PM MAGA- 
ZINE" type network series. 
Call 213/843 -2125, 10:00 am -4:00 pm 
Pacific Time for exchange of informa- 
tion and details. 

Help Wanted News 

PHOTOGRAPHERS 
Top 20 market searching for News 
Photographers. Minimum of 3 yrs. televi- 
sion news photography exp. preferred. 
Must be familiar with ENG gear. We 
have all the latest state -of- the -art equip- 
ment, including several microwave vans 
and live helicopter. Please send resume 
to Box J -226. EEOE, m /f. 



Help Wanted News 
Continued 

CO- ANCHOR 
6 and 10 p.m., M -F, for ABC affiliate, 
Upper Midwest, competitive 
market. Must have experience in all 
fields of TV news ... on- camera 
delivery, producing, field reporting, 
live remotes, ENG and film editing, 
and packaging. If you're the one 
we're looking for, you will be well 
paid. We are an Equal Opportunity 
Employer. Send letter and resume to 
Box J -183. 

A TOUGH REPORTER 
We're looking for a skilled reporter with a flair 
for tough, dramatic reporting. Someone with a 

clear, colorful style and an interest in hard 
news. The money is very good and the market 
size is Top 5. No beginners please. E.O.E. 
Please send resume to Box K -49. 

NEWS ANCHORPERSON 
Top ten market. Solid journalistic 
credentials. Television experience 
required. Send resume to Box K -56. 
All inquiries confidential. Equal 
employment opportunity employer 
MIE 

Help Wanted Management 

ON AIR PROMOTION. 
PRODUCER 

WANTED: A CREATIVE PERSON RESPONSIBLE 
FOR ON AIR PROMOTION PRODUCTION FROM 
CONCEPTUALIZATION RIGHT THROUGH TO 
FINAL "HANDS ON" EXECUTION AS A 
DIRECTOR. MUST HAVE WRITING, EDITING 
AND SWITCHING EXPERIENCE AS WELL AS 
ON LOCATION PRODUCTION EXPERIENCE. 
NEWS AND MAGAZINE PROGRAM PROMO- 
TION A PRIORITY. 

SEND RESUME AND WORK SAMPLES TO: 
ANN PACE, PROMOTION MANAGER WJXT 
1851 SOUTHAMPTON RD. 
JACKSONVILLE, FLORIDA 32207 

A POST NgWSWEEK STATION 
AN EQUAL OPPORTUNITY EMPLOYER 

TV STATION BUSINESS 
MANAGER 

Northern Wisconsin NBC Affiliate 
Experience as assistant business mgr 
or station accountant. Equal Oppor- 
tunity Employer. Send resume to Box 
K -47. 

Situations Wanted Programing, 
Production, Others 

CABLE FOR PTV 
Experienced Executive Producer seek- 
ing PTV station wanting to develop ca- 
ble option -the production of perfor- 
mance, health, and self -help shows -for 
future. Resume available. Box J -201. 

CABLE 
Help Wanted Management 

DIRECTOR 
OFFICE OF 

TELECOMMUNICATIONS 
The City of Erie, Pennsylvania is soliciting applications 
for the Director of their Office of Telecommunications. 
The Director will oversee the franchisees construction 
of the cable system within the City and enforce corn - 
pliance of the franchise. The Director will also be 
responsible for the organization, start -up and adminis- 
tration of the community access facilities. The Direc- 
tor will act as liaison between the City, the cable corn - 

pany and the community to promote the effectiveness 
and efficiency of the cable system. Salary commen- 
surate with experience, ranging from S15.000 to $25: 
000. Please send application, including a complete 
resume, to City Clerk, City of Erie Municipal Building. 
626 State Street, Erie, PA 16501. All applications must 
be received no later than October 14, 1980. (E.O.E.) 

TV GUIDE 
Cable Marketing Supervisor 
TV Guide is building a select staff of 
regional cable marketing people to 
survey, analyze and promote the maga- 
zine in cable markets in the U.S. We 
need people with a communications 
background, preferably in the marketing, 
promotion or analysis of cable TV, to 
work out of a regional office covering 
several states. This is a growth oppor- 
tunity for aggressive, self- motivated 
achievers. Excellent medical, dental, vi- 
sion, prescription benefits, etc. Salary 
commensurate with experience. Write 
stating qualifications and enclosing 
resume to Mr. Laurence G. Esmonde, 
Personnel Director, TV Guide, Radnor, 
PA. 19088. 

An Equal Opportunity Employer 

Employment Service 

BROADCASTER'S 
ACTION LINE 

The Broadcasting Job you want 
anywhere in the U.S.A. 

I Year Placement Service $40.00 
Ca I l 812- 889 -2907 

R3, Box 84, Lexington, Indiana 47138 

"It's your move!" 

STEVE WYMAN 

& ASSOCIATES, INC. 
BROADCASTING 

Executive Search & Recruitment 
100 COLONY SQUARE SUITE 2301 

ATLANTA, GEORGIA 30361 

(404) 873 -2959 

Miscellaneous 

THE SYSTEM", 
Another revolutionary new idea for the broad - 
Casting industry available this fall from the first 
name in profit- making promotions, FirstCom 
Broadcast Services Inc. Two Oaks Plaza, Suite 
2215. 6730 LBJ Frwy., Dallas, TX 75240. (214) 
934 -2222. The System, Service Mark 1980 
FirstCom Broadcast Services Inc. 

ALLIED FIELDS 
Help Wanted Technical 

FIELD ENGINEER 

Leading internationally known electronics firm 
seeks Field Engineer with heavy experience in 
servicing broadcast and CCTV color cameras. 
Duties include periodic technical training of 
customers, engineering back -up for salesman on pro- 
duct demonstrations, resolving technical problems 
pertaining to camera installations in the customers 
facility and answering telephone inquiries from 
dealers and product users. 

You will be based in the Metropolitan New York area, 
travel -40 %, office -60% of the time. Position reports to 
Marketing Manager. Fringes include car. 

Please send resume and salary requirements to Box 
K -50. 
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Help Wanted Technical 
Continued 

SYSTEMS /PROJECT 
ENGINEER 

We are a high technology electronics 
manufacturing systems and service company 
providing quality audio and video equipment 
for the broadcast industry. 
We are currently seeking candidates with 
3 -1D yrs. exp. in fixed and /or mobile 
electronics broadcast systems who will partic- 
ipate in equipment development from concept 
through installation and final testing. 
A desirable requisite is at least 2 yrs. electroni- 
cal education or a BS degree. 
Qualified applicants, please send resume and 
salary requirements to: 

Corporate Recruiter 
PO Box 7760 

Burbank, CA 91505 

Help Wanted Sales 

SALESIMARKETING 
REPRESENTATIVE 

Soundshop, Inc., one of the nation's 
foremost production companies, is seek- 
ing a highly skilled and experienced in- 
dividual for its broadcast sales staff. 
Unlimited income potential and opportuni- 
ty with this company that has such ac- 
counts as Budweiser, Levis and Honda. 

A highly motivated, self- starter with 
strong organizational abilities and prior ex- 
perience in broadcast sales or programm- 
ing desirable. This challenging position re- 
quires extensive travel in the eastern U.S. 

Interested and qualified candidates call 
or write: 
Ted Johnson 
Director of Broadcast Operations 
The Soundshop, Inc. 
1307 Division Street 
Nashville, TN 37203 
(615) 244 -4149 

Help Wanted Programing, 
Production, Others 

MANAGER OF 
ADVERTISING AND 

PUBLIC INFORMATION 

Bachelors degree in communications or 
related field plus 4 years advertising or 
promotion experience, preferrably in 
braodcasting or equivalent education 
and experience required. Demonstrated 
copywriting skills required. Advertising 
promotion, publicity, public relations 
and editorial activities. 

Submit application and two resumes by 
October 15th, 1980 to: 

UNIVERSITY OF UTAH 
PERSONNEL DEPARTMENT 

101 Annex Building 
Salt Lake City, Utah 84112 

Equal opportunity employer m/f 

Help Wanted Programing, 
Production, Others 

Continued 

PROMOTIONS 
SPECIALIST 

Arbitron, one of the nation's leading radio and television audience measurement 
firms, is looking for a creative, well organized Promotions Specialist to produce 
sales promotion for our radio and television divisions. 
You'll need strong writing skills, excellent communications, and a good working 
knowledge of the broadcast industry. You'll be responsible for working with sales 
and marketing to develop presentations, direct mail, and other sales promotion 
materials. 

Candidate should have a minimum of two years experience in radio and /or 
television and a B.A. degree. 
Send resume and salary requirements to: Personnel Director 

THE ARBITRON COMPANY 
02) a research service of 

CONTROL DATA CORPORATION 

1350 Avenue of the Americas 
New York, New York 10019 
An Affirmative Action Employer 

Situations Wanted Management 

Former Broadcast 
Executive 

Group Vice -President, owner small and 
medium sized markets seeking Board of 
Directorships. Can contribute sales, program, 
management input in exchange for fees, 
duebills, etc. Career summary available. Call 
ROM (608) 362 -0953 or Box K -60. 

Situations Wanted Sales 

I LEFT BROADCASTING 
as a network newsman 3 yrs ago to pursue industrial 
sales. I am now mgr. responsible for 8 salesmen. I 

want to sell broadcast equip. I speak fluent English 
and Spanish. Will relocate. I can manage your natl or 
intl sales effort. For more info. call Larry tonight 615- 
361-7295. 

Radio Programing 

PAUL FREES 

The Classiest Voice in Radio" 

Charles H. Stern Agency, Inc. 
9220 Sunset Boulevard, Los Angeles, 
California 90069. Telephone: 273 -6890 

Broadcasting Oct 6 1980 
95 

Radio Programing 
Continued 

ISRAEL- EGYPT- 
PEACE ?? 

Inform your listeners of the behind 
the scenes circumstances in the 
Middle East negotiations - 
subscribe to the Jewish Broadcast- 
ing Network: "Mid -East Report," five 
15 and 30 minute reports available 
weekly. 

Call (201) 431 -1977 or write the 
Jewish Broadcasting Network, c/o 
The World Jewish Heritage Founda- 
tion, Route 524, Adelphia, New 
Jersey 07710. 

LM and ABNER 
5 - 15 MINUTE 

PROGRAMS WEEKLY 

Program Distributors 
410 South Main 

Jonesboro, Arkansas 72401 

Phone: 501 -972 -5884 



Services 

MANAGEMENT SERVICES COMPANY 
Specializing in Individual & Corporate 

VIDEOTAPE INVESTMENT 
Representing over 500 Clients & 1100 Episodes 

CALL TOLL FREE 
NATIONALLY 800/528 -6050 Extension 758 

INVESTORS MANAGEMENT SERVICES, INC. 
366 No. B'way, Jericho, NY 11753 516935 -5567 

INCREASE BILLING 
THROUGH 

TESTED RADIO PROMOTIONS 

PROMOTIONS INCLUDE: promotion concept, 
sale procedure, presentation kits, promotion 
copy and support camera ready material. 

COMPLETE PROMOTIONS, 
JUST ADD YOUR SALES DEPARTMENT. 

CO SALES PROJECTS COMPANY 
1201 8 Orange Avenue 

ó E 
ti Ft. Pierce, Fla. 33450 

name 
ó 3 address 

C City /state /zip 

Public Notice 

7 

PUBLIC NOTICE 

The Board of Directors of National Public Radio will 
meet in regular session on Tuesday. October 7, 1980, 
for its annual organizational meeting at 12 noon in the 
Board Room of Minnesota Public Radio. 45 E. Eighth 
Street, St. Paul, Minn. and again from 9 a.m. to 12 noon 
on October 8, 1980, in the Ballroom of the Radisson 
Plaza St. Paul, 6th and Minnesota Streets, St. Paul. 
Minn. Subject to amendment, the agenda includes: 
Election of Chairman, Board officers, Corporate of- 
ficers and appointment of Board committees for FY 
81, and a report from the Finance Committee. The 
Board committees will meet on Tuesday, October 7, 

1980. at the Radisson Plaza St. Paul. 

For further information concerning these meetings. 
plase contact Ernest T. Sanchez, NPR General 
Counsel at (202) 785 -5369. 

For Sale Stations 

MEDIA BROKERS APPRAISERS 
AT YOUR SERVICE WITH OVER 20 YEARS EXPERIENCE 

RICHARD A simeen ,r?: 

435 NORTH MICHIGAN AVE CHICAGO 6061INC 1 

312í467.0040 

E 
B 
ti 

F1111 
BK11.1»CAST 

919.623 -3000 
P.O. BOX 6.4- 

S'EBA Il'Eti N1:III.% BIt)MJtti 

628 WASHINGTON ST., EDEN N.C. 27288 

LARSON /WALKER & COMPANY 
Brokers, Consultants & Appraisers 

213/826.0385 
Suite 214 
11881 San 
Vicente Blvd. 
Los Angeles, CA. 90049 

202/223 -1553 
Suite 417 

1730 Rhode 
Island Ave. N.W. 

Washington, D.C. 20036 

THE 
KEITH W. HORTON 

COMPANY, INC. 

For prompt service 
contact 

Home Office: P.O. Box 948 

Elmira, N.Y. 14902 
24 hr Phone: (607)733 -7138 

Bob Kimel's office: 
P.O. Box 270, 

St. Albans, VT 05478 
24 hr Phone: (802)524 -5963 

Brokers and Consultants 

For Sale Stations Continued 

MO 

SOUTHEAST COMBO 
AM -FM in good market of 
100,000 population. Good 
terms to qualified buyer. Box 
K -38. 

W, John Grandy 
Broadcasting Broker 
1029 Pacific Street 

San Luis Obispo, CA 93401 
805 -541 -1900 

FAR NORTH- 
WEST: Pioneer regional full 

time AM. $700,000 with 
$175,000 down and 
1 0% balance carried 
by Seller. 

CALIFORNIA 
FM: Needs development in 

strong market. $735,- 
000 with Seller financ- 
ing. 

SUBURBAN 
AM: Full timer near top 10 

Western market. 
S1,275,000 Seller with 
finance. 

CALIFORNIA 
COMBO: Full time AM and new 

FM did $350,000 in 
1979. Priced at $875. 
000 on terms. 

/4(m( 7r`,1. 1V 
4340 Redwood Hwy. Suite F -121 San Rafael CA 9490:. 

(415) 479 -3484 
MEDIA BROKERS - CONSULTANTS 

RALPH E. MEADOR 
Media Broker 

AM - FM - TV - Appraisals 
P.O. Box 36 

Lexington, Mo. 64067 
Phone 818- 259 -2544 
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I 
Fulltimer. West Virginia. $275,000. 
Daytlmer. Middle Tenn. Medium size 
town. $290,000. 
Daytimer. Fort Worth 
$1,000,000. 
AM /FM Eastern Kentucky. $360,000. 
Daytimer, N.C. Missouri. $380,000. 
AM /FM in Northwest Mississippi. 
$360,000. 
Fulltimer near Charlotte, NC. $600,- 
000. 
Daytimer. Good dial position. Central 
Florida. $280,000. 
UHF- TV -C.P., in the Deep South. At 
cost- $250,000. 
1,000 watt daytlmer. Southern Utah. 
$330,000. Terms. 
UHF -TV in Central Iowa. "Turn key 
job" $320,000. 
1,000 watt daytimer. SE KY. $300,000. 
NW Florida. C.P.-$1 00,000 at cost. 
Atlanta area. 5,000 watts. $520,000. 
3,000 watt FM. Southern Arkansas. 
$380,000. 
Class C in single FM market. Montana. 
$510,000. Terms. 
AM /FM in NE Oklahoma. $1,100,000. 
AM /FM In NC Louisiana. $320,000. 
Class C. Near city. Midwest. $700,- 
000. 
250 watt daytimer. NE La. $250,000. 
Cable TV Southern Alaska. Small. 
$110,000. Terms. 
AM /FM. N.E. Louisiana. $25,000 
down. 
500 watt daytimer. Single market sta- 
tion. CA resort area. $430,000. 
Fulltimer. Major market Idaho. $660,- 
000 terms. 
Daytimer. NC. About 50 miles from 
coast. $240,000. Terms. 
Two AM's. CA. fulltimer and daytimer. 
AM /FM in No. Mich. $190,000. 
Louisville area daytlmer. Terms. Small 
DP. 
Eastern Kentucky AM /FM. Bargain. 
$990,000. Terms. 
VA. Coastal. Attractive. $800,000. 
Powerful daytimer in Northern Michi- 
gan. $430,000. Terms. 
Fulltimer. Dominant. Metro. TX. 
Si , 200,000. 

powerhouse. 

Drop by our Hospitality Suite No. 2178 at the 

NRBA American Radio Expo. Bonaventure 
Hotel, Los Angeles. 

Let us list your station. Confidential! 

BUSINESS BROKER ASSOCIATES 
61 5- 756 -7635 24 HOURS' 

TEXAS 
Class 'A\ FM -fully automated. Only station in 

only town in the county. No other good outside 
off -, it signals. $210.000. 10% down with 10% 
for 10 years. Other goodies. details from Box 
K -34. 

H.B. La Rue, Media Broker 

West Coast: 
44 Montgomery Street, 5th Floor. San Fran- 
cisco. California 94104 4151434-1750 

East Coast: 
500 East 77th Street. Sulle 1909, New York. 
NY 10021 212/288 -0737 



MID -ATLANTIC FM 
STATION FOR SALE 

Beautiful plant. Good billings. Excellent 
living area. $450,000 on terms, includ- 
ing valuable real estate. Principals only. 
Box K -27. 

Dan Hayslett 
a 3cwciarc.. inc. 

RADIO, TV, and CATV 
(214) 691 -2076 

11311 N. Central Expressway Dallas, Tev.,s 

LOW DIAL POSITION 
Florida Gulf -Coast AM. Once domi- 
nant in market, this well- equipped 
station needs owner- operator. Prin- 
cipals only. Box J -177. 

For Sale Stations Continued 

Sun Belt Properties 
AMs and FMs 

small to large markets 
Write Box J -241. 

ATLANTA 
Daytime AM -Best offer over 
$575,000. Ph. (804) 
623 -6262. 

Stan Raymond & Associates 
Broadcast Consultants & brokers 

Has stations available in Ga., Fla., N.C., & S.C. 
Call or write now. 

1819 Peochrree Rood. N E 

404-351-0555 Arlonro. Georgia 30309 

R.D HANN1 
COMPANY 
BROKERS APPRAISERS CONSULTANTS 

II 

5944 Luther Ln., Suite 506, Dallas. Ts. 75225 214.696.1022 

8340 E. Princeton Ave., Denver. Co. 80237 303771/675 

6257 Garwood St. Las Vegas, Nv. 89107 
702 -810 -7106 

Colorado Powerhouse AM 
Arizona Fulltime AM 
New Mexico Major Market 
Idaho Fulltime AM 
Michigan Class B FM 

Western Media Brokers 
4840 Riverbend Road 

Boulder, Colorado 80301 
(303) 444 -5658 

RADIO STATION -OREGON! 
Class "C" FM. Powerhouse! Actually 
heard in Portland! Group deal. Active or 
inactive with $30,000 min -serious and 
ready only, need write! Box J -245. 

STATION CONTACT 

MW Smal AM $160K Terms Bill Whitley (214) 387 -2303 
E Smal AM $180K 29% Art Simmers (617) 848 -4893 
S Smal AM $185K $54K J.T. Malone (404) 458 -9226 
S Smal FM S220K SOLD Bill Cate (904) 893 -6471 
W Smal Fulltime $135K 29% Ray Stanfield (213) 363 -5764 
MW Smal AM $300K $87K Paul Crowder (615) 298 -4986 
W Smal AM $300K $75K Dan Rouse (213) 387 -2303 
S Smal Fulltime $350K $75K Bill Cate (904) 893 -6471 
MW Smal Fulltime $350K 29% Jim Mackin (312) 323 -1545 
W Smal AM/FM $338K SOLD Dan Rouse (213) 387 -2303 
MW Smal FM $385K Terms Jim Mackin (312) 323 -1545 
MW Smal AM/FM $550K Cash Peter Stromquist (218) 728 -3003 
MW Smal AM/FM S625K 29% Jim Mackin (312) 323 -1545 
NW Smal Fulltime $700K Terms Ray Stanfield (213) 363 -5764 
MW Smal AM/FM $1100K Nego. Peter Stromquist (218) 728 -3003 
NW Medium Fulltime S450K Cash Ray Stanfield (312) 323 -1545 
W Medium AM/FM $750K 20% Ray Stanfield (312) 323 -1545 
W Medium Fulltime $2300K Terms Ray Stanfield (312) 323 -1545 
MW Metro AM $375K Terms Jim Mackin (312) 323 -1545 
S Metro AM $432K SOLD Bill Cate (904) 893 -6471 
W Metro Fulltime $850K Cash Bill Whitley (214) 387 -2303 
E Major FM $2650K Cash Art Simmers (617) 848 -4893 
E Major AM S1300K Cash Art Simmers (617) 848 -4893 

CHAPMAN ASSOCIATES® 
media brokerage service 

NRBA: L.A. Bonaventure 
To receive offerings of stations within the areas of your interest, 

Write: Chapman Co., Inc., 1835 Savoy Dr., N.E., Atlanta, GA 30341 
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For Sale Stations Continued 

Major Market 
Full -time AM 

Class C FM 
Price: S6,200,000 cash. Box 
K -17. 

1 ( /,¶ (912)883 -4917 lll 
P.O. BOX 850 ALBANY, 0A.31702 

Oretw 044, Gerrléinr 

AR 
KY 
WV 
OK 
IL 
FL 
MI 
CO 
MS 
MN 
NJ 
SC 
FL 
VA 

1=1 

M 350K Suburban 
aytime AM 120K Small 
aytime AM 168K Small 
M & FM 975K Small 
aytime AM 660K Suburban 
aytime AM 400K Medium 
aytime AM 370K Small 
aytime AM 300K Small 
aytime AM 295K Medium 
aytime AM 225K Metro 
aytime AM 395K Small 
M -Down payment $25,000 
M -Down payment $30,000 
M -Down payment 630,000 

SOUTH ARKANSAS 
Class A FM licensed to a single Sta. mkt . 

adjacent to 50,000 plus city. Absentee 
owned. Great investment or super place 
to live. Principles only. Box K -10. 

901/767-7980 
MILTON Q. FORD & ASSOCIATES 

MEDIA BROKERS -APPRAISERS 
"Specializing In Sunbelt Broadcast Properties" 

5050 Poplar Suite 816 Memphis,Tn. 38157 

POWERHOUSE FOR SALE 
One of the sun belt's outstanding full 
power FM outlets. Covers five states. 
Priced at 21/2 times gross: $700,000.00. 
Hurry, this one will go fast. Write Box 
J -235. 

Sunbelt AM daytime powerhouse, 
S775,000. Terms. 

Sunbelt AM fulltime, single station 
market, S500,000. Terms. 
MOUNTAIN STATES BROADCAST PROPERTIES, 

INC. 
John Runkle (208) 344 -0947 

(303) 466 -3851 

5000 Watt 
day time, early sign on, non 
directional radio station for sale 
in St. Ignace, Michigan. Call after 
7:00 PM. 517 -321 -1763. 

BILL -DAVID 
ASSOCIATES 

BROKERS -CONSULTANTS 
(303) 636 -1584 

2508 Fair Mount St. 
Colorado Springs, CO 80909 

BARGAIN AVAILABLE 
Due to a technicality involving duopoly 
the FCC says 49.94 percent of KMRN, 
Cameron, Missouri, must be sold. Other 
stock to give control is also available at 
a reasonable price. KMRN is the only 
daily news and advertising media in a 
four county area. It is a 500 watt 
daytimer on 1360 khz with early sign on. 
Price $135,000. Contact Radio Broker 
Ralph Meador, Lexington, MO, 816 
259 -2544. 

Books 

T419. HOW TO BECOME A RADIO DISC 
JOCKEY by Hal Fisher. Essentially a course 
in showmanship, this book teaches all the 
techniques needed to become a successful 
broadcast announcer (or disc jockey). 256 
pages, illustrated 512.95 

7403. AM -FM BROADCAST STATION PLAN- 
NING GUIDE by Harry A. Etkin. A corn - 
prehensive guide to planning, building, and 
operating a radio broadcast facility -AM, FM, 

or combined operation. Based on a lifetime 
of experience and intimate association in 

broadcasting. 81/2 e 11 ": illustrated. $12.95 

T428 ORGANIZATION a OPERATION OF 
BROADCAST STATIONS by Jay Hoffer. An 
exhaustive examination of the respon- 
sibilities and capabilities required in each job 
classification. 256 pages. 514.95 

BROADCASTING BOOK DIVISION 
1735 DeSales St., N.W. 

Washington, D.C. 20036 

Payment must accompany order. 

Name 

Address 

City 

State Zip 

BROADCASTING'S 
CLASSIFIED RATES 

Payable in advance. Check or money order only. 
(Billing charge to stations and firms: $2.00). 

When placing an ad. indicate the EXACT category 
desired: Television, Radio, Cable or Allied Fields; 
Help Wanted or Situations Wanted; Management. 
Sales, etc. If this information is omitted, we will 
determine the appropriate category according to 
the copy. No make goods will be run if all informa- 
tion is not included. 

The publisher is not responsible for errors in print- 
ing due to illegible copy. All copy must be clearly 
typed or printed. 

Deadline is Monday for the following Monday's 
issue. Orders and/or cancellations must be sub- 
mitted in writing. (No telephone orders and /or can- 
cellations will be accepted). 

Replies to ads with Blind Box numbers should be 
addressed to (box number) c/o BROADCASTING. 
1735 DeSales St., N.W., Washington, DC 20036. 

Advertisers using Blind Box numbers cannot re- 
quest audio lapes, video tapes, transcriptions. 
films or VTR's to be forwarded to BROADCASTING 
Blind Box numbers. Audio tapes. video tapes, 
transcriptions, films and VTR's are not forwarda- 
ble, and are returned to the sender. 

Rates: Classified listings (non -display) Help 
Wanted: 70c per word. $10.00 weekly minimum. 
Situations Wanted: (personal ads) 40C per word. 
S5.00 weekly minimum. All other classifications: 
80c per word. $10.00 weekly minimum. Blind Box 
numbers: $2.00 per issue in addition to weekly 
minimum. 

Rates: Classified display: Situations Wanted: 
(personal ads) $30.00 per inch. All other 
classifications: $60.00 per inch. For Sale Stations, 
Wanted To Buy Stations, Employment Services, 
Business Opportunities, and Public Notice adver- 
tising require display space. Agency Commission 
only on display space. 

Publisher reserves the right to alter Classified 
copy to conform with the provisions of Title VII of 

the Civil Rights Act of 1964, as amended. 

Word count: Include name and address. Name of 
city (Des Moines) or state (New York) counts as 
two words. Zip code or phone number including 
area code counts as one word. Count each ab- 
breviation, initial. single figure or group of figures 
or letters as a word. Symbols such as 35mm, COD, 
PD,.etc. count as one word. Hyphenated words 
count as two words. Publisher reserves Hie right to 
abbreviate or alter copy 
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Fates &Fortunes[ . 

Media 
Robert Richer, general manager, WNCN(FM) 
New York, joins WITS(AM) Boston as president 
and general manager. 

David Small, general manager, KMGC(FM) 

Dallas, named president. 

Joe Archer, general sales manager, wwww(FM) 
Detroit, named general manager. 

Wayne Thomas, VP -news, director, KDFW -TV 
Dallas, named VP- general manager of WVTM -TV 
Birmingham, Ala. 

James G. Saunders, former senior VP- 
general manager, WrOL -TV Toledo, Ohio, joins 
WAVY -FM Portsmouth, Va., as president and 
general manager. 

Lloyd Loers, VP and corporate coordinator of 
Lee's KGMB -TV Honolulu, has retired, but will 

become special consultant to Lee. 

Richard Holcomb, general manager, 
KQEO(AM)- KZZX(FM) Albuquerque, N.M., 
named VP 

Jack Davis, general manager, WVOJ(AM) 
Jacksonville, Fla., named general manager. 

Stakes 

Richard S. Stakes, 
executive VP, Summit 
Communications Inc., 
Winston -Salem, N.C., 
group owner of radio 
and cable television, 
named president and 
chief executive officer. 
Stakes succeeds Lee 
Wallenhaupt who is 

retiring after 28 years of 
service. 

Ed Zachary, general 
sales manager, 

WoWT(TV) Omaha, assumes additional duties as 
VP- station manager. 

Dan Bates, general sales manager, KOCO -TV 

Oklahoma City, joins KTVY(TV) there as assistant 
manager and general sales manager. He suc- 
ceeds Tom Parrington, who resigns due to 
health reasons. 

Michael J. Ziegler, executive VP, noncom- 
mercial WITF -TV and WITF -FM Hershey, Pa., joins 
noncommercial wsKG(rv) Binghamton, N.Y. is 
president and general manager. 

Roger E. Hilkert, general sales manager, 
WTOP(AM) Washington, joins wzzx(FM) Jeffer- 
sontown, Ky., as president. Hilkert has become 
part owner of wzzx. 

David Wilson, area manager, Viacom's Delta 
and Napa cable systems in California, named 
VP- general manager, Viacom Cablevision, 
Cleveland. 

Ben Merickle, manager of office services, 
Chattanooga (Tenn.) Glass Co., joins Chat- 
tanooga Cable TV Co. as manager. 

Robert L. Brown, broker for 13 Western states 
for Daniels & Associates, Denver, named VP- 
brokerage operations for Northeastern U.S. 

Ben Hooks, systems manager in Ann Arbor, 
Mich., Daniels & Associates, named district 
manager for Daniels, and will be based in 
Denver. 

Nory LeBrun, national sales manager for 
Turner Broadcasting's wres(rv) Atlanta, named 
general sales manager, Turner cable sales, 
Atlanta. 

Greg Keever, VP and associate tax counsel, 
Security Pacific National Bank, Los Angeles, 
joins Golden West Broadcasters, Los Angeles, 
as associate general counsel. 

Gerald Coleman, controller, Columbia House 
Division of CBS, joins NBC, New York, as VP- 
controller. 

Michele Edwards, director of donor services, 
noncommercial wrvs(rv) Detroit, joins non- 
commercial WPBT(TV) Miami as membership 
manager. 

Frederick S. Pierce, executive VP of ABC 
Inc. and president of ABC Television, received 
Humanitarian Award of National Conference of 
Christians and Jews at dinner in Los Angeles 
last Monday (Sept. 29). He was honored for 
commiting "his time and talents to work toward 
improving relationships among people of all 
religions, races and nationalities." 

New officers, Washington Area Broadcasters 
Association: Jerry Lyman, WGMS- AM -FM, chair- 
man; Susan Breakfield, WASH(FM), vice 
chairman, and Ed Pfeiffer, WDVM -TV, secretary - 
treasurer. 

New officers, Maine Association of Broad- 
casters: Margo Cobb, WLBZ -ry Bangor, presi- 
dent; Ron Frizzell, WLAM(AM)- WWAV(FM) 

Lewiston, first VP; Harvey DeVane, WDEA -AM- 

FM Ellsworth, second VP, and Dick Walsh, 
WABK -AM -FM Gardiner, secretary- treasurer. 

Linda Cohen, membership director, noncom- 
mercial KQED -FM San Francisco, named 
development division director. Sally Mag- 
nusson, membership supervisor, succeeds 
Cohen as membership director at KQED -FM. 

Rosemary Docker, with KQED -FM, named 
membership manager and Alice Burkhardt, 
with station, named membership administrative 
assistant. Carolyn Winters, with KQED -FM, 

named director of underwriting. 

Cesar Espinosa, formerly with WLTV(TV) 

Miami, joins noncommercial wPBT(rv) Miami 
as staff director. 

Kandace M. Laass, copyright administrator, 
Public Broadcasting Service, Washington, joins 
WETA -ry Washington program underwriting 
staff. 

J. Robert Crowley, with WDBI -ry Roanoke, 
Va., named director of internal services. 

Advertising 
Frank Nicolo and Ralph Rydholm, senior 
VP's and executive creative directors of, respec- 
tively, New York and Chicago offices of J. 
Walter Thompson Co. U.S.A., named executive 
VP's. 
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William D. Wilson, former president of 
Needham, Harper & Steers International, New 
York, joins BBDO there as executive VP and 
member of executive committee of agency's In- 
ternational Group. 

Wilson Allen 

David S. Allen, chief operating officer of Petry 
Television, New York, named president. He 
succeeds Arthur W. Scott, who has been 
named vice -chairman of board. Arthur E. 
Muth, formerly vice -chairman, becomes chair- 
man. Allen was named chief operating officer in 
July, and before that spent two years as execu- 
tive VP Before joining Petry, he was president of 
Katz Television. 

Matthew Bryant, VP- general manager, Media 
Buying Services, New York, named president of 

When Sherlee Barish is asked to fill an 
executive position or a news talent opening 

at a television station, you can bet her 
candidate is the best you can find. She not 

only attracts the most successful 
candidates, she also has the greatest 

expertise in finding and recruiting the top 
person. More than 1,000 past placements 

prove it. 

BROADCAST PIRSONNL,INC. 
Experts in Executive Placement 

527 MADISON AY1NM I 
NEW YORK CITY 
(212) 355.2672 



Media Buying Services International U.S.A. 

Richard J. Friday, senior account executive 
and account supervisor, W.B. Doner and Co., 
Detroit, named VP- account supervisor. 

Sandra S. Whitelaw, media planner, D'Arcy- 
MacManus & Masius, Chicago, named media 
supervisor. Mike Stamatis Psarras, recent 
graduate, University of Illinois, joins DM &M, 
as research associate. 

Hy Abady, copy chief, Sacks & Rosen, New 
York, joins DKG Advertising, New York, as 

VP -copy supervisor. Fred Gill, manager, art 
department, DKG, named VP. Ruthann 
Richert, art director, Botsford, Ketchum Ad- 
vertising, San Francisco, joins DKG in New 
York as art director. Russell Harris, news re- 
porter- editor, Sanford (Fla.) Evening Herald, 
joins DKG as copywriter. 

Jeff Leiendecker, associate creative director 
at Ruben, Montgomery & Associates, In- 
dianapolis, named creative director. 

Don Sheerin, creative supervisor, John F. Mur- 
ray, New York, joins J.I. Scott, Grand Rapids, 
Mich., as creative director. 

Angiolina Lisiewicz, controller, Ehrlich, 
Manes & Associates Inc., Washington, named 
VP- controller. 

Mary Jean Parson, director, planning, corpor- 
ate relations, ABC Inc., named director of ad- 
ministration,. Blair Television and Blair Radio, 
New York. Parson succeeds Alfred J. Can - 
cellieri who was named VP- treasurer, Blairsat, 
newly formed subsidiary of John Blair & Co. 

Peter Storer Jr., former manager of daytime 
and children's programing, CBS -TV, New York, 
joins Storer Television Sales there as director of 

research 

Warren G. Bodow, general sales manager, 
WQXR -AM -FM New York, named VP in charge of 
sales. 

Siracuse 

Paul Siracuse, na- 
tional sales manager, 
KHOU -TV Houston, joins 
WNGE(TV) Nashville as 
general sales manager. 

William J. Kat - 
safanas, general sales 
manager, KSBW -TV 
Salinas, Calif., named 
VP of licensee, Blair 
Broadcasting of Califor- 
nia. 

Sharman Stewart, 
general manager, WNIC- 

AM-FM Dearborn, Mich., joins wwww(FM) 
Detroit as general sales manager. 

Joseph Stephenson, local sales manager, 
wIL -FM St. Louis, named general sales manager, 
WIL- AM -FM. Kathleen Whelan, account execu- 
tive, WIL -FM, succeeds Stephenson. 

David Plowden, VP- general manager, 
WRNW(FM) Briarcliff Manor, N.Y., joins WNRC -Tv 
New York as manager, sales and market 
development. 

Alan Silverman, account executive for 
WOR(AM) New York, appointed national sales 
manager. 

Chris Corr, local sales manager, KPNX -TV 

Phoenix (Mesa, Ariz.), named national sales 
manager. Perry Chester, local sales represen- 
tative, named local sales manager. 

Bill Taylor, account executive, KFMB -TV San 

CHECK OUT 
OUR LIBRARIES 
fill No matter what your station's 

format is, William B. Tanner Corn- 
pang has the library for it. We 
have eight to choose from. And 
they run from one end of the 
musical scale to the other. 
Contemporary, Contem- 
porary Country, Middle 
of the Road, Rock, and 
easy listening. Produc- 
tion music libraries! 

Sales libraries! All have sound 
effects and production effects. 

All Tanner libraries are designed 
to increase sales and listeners - 

and enhance programming. 
Write for more information 

about the library of your 
choice today. 

Or just call David Tyler 
collect at (901) 320 -4340. 

The William B.Tanner Co., Inc. 2714 Union Extended, Memphis, TN 38112 

Name 
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Diego, joins KcsT -TV there as local sales man- 
ager. 

John Marquiss, local sales manager, wowr(rv) 
Omaha, named national sales manager. 

Ralph Bartel, account executive, KERO -TV 

Bakersfield, Calif., named local sales manager. 

Charles Boush, account executive, WDB.1-TV 

Roanoke, Va., named local sales manager. 

Dale Hartnett, local sales manager, WNYR(AM) 
Rochester, N.Y., named co -op manager for co- 
owned wUHF(TV) there. Cindy Weiner, sales 
representative, WNYR and co -owned WEZO(FM) 

there, named local sales manager for WNYR- 

W EZO 

Woody Wooden, account executive, 
wGro(AM) Cypress Gardens, Fla., named 
general sales manager. 

Louise Heifetz, senior account executive, 
WEEI -FM Boston, joins WZXR(FM) Memphis as 
sales manager. 

Bill Searle, sales representative, KODE(AM) 

Joplin, Mo., named general sales manager. 

Nancy Webb, formerly with WCOR -AM -FM 
Lebanon, Tenn. (Nashville), joins wCoc(AM) 
Greensboro, N.C., as sales manager. 

S. Wheeler Rudd, general sales manager, 
WAVE -TV Louisville, Ky., elected chairman of 
TVB Sales Advisory Committee for 1981. Paul 
Bures, general sales manager, KTRK -TV 
Houston, elected co- chairman. Named to ex- 
ecutive committee of SAC: Patricia 
Cheramie, sales manager, WBRZ -TV Baton 
Rouge, La.; David Ludwig, general sales man- 
ager, KArU(TV) Portland, Ore., and Gerald 
McGavick, VP- director of sales, wcvB(rv) 
Boston. 

Christine Jenkins and Jea Ogilvie, both 
from KBHK -TV San Francisco, join KPIX(TV) there 
as account executives. 

Joe Miller, regional sales manager, wxrv(Tv) 
Paterson, N.J., joins SIN National Spanish 
Television Network, New York, as account ex- 
ecutive. 

Dirk Claussen, account executive, WKKN(AM)- 
WYFE-FM Rockford, Ill., joins WFYR(FM) Chicago 
as account executive. 

Craig Fleshman, retail sales manager, 
KGAA(AM) Kirkland, Wash., joins sales staff of 
KPLZ(FM) Seattle. 

Jim Esposito, former general manager, 
WXLS(FM) Willimantic, Conn., joins WDRC -AM- 

FM Hartford, Conn., as account executive. 

Theresa Kessler, business manager, 
WBRW(AM) Somerville, N.J., named administra- 
tive and sales coordinator. 

Pamela M. Haas, formerly with Ted Bates and 
Co., New York, joins KDNL -TV St. Louis as ac- 
count executive. Kristin Long, media buyer, 
Benton & Bowles, New York, joins KDNL -TV St. 
Louis, as account executive. 

Peter Santy, national sales manager, WNEM -TV 

Flint, Mich., and James Jensen, salesman, 
WMAQ(AM) Chicago, join WDTN(rV) Dayton, 
Ohio, as account executives. 

Susan Davis, account executive, KBOX(AM)- 
KMEZ(FM) Dallas, joins KOAX(AM) there as ac- 
count executive. 

Gregory R. Keyes, sales representative and 
account executive, institutional marketing divi- 



sion, Six Flags, Atlanta, and Ann Gillespie, 
formerly with Liller, Neal, Weltin Inc., Atlanta, 
join WSB -AM -FM Atlanta as account executives. 

Rex O. Coombs, formerly with sales_ and 
operations for WROA -AM -FM Gulfport, Miss., 
joins WQIO(AM) Canton, Ohio, as account execu- 
tive. 

Programs 

Fusco 

Joseph Fusco Jr., ex- 
ecutive VP and board 
member of ITC Enter- 
tainment Inc., New 
York, has resigned to 
form his own produc- 
tion and distribution 
firm in television, mo- 
tion pictures, electronic 
media and home enter- 
tainment. Fusco Enter- 
tainment is located at 
527 Madison Avenue, 
New York, N.Y., 10022. 

(212) 980 -8050. 

Iry Wilson, VP- motion pictures for television, 
NBC Entertainment, Los Angeles, named to 
newly created post of senior VP- programs, East 
Coast, NBC Entertainment, New York. Sara 
Dempsey, director of current drama programs, 
NBC Entertainment, Los Angeles, named VP- 

current drama programs. Michele Brustin, 
manager, current drama programs, NBC Enter- 
tainment, and John Litvack, former director 
of current programs for MGM Television 
named directors, current drama programs, 
West Coast, NBC Entertainment. Julia Bar- 
field, coordinator of talent and promotion, 
NBC Sports, New York, named administrator, 
talent and promotion, NBC Sports. 

Dalton Danon, VP, feature marketing, 
Western U.S., Columbia Pictures Television 
Distribution, appointed VP, domestic sales. 
Devorah Cutler, literary acquisitions director, 
Marble Arch Productions, Los Angeles, joins 
CPT as director of literary affairs. 

Bruce McKay, VP- variety programs, NBC -TV, 
joins Group W Productions, Los Angeles, as 
VP- program development. 

Diane Okrent, manager, program analysis, 
CBS /Broadcast Group, New York, named 
director, program analysis, East Coast, national 
television research, CBS /Broadcast Group. 

Charles Gersch, research director, MGM 
Television, New York, named director of 
research for 20th Century -Fox Television, New 
York. Jim Puffer, account executive in syndica- 
tion sales, 20th Century -Fox Television, Los 
Angeles, named northeastern sales manager. 

Vince Lyons, marketing director, Editel /Los 
Angeles, videotape post production company, 
named VP -chief operating officer. 

Richard A. Whitman, director of marketing 
for United Cable Television Co., Denver, joins 
ON TV, Phoenix, as VP- general manager. ON 
TV is national subscription television subsidiary 
of Oak Communications, Ranch Bernardo, 
Calif. 

Bishop (Butch) Henley, south central 
regional manager, Home Box Office, joins 
Showtime as south central regional director, 
based in Bedford, Tex. 

Clara Falkoff, booking service manager, 
Warner Bros. Television Distribution, Los 
Angeles, retires. Joe Kivlehan, assistant book- 

ing service manager, succeeds Falkoff. 

Mary Kilmartin, production manager, Gold 
Key Media, Los Angeles, named operations 
manager. Cathy Kornblatt, from V.L. Indus- 
tries, Hialeah, Fla., joins Gold Key Media as of- 
fice manager. Gold Key Media is barter arm of 
Gold Key Entertainment. 

Cindy Friedman, graduate, Ithaca college, 
Ithaca, N.Y., joins Bonneville Broadcast Consul- 
tants, radio programing and consulting firm, 
Tenafly, N.Y., as sales service supervisor. 

Daniel Blume, senior partner in Hartford, 
Conn., law firm of Blume, Elbaum and Fisch- 
man, joins Enterprise Radio /The Sports Net- 
work, Farmington, Conn., as secretary and 
general counsel. 

Carlos Fernandez, production manager, 
WIBW -TV Topeka, Kan., named program 
director. 

Sara Jo Gallock, administrative program 
assistant, WJRT -TV Flint, Mich., named program 
director. 

David D. Cox, director of programing and 
operations, KSBW -TV Salinas, Calif., named VP 
of licensee, Blair Broadcasting of California. 

David Paul McNamee, operations director, 
WPRO -AM -FM Providence, R.I., joins wroP(AM) 
Washington as program director. 

Rich Homberg, assistant to president of 
WMCA(AM) New York, named assistant program 
director. 

Doug Redbeard, afternoon air personality and 
music director, WZXR(FM) Memphis, named pro- 
gram director. 

Ken Stevens, production director, Ethnic 
Cultural Center, University of Seattle, Wash., 
joins KOLO -TV Reno in same capacity. Kevin 
McMahan, production assistant, noncommer- 
cial KUID -TV Moscow, Idaho, joins KOLO -TV as 
director. 

Sandra Pinckney- Herbert, producer, w)z -Tv 

Baltimore, joins WOVM -ry Washington as pro- 
ducer of Morning Break, live talk show. 

Martha Sharan, host and producer for PM 
Magazine, WTVH(TV) Syracuse, N.Y., and Tom 
Marshall, PM Magazine producer, KMBC -TV 

Kansas City, Mo., join wroL -TV Toledo, Ohio, as 
co -hosts of PM Magazine. John R. Hill, former 
manager of Franklin Park Mall in Toledo, and 
Beachwood Place in Cleveland, joins WTOL -ry as 
producer of PM Magazine. Jim Chambers, 
news photographer, wroL -Tv, named 
videographer- editor for PM Magazine. 

John Fischer, announcer and commercial pro- 
ducer, WTVG(TV) Toledo, Ohio, joins WNEP -TV 

Wilkes Barre -Scranton, Pa., as co -host of PM 
Magazine. Kathryn Johnson, newscaster, 
WBAX(AM) Wilkes Barre, joins PM staff as 
department host. 

John Crancer, from wowT(rv) Omaha, joins 
KTVx(TV) Salt Lake City as sports reporter and 
photographer. 

Jane Hamburger, from WPIX -FM New York, 
joins KNAC(FM) Los Angeles as weekend air per- 
sonality. 

Bill Purdom, producer, William B. Tanner Co., 
Memphis, and formerly with WAKY(AM)- 
wvEZ(FM) Louisville, Ky., rejoins wAKY -wvEZ. 
He will direct commercial production and man- 
age audio production facilities. 

A. Grace Lee Mims, producer -host of The 
Black Arts on WCLV(FM) Cleveland, named arts 
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reporter and producer of Artslog, twice -daily re- 
port on arts. 

Barbara Michaels, from KsPZ(FM) Colorado 
Springs, joins KsTT(AM) Davenport, Iowa, as air 
personality. 

Michael Boylan, director for The Rex Hum - 
bard Television Ministry in Akron, Ohio, joins 
noncommercial WPBT(TV) Miami as director. 

Damion Bragdon, program director, KLOS(FM) 

Los Angeles, joins KMET(FM) there as air per- 
sonality. 

Steve Kane, known as Steve Lloyd on 
KING(AM) Seattle, joins KYUU(FM) San Francisco 
as air personality. 

Joe McIntosh, program director and air per- 
sonality, KGMT(AM) Fairbury, Neb., joins 
KEBC(AM) Oklahoma City as air personality. 

Johnny Velchoff, program director, WGRQ(FM) 

Buffalo, N.Y., joins wHYI(FM) Fort Lauderdale, 
Fla., as air personality. 

John Isley, air personality, WVAF(FM) 
Charleston, W.Va., joins WBCY(FM) Charlotte, 
N.C., as air personality. 

News and Public Affairs 
Jack Smith, ABC News correspondent in 
Paris, named diplomatic correspondent, 
assigned to State Department. Bill Green- 
wood, ABC News correspondent in New York, 
temporarily assigned to cover White House for 
duration of presidential campaign. Bill Stoller, 
correspondent, ABC FM Radio Network, New 
York, named correspondent on ABC Contem- 
porary Radio Network. Bill Toohey, freelance 
correspondent, succeeds Stoller as correspon- 
dent for ABC FM Radio Network. 

Bob Henry, executive news producer, KDFW -TV 

Dallas, named news director, succeeding Wayne 
Thomas (see page 99). 

Austin Bridgman, director of news adminis- 
tration since 1975, KSDK(TV) St. Louis, retired 
Sept. 26. He was news director of station from 
1956 to 1975. 

Rick Gevers, producer, 10 p.m. news, 
KSDK(TV) St. Louis, named executive news pro- 
ducer- operations. Gevers replaces Monty 
Salisbury, who is joining KOAT -Tv Albuquer- 
que, N.M., as executive news producer. Jim 
Serra succeeds Gevers as 10 p.m. news pro- 
ducer at KSDK(TV). 

Kenneth Tiven, Midwest bureau chief and 
senior producer, ABC News, joins WIIC -TV 

Pittsburgh as news director. 

Jim Cairo, director of news and public affairs, 
WBBH -TV Fort Myers, Fla., joins WNGE(TV) 

Nashville as manager of news and public affairs. 
Howard F. Lancour, news anchor, WJÌM -TV 

Lansing, Mich., joins WILx -ry Onondga, Mich., 
as news director. 

John Rehrauer, news operations manager, 
WLUC -TV Marquette, Mich., joins WJRT -TV Flint, 
Mich., as managing editor. 

Andy Barton, Fort Worth bureau chief, KDFW- 

TV Dallas, joins KBMT(TV) Beaumont, Tex., as 
news manager. 

Jack Kane, evening news anchor, WTAP -TV 

Parkersburg, W. Va., assumes additional duties 
as news director. Todd Baucher, news director, 
WBRJ(AM) Marietta, Ohio, and Nancy Hickle, 
news director, WKYG(AM) Parkersburg, W. Va., 

join wTAP -Tv as reporters- anchors. 



Stephen Cassidy, executive producer, special 
assignments, wlsN -Tv Milwaukee, named ex- 
ecutive news producer. David Robinson, 
assignment manager, succeeds Cassidy. 

Jerry Andersch, reporter and producer. 
KTVX(TV) Salt Lake City, named executive news 
producer. Paul Peterson, anchor- reporter. 
KREX -TV Grand Junction, Colo., joins KTVX as 

reporter. Kathleen Phelan, reporter- photo- 
grapher, WINK -Tv Fort Myers, Fla., joins KTVX as 

consumer reporter. 

Gary Wordlaw, assignment editor, KVOS -TV 

Bellingham, Wash., named news manager. 

Jeffrey Young, news director, KYNO -AM -FM 

Fresno, Calif., joins WLLZ(FM) Detroit in same 
capacity. 

Peter May, newscaster, wcco -FM Minneapolis, 
joins KMSP -TV there as assignment editor for 
Prime Time News. 

John Moncrief, newscaster, Texas State Net- 
works, Dallas, named news director. 

Doug Breisch, news director, KDTH(AM)- 
KFMD(FM) Dubuque, Iowa, named news and 
public affairs director for co -owned KLMS(AM) 
Lincoln, Neb. 

Gary Arnold, chief engineer, WMIB(AM)- 
WRGI(FM) Naples, Fla., assumes additional 
duties as interim news director. He succeeds 
Rich O'Reilly, who joins Phonie Programs in 
New York as anchor -reporter for its 
Sportsphone service. 

Larry McCormick, reporter, KTLA(TV) Los 
Angeles, named weekend 10 p.m. co- anchor 
and sports anchor. 

Victor Solis, who most recently covered Dem- 
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ocratic national convention in New York for 
Cable News Network, and former weekend 
anchor and reporter for KsAT -Tv San Antonio, 
Tex., joins KXAS -TV Fort Worth as general 
assignment reporter. 

Meredith Buel, state capital and political cor- 
respondent, WWBT(TV) Richmond, Va., joins 
WBAL -TV Baltimore as general assignment re- 
porter. 

Jerry Jay Hymen, general assignment re- 
porter, WTHI -TV Terre Haute, Ind., joins WHO-TV 

Des Moines, Iowa in similar capacity. 

Trudy Gallant, contributing reporter to non- 
commercial wrvs(rv) Detroit, and formerly 
with WSPD(AM) Toledo, joins WTOL -TV Toledo as 
general assignment reporter. 

Ben McCain, reporter, weekend weatherman 
and program host, KBMT(TV) Beaumont, Tex., 
joins KTVY(TV) Oklahoma City as reporter 
specializing in agricultural news. 

David DeCosmo, assistant manager and news 
director, WMJW(FM) Nanticoke, Pa., joins WDAU- 
Tv Scranton, Pa., as reporter. 

Greg Crutcher, formerly with KOAM -TV Pit- 
tsburg, Kan., joins wis-iv Columbia, S.C., as 
features reporter. Harvey Draggers, weekend 
anchor and reporter, WFBC -TV Greenville, S.C., 
joins wls -ry as general assignment reporter. 

Kevin Cokely, reporter, WNEP -TV Scranton, 
Pa., joins wKYC -TV Cleveland as reporter. He will 
be based in Akron, Ohio, bureau. 

Matt Lytle, weekend anchor, WEAR -TV Pen- 
sacola, Fla., joins wsrv(rv) Charlotte, N.C., as 

reporter and chief of western bureau, based in 
Morganton, N.C. 

Pat Beall, reporter, WKIS(AM) Orlando, Fla., 
joins WFrv(TV) there, in the same capacity. Al 
Little, photographer, WDBO -TV Orlando, joins 
WFrv(TV) in same capacity. 

Brad Ritterspach, former reporter- photo- 
grapher with wrOL -ry Toledo, Ohio, joins WBBH- 

Tv Fort Myers, Fla., as reporter -photographer 
based in Naples, Fla., bureau. 

Randy Riddle, from KRON -TV San Francisco, 
joins KCBS(AM) there as reporter. 

Jeanne Straus, editorial assistant, White 
House daily news summary, joins WMCA(AM) 
New York as special assistant for news and 
operations. 

Technology 
Robert A. Falise, VP- secretary and general 
counsel, Dictaphone Corp., New York, joins 
RCA, New York, as staff VP and general at- 
torney for corporate affairs. 

Peter Lòwten, former product manager, Inter- 
national Video Corp., named product manager, 
videotape recorder products, Broadcast Divi- 
sion of Sony Video Products Co., Palo Alto, 
Calif. Frank Rankel, chief engineer, wrvr(rv) 
Tampa, Fla., joins Broadcast Division of Sony 
Video Products Co., New York, as Southeast 
sales engineer. 

Lawrence W. Engdahl, manager of mechani- 
cal engineering for nuclear medical equipment, 
Picker Corp., Northford, Conn., joins Times 
Fiber Communications Inc., Wallingford, 
Conn., as manager of fiber optic product 
development. 

Earl Langenberg, from Systems Communica- 

Broadcasting Oct 6 1980 
102 

tions Cable Inc., manufacturer of coaxial cable, 
joins Daniels & Associates, Denver, as director 
of engineering. 

Charles F. Rockhill, Western regional sales 
manager, Drake -Chenault, Canoga Park, Calif., 
joins Moseley Associates Inc., Santa Barbara, 
Calif., as marketing manager. 

Promotion and PR 
Paul Amedick, manager of news services, 
RCA Broadcast Systems, named manager, news 
services, for RCA Commercial Communica- 
tions Systems division, responsible for news 
and information programs for RCA's Avionics 
Systems, Broadcast Systems, Cablevision 
Systems and Mobile Communications Systems. 

Joseph Di Certo, director of communica- 
tions, CBS Television Stations Division, New 
York, named director, advertising and promo- 
tion, CBS Cable. 

Janet Fuhrman, with creative services depart- 
ment, KYW -TV Philadelphia, named information 
services manager. 

Allied Fields 
William Carlisle, VP- government relations, 
National Association of Broadcasters, Washing- 
ton, has begun long -term leave of absence for 
disability. Carlisle has been with NAB since 
1954. He was named VP- government relations 
in 1974, and before that held various posts in- 
cluding VP- broadcast liaison. His new address: 
do Bailey, St. Augustine Beach and Tennis 
Club, unit 406, Ocean Terrace Road, St. 
Augustine, Fla., 32084. 

Howard Kitzmiller, special counsel to chief of 
Broadcast Bureau for FCC, took early retire- 
ment after 21 -year career with agency. 
Kitzmiller served as associate general counsel 
for legislation from 1968 to 1978. 

J. Richard Lamb, division manager, Eastern 
radio station sales, Arbitron, New York, named 
manager for Eastern television station sales. 

Deaths 
Led Buck, 47, owner of KBIB(AM) Monet, Ark., 
and of interests in several Indiana radio sta- 
tions, died. Sept. 20 of cancer in his Franklin, 
Tenn., home. He is survived by his wife, Nancy, 
and two daughters. 

Edmund M. Sciullo Sr., 67, retired FCC trial 
attorney, died Oct. 1 at Veterans Administration 
hospital in Washington of metabolic disorder 
that affects kidneys and other organs. He retired 
from FCC last year. Survivors include his wife, 
Mary, two daughters and one son. 

Christopher T. Powell, 28, production crew 
chief, New Jersey Public Television, was found 
dead on premises of WNJr(TV) Trenton Sept. 25. 
Death was ruled suicide. He had been with 
NJPTV since 1979. Before that, he had served 
as production crew chief at noncommercial 
WMHT(TV) Schenectady, N.Y., for six years. Sur- 
vivors include his wife, Carol, and two sons. 

Charles B. Lissner, 74, died of lung cancer at 
St. Francis Hospital, Port Jervis, N.Y., Sept. 18. 

Lissner, chief engineer at WDLA -AM -FM Walton, 
N.Y., retired early this year after 16 years with 
stations. He is survived by his wife, son and 
daughter. 
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- 1/2 
-4 
+ 1/4 
- 1/2 
-2 
- 1/2 
-21/2 
-21/4 

47 
23 3/4 
401/2 
35 
37 5/8 
581/2 

471/4 
23 3/4 
42 
36 
37 1/4 
60 

- 1/4 

-1 1/2 
-1 
+ 3/8 
-1 1/2 

35 7/8 36 - 1/8 
12 13 -1 

7 3/4 81/2 - 3/4 
5 3/4 5 7/8 - 1/8 

35 5/8 371/2 -1 7/8 
27 29 3/4 -2 3/4 
21/4 2114 

O TPC Communications. 8 1/8 
N J. Walter Thompson 36 3/8 
N Western Union 281/4 

8 3/4 - 5/8 
36 1/8 + 1/4 
28 3/4 - 1/2 

ELECTRONICS /MANUFACTURING 

O AEL Industries 14 3/8 
N Ampex 25 3/4 
N Arvin Industries 15 1/2 
O CCA Electronics` 1/8 
A Cetec 61/2 
A Cohu 8 1/8 
N Conrac 18 3/8 
N Eastman Kodak 67 
B Elec Missile & Comm 5 3/4 
N General Electric 52 1/8 
N Harris Corp 43 1/2 
O Intl. Video* 5/8 
O Microdyne 26 1/2 
N M/A Corn. Inc. 48 1/4 
N 3M 59 1/4 
N Motorola 62 3/4 
O Nippon Electric 65 5/8 
N N. American Philips 33 3/4 
N Oak Industries 45 1/2 
A Orrox Corp. 7 
N RCA 26 7/8 
N Rockwell Intl 321/8 
A RSC Industries 4 7/8 
N Scientific -Atlanta 391/4 
N Sony Corp 15 1/4 
N Tektronix 641/4 
O Texscan 14 1/2 
N Varian Associates 29 1/2 
N Westinghouse 251/2 
N Zenith 16 5/8 

Standard & Poor's 400 
Industrial Average 144.13 

15 1/8 - 3/4 
27 -1 1/4 
15 7/8 - 3/8 

1/8 
6 5/8 - 1/8 
7 +1 1/8 

197/8 -1 1/2 
671/2 - 1/2 

6 1/4 - 1/2 
54 3/8 -2 1/4 
441/8 - 5/8 

5/8 
271/4 - 3/4 
50 -1 3/4 
60 7/8 -1 5/8 
667/8 -41/8 
553/4 +9 7/8 
35 -1 1/4 
44 5/8 + 7/8 
71/8 - 1/8 

27 5/8 - 3/4 
34 -1 7/8 
53/4 - 7/8 

42 3/8 -3 1 /8 
141/4 +1 
655/8 -1 3/8 
15 1/4 - 3/4 
32 -21/2 
26 - 1/2 
16 + 5/8 

148.39 - 4.26 

Market 
Percent Capitali- 
Change PIE ration 
in Week Ratio (000,000) 

- 5.88 4 12 
+ .36 10 346 
- 3.05 12 1,547 
- 2.53 60 
-41.66 9 

- .27 10 7,455 
- 2.56 5 1,062 
- 4.65 9 1,204 
- 7.24 29 13 
- 5.79 5 262 
-11.26 22 78 
+ 4.08 29 15 
- 2.54 5 1,248 
- 5.42 6 7,349 
- 5.06 20 9 

- 4.21 14 1,615 
-10.11 46 

.52 10 118 
22 61 

- 3.57 8 324 
- 2.77 10 91 
+ 1.00 10 100 
- 2.50 6 35 
- .34 7 160 
- 7.69 60 365 
- 8.82 6 12 
- 2.12 16 3 
- 5.00 15 391 
- 9.24 8 1 1 1 

13 2 

- 7.14 58 7 

+ .69 8 111 

- 1.73 428 

- 4.95 24 
- 4.62 13 296 
- 2.36 8 120 

1 

- 1.88 8 13 
+16.07 11 13 
- 7.54 8 3@ 

- .74 11 10,813. 
- 8.00 72 15 
- 4.13 8 9,621 
- 1.41 16 1,315 

1 

- 2.75 20 70 
- 3.50 42 481 
- 2.66 10 6,901 
- 6.16 12 1,791 
+17.71 50 2,155 
- 3.57 5 406 
+ 1.96 15 244 
- 1.75 23 11 

- 2.71 7 2,012 
- 5.51 8 2,384 
-15.21 12 11 

- 7.37 34 407 
+ 7.01 25 3,288 
- 2.09 14 1,156 

4.91 28 15 
- 7.81 13 227 
- 1.92 6 2,163 
+ 3.90 15 313 

Notes: A- American Stock Exchange, B- Boston, M- Midwest, N -New York, P- Pacific, 
0 -over the counter (bid price shown, supplied by Shearson Loeb Rhodes, Washing- 
ton). P/E ratios are based on earnings per share for previous 12 months as 
published by Standard & Poor's or as obtained by Broadcàsting's own research. 

Earnings figures are exclusive of extraordinary gain or loss. Footnotes: ' Stock did 
not trade on given day, price shown is last traded price " No P/E ratio computed, 
company registered net loss. "' Stock split. + Stock traded at less than 12.5 

cents. 
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Myth: 
Truck trailers on the public highways 
move freight most efficiently. 

Freight railroads save highways, 
tax dollars and energy 
by piggybacking truck trailers. 

Mile for mile and pound for pound, today's freight 
railroads are up to four times more fuel- efficient 
than big trucks. Shippers recognize this advantage. 
That's why piggybacking truck trailers and con- 
tainers is the fastest -growing segment of the rail 
freight business. 

But there's another consideration. While every 
wage- earner and manufacturer in America sub- 
sidizes our public highway system, trucks are 
destroying that vital system at an alarming rate. 

Congress' watchdog, the General Accounting 
Office, said in a blistering July 1979 report: "Exces- 
sive truck weight is a major cause of highway dam- 
age. The rate of highway deterioration will slow 
down if excessively heavy trucks are kept off the 
highways...A five -axle tractor -trailer loaded to the 
current 80,000 pound federal weight limit ..has 
the same impact on an interstate highway as at 
least 9,600 automobiles." 

It is ironic that the American public is subsidiz- 
ing the destruction of its own highways. It is also 
unnecessary, because a logical alternative 
already exists. This is the vast, fuel- efficient steel 
network that links every part of America: our mod- 
ern freight railroads. 

Railroads handle more than a third of 
the nation's inter -city freight and have the capacity 
to handle even more. Today, escalating highway 
repair costs and dwindling oil supplies make 
America's freight railroads more vital than ever. 

For more information, write: Alternative Dept. L , 

Association of American Railroads, American 
Railroads Building, Washington, D.C. 20036. 

Surprise: 
America's freight railroads 
carried more than 3,000,000 
piggyback truckloads last year 
-and never left a pothole. 



Watermark's Tom Rounds: 
Keeping radio red hot 

Competition in the world of radio pro- 
graming grows hotter every year, and in 
the thick of things for the past 10 years has 
been Watermark Inc., one of the oldest 
and largest producers of syndicated special 
programs. And leading the fight for the 
firm is its co- founder and president, Tom 
(TR) Rounds. 

Although he labors on the leading edge 
of syndicated radio programing, Rounds 
maintains a relatively low profile. At radio 
conventions, he can most often be found 
in a flannel shirt and corduroy jeans trying 
to observe events unnoticed. But despite 
his attempts to remain incognito, he is 
almost invariably called upon by other pro- 
ducers or radio broadcasters to analyze 
current trends or predict market demands 
of the future. 

Rounds has an unusual rapport with the 
radio and music industry, perhaps because 
that is where his career began. While ma- 
joring in music at Amherst College, he 
worked at a college station, several small 
New England stations and WINS(AM) New 
York. 

During this time his primary interest 
was news, and like many of his peers, he 
wanted to go into TV after graduation. 
"But 1958 was a recession year," he 
recalls, "so I took the path of least resis- 
tance and went back to WINS." 

There he remained as news supervisor 
for a year, and although he wasn't particu- 
larly thrilled about the station's then -new- 
fangled top -40 format -"l'd been a music 
major and thought rock and roll was the 
pits " -he had the opportunity to work 
with Alan Freed, Rick Sklar, Murray the K 
and Tom O'Brien, all of whom went on to 
significant careers in radio. 

Rounds stayed in New York until 1959, 
when he followed WINS General Manager 
H.G. Fearnhead to KPOI(AM) Honolulu. 
Rounds says Fearnhead hired "some of 
Honolulu's best local talent" to run the 
station and among that talent was program 
director Ron Jacobs, from whom, Rounds 
says, he was to learn more than from any- 
one else in radio. Jacobs was later to enter 
several successful business ventures with 
Rounds. 

It didn't take long for the new team and 
top -40 format to turn KPOI into the domi- 
nant station in its market. "We had a 65% 
share of total listenership," recalls 
Rounds. 

Rounds went to KPot as news director, 
but it wasn't long before he was doubling 
as afternoon drive personality. He broke a 
Guiness record by staying on the air sleep- 
less for nine consecutive days, a promo- 
tional stunt that made him a local celebrity. 

Pr®fìle52 

Thomas Emerson Rounds III - president, 
Watermark Inc.. Los Angeles; b. June 6, 1936, 
Stamford, Conn.; BA, music, Amherst (Mass.) 
College, 1956; news supervisor, WINS(AM) New 
York, 1958; news director, announcer and 
program director, KPOUAM) Honolulu, 1959 -66; 
program director, KFRC(AM) San Francisco, 
1966 -68; president, Charlatan Productions, 
Los Angeles, 1968 -69; present position since 
1969; m. Barbara Maitland, Feb. 1, 1965, 
children - Michele. 13, and Tommy, 10. 

Playing on the publicity from that event, 
Rounds formed a concert production com- 
pany in Honolulu, Arena Associates, with 
Jacobs and broadcaster Tom Moffatt. 

In 1962 Jacobs left KPOI and Rounds 
succeeded him as program director. 

In 1965, Jacobs went to RKO, and with 
Bill Drake and Gene Chenault made radio 
history by transforming KHJ(AM) Los 
Angeles from a block - programed variety 
station to a top -40 rocker. A year later 
RKO decided to try a similar change at 
KFRC(AM) San Francisco and offered 
Rounds the position of program director. 

"I wasn't quite ready to leave 
Honolulu," he recalls. "I'd lived there 
longer than anywhere else in my life. I al- 
ways knew I'd have to go back to the real 
world eventually, but I was waiting for 
something really exciting to come along." 
The chance to work with Drake and Jacobs 
was just such an opportunity. 

Soon, KFRC dominated the city's radio 
market and again, it was a promotional 
event that was to influence the course of 
Rounds's future. This time it was the 
"KFRC Magic Mountain Music Festival 
and Fantasy Fair." A fund - raiser for the 
Hunters Point Child Care Project Center, 
the festival drew between 40,000 and 
50,000 people over two days and is 
regarded as the first of the culture -shaking 
pop festivals in the 1960's. 

Rounds worked at KFRC through 1967. 
"It was a time when a lot was happening in 
San Francisco," he recalls. "Artists, wri- 
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ters and musicians were coming from all 
over the world to live there. 

But by then, underground radio was 
developing at KMPX(FM) San Francisco, 
where Tom Donahue and Bob McClay 
were experimenting. At the same time, 
Rounds began to feel top -40 beginning to 
wear thin. "We'd taken KFRC about as far 
as we could," he says. 

In late 1967, Rounds moved to Los 
Angeles to 'take over Charlatan Produc- 
tions, a film production company and a 
division of Arena Associates. 

At this time Rounds also teamed up 
with Mel Lawrence and once again, 
Jacobs, and the three turned their energies 
to producing what they hoped would be 
the first major commercial pop festival on 
the East Coast. 

"It was a tremendous success," says 
Rounds. Rounds and Lawrence planned to 
create an annual music event in Florida 
and to establish similar festivals 
elsewhere. To do this, they formed Water- 
mark Inc., with Jacobs, Tom Driscoll, Tom 
Moffatt and Lee Phillips joining them as 
principals. 

Watermark had several big events plan- 
ned around the country when Woodstock 
happened in August 1969 and by its sheer 
size limited the market for any future such 
efforts. Watermark's leaders then turned 
to their experience in radio for their next 
direction. At about that time Casey Kasem 
approached the firm with an idea for a pro- 
gram, which was launched as American 
Top -40 in July 1970. 

Since then, the company has estab- 
lished several other successful programs 
(aside from American Top -40 with Casey 
Kasem, as it's now known, Watermark's 
biggest ventures are American Country 
Countdown and Robert W. Morgan 
Special of the Week and a newly in- 
troduced program, Soundtrack of the 
60's) and has acquired a reputation for a 
willingness to experiment. Watermark's 
efforts to aid stations in marketing special 
programs Rounds feels have been and is 
its most important task. 

"The facilities of radio have been un- 
derused and underdeveloped for years, 
partly out of necessity," says Rounds. 
"With the rise of FM, radio had to absorb 
the impact of doubled facilities in the last 
10 years. It's stood up pretty well, but in 
many cases it forgot what it can do. It's the 
job of the special program producer to 
rediscover some of those things and make 
them available to stations" 

Although he puts in 12 -hour days, five 
days a week, Rounds says he goes away on 
weekends. He races catamarans and does a 
lot of camping and backpacking, he says. 

And while his distaste for rock and roll 
was cured years ago, he still plays the 
piano, the instrument of his college years. 



Editorialsi 

Too quick a fix? 
In one of its last spasms before adjournment, the House last week 
passed a bill that broadcasters had supported. That hasn't hap- 
pened often in Washington recently. The sheer novelty of the ex- 
perience was cause for celebration. 

The bill was the one that Representative Al Swift (D- Wash.) 
introduced to convert the FCC broadcast ownership rules into law 
and at the same time eliminate challenges to incumbent licensees 
on grounds of their multimedia ownerships or separations of 
ownership and management. 

Broadcasters like the Swift bill. The incorporation of ownership 
standards in the Communications Act would remove the threat of 
tougher rules emerging from an FCC that has lately shown few 
signs of affection for broadcasters. The protection of licensees 
against rival applicants claiming advantage for integration of 
ownership and management and lack of other media ties would 
restore stability that has been missing since the FCC's WHDH -TV 
Boston decision of years past. 

But is this a package that broadcasters really want? 
The transfer of ownership limits from FCC rules to federal law 

undeniably would provide insurance against the FCC's tightening 
the limits. It also, however, would prevent a loosening of the 
limits by any method short of act of Congress. To support that 
part of the Swift bill means that broadcasters despair of any 
change in conditions or compositon of the FCC that would lead to 
less restrictive attitudes toward ownership. 

Yet is there not at least a chance that in the rapidly expanding 
communications world, even government regulators will see less 
reason for controls that were thought to be needed in simpler 
times? That thought was spoken aloud three weeks ago by 
Leonard Goldenson, chairman of ABC, in a speech to the Na- 
tional Press Club in Washington (BROADCASTING, Sept. 22). 
Goldenson has proved to be a man of vision, but he is no 
dreamer. If the Swift bill became law, the changes in multiple 
ownership and crossownership that Goldenson suggested could 
not be effected except through the tortuous process of amend- 
ment. 

Maybe the Swift bill is the answer to the broadcasters' prayers. 
Maybe the broadcasters aren't praying for enough. 

The real silencer 
To judge by a Television Bureau of Advertising report, a large ma- 
jority of television station operators will now at least consider the 
acceptance of advertising that states opinions on issues of public 
controversy. The mere fact that issue advertising on the air is itself 
an issue tells something about federal regulation. In no other ad- 
vertising medium does issue advertising cause a stir. But then no 
other medium must contend with the fairness doctrine as in- 
terpreted by the FCC and courts. 

The figures presented to the Association of National Adver- 
tisers last week by Tom Cookerly, the TVB chairman, suggest a 

substantial increase in issue advertising opportunities in televi- 
sion in the past five years. In a TVB survey in 1975 only half the 
responding telecasters would touch issue advertising. Now, 
Cookerly reported, the figure has risen to 89 %. 

It is interesting, however, to note that only 6% of those res- 
ponding to the latest survey keep their transoms open. The other 
83% judge acceptance case by case. Obviously the vast majority 
wants to evaluate the problems that may be created by specific 
messages. 

The disinclination of all but 6% of television broadcasters to ad- 

mit commercial messages without individual inspection is, of 
course, the reason that television networks shy away from issue 
advertising and give the Herb Schmertzes of the advertising world 
things to talk about. As Cookerly explained last week, the net- 
works cannot expect affiliates to risk retaliation for network 
broadcast of commercial controversy. 

Cookerly and a number of other prominent broadcasters are 
advocates of issue advertising. It is their conviction that it 

belongs on the air and that fairness standards can be met by bal- 
anced programing or even the donation of time for presentations 
of opposing views. Others are as ardently against it, on the 
grounds that controversy ought to be kept under the broadcasters' 
own editorial control. 

But wherever broadcasters may stand on the acceptance of 
issue advertising, they must agree that the fairness doctrine only 
complicates the problem. Somehow some day it and the Section 
315 containing it must be repealed. 

Showdown avoided 

Whether by its own ingenuity or, more likely, at the coaching of 
wiser counsel, the FCC has been saved from another act of folly 
in the RKO General case. Its action of last week will provide a 
needed cooling -off period. 

It all sounded harsh enough when first announced: The corn- 
mission has designated 13 RKO licenses for renewal hearing to 
determine whether the character deficiencies that were found to 
disqualify the company from retaining three other licenses apply 
to the whole group. The hearing, however, is to be postponed un- 
til the courts dispose of RKO's'appeals of last January's 4 -to -3 
FCC decision that lifted the licenses of woR -TV New York, KHJ -TV 
Los Angeles and WNAC -TV Boston. 

The effect of the commission's scheduling is to give RKO a 
breather in the operation of its properties while its legal counsel 
concentrates on the litigation in the courts. Of utmost impor- 
tance, the company in that interval is immunized against the 
scavengers that have been circling its licenses since the prospects 
of capital punishment appeared. 

Guessing what the courts will do -in the years it will take them 
to do it -is a fruitless exercise. At least at the end of it RKO 
General will have had a defense in forums presumably detached 
from whatever passions led four FCC members to decree cruel 
and unusual punishment. 

The FCC did not redeem itself last week, but it may have cre- 
ated a possibility of an ultimate emergence of justice. 

Drawn for BROADCASTING by Jack Schmidt 

" 'What is the name of the owner of this station ?' is not a 'trivia' 
question." 
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Meet 
Ron Thompson 

WHBQ -AM MEMPHIS 
Memphis. On the levees cotton was king, the blues 

were born and a young truck driver named Elvis Presley 
made his first record. This is a city on the move. Eager to 
shed its sleepy southern town image and move forward 

in the heart of the bustling mid -south business boom. 
Managing a radio station in this transitional situation 

requires the manners of an antebellum squire combined 
with the progressive attitude of a computer based execu- 

tive. A difficult combination to achieve but one Which 
comes quite naturally to Ron Thompson. His twenty-five 
year broadcast career is filled with movement from one . 

changing community to another expèriencing tall of the 
activity and trauma associated With' rapid groikih and fast 
pace. This unique background as manager and owner has 

thgiven Ron ail'of the tools necessary- to. .gitide WHBQ 
rough a critical period in a highly competit}ve and 
emerging market.. . ' ' 

Active within the family service, area- òf his community, 
Ron has been involved with the Salvatión Army, the 
Chambef'of Commerce, the Rotary Club and. the March 
of Dimes; 

An active outdoorsman, Ron spends his leisure time 
aboard a twenty-foot bass boat fishing-for Junkers on the 
lakes of Tennessee. 

WHBQ and Ron Thompson, a perfect match. RKO 
Radio is pleased to have given you a chance to meet him. 

tRKO RADIO 
WRKO WROR Boston/WFYR Chicago/WAXY Fort Lauderdale- 

Miami /KHJ KRTH Los Angeles /WHBQ Memphis/WOR WXLO New York/ 
KFRC San Francisco /WGMS AM -FM Washington, D.C. 



SS 865G 
STEREO AUDIO CONSOLE 

A new 

standard 
modular audio 

console offering full 
facilities, quality circuitry 

of proven reliability, comprehensive 
features and a range of standard, pre -wired 
options. A maximum of fourteen channels 

are available along with a convenient 
centrally- located script board and input and 

accessory modules to satisfy any . require- 

ment. Standardization allows these features 

to be incorporated into a well engineered, 
compact, functionally styled package at an 

unusually economical price. 

McCURDY RADIO INDUSTRIES 
TORONTO CHICAGO NEW YORK 

[416]751 -6262 [312]640 -7077 [201]327 -0750 


